New Hampshire Department of
B E A BUSINESS AND
ECONOMIC AFFAIRS

May 30, 2025

Her Excellency, Governor Kelly A. Ayotte
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Business and Economic Affairs to exercise a contract renewal option with
GYK Antler (VC #155251), Manchester, NH, for domestic and international advertising and promotional
services by increasing the price limitation by $19,802,673 from $18,072,200.57 to $37,874,873.57 and
extending the completion date from June 30, 2025, to June 30, 2027, effective upon Governor and
Council approval. The original contract was approved by Governor and Council on May 31, 2023, Item
#82, and amended December 4, 2024, ltem #44. 99% General Funds, 1% Federal Funds

Funding for Fiscal Years 2026 and 2027 are contingent upon availability and continued appropriation of
funds, as follows, with the authority to adjust encumbrances in each of the state fiscal years through the

Budget Office if needed and justified:
03-22-022-221010-20130000, Division of Travel-Tourism

FY26
069-500567- Promotional Marketing Exp $3,250,000
03-22-022-221010-20190000, Tourism Development Fund
EY26
089-500567- Promotional Marketing Exp $6,550,000
02-18-18-185010-28200000, Specialty Crop State Grant |
FY26
072-509073- Grants Federal $130,000
02-18-18-185010-33460000, Specialty Crop State Grant Ii
FY26

072-509073-Grants Federal $0

Fya7
$3,250,000

FY27
$6,550,000

FY27

FY27
$72,673



EXPLANATION

This request seeks to exercise an option to extend a 4-year contract approved by Governor & Council on
May 31, 2023 with GYK Antler, headquartered in Manchester, NH. Your approval will extend GYK Antler
for the final two years of that contract. In this role, GYK is the Agency of Record for BEA and as such
provides the expertise, resources, and integrated capabilities necessary to plan, execute, and measure
large-scale campaigns that drive visitation, support local businesses, and generate significant economic
impact for the state.

Over the course of the first two years of this contract, New Hampshire has seen significant benefits:

» Statewide tourism marketing has contributed to more than $7.5 billion in annual visitor spending
and over $330 million in tax revenue, helping fund state and local services while reducing the tax
burden on residents.

¢ Campaigns have extended tourism’s reach to all regions of the state, benefiting rural and lesser-
known destinations and the small businesses that depend on visitor traffic.

= Marketing highlights New Hampshire's outdoor lifestyle, cultural assets, and community charm—
not only attracting visitors, but planting the seed for future residents, workforce, and business
owners who discover the state through travel,

= Continued investment has kept New Hampshire competitive with neighboring states like Maine,
Vermont, and Massachusetts, all of which aggressively market to the same visitor base.

For this reason, we do not see any reason to alter our course and therefore seek approval to maintain this
contract as is for the next two years.

Summary

The Department of Business and Economic Affairs (BEA) is responsible for promoting New Hampshire as
a premier, year-round travel destination and advancing the state's economic vitality through tourism. A
strong, data-driven marketing strategy is essential to this mission—supporting local businesses,
sustaining jobs, and generating vital tax revenue.

To ensure continued growth in a highly competitive travel market, BEA requires a strategic marketing
partner with the expertise, capacity, and agility to effectively promote the state. GYK has been
instrumental in developing and executing integrated advertising campaigns that attract visitors across all
seasons, respond to changing market dynamics, and optimize the impact of state marketing investments.
This contract provides the critical infrastructure to strengthen New Hampshire's brand, increase visitation,
and uphold tourism as a key economic driver.

Seasonal tourism campaigns are a core element of the GYK Antler contract, designed to position New
Hampshire as a premier year-round destination and drive visitation, rooms and meals tax revenue. These
campaigns target adults roughly ages 25-64, including both those traveling with children and those
seeking getaways without them. Campaign efforts span key regional and Canadian markets and utilize an
integrated media mix — including digital, social, influencer partnerships, billboards, TV, and streaming
platforms — to inspire travel and direct engagement. Clear Key Performance Indicators (KPIs) are
established for each campaign, which we consistently meet or exceed, demonstrating the effectiveness
and impact of these efforts,



Fall Campaigns (FY24-FY25)

» Focused on road trips and diverse activities within proximity.

* Fall 2023: Generated 43% awareness in key markets, influenced 107,000 trips, and returned
$504 in visitor spending and $31 in tax revenue per $1 invested.

» Fall 2024: Influenced 175,000 trips and over $200M in visitor spending, with an ROI of $586 per
$1 spent — the second-highest on record. Generated $12.7M in taxes for a tax ROI of $37.

» Media impressions up 50% YoY; 5x more video views; $14K in added media value.

Winter Campaigns (FY24-FY25)

= Promoted skiing and winter recreation with broader awareness tactics including TV and
billboards.

¢ Winter 2023/24: Influenced 64,000 trips, resulting in $83M in visitor spending and $6M in tax
revenue. ROI: $153 per $1 in spending, $11 in tax revenue.

o FY25 results are in progress.

Summer Campaigns {FY24-FY25)

» Focused on leisure travel and outdoor recreation.

e Summer 2024: Delivered 332M impressions (+15%), 1.38M clicks (+35%), 54.3M video views
(+105%), and increased social media followers by 12,000

« Influenced 428,000 trips, $532M in visitor spending, and $33M in tax revenue. ROI: $203 per $1
spent, tax ROI: $13.

*  3$500K in added media value secured; brand lift study showed $17.5M in incremental sales.

»  Summer 2025: Employing immersive, high-visibility placements (e.g., Fenway Park, Moxy Hotel,
1-93), interactive ads via Hulu/Disney+, and custom influencer activations across NH. Expands
reach to Gen Z and Boomers using machine learning, native editorial video, Wordle ads, and
predictive audience targeting.

To maximize efficiency and streamline resources, BEA and the Department of Agriculture, Markets &
Food {DAMF) have established an MOU allowing Agriculture to access the marketing expertise of GYK.
Through this collaboration, DAMF promotes New Hampshire's specialty products including fruits,
vegetables, maple syrup, and Christmas trees by leveraging GYK's proven strategies. Their signature is
required on this letter as it pertains to their funding.

Justification .
BEA is requesting to exercise the option to renew its contract with GYK, a New Hampshire-based agency
with the full capabilities required to manage a tourism marketing program of this scale and significance.
GYK provides strategic planning, creative development, media buying (tv, digital, social media, billboards,
print ads, etc.), content creation, and performance tracking—delivering the comprehensive support
needed to execute an integrated, statewide campaign that drives real economic impact.

