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STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

BUSINESS ADMINISTRATION
STATE MILITARY RESERVATION

4 PEMBROKE ROAD

CONCORD, NEW HAMPSHIRE 03301-5652

David J. MIcolaitles, Major Genaral PiMne: 603-225-1360
77» Adjutant General TDD Access: 1-800-735-2964

Nicole Desilets-Bixler

Deputy Adjutant General

March 6,2025

Her Excellency, Governor Kelly A. Ayotte
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Military Affairs and Veterans Services to exercise its final contract renewal
option with Broadreach Public Relations LLC. (VC#422339), Portland, ME, for Marketing Awareness for
The Division of Community Based Military Programs by increasing the price limitation by $174,350.00 from
$383,700.00 to $558,050.00 and extending the completion date frcm April 30, 2025, to April 30, 2026,
effective May 1,2025, or upon the date of Governor and Executive Council approval, whichever is later. The
original contract was qiproved by Govemor and Council on April 12, 2023, item #61, and amended with
Governor and Council approval on April 10, 2024, item #38.100% General Funds.

Further, authorize a contingency in the amount of $17,500.00 for unanticipated expenses bringing the
contract total to $575,550.00.

Funds are available in the following account for Fiscal Year 2025 with the authority to adjust encumbrances
between fiscal years within the price limitation through the Budget Office, if needed and justified.

02-12-12-120010-32520000- Veterans Services Mental Health and Social Isolation

FY 2025

102-500731 - Contracts for Program Services $191,850.00

EXPLANATION

The Department is responsible for communicating with and informing New Hampshire service members,
veterans, and their families (SMVF) as well as the businesses and organizations that employ and serve them.
There are a variety of services, supports and resources available to the SMVF population, businesses and
organizations witMn our State, and Aey can only be utilized if people are aware of their existence. Since the
Department does not have access to a contact list of all SMVF, businesses and organizations residing and
operating within the state, communicating to this population requires a comprehensive marketing and public
messaging approach that is outside the capacity of the Department. The services procured through this
contract will create messaging and marketing content and materials that contain valuable information about
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the resources available to the Department's targeted audience. The content and materials, as disseminated by
the Department, will have a real impact on these targeted populations today as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for these services by placing a Request
for Proposal (RF?) on the State ofNew Hampshire Bureau of Purchase and Property website on July 5,2022.
Broadreach Public Relations, LLC was the only vendor to submit a response to the RFP. Upon review of
their proposal, they were deemed to have the necessary qualifications to perform the needed services. This
contract has the option to renew for two, one-year periods, and is contingent upon successful performance of
project deliverables and the availability of State funds. Additionally, a contingency line will be established
to cover any unanticipated costs or price increases associated with the contracted services.

Should Governor and Council not approve this request, the Department will not be able to provide our
community partners with the resources needed to support the mental health and wellness of our veteran
community.

This contract has been approved for form, substance, and execution by the Attorney General's Office.

Respectfully submitted.

D VID :r. MUCOLAITIES ^
^or General, NH National Guard

The Adjutant General



State of New Hampshire'

Department of MUltaiy Affairs and Veterans Services

Amendment #2

Hiis Amendment to the Marketing Awareness Campaign contract is by and between the State of
New Hampshire, Department of Military Affairs and Veterans Services (**State** or **Department^

• and BroadreachTPublic Relations LLC ("the ContractcO-

WHEREAS, pursuant to an agreement (the "Contract^'approved by the '(jovemor and Executive
Council on April 12,2023 (Item #61), and amended on April 10,2024 (hem #38), the Contractor
agreed to perform certain services based upon the terms and conditions specified in the Contract
and in consideration of certain sums specified; and

WHEREAS, pursuant to Form P-37 (version 12/11/2019), General Provisions, Paragraph 17, the
(Contract m^ be amended upon written agreement of the parties and approval from the Governor
arKl Executive Council; and

WHEREAS, the parties agree to extend the term of the agreement, increase the price limitation, or
modify the scope of services to siQ>port continued delivery of these services; and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions
contained in the Contract and set forth herein, the parties hereto agree to amend as follows:

1. Modify Form P-37 General Provisions, Block 1.7, Completion Date, to read:

"4/30/2026"

2. Modify Form P-37, (jcncral Provisions, Block 1.8, Price Limitation, ADD not to exceed

amount of $191,850.00 for contract year ending April 30,2026, to read:

"NTH $575,550.00"

All terms and conditions of the contract not modifred by this Amendment #2 remain in full force
and effect This Amendment shall be effective May 1, 2025, or upon the date of Governor and

Executive Council approval, whichever is later.



IN WITNESS WHEREOF, the parties have set their hands as of the date written below,

STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND

VETERANS SERVICES

Date Namei siicd*—
Title:

BROADREACH PUBLIC RELATIONS LLC

Date: Natp^ L^yyc^
Title:

The preceding Amendment, having been reviewed by this ofTice, is ̂ proved as to form, substance,
and execution.

OFFICE OF THE ATTORNEY GENERAL

JjM-
Dale: /yame:T.^,

Title:

I hereby certiQr that die foregoing Amendment was approved by the Governor and Executive
Council of the State ofNew Hampshire at the Meeting on: (date of meeting)

OFFICE OF THE SECRETARY OF STATE

Date: Name:

Title:



Sjtate Hampshire

DeipaiNffient of Si^te

CERTIFICATE

I, David M. Scanlan, Secretaiy of State of the State ofNew Hampshire, do her^ ceiti^ diet BROADREACH PUBLIC

ppi .ATIONStTrTff Lffl Mjn'TvtT.innH^ T.iahility Compai^ f^jstered to transact busittcss in New Hampshire on September 01,

2022.1 furdMX certiQ' that all fees and documents required by the Secretary of State's ofBce have been received and is in good

standing as fiv as this office is concerned.

Business ED: 909757

Cotificate Number 0007083304

SI

%

IN TESTIMONY WHEREOF,

I hereto set my hand and cause to be affixed

the Seal ofdie State ofNew Hampshire,

this 6th dr^ of March AJ>. 2025.

