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New Hampshire Department of

BUSINESS AND

ECONOMIC AFFAIRS

May 30, 2025

Her Excellency, Governor Kelly A. Ayotte
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Business and Economic Affairs to exercise a contract renewal option with
GYK Antler (VC #155251), Manchester, NH, for domestic and international advertising and promotional
services by increasing the price limitation by $19,802,673 from $18,072,200,57 to $37,874,873.57 and
extending the completion date from June 30, 2025, to June 30, 2027, effective upon Governor and
Council approval. The original contract was approved by Governor and Council on May 31, 2023, Item
#82, and amended December 4, 2024, Item #44. 99% General Funds, 1% Federal Funds

Funding for Fiscal Years 2028 and 2027 are contingent upon availability and continued appropriation of
funds, as follows, with the authority to adjust encumbrances in each of the state fiscal years through the
Budget Office if needed and justified;

03-22-022-221010-20130000, Division of Travel-Tourism

069-500567- Promotional Marketing Exp
FY26 FY27

$3,250,000 $3,250,000

03-22-022-221010-20190000, Tourism Development Fund

069-500567- Promotional Marketing Exp
FY26 FY27

$6,550,000 $6,550,000

02-18-18-185010-28200000, Soecialtv Crop State Grant I

072-509073- Grants Federal
FY26

$130,000
FY27

$0

02-18-18-185010-33460000, Soecialtv Crop State Grant

072-509073-Grants Federal
FY26

$0

FY27

$72,673



EXPLANATION

This request seeks to exercise an option to extend a 4-year contract approved by Governor & Council on
May 31, 2023 with GYK Antler, headquartered in Manchester, NH. Your approval will extend GYK Antler
for the final two years of that contract. In this role, GYK is the Agency of Record for BEA and as such
provides the expertise, resources, and integrated capabilities necessary to plan, execute, and measure
large-scale campaigns that drive visitation, support local businesses, and generate significant economic
impact for the state.

Over the course of the first two years of this contract. New Hampshire has seen significant benefits:

•  Statewide tourism marketing has contributed to more than $7.5 billion in annual visitor spending
and over $330 million in tax revenue, helping fund state and local services while reducing the tax
burden on residents.

•  Campaigns have extended tourism's reach to all regions of the state, benefiting rural and lesser-
known destinations and the small businesses that depend on visitor traffic.

•  Marketing highlights New Hampshire's outdoor lifestyle, cultural assets, and community charm—
not only attracting visitors, but planting the seed for future residents, workforce, and business
owners who discover the state through travel.

•  Continued investment has kept New Hampshire competitive with neighboring states like Maine,
Vermont, and Massachusetts, all of which aggressively market to the same visitor base.

For this reason, we do not see any reason to alter our course and therefore seek approval to maintain this
contract as is for the next two years.

Summary
The Department of Business and Economic Affairs (BEA) is responsible for promoting New Hampshire as
a premier, year-round travel destination and advancing the state's economic vitality through tourism. A
strong, data-driven marketing strategy is essential to this mission—supporting local businesses,
sustaining jobs, and generating vital tax revenue.

To ensure continued growth in a highly competitive travel market, BEA requires a strategic marketing
partner with the expertise, capacity, and agility to effectively promote the state. GYK has been
instrumental in developing and executing integrated advertising campaigns that attract visitors across all
seasons, respond to changing market dynamics, and optimize the impact of state marketing investments.
This contract provides the critical infrastructure to strengthen New Hampshire's brand, increase visitation,
and uphold tourism as a key economic driver.

Seasonal tourism campaigns are a core element of the GYK Antler contract, designed to position New
Hampshire as a premier year-round destination and drive visitation, rooms and meals tax revenue. These
campaigns target adults roughly ages 25-64, including both those traveling with children and those
seeking getaways without them. Campaign efforts span key regional and Canadian markets and utilize an
integrated media mix — including digital, social, influencer partnerships, billboards, TV, and streaming
platforms — to inspire travel and direct engagement. Clear Key Performance Indicators (KPIs) are
established for each campaign, which we consistently meet or exceed, demonstrating the effectiveness
and impact of these efforts.



Fall Campaigns (FY24-fY25)

•  Focused on road trips and diverse activities within proximity.
•  Fail 2023; Generated 43% awareness in key markets, influenced 107,000 trips, and returned

$504 in visitor spending and $31 in tax revenue per $1 invested.
•  Fall 2024: Influenced 175,000 trips and over $200M in visitor spending, with an ROI of $586 per

$1 spent — the second-highest on record. Generated $12.7M in taxes for a tax ROI of $37.
•  Media impressions up 50% YoY; 5x more video views; $14K In added media value.

Winter Campaigns (FY24-FY2S)

•  Promoted skiing and winter recreation with broader awareness tactics including TV and
billboards.

• Winter 2023/24: Influenced 64,000 trips, resulting in $83M in visitor spending and $6M in tax
revenue. ROI: $153 per $1 in spending, $11 in tax revenue.

•  FY25 results are in progress.

Summer Campaigns (FY24-FY25)

•  Focused on leisure travel and outdoor recreation.
•  Summer 2024: Delivered 332M Impressions (+15%), 1.38M clicks (+35%), 54.3M video views

(+105%), and increased social media followers by 12,000.
•  Influenced 428,000 trips, $532M in visitor spending, and $33M in tax revenue. ROI: $203 per $1

spent, tax ROI: $13.
•  $500K in added media value secured; brand lift study showed $17.5M in incremental sales.
•  Summer 2025: Employing immersive, high-visibility placements (e.g., Fenway Park, Moxy Hotel,

1-93), interactive ads via Hulu/Disney+, and custom influencer activations across NH. Expands
reach to Gen Z and Boomers using machine learning, native editorial video, Wordle ads, and
predictive audience targeting.

To maximize efficiency and streamline resources, BEA and the Department of Agriculture. Markets &
Food (DAMP) have established an MOU allowing Agriculture to access the marketing expertise of GYK.
Through this collaboration, DAMF promotes New Hampshire's specialty products including fruits,
vegetables, maple syrup, and Christmas trees by leveraging GYK's proven strategies. Their signature is
required on this letter as it pertains to their funding.