Tourism is the second-largest industry in New Hampshire, supporting approximately 70,000 jobs and fast
year generating $7.5 billion visitor spending. Promoting the state effectively as a year-round destination
requires a partner with deep knowledge of New Hampshire, expertise in travel marketing, robust



infrastructure, and the ability to adapt to evolving market conditions. GYK brings that expertise along with
their strong focal presence—offering insights into the state's unique attributes while executing at a
national level.

GYK's ability to integrate data-driven strategy with compelling creativity ensures that BEA's marketing
dollars are used effectively and efficiently. Given the scope and complexity of today’s tourism landscape,
an in-house team alone cannot match the scale, specialization, or resources required.

Renewing GYK's contract ensures continued marketing success and supports BEA’s mission to enhance
New Hampshire's economic vitality through tourism.

Procurement Process

A competitive Request for Proposal (RFP} process was conducted two years ago to secure a full-service
advertising and marketing agency to support the Division of Travel and Tourism Development (DTTD). Of
the eight proposals submitted, GYK Antler was the successful bidder. Their proposal stood out for its
strategic vision, creative approach, deep knowledge of New Hampshire, and proven ability to deliver
strong value through integrated campaigns and data-driven decision-making.

As a Manchester-based integrated agency with over 50 years of experience, GYK offers a unique
combination of local insight and national-level marketing expertise. Their partnership with BEA has helped
elevate New Hampshire's brand while effectively stewarding public investment to drive meaningful
economic returns.

By leveraging research from BEA's partner, SMARInsights, GYK has executed data-informed media
strategies that have consistently produced marketing campaigns that have been a primary driver of BEA’s
7-year average return of $15 in tax revenue for every $1 spent on marketing.

In addition to performance, GYK's work has earned national recognition. The 2023-2024 “Discover Your
New" campaign was honored with a Silver MMA North America Award and two Adrian Awards from the
Hospitality Sales & Marketing Assocciation International (HSMAI). Previous campaigns have received
finalist recognition from the U.S. Travel Association's Mercury Awards and accolades from Skift, which
named VisitNH.gov one of the top 25 tourism board websites in the world.

With a strong track record of performance, strategic alignment with BEA's goals, and deep familiarity with
the state's assets, GYK continues to be the most qualified partner to support New Hampshire's tourism
marketing initiatives.

The Attorney General's office has approved this contract as to form, substance and execution.

Respectfully submitted,

< )
g M {

hY .
Taylor Caswell
Commissioner Depl. of Agriculture, Markets & Foods
Dept. of Business & Economic Affairs



State of NewHampshire
Department of Business and Economic Affalrs
Amendment #2 of P-37 Contract Agreement

This 2@ Amendment to the Agency of Record contract (hereinafter referred to as "Amendment #2") is
by and between the State of New Hampshire, Department of Business and Economic Affairs (hereinafter
referred to as the “State” or "Depariment”) and GYK Antler LLC (Vendor #155251) (hereinafter referred to
‘as "the Contractor”), [175 Canal St,, Manchester, NH).

WHEREAS, pursuant to an agreement (the "Contract") approved by the Governor and Executive Council
on May 31, 2023, item #82 the Contractor agreed to perform certain services based upon the terms and
conditions specified in the contract and in consideration of certain sums specified; and

WHEREAS, pursuant to Form P-37, General Provisions, Paragraph 18, and Exhibit C-1, Paragraph #4, the
Contract may be amended upon written agreement of the partles and approval from the Governor and
Executive Council; and

WHEREAS, the parties agree to extend the term of the agreement, increase the price limitation, and modify
the scope of services to support continued delivery of these services; and

NOW THEREFORE, In consideration of the foregoing and the mutual covenants and conditions contained
inthe Contract and set forth herein, the parties hereto agree to amend as follows:

1. Form P-37 General Provisions, Block 1.7, Completion Date, to read:
June 30, 2027

2. Form P-37, General Provisions, Block 1.8, Price Limitation, to read: '
$37,874,873.57

3. Maodify Exhibit C, Payment Terms, by replacing it in its entirety with Exhibit C - Amendment #2,
Payment Terms.

4. Al terms and conditions of the Contract not inconsistent with this Amendment #2 remain

infull force and effect.

] t 4
Contractors Initials




This amendment shall be effective upon the date of Governor and Executive Council approval,

INWITNESS WHEREOF, the parties have set their hands as of the date written below,

State of New Hampshire
Department of Business and Economic Affairs

5/30/2025 o MRS

Date Name: Ta:/lor Caswell
Title: Commissioner

{Authorized Signature)

5/29/2025 é/ W
Date C /)

Name: Travis York £
Title: Chief Executive Officer

The preceding Amendment, having been reviewed by this office, is approved as to form, substance, and
execution.

OFFICE OF THE ATTORNEY GENERAL

/ 19
June 5, 2025 e D et

Date Name: Louise D. Williams
Title:  Assistant Attorney General

I hereby certify that the foregoing Amendment was approved by the Governor and Executive Council of the
State of New Hampshire at the Meeting on: (date of meeting)

Date Name:
Title:



EXHIBIT C AMENDMENT #2
SCHEDULE AND PAYMENT TERMS

Below are the detailed payment terms of this Agreement:
1. CONTRACT LIMIT

1.1. Total annual expenditures under this contract are not to exceed $9,830,000 for FY26 and
$9,872,673 for FY27 for a total of $19,802,673.

2. AGENCY FEE

2.1. Tier One Fee Structure: BEA (Division of Travel and Tourism Development and Division of
Economic Development)

2.1.1. GYK Antler shall be paid an annual retainer equal to 16% of the total annual budget
dedicated to BEA. All other agencies or organizalions in association with this
contract shall pay an annual retainer equal to 17% of the total budget of each
individual agency or organization. The annual retainer fees will be paid in monthly
installments unless otherwise agreed to in separate statements of work

2.2, Tier Two to include but not limited to:
« Dther State Agencies: Department of Agriculture Markets and Food, New
Hampshire Employment Security
» Travel and Tourism Promotional Partners: Ski NH

2.3. The BEA fee, paid monthly, shall cover Exhibit A with the exception of third-party
contracts/services, media fees, video production, digital media video editing and online
advertising unit digital development, photoshoot pre-production and onsite photo sessions,
and administration of cooperative campaigns, as well as large-scale collateral (e.g.,
Visitor's Guide).