David M. Scanlan

Secretary of State



3/7/25.9:07AM QuickStart

Business Information

Businm Detaib

Business Name:
BROADREACH PUBLIC

RELATIONS, LLC

Foreign Limited Liability
Business Type: ̂

Company

Business Creation Date: 09/01/2022

10/19/2007
Date of Formation in

Jurisdiction:

Principal Office Address; 19 Commercial Street 3rd Floor,

Portland, ME, 04101, USA

Citizenship / State of

Formation:
Foreign/Maine

Duration: Perpetual

Business Email: lindav@broadreachpr.com

Notification Email: lindav@broadreachpr.com

Business ID: 909757

Business Status: Good Standing

Name in State of BROADREACH PUBLIC RELATIONS,

Formation: LLC

Mailing Address: 19 Commercial Street 3rd Floor,

Portland, ME, 04101, USA

Last Annual
2025

Report Year.

Next Report Yean 2026

Phone #: 207-619-7350

Fiscal Year End
NONE

Date:

Principal Purpose

S.No NAICS Code

1  Professional, Scientific, and Technical Services

Ptg* 1 of 1, racords 1 to 1 of 1

NAICS Subcode

Public Relations Agencies

Principals Information

Name/Title

Linda S Varrell / President

Pago 1 of 1. raoords 1 to 1 of 1

Business Address

27 Lrttlejohn Rd, Yarmouth, ME, 04096, USA

hllpi:/ft|ulcKatarLaoajdvgoWQnlrM/Butfnaaalnq(ira/Bu8lneulrifbrinstiDn?bi^MttlOi^1%2FGL/iQKBC9%3D 2/3



Certificate of Anfiiority #3 (Limitedpartnership, Limited liability professionalpartnersh^ or LLC)
f Jmltrf Pfli^CTshte or r^ficfltfoi^ Auft

^7^/ C^rr>/€^ . vhereby certify^ I am a Partner, Member or
'  (Name of Attestor)

Mmager and an Offica nf Kmited UabUity partnenhip
(NameofP^ersh^orLLG)

uridCT RjSA 304-B, a limited liability profisssional pvtnership under RSA 304-D, or a limited halnlity conqwny
under RSA 304-C.

I certify diat k^-^rTu.// . . ^ ig^Jufy aufliorized to bind tiic partnership or
(Name of Authorized Signatory) ^

LLC to enter into ctrntracts or agreements on benalr of ^ , ::
(Nan» of Partnashfy or LLC)

I fiirther certify tfiat it is understood diat fee State ofNew Hampshire will rely on ̂  certified as evidence ̂
feejpo^ Kstod above correntiy occupies the position indicated and that feey have foil aufeonty to bind flw
paitnc^p or LLC and that feis authorization shaU remain valid for fli^ 00) days from fee date of tins
certifiote.

nATF.D= ATTESTOR^ Vy-^^

TITLE:



CERTIFICATE OF LIABILITY INSURANCE
OATE(SIUNyvm)

02/25/2029
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CERT1RCATE DOES NOT APRRHATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES I
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CERTIFICATE OF LIABILITY INSURANCE
DATEIMN'DWVYYY)

03/05/2025 ,

1 THIS CERTIFICA'm 18 ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIOHTS UPON THE CERTIFICATE ̂ 1
j HOLDER. THIS CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND. EXTEND OR ALTER THE COVERAGE
I AFFORDED BY THE POUCIES BELOW. THIS CERTinCATE OP INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE
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STATE OF NEW HAMPSHIRE

G&C_
STEM #

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

BUSINESS ADMINISTRATION
STATE MILITARY RESERVATION

4 PEMBROKE ROAD

CONCORD. NEW HAMPSHIRE 03301-5652
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David J. Mikolaities, Major General
The Adjutant Generai

Warren M. Per^
D^uty Adjutant General

Phone: 603-225-1360

Fax; 603-225-1341

TDD Access: 1-800-735-2964

March 27,2024

His Excellency Governor Christopher T. Sununu
and the Honorable Executive Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

1. Authorize the Department of Military Affairs and Veterans Services exercise a contract renewal option
with Broadreach Public Relations LLC, (VC#422339), Portland, ME for Marketing Awareness for The
Division of Community Based Military Programs by increasing the price limitation by $174,350 from
$191,850.00 to $366,200.00 and extending the completion date from April 30, 2024 to April 30, 2025
effective upon Governor and Council approval. The original contract was approved by Govemor and
Council on April 12, 2023, item #61. 100% General Funds.

2. Further, authorize a contingency in the amount of $17,500.00 for unanticipated expenses bringing the
contract total to $383,700.00.

Funds are available in the following account for Fiscal Years 2024 and 2025, with the authority to adjust
encumbrances between fiscal years within the price limitation through the Budget Office, if needed and
justified.

02-12-12-120010-32520000 - Military Affairs and Veterans Services - Veterans Services Mental
Health and Social Isolation

Class Account Class Title FY2024 FY2025

102 500731 Contracts for Program Services $  31,975.00 $159,875.00

EXPLANATION

The Department is responsible for communicating with and informing New Hampshire service members,
veterans, and their families (SMVF) as well as the businesses and organizations that employ and serve
them. There are a variety of services, supports and resources available to the SMVF population, businesses
and organizations within our State, and they can only be utilized if people are aware of their existence.
Since the Department does not have access to a contact list of all SMVF, businesses and organizations
residing and operating within the state, communicating to this population requires a comprehensive
marketing and public messaging approach that is outside the capacity of the Department. The services



His Excellency, Governor Christopher T. Sununu
And the Honorable Executive Council

March 27,2024
Page 2 of2

procured through this contract will create messaging and marketing content and materials that contain
valuable information about the resources available to the Department's targeted audience. The content and
materials, as disseminated by the Department, will have a real impact on these targeted populations today
as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for these services by placing a Request
for Proposal (RFP) on the State of New Hampshire Bureau of Purchase and Property website on July 5,
2022. Broadreach Public Relations, LLC was the only vendor to submit a response to the RFP. Upon
review of their proposal, they were deemed to have the necessary qualifications to perform the needed
services. This contract has the option to renew for two, one-year periods, and is contingent upon successful
performance of project deliverables and the availability of State funds. Additionally, a contingency line
will be established to cover any unanticipated costs or price increases associated with the contracted
services.