Justification

BEA is requesting to exercise the option to renew its contract with GYK, a New Hampshire-based agency
with the full capabilities required to manage a tourism marketing program of this scale and significance.
GYK provides strategic planning, creative development, media buying (tv, digital, social media, billboards,
print ads, etc.), content creation, and performance tracking—delivering the comprehensive support
needed to execute an integrated, statewide campaign that drives real economic impact.

Tourism is the second-largest industry in New Hampshire, supporting approximately 70,000 jobs and last
year generating $7.5 billion visitor spending. Promoting the state effectively as a year-round destination
requires a partner with deep knowledge of New Hampshire, expertise in travel marketing, robust



infrastructure, and the ability to adapt to evolving market conditions. GYK brings that expertise along with
their strong local presence—offering insights into the state's unique attributes while executing at a
national level.

GYK's ability to integrate data-driven strategy with compelling creativity ensures that BEA's marketing
dollars are used effectively and efficiently. Given the scope and complexity of today's tourism landscape,
an in-house team alone cannot match the scale, specialization, or resources required.

Renewing GYK's contract ensures continued marketing success and supports BEA's mission to enhance
New Hampshire's economic vitality through tourism.

Procurement Process

A competitive Request for Proposal (RFP) process was conducted two years ago to secure a full-service
advertising and marketing agency to support the Division of Travel and Tourism Development (DTTD). Of
the eight proposals submitted, GYK Antler was the successful bidder. Their proposal stood out for its
strategic vision, creative approach, deep knowledge of New Hampshire, and proven ability to deliver
strong value through integrated campaigns and data-driven decision-making.

As a Manchester-based integrated agency with over 50 years of experience, GYK offers a unique
combination of local insight and national-level marketing expertise. Their partnership with BEA has helped
elevate New Hampshire's brand while effectively stewarding public investment to drive meaningful
economic returns.

By leveraging research from BEA's partner, SMARInsights, GYK has executed data-informed media
strategies that have consistently produced marketing campaigns that have been a primary driver of BEA's
7-year average return of $15 in tax revenue for every $1 spent on marketing.

In addition to performance, GYK's work has earned national recognition. The 2023-2024 "Discover Your
New" campaign was honored with a Silver MMA North America Award and two Adrian Awards from the
Hospitality Sales & Marketing Association International (HSMAI). Previous campaigns have received
finalist recognition from the U.S. Travel Association's Mercury Awards and accolades from Skift, which
named VisitNH.gov one of the top 25 tourism board websites in the world.

With a strong track record of performance, strategic alignment with BEA's goals, and deep familiarity with
the state's assets, GYK continues to be the most qualified partner to support New Hampshire's tourism
marketing initiatives.

The Attorney General's office has approved this contract as to form, substance and execution.

Resp^tfully submitted. Concurred

-jsh Marshal
Taylor Caswell / Assistant Commissioner
Commissioner / ybepl of Agriculture. Markets & Foods
Dept. of Business & Economic Affairs



State of New H a mpsh ire
Department of Business and Economic Affairs

Amendment #2 of P-37 Contract Agreement

This 2^ Amendment to the Agency of Record contract (hereinafter referred to as "Amendment ft2") is
by and between the State of New Hampshire, Department of Biisinessand Economic Affairs (hereinafter
referred to as the "State" or "Department") and GYK Antler aC(Vendor#155251) (hereinafter referred to
'as "the Contractor"), (175 Canal St,, Manchester, NH).

WHEREAS, pursuant to an agreement (the "Contract") approved by the Governor and Executive Council

on May 31, 2023, Item #82 the Contractor agreed to perform certain services based upon the terms and

conditions specified in the contract and in consideration of certain sums specified; and

WHEREAS, pursuant to Form P-37, General Provisions, Paragraph 18, and Exhibit C-1, Paragraph #4, the
Contract may be amended upon written agreement of the parties and approval from the Governorand
Executive Council; and

WHEREAS, the parties agree to extend the term ofthe agreement, increase the price limitation, and modify
the scope of services to support continued delivery of these services; and

NOW THEREFORE, In consideration of the foregoing and the mutual covenants and conditions contained

in the Contract and set forth herein, the parties hereto agree to amend as follows:

1. Form P-37 General Provisions, Block 1.7, Completion Date, to read:

June 30, 2027

2. Form P-37, General Provisions, Block 1.8, Price Limitation, to read: '

$37,874,873.57

3. Modify Exhibit C, Payment Terms, by replacing it in its entirety with Exhibit C - Amendment #2,

Payment Terms.

4. All terms and conditions of the Contract not inconsistent with this Amendment #2 remain

in full force and effect.

Contractors Initials

Date



This amendment shall be effective upon the date of Governor and Executive Council approval.

IN WITNESS WHEREOF, the parties have set their hands as of the date written below,

State of New Hampshire

Department of Business and Economic Affairs

5/30/2025

Date Name; Taylor Caswell

Title: Commissioner

(Authorized Signature)

5/29/2025

; Travis York J

Date

Name;

Title: Chief Executive Officer

The preceding Amendment, having been reviewed by this office, is approved as to form, substance, and
execution.

OFFICE OF THE ATTORNEY GENERAL

June 5, 2025 i) '

Dste Name; Louise D. Williams

Title; Assistant Attorney General

I hereby certify that the foregoing Amendment was approved by the Governor and Executive Council of the

State of New Hampshire at the Meeting on: (date of meeting)

Date Name:

Title;



EXHIBIT C AMENDMENT #2

SCHEDULE AND PAYMENT TERMS

Below are the detailed payment terms of this Agreement:

1. CONTRACT LIMIT

1.1. Total annual expenditures underthis contract are not to exceed $9,930,000 for PY26 and

$9,872,673 for FY27 for a total of $19^802,673.