2.4, BEA will be furnished with a written estimate for alf special projects/beyond scope. This
includes all video production, digital media video editing and online advertising unit digital
development, photashoot pre-production and onsite photo sessions, inventory
management of online video and photo library, and administration of cooperative
campaigns. Estimates will be fixed unless the scope of work changes, at which time GYK
Antler will provide BEA with a written change order.

2.5. This contract may be modified only by written amendment, which has been executed and
approved by the appropriate parties from the State and GYK Antler.

= [
Initial ‘ 7

Date &



2.6. GYK Antler will not commence work until written authorization is provided by BEA. This
applies to both original estimates and changes orders.

2.7. Al media costs, materials, production costs, and out-of-pocket expenses for services

directly associated with work performed by GYK Antler and approved by a representative
of BEA will be billed in progress.

Initial
Date I



State of New Hampshire
Department of State

CERTIFICATE

I, David M. Scanian, Secretary of State of the State of New Hampshire, do hereby certify that GYK ANTLER, LLC is a New
Hampshire Limited Liability Company registered to transact business in New Hampshirc on July 14, 1975. | further centify that all
fees and documents required by the Secretary of State's office have been received and is in good standing as far as this office is

concerned.

Business 1D: 16558
Certificatc Number: 0007189904

IN TESTIMONY WHEREOF,

| hereto set my hand and cause to be affixed
the Seal of the State of New Hampshire,
this 29th day of May A.D. 2025.

David M. Scanlan

Secretary of State




Certificate of Authority {Sole Proprietor)

Sole Proprietor Certification of Authori

I, Travis York , hereby certify that | am the Sole Proprietor
(Name)
of GYK Antler LLC which is a tradename registered with the Secretary of State
(Name of Business)

under RSA 349, T certify that I am the sole owner of my business and of the tradename.
[ further certify that it is understood that the State of New Hampshire

will rely on this certificate as evidence that the person listed above currently

occupies the position indicated and that they have full authority to bind the

business. This authority shall remain valid for thirty (30) days from the

date of this Corporate Resolution.

DATED: [“ﬁyiﬂ, NS ATTEST: Zﬂ /A

{rravis etk b
CEO



) ®
ACORD
V

CERTIFICATE OF LIABILITY INSURANCE

DATE (MWDO/YYYY)
5/28/2025

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NOQ RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to
the terms and conditions of the policy, certain policies may require an endorsement. A statoment on this cortificato does not confer rights to the
cartificate holder In lieu of such endorsement(s).

PRODUCER CONDCY Cheryl Lapointe
Wieczorek Insurance PHONE (603) 668-3311 I FAA.')C(.Hol: 1603) 869-0413
166 Concord St. EMAL 5. charyl@wizinsurance.com
INSURER(S} AFFORDING COVERAGE NAIC §
Manchester NH 03104 INSURER A ; Hanover INSurance
PNESURED) INSURER B : Beazley Insurance Group
GYK Antler, LLC INSURER C :
175 Canal 8t. INSURER D :
INSURER £ :
Manchaster NH 03101 INSURERF :
COVERAGES CERTIFICATE NUMBER:25-26 Basic REVISION NUMBER:
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE PCOLICIES DESCRIBED HEREIN 1S SUBJECT TC ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS,
IR ALDL[EUBR
'f‘?; TYPE OF INSURANCE wao v POLICY NUMBER :OLICY EFF W ; e
X | COMMERCIAL GENERAL LIABILITY EACH DCCURRENCE ] 2,000,000
[ DAMAGE TO RENTED
A | cramsmaoe E] OCCUR | PREMISES (Ea ocoumence} |
LEVEA 7459304 1/1/202% 1/1/2026 MED EXP {Any one parson) s 10,000
] PERSONAL & ADV INJURY | § Excludad
GENT AGGREGATE LIMIT APPUES PER: GENERAL AGGREGATE 3 4,000,000
X | roucy I:] s D Loc PRODUCTS - COMPIOPAGG | § included
OTHER: Propary damage-singie kma $ 100,000
= COMBINED SIRGLE LMIT
| AuTomoR:t £ LiBILITY | (Ea woviden s 1,000,000
A X | anyavmo BODILY INJURY (Per parson) | §
AT SCHEDULED ANVHAEBEPE-0L 1/1/2025 | 1/1/2026 | BODILY INJURY {Per sccidern) | $
| NON-OWNED PROPERTY DAMAGE s
|| HIRED AUTOS AUTOS [ {Per pecident)
Megical payrants 3 5,000
| X |UMBRELLAUABR | |occur EACH OCCURRENCE 3 3,000,000
o EXCESS LIAB CLAIMS-MADE AGGREGATE [} 3,000,000
DED l | RETENTION § UHVHA 73849 04 1/1/2025 1/1/2026 [
WORKERS COMPENSATION States Coversd: x |PF-R“ 1 [ |°EmF
AND EMPLOYERS® LIABILITY YiN
ANY PROPRIETOR/PARTNERVEXECUTIVE NH, MA, MO, WY E.L. EACH ACCIDENT 3 500, 000
OFFICER/MEMBER EXCLUDED? E MiA
A |{Mandatory in NH} WEV-H46B699-04 1/1/2025 1/1/2026 | EL DISEASE - EA EMPLOYEE [ 8 500,000
If yas, describe under
OESCRIPTION OF OPERATIONS beiow E.L. DISEASE - POUCY LIMIT | $ 500, 000
B | Professional Liability V1ATB3251001 1/1/2028 1/1/2026 | Oocurencs £2,000,000 10,000 ded
Apgregate $2.000,000 10,000 ded

DESCRIPTION OF OPERATIONS / LOCATIONS / VERICLES {ACORD 101, Additional Remarks Schedule, may be sttached if mory apace is requined)

CERTIFICATE HOLDER

CANCELLATION

State of Naw Hampshire

100 North Main St
Concord, NH 03301

Dept of Business & Economic Affairs

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREQF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE

R Wieczorek/SUSAN W

ACORD 25 {2014/01)
INSO25 (201401)

© 1988-2014 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD



Additional Named Insureds

Other Named Insureds

GYX Acquisitions, LLC Limived Liability Company, Insured Multiple Names

GYK Antler, LLC Limiced Liability Company, Insured Multiple Names

GYK Heolding LLC

Queen City Studios LLC dba Big Brick Productions Limited Liability Company, Insured Multiple Names