Should Governor and Council not approve this request, the Department will not be able to provide our
community partners with the resources needed to support the mental health and wellness of our veteran
community.

The contract has been approved for form, substance, and execution by the Attomey General's Office.

Respectfully submitted.

viD j. mikolaitteT^
ajor General, NH National Guard

The Adjutant General
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Stale of New Hampshire

Department of Militarj- Affairs and Veterans Ser\ices

Amendment ̂1

This Amendmeni to the Marketing Awareness Campaign contract Is b> and between the State ot'
New Hampshire. Department of Militar\- Affairs and Veterans Serv ices ("State" or •"Department")
and Broadreach Public Relations LLC ("the Contractor").

WHEREAS, pursuant to an agreement (the "Contract") approved by the Governor and Executive
Council on April 12. 2023 (item #61). the Contractor agreed to perform certain services based
upon the terms and conditions specified in the Contract and in consideration of certain sums
specified: and

WHEREAS, pursuant to Form P-37. General Provisions, Paragraph 18, the Contract may be
amended upon written agreement of the parties and approval from the Governor and Executive
Council: and

WHEREAS, the parties agree to extend the term oflhe agreement, increase the price limitation, or
modify the scope of services to support continued delivery of these services: and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions
contained In the Contract and set forth herein, the parties hereto agree to amend as follows:

1. Form P-37 General Provisions, Block 1.7, Completion Date, to read:

a. 4/30/2025

2. Form P-37, General Provisions, Block 1.8. Price Limitation, ADD not to exceed amount
of $191,850.00 for contract year May 1,2024 to April 30,2025, to read:

a. NTE $383,700.00

All terms and conditions of the corrtract not modified by this Amendment #1 remain in fuU force

and effect This Amendment shall be effective May I, 2024, or upon the date of Governor and
Executive Council approval, whichever is later.

M
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Dai

foe
-Dale:

STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND

VETERANS SERVICES

tiiie;

BROADREACH PUBLIC RELATIONS. LLC.

The preceding Amendmenu having been reviewed by this ofTic^ is approved as to fonn, substance,
and execution.

T

te:

OFFICE OF THE GENERAL

Title

1 hereby certify that the foregoing Amendment was approved by the Governor and Executive
Council of the State of New Hampshire at the Meeting on: APff | p ?ff?4date of meeting)

OFFICE OF THE SECRETARY OF STATE

APR 1 n ?Q?t
Date: Name:

SECRETARY OF STATE

J
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STATE OF NEW HAAlPSlllltE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

BUSINESS ADMINISTRATION
STATE MILITARY RESERVATION

■4 PEMBROKE ROAD
CONCORD, NEW HAMPSHIRE 03301-5652

o a r.

j

David J. MlkotalBos, Major General
7?>9 Ac^ufani Genera/

.Vlfeimn M. Peny .
DefiufyAeOutant General

Phone; 603-22&-1360
Fax: 603-225-1341

TDD Acceee: 1-800^735-2964

March 14,2023

His Excellency Govemor Christopher T. Simuou
and the Honorable fixecutive Council

State House
Concord, New Hampshire 03301

REQtreST^ACTlON

1. The Dq>artmeat of Military Affairs and Veterans Services respectfully requests authorization to enter
into a contract wiOi Broadreach Public Relations, LLC, (vendor code #422339), Portland, ME in an
amount not to exceed $174,350 for marketing services, with the option to renew for two additional one-
year periods, effective upon Govemor and Council qiproval through April 30, 2024. 100% General
Funds.

■Tf •

2, Further, authorize a contingency in die amount of $17,500 for, unanticipated expenses bringing the
contract total to $191,850 effective upon Govemor and Council approve through April 30,2024.100%
General Funds.

Funding is available in Fiscal Year 2023 in the following account:

02-12-12-120010-32520000 - Military Affairs and Veterans Services - Veterans Services Mental
Healtli and Social Isolation

( Cliai ' A'ccquBt J L _ _ , Class Title „ . J L, FY.2023...„
poz:": pog73r,i Contracts for Progrkn Services. j l$_191,850.Q0

EXPLANATION

The Department is re^nsible for communicating with and informing New Hampshire service members,
veterans and their families (SMVF) as well as the businesses and oiganizations that employ and serve
them. There are a variety of services, supports and resources available to the SMVF population, businesses
and organizations withh our State, and they can only be utilized if people are aware of their existence.
Since the Pq>artmeot does not have access to a contact list of all SMVF, businesses and organizatioas
residing and operating within the state, communicating to dns population requires a comprehensive
'marketing'and * public messaging approach that is outside diccapacity of the Depaxtment: The services
procured throu^ this contract will create messaging and maikeling content and materials that contain
valuable in&miT^ about the resources available to die Department's targeted audience. Hie content and



]lis Excellency, Governor Chrutojriier T. Sunnnu
• And the Honorable Execbiive Council
Much M. 2023
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materials, as disseminated by the Department, will have a real impact on these targeted populations today
as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for diese services by placing a Request
for Pro^sal (RFP) on the State of New Hampshire Bureau of Purchase and Property website on July 5,
2022. Broadreach Public Relations, LLC was the only vendor to subinit a response to the RFP. Upon
review of their proposal, they were deemed to have the necessary qualifications to perform the needed
services. This contracbhas the option to renew for two, one-year periods, and is contingent upon successful
performance of project deliverables and the availability of State funds. Additionally, a contingency line
will be established to cover any unanticipated costs or price increases associated with the contracted
services.

The funds to pay for this project are provided to the Dq)aitment of Military Affairs and Veterans Services
by the NH O^eral Coart'via HE 2,2021 Sessioa Shc^d Governor and Council noti^ip^e this request,
the Department will not be able to provide our community partners widi die resourca'needed to support
the mental health and wellness of our veteran community.

*

The contract has been approved for form, substance and execution by the Attorney General's Office.