2. AGENCY FEE

2.1. Tier One Fee Structure: BEA (Division of Travel and Tourism Development and Division of
Economic Development)

2.1.1. GYK Antler shall be paid an annual retainer equal to 16% of the total annual budget
dedicated to BEA. All other agencies or organizations in association with this
contract shall pay an annual retainer equal to 17% of the total budget of each
individual agency or organization. The annual retainer fees will be paid in monthly
installments unless otherwise agreed to in separate statements of work

2.2. Tier Two to include but not limited to:

•  Other State Agencies: Department of Agriculture Markets and Food, New

Hampshire Employment Security

♦  Travel and Tourism Promotional Partners: Ski NH

2.3. The BEA fee. paid monthly, shall cover Exhibit A with the exception of third-party
contracts/services, media fees, video production, digital media video editing and online
advertising unit digital development, photoshoot pre-production and onsite photo sessions,
and administration of cooperative campaigns, as well as large-scale collateral (e.g.,
Visitor's Guide).

2.4. BEA will be furnished with a written estimate for all special projects/beyond scope. This
includes all video production, digital media video editing and online advertising unit digital
development, photoshoot pre-production and onsite photo sessions, inventory
management of online video and photo library, and administration of cooperative
campaigns, Estimates will be fixed unless the scope of work changes, at which time GYK
Antler will provide BEA with a written change order.

2.5. This contract may be modified only by written amendment, which has been executed and
approved by the appropriate parties from the State and GYK Antler.

Initial

Date



2.6. GYK Antler will not commence work until written authorization is provided by BEA. This
applies to both original estimates and changes orders.

2.7. All media costs, materials, production costs, and out-of-pocket expenses for services
directly associated with wor1< performed by GYK Antler and approved by a representative
of BEA will be billed in progress.

Initial



State of New Hampshire

Department of State

CERTIFICATE

I. David M. Scanlan, Secretary of Stale of the Stale of New Hampshire, do hereby certify that GYK ANTLER, LLC is a New

Hampshire Limited Liability Company registered to transact business in New Hampshire on July 14. 1975. 1 further certify that all

fees and documents required by the Secretary of State's olTice have been received and is in good standing as far as this office is

concerned.

Business ID: 16558

Certificate Number: 0007189904

%

tA.

A

IN TESTIMONY WHEREOF,

I hereto set my hand and cause to be affi.xed

the Seal of the State of New Hampshire,

this 29th day of MayA.D. 2025.

David M. Scanlan

Sccrctarv of State



Certificate of Authority fSote Proprietor)

lSoIc Pronrictor Certification of Authority

L Travis York , hereby certify that I am the Sole Proprietor
(Name)

of GYK Antler LLC which is a tradename registered with the Secretary of State
(Name of Business)

under RSA 349.1 certify that I am the sole owner of my business and of the tradename.

I further certify that it is understood that the State of New Hampshire

will rely on this certificate as evidence that the person listed above currently

occupies the position indicated and that they have full authority to bind the

business. This authority shall remain valid for thirty (30) days fram the

date of this Corporate Resolution.

DATED: ATTEST:

Traviravis York

CEO



CERTIFICATE OF LIABILITY INSURANCE
DATE (MM/DOTYYYY)

5/28/2025

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POUCIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S). AUTHORIZED
REPRESENTATIVE OR PRODUCER. AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to
the terms and conditions of the policy, certain policies may require an endorsemenL A statement on this certificate does not confer rights to the
certificate holder In lieu of such endorsement(s).

PROOUCER

Hieczorek Insxirance

166 Concord St.

Manchastar HB 03104

Charyl Lapointa

(603)668-3311

Aoc^ss: charyl6viEineuranca.com
INSURERIS) AFFOROINO COVERAGE NAIC f

INSURER A Banovar instiranca

INSURED

<;yk Antlar, LLC

175 Canal St.

Manchastar KB 03101

INSURERS Baaslav Insuranca Group

INSURER C

INSURER D

INSURER e

INSURER F

COVERAGES CERTIFICATE NUMBER: 25-26 Basic REVISION NUMBER;

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD

INDICATED. NOTWITHSTANDING ANY REQUIREMENT. TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECTTO ALL THE TERMS.
EXCLUSIONS AND CONDITIONS OF SUCH POUCIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

MSR
LTR TYPE OF INSURANCE "•llv" POLICY NUMBER

POLICY EFF
(MMAMVYYYYI

POUCY EXP

(MMWVYYYY) LIMITS 1

A

X COMMERCIAL GEINERALUABtUTY

€ 1 X 1 OCCUR
eBVB4745»304 1/1/2025 1/1/2026

EACH OCCURRENCE S  2,000,000

1 CLAIMS-MAO DAMAGE tD ftO/TED
s

MED EXP (Any One panon) %  10,000

PERSONAL & AOV INJURY S  Excludad

GENT. AGGREGATE LIMIT APPUES PER; GENERALAGGREGATE S  4,000,000

POOCY 1 1 1 1 LOO
OTHER:

PRODUCTS - COMPX)PAGG 6  includad

Pmpany Oamaga-Nnola Nna S  100,000

A

AUTOMOBU LIABiUTY

AirV114 66608-04 1/1/2025 1/1/2026

COMBINED SlUfitf limit
fEaaeddem)

S  1,000,000

X ANY AUTO

KEOULEO
rrOS
NOWNEO
rros

BOOILY INJURY (Par parson) 6

ALL OIMED

AUTOS

HIRED AUTOS

SL
AU

BOOILY INJURY (Par aebdatv) t

NC
Al

PROPERTY DAMAGE
%

Uadieai paynantt 6  5,000

A

X UMBRELLA LIAB

EXCESS UAB

OCCUR

CLAJMSMADE

UI<VB47Se49 04 1/1/2025 1/1/2026

EACH OCCURRENCE S  3,000,000

AGGREGATE S  3,000,000

1 DED 1 1 RETENTION S 6

A

WORKERS COMPENSATION

AND EMPLOYERS'UABaJTY y/N
ANY PROPRIETO«/PARTNER®(£CirnvE | 1
OFFCER/MEMBER EXCLUDED? N
(Mandatory In NH) ' '
If vM. deacrtba undar
OESCRIPnON OF OPERATIONS Iwlow