Windy Films YCC, LLC

OFAPPINF (02/2007) COPYRIGHT 2007, AMS SERVICES INC




- .Now Hompuhire Dy pbrtaen of
B E A-3 BUSINESS AND
. F% ECONOMIC AFFAIRS

November §, 2024

His Excellency, Govemnor Christopher T, Sununu
and the Honorable Executive Council

State House

Concad Now Hampshlre 03301

JUESTED'ACTION -
Authorize the Department of Business and Economic Affairs to amend an existing contract with GYK Antler
{VC #155251), (PO#089632) of Manchestar, New Hampshire, by increasing the price limitation by
$1,838,875 from $16,133,325.57 to $16,072,200.57 with no change to the contract completion date for
maiketing servicas, effective upon Govermor and Exacutive Council epproval through Juna 30, 2025, The
original contrect was approved by Govemor and Executive Council on May 31, 2023, ltem #82. 100%

Federal Funds
Funds are available in accounts EQAImy_gLnng_Lm_rn_mm and Speclaity Block Grent ; ﬂ
#AM21SCBPNH1101 85 follows:

" EY2028
03-022:022-221010-26330000-102-600731 Conracts for Program Serv.. $1,900,000
02-18-18-180010-23260000-072-600576 Grants to Other State Agencles ~ $38,875

This contract amendment is to Increase earvices being provided by GYK Antler (GYK). The Department of
Business and Economic Affairs (BEA) was awarded a Travel, Tourlsm and Outdoor Racreation grant under
the Amarican Rescue Plan through the US Department of COmmom Economic Develcpmient Administration

(EDA).

The additional funding will be important In supporting the expanded alriift Into New Hampshire, through
Manchester-Boston Regional Alrport-and Peass Intemational Alrport. This year alone, there has been an
addition of three major alrlines—Jetfilue, Breeze, and Sun Country—end the twelva new routes, including
destinations such as Oriando, Fort Myers, Sarasots, Fort Lauderdale, Minnsapolis-St. Paul, Charlotte,
Charleston, and Greenville-Spartanburg: [n.response to this expansion, BEA will work closoly with GYK to
develop a strategic marketing plan to raise awarsness of New Hampshlre In these newly served markets.

* Market research shows that nearty 30% of travelers from these regions take up to four trips per year, with

half of them gpending over $7,000 per trip. While advertising costs In these markets are high, a targeted
and cost-efficient muttimedia approach will be used to bulld brand swareness and encaurage trave! to New -

. p@{rﬁg“By leveraging exisling croative assets, GYK will ensure a consistent end cohesive brand ’

@ 100 M. Wein Skeet, Suitc WO
. Concord, Hew Hampshir: 03301

© 603 271.2341

& w
wisinh Gov  Nheconomy.cotl CheoseRILCONM:
. .



His Excaflency, Govemaor Christopher T. Sununu
&nd the Honorable Executive Councll

Novenber 5, 2024 i :
Pege 2of 2

massage across afl medla platforms; retnforcing New Harnpshlm esa pramler trave! destination (n these
key markets.

Further suppmﬂng the success of this inftiative, research highlights GYK'a proven treck record of efficlency
in medla buying, ensuring tha! ‘funds are spent strategically to maxdmize reach. Studies indicate that people
need to seo & message an avungnoﬁ&thnesbefom they take action, makhgoonslstenl sustalned
exposure criical to the succass of the campaign. With this In mind, the funding will be carefully eflocsted to
budld long-term awareness of New Hampshire's ettractions and drive sustained Imarast in the siato.

The Initlal Investment of EDA funds will provide the necessary resources (o launch a mull-media advertising
campalgn, which will be a foundation for continued promctional efforts through BEA’s nomnmial budget. This
strategic approach will ensute that New Hampshire not only capitalizes on tha tmmecdiste benefits of these
new alriing routas but also astabliches a strong presence in these key trave! markets for years to come.

The Depertmont of Agriculture, Markets and Food (DAMF) will use the additional funding to aoquim a
modem and relevant brand identity for specialty crops to promote the production and sale of local specialty
crops In New Hampshire. Spacifically, GYK will gather existing data and resaarch on the local business end
brand to develop the foundation for the brand identity inchiding name, logo, concept, and standards. At the
completion of the contract, the DAMF will have a brand logo in muftiple formats and a brend standards
document for use by the State, farmers and' pmduoers and other local pa.rtrm exclusively for the
promotion of NH specialty crops.

The Attamey General's office has reviewed and approved this contract as to form, substance and
execution,

Respectfully submitted by, i

Taylor Cagwell ) “
Commisaioner Assistam Commissioner

Dept. of Business & Economic Affalre . Dapt. of Agricustiure, Markets & Food

et b i bt .



State of NewHampshire
Department of Business and Economic Affairs
Amendment #1 of P-37 Contract Agreement

This 1* Amendment to the Agency of Record contract (hereinafter referred to as "Amendment #1°} s by
and between the State of New Hampshire, Department of Business and Economic Affairs (hereinafter
referred to as the "State" or "Department”) and GYK Antier {(Vendor #155251) (hereinafter referred to 'as
“the Contractor"}, {175 Canal 5t., Manchester, NH).

WHEREAS, pursuant to an agreement {the "Contract”) approved by the Governor and Executive Council
on May 31, 2023, Item #82 the Contractor agreed to perform certain services based upon the terms and
conditions specified in the contract and in consideration of certain sums specified; and

WHEREAS, pursuant to Form P-37, General Provisions, Paragraph 18, and Exhibit C-1, Paragraph #4, the
Contract may be amended upon written agreement of the parties and approval from the Governor and
Executive Council; and

WHEREAS, the parties agree to increase the price limitation; and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions contained
in the Contract and set forth herein, the parties hereto agree to amend as follows:

1. Form P-37, General Provisions, Block 1.8, Price Limitation, to read:
$18,072,200.57

2. Al terms and conditions of the Contract not inconsistent with this Amendment #1

remain in full force and effect.

- Z
Contraciors lnitials
owee_J/2/3Y



This amendment shall be effective upon the date of Gevernor and Executive Councll approval.
IN WITNESS WHEREOF, the parties have set their hands as of the date written below,

State of New Hampshire
Department of Business and Economic Affairs

11/8/2024 k: —

o3

Date Narne: Taylor Caswell
Title: Commissioner

{Authorized Signature)

gh@y

Dat

Title: Chief Financial Officer

The preceding Amendment, having been reviewed by this office, is approved as to form, substance, and
execution.