Respectfully submitted,

lyRriD;J. nMolaities,
General, NH National Guard

^ie Adjutant General
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STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

RFPDMAVS 2023-01

SCORING SUMMARY

SUBJECT: Marketing Awareness Campaign :•

pate Posted: July 5,2022 Date Closed: Augusts, 2022

Vendor Score j1  Rank

Broadreach Public Relations, LLC ■' ;I  ' A

Only one vendor submitted a response to the RFP. It was determined that the vendor meets the criteria
established in the RFP. As such, the resulting contract was awarded to Broadreach Public Relations, LLC.
Please refer to the following pages for further information regarding the evaluation of the company.

RFP DMAVS 2023-01

Marketing Awareness Campaign Page 1 of3



Scoring

;;
1

1
1:
1

' - j: ,•/ ' .j- f. :: .r '  ̂' Max- Score

,  ■ RFP Criteria- J-:-''

"  ̂

■i

V
-Points
\ Avail...

Broadreach
Public ;Rclarion$

Non-Financial CompooentsV' • •• •

Company Stability . _ _ J (  5 5

Relevant/Related Expoiience and Qualincatipns _ i.. 1. 5  1

Mission and value statements of organization align with the
;purpose of the RFP and the interests of the militaryA^eteran
community.

.

;

1

5  ; 4

^^erairjCompfehensibn ProjecTOdj^iiyes" 7.?.' ! 7 Y" -

Understanding of the Project Requirements .. ^  5 i 5

^ree references for similar projects 1 ("■ 5^""1 5

' Examples ofAlt^ate Marketing Solutions t  -
'  .5 i 5

Availability to provide services within project timeline . 1. 5

Inclusion ofOeparrment initiatives and pro^'ams ' 7  .4_ .7
Reporting Deliverables 1 * ■  5_j 1  .4. . ■
'Detailed Budget L.5 1 '  5 J
^Materials and Activities

■  ■

'^v^ising Regions ' * :: 75.71 rT:i-3_ _..:
idutreach/Efigagement . . 7 .. . . . \l ~ i

1 Level of Available Staffing -r 5  S f  5 ■ :
i _Su>Tj>tal. is.J i  . 67 .. . .
;FiQaocial!jC6tnponeiits _ . '

.i ••• *.♦ ? ' " "^1
Cost ProposaPSudget . r-•' •

-
r'23:7 L.. 7;_.25~7717;

1  . . Sub^Total "25 n T  25 ;
^ Overall Score .. V -;: - * " * . / * ! _ looi ^  t . _92
]  Rank 1

:  I

A

RFP DM AVS 2023-01
Marketing Awareness Campaign Page 2 or3



. f*'''

Evaluation Committee Members and Qualiricationj

i  Reviewer Name and TItte i  " Oualifications

' 1 ^ J■! ' i

'  I '
^  Amy Cook .

Administrator

{Administrator, Division of Community Based Military |
Programs, Oct 20 IS-Dec 2022; Transition Services
Coordinator, StrafTord Learning Center 20I6-201S;
Program Manager, Community Partnera 2011-201^,
Case Manager dL Family Su{^)ort Service Coordinator

■ 2002-2011. Education; Southern New Hampshire
' University, MBA (in process); University of New
Hampshire, BA Psychology A Sociology

!  1 Heather Smith ^
; 1 Grants erxl Resource Development Coordinator >

I

;NH Department of Military Affairs and Military
IServices, Grants A Resource Development Co^irtaicr,
jNov 2021-present, Accountant I/il, Oct 2007*Nov 2021;
!NH Judicial Branch Dec 1994-Oct 2007. Education:
1 Wells College,.BA.Mathemati^ .

■:)

J RFP OMAVS 2023-OI
Marketing Awareness Campaign

.1
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y;
j'l
M'
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FORM NI;MBER F-37 (rcnioB 12/11/2019)

'Noiicbl Thil ■ftgemtai of itl lilaehnMfi «h«n heflomB fuhita npna hi flnifrmnr JCr«
Executive Omadl fcr qipravtl. Any bdoreutian tbti ii privcte. confidentini or proprietiiy.siiut
be eietrly Ueo^d to ilie agcn^ iBd afreed to In writbig prior to the cootracl

AGREEMUST
The SMe of Kevf HtmpaUre end (be Cootrmtoi hereby mutually t(rM a> ibUowi:

GENERAL PROVISIONS

i; Joaynpic^TiON.
1. r Stcts Ag^aey '

DaptotiMBtofMUittoy Aflhin ad Vctoins ServioM

tiUi OmttncteNuM' ^

BmKtaMh PnbRe Rd«)oo% EXC (VC M22339)

iStite A'lenQr Addrees
4 Pembroke Road

concord, NHOBOl

jM Cddttic^'Addmae
19 Camnietciil Street
Pofttaad. ME 04101

CcwhwtePtiQoa
Nonto

(207)619.7350

1.6 AeeountNwriber ij 1.7 Oom^edoD Date
•I

010412.325200a&>tOB.500731 ![' April 30,2024-
l.t Piiee Umitaiton

NottoexeaedS19U50.00

1.9

C-

CiHilijiufi^ Offloer.ibiiStitB Aiengr
ErhiM.Z^

'IJOStttB AiawyTd^lioM Nomb^
(603)225.1361

)i.n Contnctor

i s
1/-S
l-l-

state Asoey SkatotoO

m

Oke:

.12 NtmeiadTtUeofCoettactor<,SkBatb(y, f

1.14; Nk^iM-nk.ttfSttfeAcenqrSigiBftxyr,

J^GcpotpM
DincilDr, Oq:

LI6

1.17

•T;2s.'.Tvr<i a^ EnemidB)

Ok 03/16/2023

Apfn^try

CMC Uem number

ai^ Emvti^

QAC MMtisiDite:

Page 1 of4 bhialK^ff:^^
Date:



;v;

L SSRVICSS TO BB PERFORMED, lite State of New
Hampshire, eding through (he ageoqr Uestified ia bbdc t.l
("StatO> cngeges eoatncior Meattfled (n block 1-3
("ContnctoO to per&rm, ead the Contractor shall perform, the
work or sale ̂  goods, or both, identified end mere paitfeulerly
desonbcd ia the etttched QCHQIT B which Is tooorporued
herein by rrfereace fServicei^