N/A

StACaa Covarad:

mi, HA, HO, KY

irBV-H46B699-04 1/1/2025 1/1/2026

Y PER DTK.
* STATUTE ER

E.L EACH ACCIDENT S  500,000

E.L DISEASE • EA EMPLOYEE i  500.000

1 e.L DISEASE - POUCY UMIT 6  500.000

B ProfRdsional Liability V1A7D3351001 '  1/1/2025 1/1/2026 ' OeaaraneaC.000.000 10,000 dad

Aflsragala62.000,000 10,000 dad

OeSCRlPTION OF OPERATIONS 1 LOCATIONS / VEHICLES (ACORD 101. AMUontl RMiwrlu Sdwtfuto. may ba atiaelwd If mer* apMH la raauirad)

CERTIFICATE HOLDER CANCELLATION

State of New Han^shire
Dept of Buaineas & Economic Affaira

100 North Main St

Concord, NH 03301

1

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE

THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN

ACCORDANCE WITH THE POUCY PROVISIONS.

AUTHORIZED RePReSENTATTVe

R wieczorek/SUSAN

ACORD 25 (2014/01)
INS026 <201401)

© 1988-2014 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD



Additional Named Insureds

Other Named Insureds

GYK Acquisitions, LLC Limited Liability Company, Insured Multiple Names

GYK Antler, LLC Limited Liability Company, Insured Multiple Names

GYK Holdinq LLC

Queen City Studios LLC dba Dig Drick Productions Limited Liability Company, Insured Multiple Names

Windy Films YCC, LLC

OFAPPINF (02/2007) COPYRIGHT 2007, AMS SERVICES INC



Hi

BUSINESS AND
ECONOMIC AFFAIRS

Nowmber 5,2024

His Excsllohcy, Goveirwr Christopher T. Sonunu

and the Honorable Executive Coundl

State House

Concord, New Hampshire 03301

REQJJESTCP'ACnbN

Authorize tlw Department of Business and Economic AfWrs to amend an existing contract with GYK Antler
(VC #155251). (P0#1069632) of Manchester. New Hanpshire. by Increasing the price limitation by
$1,938,675 from $16,133;325.67 to $18,072,200.57 with no change to ̂  contract completion date for
marketing services, effective upon Governor and Execudve Council approval through June 30.2025. The
original contract was approved by Governor and Executive Courtdl on May 31,2023, Item #82. 100%
F^eral Funds

Funds are available in accounts EPA Travel and Toinlgm Grant and Soeclaftv-Btock Grant
#AM21SCBPNH1101 as follows:

03^«022-221010-26330000-102>500731 Contracts for Program Serv.

FY2028

$1,900,000

02-18-16-180010-232900004)72-600576 Grants to Other State Agencies $38,675

EXPLANATION . .

This contract amendment Is to Increase services being provided by GYK Antler (GYK): The Department of
Business and Economic Affairs (BEA) wes awarded a Travel. Tourism and Outdoor Recreation grant under
(he American Rescue Plan through the US Oeperbnent of Commerce. Economic Development Administration
(EDA).

The additional funding will be important In supporting the expanded airlift Into New Hampshire, through
Mahcftester-Boaton Regional Alrport and Pease international Airport. This year alone, there has been an
addKton of three major atriines JetBlue. Breoe. and Sun Country—end the twelve new routes, Including
destinations such es Orlando, Fort Myers, Serasots, Fort Lauderdale, Mlnneapolls-St. Paul, Charlotte,
Charleston, and GroenvlDe-Spartanburg: In response to this expansion, BEA will work dosely with GYK to
develop e etretagic marketing pim to relso awareness of New Hampshire In these newly served markets.

Market research shows that nearly 30% of travelers from these regions take up to four trips per year, with
half of them spending over $7,000 per trip. While advertising costs In these markets are high, e tergeted
and cost^efflcient multimedia approe^ will be used to build brand awarertesa and encourage travel to New

rnpr^/e.,By leveraging existing creative assets. GYK will ensure a consistent and cohesive brand

9 lOOrJ, Mtjlj. Su'tie lUO

ConcofcJ. rre/^Hampsnifi' 03301

fi03?7l.234l

viii'nii yov n[i»fconom>*.coiii aioosL'nn.con»

.M-' .



His ExcaOancy. Governor Christopher T. Sununu

and ItM HonorsbJa Executhra Cound

November S. 2024

Pa8a2af2

message across ail media ptatforms; rebiforcing New Hempshire as e premier travel destination In these
key markets.

Further supporting the success of ̂  Initiative, rmarch highflghts GYiCs proven trsck reconj of efflciency
In media buying, ensuring that funds ere spent strategically to maximize reach. Studies MIcete that people
need to see e meesege an averosjo of 15 times before (hey take eetfon, maklrtg consistent, sustained
exposure criUcal to the sumoss of the carhpalgn. With this In mhd. the funding wiD be carefully allocated to
build lor>g^rm awareness of New Hampshire's attractions and drive sustained Interest In the state.

The Initial Investment of EDA funds wlU prcwide the riecftssary resources .to launch a mulU-medla advertlstng
carnpaign, which will be a foundation for conttnuod promotlonai effo^ through BEA's norml budget This
strategic approach wtll ensure that New Hampshire not only oapftallzas on the Immediate benefits of these
new alrltne routes but also estsbtlshes a strong presence In these key travel rharicets for years to come.

The Departmeint of Agriculture. Markets and Food (DAMP) will use the addlUonal .funding to acquire a
nf>odem end ̂ levant brand Identity for specialty crops to promofo the production end sale of local speciaity
crops (n New Hampshire. Spedflc^. GYK wlli gathv od^ng data and research on tlw local business end
brand to develop the foundation for ̂ e brand Mentlty Including name, logo, oonoept arid standards. At the
completion of the contract, Ihe DMytF wlll have.a brand bgo In multiple formats and a brand standards
document for use by the State, faiimera arnl producers, and other lo^ partners exdusk/efy for the
promotion of NH sp^atty crops.