OFFICE OF THE ATTORNEY GENERAL

i ; _
November 19, 2024 'f‘;fgﬂ' D el

Date Name:Louise Williams
Title: Assistant Attorney General

| hereby certify that the foregoing Amendment was approved by the Governor and Executive Councl! of the
State of New Hampshire at the Meeting on: (date of meeting)

Date Name:
Title:



State of New Hampshire
Department of State

CERTIFICATE,

I, David M. Scanlan, Secrclary of State of the State of New Hampshire, do hereby cerlify that GYK ANTLER, LLC is a New
. Hampshire Limited Liability Company regisiered to transact business in New Hampshire on July 14, 1975. | further centify that all
fees and documents required by the Secretary of Siate's office have been received and is in good standing as far s this office is

concerned.

Businesy ID: 16558
Certificate Number: 0006805024

IN TESTIMONY WHEREOGF,

I hereto sct my hand and cause to be offixed
the Scal of the Stete of New Hampshire,
this 7th day of November A.D. 2024,

David M. Scanlan
Secretary of State




CERTIFICATE OF AUTHORITY
|, Travis C York, hereby certify that:
1.1 am a duly elected Clerk/Secretary/Officer of GYK Antler, LLC.

2. The following !5 a true copy of a vots taken at a mesting of the Board of Directors/sharehokders, duly called
and held on November 7, 2024, at which a quorum of the Dhacto;slaharahol&am were present and voting.

VOTED: That Francls-M Femara, Jr. Is duly authorized on behalf of GYK Antier, LLC to enter Into contracts or
agreements with the State of New Hampshire and any of its agencies or departments and further Is authorized to
exacute any and gl documents, agreements and other Instruments, and any amandmants, reviglons, or
maodifications thereto, which may In hisher }udgment be desirable ar nécessary to effect the purpose of this vote.

3. | hereby certify that sald vote has not been amended cr repealed and remalné in full force and éffect as of the
date of the contract/contract amendment to which this certficate s attached. This authorlly ‘refmains valld for
thirty (30) days from the date of this Certificate of Authortty. | further certify that !t Is understood that the State of
New Hampshire will rely on this certificate as evidence that the person(s) listed above cumently occupy the
position(s) indicated and that they have full authority to bind the corporation. To the extent that there are any
limits on the authority of any listed individual to bind the corporation in contracts with the State of New Hampshire,
all such limitations are expressly stated herein.

oated: NJMime,~ 7, Ao AV
' Signature of Elgcted

Name: Ty 1§ G- Yol
" Go

Rev. 03/24/20
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CERTIFICATE OF LIABILITY INSURANCE

DATE (MOONYYT)
11/7/2024

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

THI8 CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR MEGATIVELY AMERD, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANKCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER{S), AUTHORIZED

certificats holder In lisu of such endorsement{s).

IMPORTANT: If the certificats hoider is an ADDITIONAL INSURED, the pelity(ies) must be endorsed. if SUBROGATION IS WAIVED, subject to
the terms and conditions of the policy, certain palicies may requirs &n andorssment. A statsment on this certificats does not confer rights to the

PRODUCER eu.}n“ Charyl Lapointe
wiecrorak Insurance B (603)668-3311 ]ﬁm 1411 409-9423
166 Concord 8t. | ADORES: charyliwisinsurance.coz .
IMBURER{S| AFFORDING COVERAOS RAIC &
Manchestar HE 03104 WIURFR A : Aanover Insurance
MIURED sayRER B Beazley Insurance Group 2
York Creative Collective LIC WIURER € ; ¢ ” v
CYX Antler LICS _'ggmo-. I
175 Canal 8t. i NIURERE :
Manchanter B we, 03101 NEURER F ;
COVERAGES CERTIFICATE NUMBER: REV 2‘-25 AL . REVISION NUMBER:
[~ THIS 1S TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD i
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TD WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY. PERTAIN, THE INSURANCE AFFORDED BY THE POUCIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POUICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.
i TIPS WERANCE naplvon POUICY HUMWRER (WO | pewponn | " Cli
X | COmMERCIAL GENERAL LIASILITY ) - LACHM OCCAUNRENCE ] 2,000,000
A | cuams. e E OCCUR L L
IBVIM T8930 | 17172024 1/1/202% | MED EXP (Any ore persen) ] 10,000
f—t PERSONAL & ADV INJURY $ Excludad
GENL AOGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE 3 4,000,000
X | poucy D o D Loc PRODUCTS . COMMOR AGG | 3 included
OTHER, PIEDERY SIIO-4inge S s 100,000
AUTOMORI S LIASILITY m“‘" ' 1,000,000
A X { aney auto BODLY JURY (Pwr pemon) | § )
ALL OWNED oL AED Amnaca6na 1172020 | 17172028 | BOOLY NAURY (Per sockern) | 3
E5lie NOK-OWNED [ PROPERTY DAkl '
=L H{HIRED AUTOS, ASTOY | {Per pocicent)
[—— s 5,000
X | uusatiLAUAD x | occun EACH OCCURRENCE 3 3,000,000
A EXCERS LiAD CLAIMS-MADE y AQGREGATE 3,000,000
[ ]m 3 VI ETRERES ¢, 1/1/2024 31/1/2028 i s
WORSKERS COMPENIATION Coverspe Etates x l PN l I SR
AND ENPLOYERT, LIABITY TN
ANY N, MA, MO, MT . £1. EACH ACCIOENT $ 300,000
OFFICERAMEMBER EXCLUDED?Y Nia .
A [iMardatery n NH) NV-HL 6069903 L/1/2024 1/73/2028 | gL (NSEASE . EAEMMOYEE | § 300,000
L] CRRCro i " :
| |ofStapmon oF cremarions seiow £L DisasE - Poucy et |3 500,0
B | professicnal Liability V1ATO1240901 . 171024 1/1/2023 | Ownreacaigorega 2,000,000
Duducaiis 10,000

CESCRPTION OF OPERATIONS / LOCATIONS | VEMICLES (ACORD 191, Adiitions) Romarks Bchiduls, mey be attashad if mare spass ks required)

CERTIACATE HOLDER

CANCELLATION

"

State of New Hampehire

Dopartment of Business & Economic Mflirl
100 North Main Street

Concord, N8 03301

1

SHOULD ANY OP THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPLRATION DATE THEREOF; NOTICE WILL BE DEUVI’.RED N
ACCORDANCE WITH THE POLICY PROVISIONS. ~

AUTHORIIED REPRESENTATIVE

l{!obort wieczorek/DMD W

ACORD 25 (2014/01)
INSO2B (201401)

© 1838-2014 ACORD CORPORATION. All rlghtl resorved.’