3. BFPBCnVBDATB^MPLEnOHOPSKRVlCBS.
aai^.Ndtwithi^iag any pravtiioa of this Ags^ot.'to ̂
CQds^i er^^n^Jed to the spprDyd:of and
Executive Couadl ofthe State ofNew Him^ie, if appUcsbte.
this Agreement, ead ell obGgaiiooiof the pai^ hereunto, shall

effective oo the date the Oovwnor end Executive

Coundl apptpve this Agreement as tndicded in bloc^ l.l?,

si^ fbedMW.cflecvve on the date the
the State Agezicy u shown ia block 1.13 CEffbctiveC^"*)-
3^ If the Contndor commenocs the Services priw to to
Effective Date, all Services peHbnaed by the Caatrador prior to
to Ef&cdve Dale shall be peffbnned it the sole risk of to
Coatrsctor. aad in to event that this Agreemotl does not become
eSixtive, to State shall have do liability to the Cunlfactor,
indttcfiag without limhatioa, any obligatba m pay the
Contrador for any costs Incurred or Services perfonaed.
Coatrador laust complete all Servics by to Con^ldioa Date
specified la blocic 1.7.

4. CONDmONAL NATURE OF AGREEMENT.
Notwitbstinding ay provision of this Agreaneoi to the
Gtnhary, all obfi^tioas of the Stale hoeunder, including,
without limitation, the contiDuance of piyments herennder, are
coatiagBOt upon 1^ avaOability end coaUnued appropriation of
ftatds affecto by my state or Cedeml legislstivB or executive
a^a thai .reduces, etiminatEs or jsthowise nodifim to
'appiqpjia^.or. isviflalnfity fins Agicetott and
'to.:Sd^;fdr'Seiyi^;prpvfd(ut:fo!^^ B, jh wMe^^ in
part la" no event sbali the Ststa te ha^ for any paymeats
hereunto in excess of such avaitdtleapprttpristedfiQ)^. lathe
event of a ttducdon or torreiaation of appropriated fbnda, the
State fh"ti have the right to withhold payned nstil such fhnds
bcoome available, if ever, ead shall bm to ri^t lo leduee or
terminate to Services under this Agreement immediatsly upon
^vfaig the Coo tractor notice of su^ redoctkxi or termination.
The Stats shall not be Ttquhvd to transfhr ftmds from any other
account or source to the Account identifM la block 1.6 in to
event fuads in that Aooount ere reduced or unavailable.

5. COfrnuCT PRICB/PRICB UMfTATlON/
PAYMENT.

S. I theoontrad price, method ofpayment, and terms ofptQnnent'
are identified and more paiticul&riy described fai EXHIBIT C
which b Incorporated herein by'iefiucoce.
5.2 The payment by the State of to contrict price shall be the
only and the complete reimbursement to the Contractor for aO

. of whatever nature, inouned by tha Ccxnrador ioto
perfofmance hereof and shall be the only and the complete
compensation to to Contractor for the Saviccs.*'nte State chalJ
have im UabfUty to to Coatrador other (haa the contrad price.

Page 2

5J Hie Stale reserves to fight to ofbd fiom aqy amooats
otherwise p^abte to to Contractor uato thb Agreesneol those
liquidated amounts required or pennhied by Nil. RSA 80:7
througb RSA 80:7*o or any other provision of law,
S.4 Notwithstanding any prevision in thb Agreement to the
eontrary, and notwtthstandlog unexpected oiicumsttnoes, in no
event shall to total ofall pqrments authorized, or actually made
bcrauDder.cKceed to PrtoUmhattOQ ad forth in block IJ.

d. COMFUANCE BY CONTRACTOR WITH LAWS
AND REGULATIONS/EQUAL BMPtX>YMBNT
OPPORTUNITY.

6.1 In connectioa wifo to pcrtomance of the Service*, the
Contrador shall comply with all appUcable statutes, laws,
regulations, and orders of federal, st^ county or numidpoi
uithoritics wfaid) impose any obUgatioa or duty upoo the
Contractor, including, but not limited to, dvfl rights aad equal
anptoymem opportanlty laws. In additioa, ifthb Agreement b
fUnded in arty pert by monies of the United States, to Coatrietor
shall comply with all federal execotive orders, ndea. regolatioos
and statutes, and wldi any rul^ regulaitibas ami gnidelioes as the
State or to United States bsue to Implenicst these legubdoos.
The Contractor shall also comply whh ell applicable hildledual
property laws.
6.2 During to term ofthb Agreement, to Coc tractor shall not
discriminate against employees or applicants for employment
beaose ofraoa, color, r^pon, creed, age, sex, haodkap,sexoal
orientation, or mriooal origin and will take nffumsrive adioD to
prevent such dberiminsiion.
6J. Ihc Contrador agrees to permit to State or Uiriied States
access to any of to Conttador's books, records and locounts for
the purpose of ascertaining eomplitnce with all rules, reguhtians
and ordera, and the covenants, terms and oorrdUions of thb
Agreement.

7. PERSONNBU

7.1 The Contractor shall d its own expense provide dl personnel
neoessBiy to perform the Servbes. The ContniftOT wanants thst
dl personnel ngagod in (be Services shall be qualified to
pcrfofTO to Services, end than be property licensed and
otherwbe authorized to do so under all appliciUe laws.
7.2 Unless otherwise autorized b writing, durizig to term of
thb Agreement, and for a period of six (6) mooto after to
CompktioB Date in bbcfc 1.7, to Comradar shdl not hire, and
shall not permh any tubcontrador or other person, firm or
corporation with vtom ft is engaged in a combbed effort to
perfotm to.Services to hbe, any petsou who b a State employee
or official, tto b materidly involved in the procuremeat,
administntioo or performance of (hb AgitcmenL ■ Thb
provbiofl ihdl survive tezmmatioa ofthb Agreement.
7.3 The Contndbg Officer spedfied b block 1.9, or hb or her
successor,shdl be theState'sreprcsentitiye. Into event ofany
dispute conccmiog the mterprdarion of this Agreement, to
Contracting Officer's decbkm shall be find for to State.