The Attorney Oerwral's office has reviewed arid approved this contract as to fonn, substance and
execution.

FteepectfoDy submitted by, Concurred.

Taylor CasweO

Commissioner

of Business & Economic Affobs

lua Marshall

Assistant Commlsslonef

OepL of Agriculture. Markets & Food



state of New Hampshire

Department of Business and Economic Affairs

Amendment #1 of P-37 Contract Agreement

This 1" Amendment to the Agency of Record contract (hereinafter referred to as "Amendment#!") is by
and between the State of New Hampshire, Department of Business and Economic Affairs (hereinafter

referred to as the "State" or "Department") and 6YK Antler (Vendor #155251) (hereinafter referred to'as

"the Contractor"), (175 Canal St., Manchester, NH).

WHEREAS, pursuant to an agreement (the "Contract") approved by the Governor and Executive Council

on May 31, 2023, Item #82 the Contractor agreed to perform certain services based upon the terms and

conditions specified in the contract and in consideration of certain sums specified; and

WHEREAS, pursuant to Form P-37, General Provisions, Paragraph 18, and Exhibit C-1, Paragraph #4, the

Contract may be amended upon written agreement of the parties and approval from the Governor and

Executive Council; and

WHEREAS, the parties agree to increase the price limitation; and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions contained

in the Contract and set forth herein, the parties hereto agree to amend as follows;

1. Form P-37, General Provisions, Block 1.8, Price Limitation, to read:

$18,072,200.57

2. All terms and conditions of the Contract not inconsistent with this Amendment #1

remain in full force and effect.

Contractors Mtialt

Date.



This amendment shall be effective upon the date of Governor and Executive Council approval.

IN WITNESS WHEHEOF, the parties have set their hands as of the date written below,

State of New Hampshire

Department of Business and Economic Affairs

' 1

11/8/2024 A V

Date Name; Taylor Casweii

Title; Commissioner

(Authorized Signature)

nhhi
Date Pnme: Francis M Ferra 7

Title: Chief Financial Officer

The preceding Amendment, havlr% been reviewed by this office, Is approved as to form, substance, and
execution.

OFFia OF THE ATTORNEY GENERAL

November 19, 2024 VCUM i)

Date NamerLouise Williams

Title: Assistant Attorney General

I hereby certify that the foregoing Amendment was approved by the Governor and Executive Council of the
State of New Hampshire at the Meeting on: (date of meeting)

Date Name:

Title:



State of New Hampshire

Department of State

CERTIFICATE

I, Oavid M. Scanlan, Sccrclary of State ofihe Stale ofNew Hampshire, do hereby certify that CYK ANTLER, LLC is a New

Hampshire Limited Liability Company roistered to transact business in New Hampshire on July 14, 1975.1 further certify that all

fees arKl documents required by the Secretary of State's office have been received and is in good standing as far as this oTicc is

concerned.

BusinessiD: 16S58

Certificate Number: 0006805024

$

o

%

ft A

IN TESTIMONY WHEREOF,

1 hereto set my hand and cause to be afTixed

the Seal of the State of New Hampshire,

this 7th day of November A.D. 2024.

David M. Scanlan

Seaeiary of State



CERTIFICATE OF AUTNORrTY

i, Travts C Yor1(, hereby oertlty that

llama duly elected Clerk/Secretary/Offlcer of 6YK Antler, LLC.

.  .2. The following ,Is a true copy of a vote taken at a meeting of the Board of Directors/shareholders, duly called

and held on November 7,2024. at which a quorum of the Directo^eharehoUera were present and voting.

VOTED: That Francis M Ferrara. Jr. Is duly authorized on behalf of GYK AnOer. LLC to enter Into contracts or

agreements with the State of New Hampshire and any of Its agendas or departments and further Is authorized to

execute any and an documents, agreements and other Instruments, and any amendments, revisions, or

modifications thereto, which may In his/her judgment be desirable or necessary to ef^ the purpose of this vote.

3. 1 hereby certify that said vote has not been amended or repealed and remains In full force and effect as of the

date of the contract/contract amendment to which this certificate is attached. This authority iremalne valid for

thirty (30) days from the date of this Certificate of Authority. I flirther certify that It Is understood that the State of

New Hampshire will rely on this certificate as evidence that the persoh(8). Dsted above currently occupy the

position(s) indicated and that they have feO authority to bind the corporation. To the extent that there are any

limits on the authority of any listed indhrtdual to bind the corporation in contracts with the State of New Hampshire,

all such limitations are expressly stated herein.

Dated:.
signature of Elqcted

Cfo

Rev. 03/24/20



/^ORcf CERTIFICATE OF LIABILITY INSURANCE OATecMMOomnnr)

11/7/2024

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER THIS

CERTinCATE DOES NOT AFRRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S}. AUTHORIZED
REPRESENTATIVE OR PRODUCER AND THE CERTTRCATE HOLDER

IMPORTANT It Oia cartfflcata hoWar Is.an ADOmONAL M8URE0, Uia poUcyflaa) muat ba andoraad. If SUBROGATION IS WAIVED, aub)#^ to
tba tarma and eondlUena of ttw poltey, cartain poDclaa may raqulia an andoraamant A atatamant on thia cartlflcata doaa not confar ilgMa to tNa
caftlflcata hoMar In liau of autn andefsamant(a).

awocucew

Wiaeaorak Insuranea

144 Concord St.

Kanchaatar KB 03104

Chazyl L^olnta

(M3)668-3311 1
chazylf wlalnauranca. ooa

ammewsi tt/remoma ccnCKMX MAC •

HSuacR A:Ranovar inauranca

wsvneo

York Craativa Collactiva LLC

CYK Antlar LLC

175 Cax^al St.

Kanchaatar tm. 03101 .