The ACORD name and logo are registored marks of ACORD



New rampsnie Depssiment o
B E A BUSINESS AND
ECONOMIC AFFAIRS

May 1, 2023

His Excellency, Governor Chnstophes 7. Sununu
and the Honorable Executive Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Depariment of Business and Econoimic Affairs (BEA) to enter into a contract with GYK Antier
(VC #156251), Manchester, New Hampshire, in the amount of $16,133,326.57 for domestic and intemationai
advertising and promotional services for the period beginning July 1, 2023 through June 30, 2025, affective
upon Govemor and Executive Council approval with the option to renew for one additional two-year period
upon consent of both parties and subject to Govermnor and Executive Council approval. 96.1% General
Funds, Other Funds 2.5% and 1.4% Federal Funds

Funding for FY 2024 and FY 2025 ia anticipated to be availabie in the following accounts upon the continued
appropriation of funds in the future operaling budgst with the authority to adjust encumbrances between fiscai
years within the prics limitation through the Budget Ofice. i needed and justified:

FY2024 = Y2028

03-22-22-221010-20130000
Divieion of Toawel - Tous
069-500567 Promotional Marketing Exp. §2,740,000.00 $2,740.000.00

03-22-22-221010-2018000C

Travel - Tourism Dev Fund
060-500567 Promational Marketing Exp. $5.000.000.00 $5.000,000.00

03-22-22-220510-14530000

Office of Workforge Opportunity
069-500567 Promotiona! Marketing Exp. $20,000.00 $20,000.00

02-27-27-270010-804 10000

Dept, of Emplovment Security
020-500247 Advertising $200,00000  $200,000.00




His Excellency, Govemnor Christopher T. Sununu
mmowo&mw__

May 1.2023
Pege 2 0f3

02-18-18-70380000-40380 1
Speclatty Croo Block Grant #21SCBPNH1001

072500578 Grants to Othr State Agencies  $97.190.50

. 02-18-16-185010-70380000

072.500576 Grants to Gther Stoie Agmdes $88,132.01

02-18-18-485010-2810C000
Div Agricullvpl Devetogment ' ;
069-500507 Promations! & Merketing .$15.000,00 £15.000.00

Totals: $5,072,193.56  $8,081,132.01

The Department of Businezs and Econamic Affairs (BEA) Is charged with the prometicn of New Hampshire
a3 o troved destination and enhancing the economic vitality of the State. In FY22, BEA Inflvenced 744,000
trips to New Hampshire, genersting $648 miltion In visitor spending end $55 million [n generated taxas, with
8 retum on Investmerit of $15.85 for every $1 spent on paid merketing. -

Yeer-round advertising and promotion is essential to the Division's efforts to increase trave!, work for to

New Hampshire. fts Agency of Record provides the necessary resources for imptementation, eptimizing

budget, buliding on experience, Imagingpmmmmps end responding to changes within the travel and
business environment.

BEA issued anextpmlve Request for Proposals (RFP) for marketing end edvertising agency services on
Februsry 28, 2023. Notice was sent Lo seventy-four edvertising agencies and the RFP was posted on
visinh.gov and edmin.state.nh.ys. Subooqumﬁy eight vendors submitted formal written proposais on March
21, 2023.

A sglection committes eomprlsedofbﬂvsb)pubﬁc wam marketing ptoﬁessbnals.(Schedub # 2) reviowad
and acored the proposzls (Schedule #1), tnéiﬁngﬂvaoogendupoprumtbﬂnonmnﬁm in-person on



mww.muimtsmm
#nd tha Honorettle Exacutive Councl!

May 1; 2023
Pago 3 of 3

Aprii11, msmhmymwaMawmmwmmw
lnd:.sdlngm exocition and results, GmmmﬁnwymwummmBEAA
mmudﬁndmwbhnhddmsand:bﬂa. i

GYK Antler is o Manchestar-bassd, full-service marksting agency with a 40-yesr plus history ¢f brand
marketing end doep digital expertise. its integrated team works synergisticelly across the fellowing cervices:

Stratagy & Planning

Branding & Design

Conteni Creation

Media Pianning & Buying

Video Production

Social Madia 8 Consumer Engagement

Web & Moblle Develapment

Experiantial 8 Events '

Reporting & Analytica

.GYK Antier is of a size and caiiber that cen effectively ebsorb the BEA acoount, heving worked with the New
Hempshire Lottery Commission for over 30 years, the organization is extremely famUliar with the process and
. protoco! of working with state govemment.

In an effort to increass efficiencies. leverags budget, ahd-continizs to igrow the New Hampshtre brand, this
conirect inctudes two additiona) state agencies, the Department of Employment Securtty and the Department
of Agricufture.

The Attomey Generefs office has reviewed and approved this contract es to form, eubstance and exscution.

L] - L] - » L ] - L] -

Respactfully submiited,

Taylor Cagwel
Commissioner
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Department of Businoss and Economic Affaira Schodule
Divislon of Trave! and Tourism Davelopment 5 :
Agoncy of Record Markoting Sorvices RFP

Written Proposa! Scodny' Critaria

Proposals will be reviswed, evaluated, and scored by an evatuation commilttee. Evaluaﬂonof
pfoposahvdﬂbebasedonmefoﬂowh\gmdafnreed\wmtEad'ta'lteflonwﬂlbescofed
accmdlng to the degree of responsiveness present in the proposal being evaluated.

-

tax. :
Points | SC0™®

1. EXPERIENCE AND QUALIRICATIONS OF KEY STAFF & SUBCONTRACTORS
Qur evaluation will include an assessmant of the history of your company, your
compeny and Us key siaff members’ experionce as X relates to the requirements 30
within this RFP, evidence.of past performance, quallty and relevance of past

. work, referances, and relatedtems. RFP Section 5.

2. OVERALL STRATEGY AND APPROACH, METHODOLOGY
Our evalusation wil include an assessment of the overal approach - strategy and 40
tactics that wil) eddress the ems of the.Scope of Work In RFP Section 3.

3. CREATIVITY/INNOVATION
Our evatuation will Includs an assessmant of the quality of proposed stratagiss and 15
creativityfinnovation of the epproach.

4. BUDGET APPROACH / COST EFFECTIVENESS .
Effective and efficient dalivery of quality content and services is demonstrated in | 1%
relation tothe fee and vatue of overal) project. The budget is ressonable and
eppropriate. Awwwmmhmmmmammmmmmm

investment.