8. EVENT OF DEFAULT/REMEDIES.
8.1 Ahy one or more of the tbltowbg acts or ombskms of the
Contrectortoll constitute an event of de&aUbeieuaderCBvcd
ofDefanltO:

ofd Initials:,
Date:, 1



8.1.1 failure to perferm the Services ntlsftdorfly or'on
scMb^
11 btte«i8d;'£«to:
ii J &n^ ttpaftirmnytrttoem

' "* J. 71 77-
|^]U^ ppeuncnoe;^8i9.¥vepi;6^
^ aoy one. or more, or ell, of the Ibllo^^ eetions;
8^1 gl^ (he Cratrec^ a ̂writti^rio^ ttt Ei^'of
/DefaA] cequM^jt to te iODedU absence of
a gro^or kuer ̂edficato of thifV(3b) di^ ihe

ofdie notice; and ifibe Bv^ of De&uh a act dmely cured,
> krmlQ8kdib AjprMman;^effeetii^ two (2) days after giving the

I.2J give the CoatiactDr a writtcQ QoCioe ̂ ed^ing (he Event of
Deftttlt a^ fu^Kn^g all paymeota.to be made under this
^AgrceneDtm|id onieribg^^^^lptMtoyof

'tfie C6&«iabr><iut^ the
ipdM.fiota (be.dite of uoti^ uitil sodi ttioe as dw Sb^
ddemmcs diet the Contractor has cured the Bvent of De&utt
sl^ aeyer paid to the Cotdractor;

Deftah and « tte'rattemay

a^ Event ofDefiadt; and/or

jDen^^ as breacheA' .taimihitBVj.dw)
Agreeree^ and pursue aay ofits remedies et law or h cquhy, or
>b^ ,

''anyiBi^.^D(&^iifaa|i;bB deCo^ a wiihv
^y£inA'ofrOe^ or.any aufaseipknt.Bv^/of^

Ddli^'.No expnn fid^tb
be deemed a wtim of̂  of the Stsie to et^rea aateb'a^
all of die pravIsloRS hereof upon eny further or other Event of
De&uh on the part ofthe Connctor.

ITS^INATION.
9. r Notwithstanding paragraph; 8, the State mty, at Us sole
diicretiorv tetmieete the Agreement for any reason, in whole or
m par^ by tbiify (30) written notice to the Contractor thai
the State is exercisifls to terminate die Agreoset^
9^ k dmevent of Bn .cafty.teiminsdon of this Agteon^ (or
any reason other than the completion of the' Sovbes,"the
Contraonr ^ihiU, at the Sttfe's, discictioQ, deliver, to. the
Oop&K^ I^thm fiftea
of tenpi^^ a rep^^C*pn^at^!^^
d^J:^;Serr^'pcrfium^^^

Irw^jng
center itmriber tf .'cicelies pf^t^^itmiruidM 8^
be hfartlcal b ihoae of my RanlRiepM
EXHlBfr B. in addidoo, at the State's discretion, die Contractor
abail, within 15 (faorsofnotieebfearly termination, davelop and
submit lo the Stats a TVusitibn Plan for services under the
lAgieeiridit

^10. DATA/ACCESSCONFTOENTUUIY//
inw^vAiYf^^ ^77 7..

mean all
infomiadoa an^ lliiip devel^ed or obtained during the

perfbrtoance o^ or,acquired or developed by leeson of^ this

lette^'maDmdA pcpen. and documents, ell whether
flnisbcd orunfliiished.

'i.potei,-!

the State or\. —
under tbb A^ocment shall be die property of(he ^
shall be retureed to (he State upon denand or upon tcnainadon
of diis. Agreep^ for anyj raim.-^
lOJ'Gonfidat^jty oftea teQ.be govonad by Nii. RSA
iohepter|^i>Adrcrtmei^h^ Disclosure ofdata requires

Stata;:.

. ft (nte~
d.respeett

ju |nd<iidBto"e^^ 'a^^tsv.peiite
iNeIlher-dM\CM

oftin^'.en^oye^ or:m<ralm have audn^ to
Slateior receive any boefitai ,wk(ro''e«spiw^

other etnohanents piovided by the Si^ to its cmph^yA

'^jli^tbe,.C(mn^ ti'asd^-.'or c^iayiwjm

sh^i^ proyid^to.tto^ &iitt.«;te8st ififieea (15)11^ pr^to
the teigin^ii^ Awritte'edi^^
^  a_|Ch8S8»;; of^:Ca^ consdtare'
'sssigaaeit "Ctey.' -of [Ck^r^ . ncans (a)' imager,

or a transab^ cir jiaia of ̂
v^idi a third party, togedier with fts afBIiates, becomes the
direct or indirect owner of (iffy percent (SOK) or more of the
voting shares or similar eqpuiy interests, or coabhiad voting'
power of(beOudrwbi; ct (b) the sale ofall or nbstantiaOy all
ofthe assets ,(rf,tte^CDntiae^^^
12J None of te ServiM shall be subcontracted by the
Contnetor without prior wiitteo notice and coQienl of the State.
The State is ei^ed to copes ofad anbcontraets and aisigmnent:
agieenttatsiaad ten not be bdiiad tfy ufy^pbidsibnlGbntid^
bj^^qat^jg an esrigrupcal agreanenl to.w<iieh1tJs,n6t 11
|W9- ""

dM';poatrBe^,s^ lUMkruify^^
ofth^ i^tepii^r^ fRm^q^;aga^.|^ ell dirau,;
UabilUle} a^ costs fo any' poaeiaaJ lq}ioy or pinperty dfrni^jpy^
patent or oqjyTi^fafrinjancol, or other claims asserted againfl
the State, its bfRcen or employe^ which arise out of(or whkb
may be claimed to arise out ol) the acts or omisston of the
Contretsor, or subcontractors, inoludlng but not limited to the
nagligoce, rediless w imwitioiial oqDdte> The State shall not
bc:IIa^;w any cesb'inerniti'by/tbe.Oeitta^^
(hbpttagrepb 13.'I*fo^(hsrett(E^the&i^pbi^^ooifa|ag^h

St^C. This Cfturnant Jp' par*glS^
lenninatkin of this Agreement

___

13 shall suiviire' te

Page 3 of 4

I^: ̂1 ̂ j ̂ )



14. mSUIUNCE.