MtiniEnB:Baaslav Inauranca Crouo -

aiSUlUR C: '

aouWRO-.

•aVRBAe:

amiRERP:

COVERAGES CERTIFICATE NUM8ER:RKV 24-25 AI . REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICCS OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POUCY PERlOO
MDtCATED. NOTWITHSTANDING ANY REOUIREMENT. TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY. PERTAIN. THE INSURANCE AFFORDED BY THE POUCIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS.
EXaUSIONS AND CONDITIONS OF SUCH POUCIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAD CLAIMS.
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100 North Main Stroat
Concord, KB 03301
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SHOULD AMY OF THE ABOVE OEBCmSED POUCIES BE CANCELLED BCFORB
THE EXPtRARON DATS THBREOFNOTTCBWILL BE OUIVEAEO IN
ACCORDANCE WITH THE POUCY PROVQIONS. '

AVTH0W8ZD RePWESEXIATIVe

Robert Hi'ecxorek/DMD

ACORD 25 (2014/01)
INS026 (20i«ot)

TTm ACORD nttn* and logo m roglatarod marto of ACORD
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Miiy 1.2023

M«w H«N9MIW«

•USINESS AND

ECONOMIC APMttS

His ExceOency. Governor Chrietopher T Sununu

and the Honorab^ Exacutva Cour)Cil

State House

Concord, New Hampshire 03301

RfcQVfeyifcPApriQN

Auttwri^ the Department of Buainess and Economic Affairs (BEA) to enter into a contract with GYK Antter

(VC #1^51). Manchester. New Hampthira. in the amount of $16,133,325.67 for domestic and international
advertising and promotional servicos for tt>e period beginning July 1,2023 through June 30, 2025, effective
upon Governor and Executive Council epproval with the option to renew for one eddRtonN two-yev period

upon conaent of txith pailiea wkI aubject to Govamor and Executive Council approval. 90.1% General

Funde, Othar Functo 2.5% and 1.4% Federal Funde

Funding for FY 2024 and FY 2025 is anticipated to be avaiiabte in the folkMlng accounts upon the continued
appropnetkm of funds in the future operating budget with die authority to ac^usl eraumbrancee between ffecai
years within die price limitation ttirough dia Budgat Office, if needed and juetified;

FY2024 Q2S2&

03-22-22-221010-20130000

DMeion of Travel .Touriim

069-500567 Promotkxial Mailietlng Exp. 12,740.000.00 12,740,000.00

03-22-22-221010-20190000

Travel - Tourlam Dev Fund

0ra-500S67 Promotional Mtfketing Eiqp. $6,000,000.00 $5,000,000.00

03-22-22-220510-14530000

Offce of VVbfklfafce Opportunity

069-500567 Promotional Marketing Exp. $20,000.00 $20,000 00

02-27-27-270010-80410000

Dept. of Empiovment Securttv

020-500247 Advertising $200,000.00 $200,000.00



Hb EioeOenqr. Governor Chrislopher T. Sununu

end the HonoreUe ExeeutNe CouncD.

May 1..2023

PBoe2of3

02-16-18-7038000040380 1

SpeclBttv Crop Block Grant <g1 SCBPWH1001 .

072-500876 Grants to Other State Aoendes

02-18-16-185010-70380000

SoedfllN Croo Stock Gmrrt tfAM22SCaPNHil38

072^500576 Grants to Other Stab Agendes

02-18-18-185010-28100000

DIv Aorfcutturel Pevetaoment

069-500567 Promotional 8 Marketing

•S97.103.S8

$88,132.01

mssm iimm
Totals: $8,072,103.56 $8,081,132.01

explawatiom

The Department of Business and Eocmomic Aftalrs (BEA) Is charged with the promotion of New Hampshire
as a travel destination and enhancing the economic vttaDty of the State. In FY22. BEA Influenced 744.000

trips to New Hampshire, generating $648 mOSon in visitor spending and $^ n^n In genaratad taxaa. with
a return on Investmerit of $1 S.BS for every $1 spient on paid marketing.

Year-round advertising and promotion Is essential to the Oivisfon's efforts to increase travel, work tor to
New Hampshire. Rs Agervy of Record provides the necessary resources for tmptementation. optimizing
budget, bttilding on experience, leveraging partnerships, and cospondlng to changes within the travel and
business environment.

BEA issued an extensive Request for Proposals (RFP) for marketing end advertising agency services on
February 28,2023. Notice was sent to seventy-four edvertising egencies and the. RFP was posted on
visltnhgov end edminbt8ta.nh.us. Subsequerttfy, eight vendors submitted formal written proposais on March

21,2023.

A selection committee comprised of prlvste/pubUc tourism marketing professionals {Schedule tt 2) reviewed
and scored the proposals (Schedule 01). inviting three agendes to present to the oommlttee in-peraon on



His Boeflmy. Oovecnor QuW^tfter T. 6umffw

end the HononaUe ExbouOm CouncO

May1,2023

Paoo3of3

April 11.2023. Each egency was askad to. pres^ fl ipffng campalori OMwas nioceeefUBy tmplementad.
Indudbig strstagy. executen rasutts. OYK Aniler was uttknototy aweiUad the uxibaU with A
oetnposita of And eoortog Is toctoded 88 Sdio^te 0 3.

OYK Anttef Is a Manchastar^basad. fuIKeaMoe martetlng aoency wtfh a 40i^ plus history of bra^
marketing and deep digfta! nqiertlsa. Its Inteyatad team works eynergtsdcally acron the toOowlrtg services:

Strategy & Rannfr^
Brandtog & Design

Content Oreatton

Media Rannlng & Buying
Video Production

Social Media A Consumer.Engagenient

Web A Mobne Deveiopment
cxpefttoioai a events

Reportng ft Anaiyte

OYK Antier is of a stzB and caSber that can effleodveiy absorb the BEA eooount having worked wtth the New

Hampstoe Lotlary Commission (to over 30 yeara, the organlzstloo is eidremely tomniar wtth the process and

protocol of wwrking with state government

In an effort to Increase ttflciencies, teverage budget and obntinue to grow toe New Hampshire brand, this

contract Inctudes two additional eaitB agerKies. toe Deptotment of Empleyment Securtty and the Department
of Aghcutture.