. TOTAL PCINTS . s 100 |:




Scheduls 12

Department of Business and Economic Affairs

Divislan of Travel end Tourtsm Development G
Agency of Record Marketing Services RFP :
Proposal Review Committee -

kor Hamols, Director .

Division of Travel & Tourism Developmant.

100 North Main Street, Suite 100, Concord, NH 03301
303-271-268_514![-!ﬁﬂmmm,

LMHMMm‘Mwmdmhmeﬁdqdm.mmmdmmm
Her primary.rols ea the Olrector s to promata NH as a domestic and international travel destination in
onder-to incremse visitation, traved éxpenditures, businass ectivilty and employmeant throughout the state.
Har background and axperiencie provids hér with the knowledgs to develop strategies that drive
marketing New Hampshire's assets. . . )

Amy Baasett, Doouty Director

Diision of Travel & Toursm Devetopmant

100 North Main Stroet, Suite 100, Concord, NH 03301
603-271-2685 Amy.O.Basseti@iivetre.nh.aoy

Army Bassett s the Depuly-Director of the New Hempshire Division of Travel and Tourism. Bassett is an
experisnced sanlor managemen! executive with more than two'dacades of experienca In wtilizing
research to create, manage, and-executs marketing and public refations campelgns and evonts gt the
sizte leve). The experience that she has gained, enables her to think strategicafly and utfiizes data and

resources to market New Mampshire a3 8 year-round destination.

BeN Ve P, AT L-Olla e ke
The Chamber Collaborative ¢f Greater Portamo uth
500 Market Stret, Portsmouth, NH 03801
803-610-5516 penfiportsmauthcoliaborstive o

" Ben VanCamp became the Chis? Collaborator & President at ihe Chamber Coftaberative.of Greater
Portsmouth in June of 2021 and previously served the Portamouth business communily es the VP of .
What's,Next for the pasl five years. Prior to life on the segcoast, ha worked In a variety of non-profits in
the Asheville, North Caralina community where he Gved for 13 years. Ben'ls:a graduats of Springfield
Caollage where he studied Recraation and Tourism Management. Ben resides in Durham with his wite
and two children. He enjoys being outdodrs an his mountain bike, ekis, or hiking the NH 48 4000 footers.

Mount Washington Crulses
211 Lekeslde Ave, Weirs Beach, NH 03246
603-368-6531 jsmdMcnilaenh.com

Jared Maralo Is the General Manger of the Winnipesaukee Flagship Corporation, operstar of the. WIS
Mount Washington, U.5. Mailbdat Sophis C:, Winripeseukes Spirll, and Winnlpesaukee Betfle. He'ls the
Vice Presidentof the Lakes Region Tourism Association, as well as the Tourism Delgate and. Chalrman
of the Lakes Managemeni Advisory Commites (LMAC). Prior to his current role, he was the Senior
Olrector of Brand Strategy for Global Protection Corp., where he'was respensibie for tho development of
eward-winning brend end product designs, including @ GDUSA Packags Desigh Award.

Chart Reardon, Pretident

White Moumntaing-Attractions Assaclation ]
200.Kancamagus Highway, North Woodstock, NH 03262
603-745-8720 Chary!@visitwhitemountains.com

Charyl Reardon is the President of the langest New Hampshire based Destination Marketing
Organization, Writte Mountaina Attractions Assoclation (WMAA) in North Woodstock. WIMAA serves es an
economic driver for the tourism ecanomy of the Whits Mountaing end s the source for travel planning to
visttors woridwide. ‘Reardon has over 20.years in the tourism Industry, staiting hier career at WMAA In
1689. She lsamed from some of the tourism industry’s best and has expérience In business strategies,
sales; marketing, menagement, and customer service.



Departmend of Business snd Economic AMtairs . SCHEDULE £3
Agency of Record Markating Services RFP
Writtan Proposab Evatustion

Bircsall, Voss & ] Connally Madden
N Prasentstiens Axsociztes BV} COMO “Partners | Dercl Creathve Fuse GYK Anther Madla Paradise
Lori Hamoly - 82 ] [ &9 T0 0 78 75
Amy Bozsatt 80 70 %0 61 ) 79 10
|Ben Va 30 ] 55 55 5 &5 50
{Jzred Mamaio- i 40 0 70 [ [ 50
|Charvi Reamdon 0 50 : 1 L) 72 n 79 £3-
- Writen Totelx 403 258 g 420 128 ‘329 444 381 M
i, Tt T S s 7 S]] m}“f:"-"'h‘."f i) BB o -8y ely BN A e T e T e
[Bid Amount “agency Fee* 12% 17.50% 16% 1. 21.94% 18% 18% 24.50% 40%

'inhﬂﬁwmnﬁdhuw&nmwhmu-mumhnmummmhuﬁmdm Wi the

mmummmmmmmuummmwmmummpmw
Mgmmmmbm.hulmtﬂhwumm .




FORM NUMBER P-37 (version 2/23/2023)

Ngtice.  This agrecment aad all of its stzschments shell become public upon submission 10 Governar and
Executive Council for spproval. Any infrmation thet is privess, coafidessial or proprictary must
be clerly iientified to the agency sed sgrond 10 in writing prior io signing te comtesct.

AGREEMENT
The State of New Humpshire and fhe Comtracior bereby mutunlly agras s follows:
GENERAL PROVISIONS
L. IDENTIFICATION.
1.1 Stae Agoncy Neme 1.1 State Agmey Address
State of New Hampshire Department of 100 North Main Street, Saite 100
Business and Economic Affairs Concord, NH 03301
13 Contractor Name o | 14 Contractor Address T
GYK Antler 175 Canal Street
Manchester, NH 03101
15 Cootracior Fhoss 14 AmsumiUsiiand Clam | |.7 Comgletion Dets 1.4 Price Limitatioo
Number various 3072023 $16,133,325.57
603-625-5713
1.9 Contrecting Officer for Stats Agancy 1.1¢ Stmin Ageacy Telaphone Number
Tayior Caswell, Commissioner 603-271-2665
1.12 Name and Tithe of Contractor Signasory
[“5‘73’}3 fRueiS Mﬁ—mf? Ir
Cuief Finomeind 0 Fhicc
ll!”w 1.14 Neme and Title of State Agoncy Signstory

Dae:  5/3/2023

1

Taylor Caswell, Commissioner

h..