14.1 The Cootnetor rtwll. « hi sole expense, obtsin end
cooHnuousty maiotsin in bfoe, end shell require sny
tuboontraetor or esstgnce to obtsin end meintein b fbrcei, the
-^fbUorw^ httuita^
TdTil) oomnM^^eni UebiUty fosunsce egelnst ell claims
of bodily Iqjwy* deetb or property dimege, b amounts of not
less then $1,000,^0 per oecaatnce end $2,000,000 sor^
orexeess;end
14.1.2 spTTtwl ceose of loss covewy fbnn covering all property
sobjaet 10 10.2 b en antoont not lets tbsn
80% of the %wbob rcptaeemenl vtlDOof the property.
14.2 The policies described to subpeagi^' 14.1 hereto sfai^ be
on j^lfcyTbrmiii^iiwfctfira
of Jt/,DciwtHiM>t of toitoince; and

143 Use Cootrectnr shiU funddi to (ho CoanctiB« Officer
identified to block 13, or bb or her sttxesaor. a ce(tificsle(s) of
tosurance for all insurance required under (his AgrecmeoL
Contractor shall also flimish to ttw Contracting Officer identified
to block 1.9, or his or her successor, ceitlfw^s) of insurance
for all renewaK«)oftosmaBcetequbtd under this Agreement no
later ten (10) days prior to the expiiatioa date of each
insurtitce poBey. The certlficate(a) of tosumce and any
renewals thereof shall be attached and ne tooorpbrated bereto by
refcrenco.

IS. WORKERS' COMPENSATION.
15.1 By Bgntog this egrecinent, foe Coamctor agrees, ocitifies
and vrairants that the Contnotar is to compUtnee with or cxanfX
fimm, the requircsnents of NJI. RSA chapter 281-A f"IKoHtors'
Cojt^fensetlon").
1S3 To the extent (he Contractor is subject to the rcqtoremeots
of Nii RSA chj^ 2ll-A,J>itraetor ihaD maiDt^ and

secure raBdJausntain,
p^rmeoi of -Wqil^ Omywisato to cpnncclfa;; with
BctWifies which the person pr^l^ to nndertake {Miraiant to this
AgreentesL IheContraotorsl^fiimirii the Contraedng Officer
identified to block 13. or Us or her sucoesaor, proofofWorkers*
Conpenntion to (he manner descrfoed in N.K. RSA dtapter
281-A and any appQcaUe reaewal(t) tfaereoC which shall be
attached and are incorporated herein by reference. The State
shaQ not be responsible for paym^ of any Woikcn'
Comp^— premtoms or for any other chim or benefit for
Contractor, or apy subcontractor or employee of Contractor,
which mi^ arise under appticabk State of New Hampdure
Workers' Compcmatton lews to oooaectlon with the
performartce of the Services under this Agreement

I6i. NOTICE. Any notice by a party hereto to the other party
than be deemed to have been duly delivered or ̂ven at the time

of nailing by certified mall, postoge prepaid, to a United Stales
Pofft Offloe addressed to the parties at the addresses given to
blocks 13end>].4,herein.

17. AMENDMENT. This Agreement may be aacoded, waived
or discharged only by an tostrnmeot to wrUng ligned by the

'wtiver/or.disdtarybytlie Governor tod-BxMutiw.Qwn^ of"
:tlm^^dfNew.^Kaaipsiiire
under the drcomstandes pursaant to lira, rate or policy-

IE CHOICE OF LAW AND PORUM. Ibis AgremMshan
^begDveirwd. imerpri^ ̂  ebntr^
vlawa:of'tbe

;clHHen by itw jtertiestp expreo.tliiiriniihml totenk arrf;itorid6.;
of coftsmicttcm sfai^ be aiptost or ih'fow of any party.
Any acdons arwng out of (his Agreemeiit drall be brought and
mainttined to New Hamfuhbe Superior Court which shall hove
exclusive jorisdietioa (hereof.

19. (XMFLiCTING TERMS, to (be event of a eonftim
between fte temii of tWs P-37 form (u modified to EXHIBIT
A) and/or attachments and ameiufaneat therooC the terms of the
P-37 (tt modified to EXHlBn' A) shall cootroL

20. THIRD PARTICS. The parties hereto do oot intend to
benefit any third panics and this Agreement shall not be
oonstrued to confer any sodi benefit

21. HEADINGS. The headings tbitwghoA the Asrccsicnt are
for reference purposea only, and the words cootatoed thereto
dial! InnowaybeheldtDexidain. modity, amplity or aid to foe
interpretatioo. construction or meaning of the provisions of fob
Agreeroeat.

22. SPEOAL PROVISIONS. Addhkmal or m^tyii^
provisions set fortt in the attached EXHIBIT A are touoqwatod
hereto by refercnoe.

23. SEVEBABIUTY. lothaeventaayoftheprovtdonsoffois
Agreement arc held by a court of competent jurisdletion to be
contrary to any state or federal law, (be itmatoing provisions of
this Agreement wfll remain to fbll force and effect

24. ENTIRE AGREEMENT. 1hte Agreement, which may be
executed to a number of counterparts, each of wMch shall be
deemed an origtoal, oonsttoitcs the entire agrecmcal and
understanding between foe parties, snd supersedes all prior
agreements and onderstandiags with respect to the subject matter
bceeof.
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STATE OF NEW HAMFSBIKE
DEPARTMENT OF MILITARY AFFAIRS AND VETER^S SERVICES

EXHZBITA
SPECIAL PROVISIONS

SUBJECT: Marketing Awareness Campaign

There are no special provisions added to this Agreement.
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STATE OP NEW HAMPSHIRE

DEPARTMENT OF MIUTARY AFFAIRS AND VETERANS SERVICES

EXHIBIT B

SCOPE OF SERVICES

SUBJECT: Marketing Awareness Campaign

SECTION i; OVERVIEW

This Agreement shall consist of the following docomeots: Ponn P>37, Exhibit A - Special Provisions.
Exhibit B - Scope of Services, and Exhibit C - Price and Terms of Payment

The Contractor will provide all labor, materials, equipment supplies, and transportation needed to perform
the services as further specified hernn.