Tho Attorney Oerterafa office has reviewed and approved tWs cofttrad aa to fomt substance and executlen.

RespectfiiOy submittad.

TeytorCasweO
Commissioner



Department of Buslneee and Economic Afraln
DMelon of Travel and Tourism Development
Apency of Record ttarfcetfi^ Servlcee RFP
Written Proposal Scorlnp Criteria

Schedule d1

Proposals wiD be revlowed, evatuatad, and scored ̂  aifi evaluation committee. Evaluation of
profx>8als wlO be based on the fbOowing otteria for each bomponent Each criterion wUl be scored
according to the degree of responsiraness present In the proposal being evaluated.

Mas.

Polnta
.Score

L EXPERIENCE AND QUAUHCAT10NS OF KEY STAFF a SUBCOMTRACTORS
Our evaluation will indude an auatameni .of the history of your company, your
company end its key staff membera' o^ertonce as h rotates to (he requirements
within this RFP, evidence of past perfbrmence, quality end relevance of past

. work, references, and reiatedBems.'RFP Section S.

30

•  . • . • • *

2. OVERALi. STRATEGY AND APPROACH. METKOOOLOGy
Our ovBluatibn wfii Include an assessment of the overao approach - strategy end
tactlcs.thatwiD address the ftems of the Scope of Work in RFP Section 3.

40

3. CREATIVITY/INNOVATION

Our evaluation wS) Include an assessment of the quality of proposed strategies and
creatlvtty/inRovation.of the appfoech.

fs

4. BltDOET APPROACH/COST EFFECTIVENESS

EffocUve and efRciant de&very of quality content and services b dembnst/eted in
relatton tothe fbe and vatua of mreral) prpfoct The budget b riaasbnabie and
appfopnate. /approach tofoe stmcture b batsnced and structured to maximtoe
Investment

15

TOTAL POINTS
•  d 100 i-



Schsduto 02
Department of Biiolness and Economie Affaire
OKrteJon of Travel end Tourlem Devefopment
Agency of Record Martotihg Servtcee RFP
Proposal Review Committee

i^Hamole. DIrectof

Divltlon of Travel & Toudsm Development
100 North Main Street, Suite 100, Concord. NH 03301
603.271.3685 Urf.J.HafnoMlK*rfnwjtrLOPw

Led Hamots hae more than 20 years of eaperfanca in the field of maftetlng. promofiora end operattona.
Her prfmary.rote as the Director b to promotiB NH as a dome^ end tnteniatranal travel destination in
order to increase vlsaatbn.'trevel expenditures, business acfivBy end'emptoyrmnt throughout the state
Her background end experience provide with the knowledge Co develop etntegies that drive
marketing New Hen^ire'e assets.

Amv Baaaett. Deoutv Direetof

DIvlslen of Travel S Tourtom DevolopmanI
100 North Main Street, Suite 100, Concord. NH 03301
603-271.2665 Amv.Q.BaaBette»vefnw.nh.oov

Amy Bassatt is the Deputy -Director of the New Hampshire DMsion of Travel and Tourism. Bassatt Is an
axparlancod seniormanagamant executive w^ rrxxe' than two decades of experfsnce In uti&zing
rataarch to create, manage, end-executa maiketir^ and public ralafiona campaigns end events at the
state level. The expertonce that she has gained, enables her to think strataglcafly end udlkes data and
resources to maricet New Hempsh Ira as a year-round destlhatioh.

Ben VenCamo. Chief Conaboralar A Pfeaktent

The Chamber CoQaborBtfveofOraatef Portsmouth
500 Market Street, Portsmouth. NH 03601
603S1&S516 berwaportsmouthconaborBtiveom

Ben VanCamp became the Chief Collaborator & Presidant at (he Chamber Cofiaboradve of Greater
Portsmouth In June of 2021 end preylousiy served the Portsmouth business communl^ es the VP of
VMiafs.Nerd for the past five years. Prior to life on the seacoast, he wotked In e variety of non-profits In
the AflhevlOe, Norih Carolina communfiy where he 6ved for 13 years. Ben'is a graduate of Springfield
College where he studied RecraaUon end Tourism Managmri Ben resides in Durham with his wife
and two chUdren. Ha erijoys being outdoors on hb mountain bike. akia. or hlkli^ the NH 46 4000 footers.

JafedMareto. Qeneral Manaoer

Mount Washington Cruises
21i Lakeside Ave, Weirs Beach, NH 03246
603-366-5531 l8mdacfulaenh.com

Jared Marelo b the General Manger of the Wnnipesaulcee Ragship Corporedoh, operetor of the-M/S
Mount Washington, U.S. AMIbdat Sophia C^. Wnnipeaeukee ̂rtrlt, and Wlnnipesaukae Belle. He b the
Vice President of the Lakes Region Tourism Assoclstlon, as weB as the Tourism Debgate and. Chairman
of the Lekes Managemeiil Advisory Commltee (LMAC). Prior to Ms current rale, he was the Senlbr
Director of Brand Strategy (or Global Protection Corp., where he was respbnsibla for the developrrrent of
eward-wirmlng brand and product designs, Inctuding a GDU^ Pacfc^ D^n Award.