1.18 Appmiiyiunn Department of Administration, Division of Personae] (}f applicabie)

1.16 Approval by the Attorney General and Execution) (if appiicabls)
By: 47/,,/.,)21;./. On: 05/10/2023

G&C Item number:

1.17 Approvil by the Goylmor and Executive Counclt {1/ applicable)

G&C Mesting Diats:

Page 1 of 4

Coatractor Indasis

$3
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State of New Hamps‘h_iré
Department of State

CERTIFICATE

1, David M. Scenlan, Secretasy of Strie of the State of New Hampshire, do hercby eontify that GYK ANTLER Is o Now
Hampxhire Trede Name regisiered to transact business in Now Hampshire on May 08, 2014, I-firthes certify that al) fees end
documenis required by the Secretary of State's office have been received and is In good sianding es fir & Wis office is concerned.

Business [D: 708614
Centificste Number: 0006220013

IN TESTIMONY WHEREOF,
| hereto set my hand and cause 1o be affixed
the Scal of the Stxic of New Hampshire,




CERTIFICATE OF AUTHORITY

I, Travis York hetoby cortlly thet
1.. ) am o duly elscted Clerk/Sacratary/Officer of GYK Antsr, LLC.

2. Ths Inllowing & a trus copy of @ vate taken at a meeling of tha Baand of DirectarivEharehoiders, duly caflad and
haid on bay 1, 2023 &t which 8 quoium of the Directore/Sharehoiders were present and voting

VOTEOD: ThatFransis Ferrars, Js. ba duly autharized on behaltof GYK Antfiar to entar Into contracts or egreemsnts with the
smmmwmmmdmwwammummmwbmmmmmwmm
egreemants and ather instrumentn, and any amendmants, revisions, 81 modifications thantn, which may in hismer judgment
Boduhwoormyhmmuwpmdmhm

3. | heraby certlly thet said vate has not besn emendsd or repeied and remains tn ful foros and effect &s of the date of the
contract/oontract amandment to which this certificate [s attachsd. This autharity remains valld far thirty (30) days framthe
date of this Certificate of Autherlly. | further certify that It ls underatood that the Stato of New Hampahie will rely on this
aﬂﬂmawﬂemammm»wmmemme)MWMthmm
mwwmmm7ounammmm”mmmuwmmafwum¢|mmmmmo
mhmmmmwmw el cuch Imitations et cirassly glated ,

NM:M LJ"D}B | ¥ 4

< algmadswm
nems: T740S C. Yorue
Twe: CCOD




Aconts

REPREBENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

- cortificats hakier tn Opu of saxch endorsement(s).

CERTIFICATE OF LIABILITY INSURANCE

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGNTS UPON THE CERTIFICATE HOLDER. TWIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEXD OR ALTER THE COVERAGE AFFORDED BY THE POLICIED
BELOW. T3 CERTIRCATE OF INSURANCE DOES MOT CONSTITUTE A CONTRACY BETWEEN THE [BSUING INSURER(S), AUTHORIZED

" (MPORTANT: I the carticats hoider is en AGGITIONAL UYSURED, G DOUCy(Ms) miat be endorsed. T SUBROGATIGN 1S WAIVED, sutject &

the terma and condiions of B policy, certin'pofiches mey require an endorssment. A SIXtEment on this certficats doss Aot confar rights to the

! OATE PERDONYYY)
Ik 8/1/2023

PROOUCER | T Charyl Lapoints
Wieciorsk Insurance Home . (803)660-311 - i (B
166 Conocorxd Bt. %ﬂdﬂm.m
: ; |_pace |

Renchasres == RO SeEA); Benover Insurance
pujerny Beasley Insutuscs Grew
CYR Antler, LiL mc:_' )
175 Canal Ot [ BpURTRG ;-

) | peonag
Manchastar ¥R 03103 [—
COVERAGES CERTIRCATE MUNBER:2)-24 Basic . REVISION MUMBER:

THIS IS TO CERTIFY YHAY EELOW MAVE BEEN TO THE INSURED MAMED FOR THE POLICY

INSURAMCE AFFORDED BY THE POLICIES DESCRIBED KEREIN (3 SURIECT TO ALL THE TERMS,
EXCLURIONS AND CONDITIONS OF SUCH POLICIES. LIMITS EXOWN MAY HAVE SEEN REDUCED 8Y PAD CLAIMY.

TYPR OF BtRmiasecy  * vn FOLICY pancyen 4 Lacte
X | ComMTROM SOXIRAL LAKTY s 2,000,000
N Iy g T,
I 02 e | ihseeas | MID X oy pacsnny | 3 10.000
- | Porone paoveger 1g Excluded
LT ] M , [ 4,000,000
li-n.ni iﬂ.ﬁm PRODLCTS - SOMPYOP 400 | 8 tocluded
LANER Papmty tsags-degis 8 D) 1,000,000
:mumm L 1,080,000
A L AT AOCDY MY (P pras) | 8
prr S e aovasesene wimas | e |eomy masy pw wcera|
— . . . ] - A
,l _'_‘ FAEDAYTOS AUTOS
s s 3,000
] _‘.{m ' [excnootyewrcy  |s 2,000,000
A s | | oo | ) | agomeaary 3 2,959,900
. m_l:lm . VST 44903 ey | sz - i
WORKTRS COMMDIRATION TN
AND EIOVOTERY LASLITY, . Cov fLe W ¢ 0 ,!lml I
A ORISR T |"’£] [eigocnsccion I3 300,000
A
A, | plmdatery & 100 v-8i 55043 1y W1/594 | B4 DISEASH - Ko DWALOVES | § pO9, 000
ST FRATON O PRI s J e ovmmn: rrcvinn 1y £20,000
B | rrofessionai Liabidicy VIAYGIITOTHY i/ | | e o0 10,000 o
. fgrepite TLEROD 18,000 dedt

DEICRFTION OF OPERATIOND { LOCATIONS  vENICLED IACORD 431, AdiEleas) Mt Ginidiul, lwy by sfimaiund B supsry apens M Seguion)

CERMFICATE HOLDER

CANCELLATION

State of Naw Harmpehire

Dupt. of Businoss and Boonowmie Affalire
100 Eoxth Main Bt,

Concord, MB 03)01

1

S10ULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
TiH EXPRRATION DATE THEREQF. NOTICE WILL 62 DELIVERED D¥
ACCORDAMCE WITH THE POLICY PROVISIONR],

lRobect Wieczorak/owD W

ACORD 28 (201401)
MBO2S ey

© 1550-2014 ACORD CORPORATION. All fights raserved, «

The ACORD narmé and logo are registared marks of ACORD .
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