Chervf Reanion. Piesldent
White Mow^ins-Attractlons Association
200.Kancar^u8 Highvray, North Woodstock, NH 03262
603^745-8720 Ch8fyt0vititwhltemouritalns.oom

Charyl Resrdon ts the Presfdent'of the largest New Hampshire based Destination Marketing
Organizetlon, White Mountains Att^bns Association (WMAA) in North Woodstock. W^ aerves as an
economic driver for (he tpurbm economy of the Whita Mountains end b the source for travel planning to
vbtofs woridi^e. Rea/don has over 20 years In the tourism Industry, stairtlng tier career at WMAA in
1099. She teamed from some of the tourism industry's best end has experience in business sfrs^les.
sales; merketlirg, martagement, and customer service.
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Apmy of RMord Hvtaane Servicee RFP
WrfitMi Prepeeab E«stu«t>on
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FORM faJMBU (mkM 2/23/2023)
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State of New Hampshire

Department of State

CERTinCATE

I,[)avUM.Scsnlsn.SccretiiyorSt8ieorthe$tneorNcw Hanpshtfc, do hcfchr eeitify dot CYK AKTtERbsHew

Hampshire Trade Name re^stend to tnntaetbiaincu in New Kanpshire on OS. 2014.1 further oertiiy thai all fees eid

docuroemi requJrad by the Seeieiaiy of Stale's office have been received and la In good ftanding as fhr as ibia effioe is

Bualnesi ID; 70MU

Ccftlficale Number OOOdllOOU

IN TESTIMONY WHEREOF,

1 hereto set my hand and cause lo be affixed

the Seal of the Stale ofNew Nampshtre,

this Ist day of May. A.D. 2CQ}.

-A';.

David M. Scanlan

Seoetaiy ofStaie



certificate of AUmORITY

1, Tnv^ Yoilr heraby certify thet

1.. JemedulyalactedClerk/SeaetBry/OfBcerofOYKAMlBr.LLC.

2. TTtftbQoiMtri8(Batntteo9yofa«st»takm«arnseUngBf(twBaaftfefDlree(afbSharehaUem.rtuVean8Cfind
fttld on (ytay 1.2083 at wfd'oh 0 quencn of (he QbcetDm/SfiarBheUen were priMftt and eofina

VOTED: That Froftate Farm, JiitedufyoJthartzadcnbehaffafOVXAnSartcefttarMocQntrBGtBorasraementBwahthe
State of New Hampehira and any of ttaeqehdaa or tfepartmante and further beathortied to cncacuta any atdeOdocumente,
agreemante and other htttf umenta. and any amandmenta. rewtstene. or modBteattona (fwrto, wWeh may tn htafhar tudoment
Be dettmMe or neceaaaiy te efteet the purpose of this vote.

3.1 hereby oertOy that aakt vote has not been ameAdad or repealed and remalRatnfUDftireeandeSactBBOfthsdateeflhe
oontractteentrafit amendment to which this cartHloate Is atteched. Th Is auihortty refflslne vaOd tar thirty (30| days from the
date of (Ms Cartlflcata of Authofly. I turlher cartliy (hat n Is undarstpod that the State of.New Hampshire will rety on this
cerflOcBta as evhfenoe (he pereonta) Dsted atiova currently oooupy (he poslUoi^e) (ndbated end (hay have (US
authority to Wnd the cbipwatlw*. To the extent that there are any QmBs on the authority of any (btod IndMditel to bind the
oorporetteri in oontracte wftii the State of New Hampshire. eO such OmOEttonc ett:eiqnBsV.ilated herein.

'• IPated: P'WM. Ii

Signature Of Ejected oncer

Name: fr*ifisC. y(^e,
Tsio: ceo



•o«2//^co/r, CERTIFICATE OF LIABILITY INSURANCE ocnprnsomrr)

9/1/3023

TmORTlFtCATE 18 mSUEO A8 A HAriER OF KFOflMATlON ONLY AND CONFERS NO RKUfra UPOMIME CERTmCATE KOIDCR. THIS
CSrriRCATE DOES NOT AFRRMATIVSLY'OA MCQATIVELy AMEND. EXTEND Oft ALTER THE COVEftAOE AFFORDED BY THE POUOES
BELOW. TMB CERTIFICATE OF mSURANCE DOES NOT C0N8TTTVTE A 00N11UCT BETWEEN THE I8SUINOM8URER(8).AUTHOR1ZEO
REPRE6ENWTVE OR PROOUCER. AND THE CERTIFICATE MOLDER.
tMPORTAN'ft ffe»ctitBc«t»hBldtfbwAOOmONAtlNSUR6D.Oiopcnc>OM»Baalb>>nao*»od. BSUBROOATIONttkAlVEO.iAtfortte
th» tWHtt Aod candPloHS d 8w pcOc)^ cuMn'poHdw cay wruPo «n «ndB>itB»nL * "tt **irtt irm ftwftr tp 1t»
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COVERi^S CEHTffttATe MUMBER;aJ-»« BmIo REVttWII NUMBER;
T>gjSTOCEWTyVTHATTH6POUCaESOF WStfWC6tiSTg)BEtOll»Hll»eBEEWISSUEOTOTHEWSUWEONA>CflABO»EFOWT>CPOUCYHjp6o'
MNCATEO. wonwfTMgTAlgMiiaAWVapniiinPMPiiTTMMnpnnMnmnM/KaMrraitim^rT^^yti^pnTfr.ffitFffT'mTHfffyfCTTftTmfHTm
CCRTlFICATt MAY BE OSUED OR MAY PERTAW. THE MSURANCC AFFORDeD BY THE POUCOS OESCRaeO NEPEM O 8UUECT TO ML TNE TBttlS.
EXCLU8N3N9 AND CONOmONS OF SUCH PGUOES. UMTTE SHOMN MAY HAVE BEEN REDUCED 8Y MUD CLAMQ.
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StdtA of Bm Bd^dhira
D^t. of Bodinodd dad Beeaoale Affalro
100 Boxtb kdia St.
Coneecd, KB 0)301

I

CNOIAD AMY OF ms ABOW OeSCRBED POUOES BE CANCELLED BEFORE
THE eViRAnON DATE TKEREOP. HOnCS mi St OEUVEREO D*
ACCORDANCE WTM THE PQUCTPROWNONS.

iSiMOMBD Mraruaw

Rodart dicctertk/CMD

C1S8S4014 ACORD CORPORATION. AU HsMd navrad.'
ACORD 28 (1014A1) Tho ACORD dtmd dnd 1090 dfd idgtstdidd mtHtd Of ACORD ■
MS02So»t4»i|