.SECnON 2: CONTRACT-TERM

-T^i^rbebiiBii miy.be extaidfld for up toltwo (2) based upon satisfactory comptetioo
:df ttch ebiiti^ oohtifl^st'iipon &>venMr arid Executive Council approval as wdi as (he availability
of State fiinds.

SECnON3; PRIMARY CONTACT

The Contractor vrill report (o and work in conjunction with the Department of Militaiy Af&irs and
Veterans Services' (the *DqMxtment^ Primary Contact as designated by the D^aitment The Primary
Contact for this Agreement will be the Director of the Division of Cooimunity BeWd Military Programs.
Dte Department reserves the rî  to ̂ rpomt an ohemste Primary Contact to asrist in foe raanagemenl of
this Agreement

SiEC^4fi^
Tlw im^ of this AgreemcAt is to promote foe Dq>artmcnt*8 initiatives and programs to increase
awareness ofthe services available m the state to Service Members, Veterans, and their Families (SMVF)
and the importance of identlfymg SMVF within social service practices and the New Hampshire labor
force. The Cootraetor shall provide all services under this Agreement in pursuit of the fotfowing goals:

A. Provide the Department's stakeholders with a better uriderstanding of the cunent oiganisatioiial
structure and mission of the Department the missions of and relationships between hs divisions,
and Its (olationshlp to the United States DepaitineiU of Veterans Aifoirs.

B. Ensure social services providers in-all regions of the State better understand the importance of
identifying SMVF at intake; have the necessary Information, training, itkd resources to identify
SMVF, reduce barriers to entry, and deliver services m a culturally competent manner; and are
dcmanstrating measurable success hi identifying SMVF at intake.

C. Ensure employers in all r^ions of the State better understand the importance of identifying SMVF
candidates in a culturally competent manner; have the necessary information, (raining, and
resources to reduce barricts to entry into the workforce and are demonstrating measuraUe success
in recruiting and retaining more SMVF employees.
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D. Increase the number of SMVF in all regions of the State accessing health and behavioral care
aval table to them.

E. Increase the number of businesses in all regions of the State applying for recognition from the NH
Vctoren-Fneiidly Biisloesa Network, showcasing their N^ork .membership, end actively
participating In Network programs and events.

P. Increase the number of SMVF in all regions of State applying for available military skills and test
waiver programs.

The Contnictbr must complete the fbllowing ddlverables during the performance of this Agreement

A. An initial coUaboratiye meeting between the Contractor and the Department to develop an overall
strategy for the marketing campaign.

B. Montfily reporting ofmaticeting services performed, promotiona! materials created, and marketing
analytics submitted by the Contractor.

C.. Monthly conference calls, virtual meetings, and/or in^)erson meetings as scheduled by the
D^aitment.

D. Implementation of the following threc-^;>hased approach to pursue the goals specified herein:]
(1) Phase 1 • Onboarding and Discovery
(2) Phase 2 - Research, Asset Creation, and Planning
(3) Phase 3 - Asset Development end Outreach

E. Development and implementation of other marketing projects as identified by the Department in
pursuit of one or more of tiie goals of this Agreement

P. Assignment of a dedicated project manager to oversee (be implenwntstion of this Agreement with
support from the Contractor's leadership, staffs and vendor paitners as needed.

4  :

■SBCTION 6: PHASE! - ONBOARDING AND DISCOVERY
During this phase of the matketing campaign, the Contractor shall complete the following tarics:j

A. Facilitate a strategic onboarding meeting witii the Primary Contact to gather preliminary
information and establish lines of communication and project management processes.

B. Perform a review of the Department's current messaging and paid, earned, shared, and owned
media assets, e.g., print/digital marketing collateral, previous ad creative, program websites and
materials, social nftedla accounts, press releases, etc. ^

C. Create mind m^ of internal and external Department stakeholders to understand organizational
relationships, prioritize audiences and identify risks and opportunities.

D. Activate automated media monitoring to track merlons ofthe Department and selected programs
in print, online, and broadcast news media and measure earned media results.
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£. Work with the Primary Contact to establish priority initiatives fbr budget allocation.

F. Work with the Primary Contact to establish a standing project update^eeting schedule.

G. £stabli5h project Gantt chart to track {biases, deliverables^ and time&ames to provide the
Department at the established project m^ngs and upon the Department's request

^CTl6N:7:r;ra[Affin-RBSEARCH.ASSET.CMB^
During this phase of die inaifceting campaign, the Contractor shall complete the Tollowing tasks as they
relate to major areas of focus:

A. Geaeral MarketiDg Servlees
(1) Create simple messages to articulate the mission of the Department and hji divisions, the

relationships between these divisions, and distinguish the Department from the US
Department of Veterans Afiaiis.

(2) Create social media editorial calendar to plan organic and paid sodal media content themes
around rdevant seasons, events, and holidays.

(3) Create Department fact sheets and media kits to disseminate to stakeholders, mcluding
press, social services providers, and the business community. May include:

«  Pact sheets about the Department and SMVP population in the State
■  Organizational charts
•  Contactsheets
•  Overviews of programs and services
•  PhotoArideoassets-e.g., program/event photography, informational videos
• Brand assets - e.g., logos

B. Ask the Qucstioii
(1) Obtain and update lists of service providers by region after foe inhtal launch of the

approved marketing campaign.

(2) Create a list of service provider representative associatioas including but not limited to the
• NH Providers Association, NH Health Care Providers Association. NH Chapter of the
National Association of Social Workers, NH Community Bduvioral Health Association.

(3) Query or survey service providers by region to measure Ask the Question Campaign
awarenese levels as of2022 and gather insight on new roadblocks, resources needed, and
other feedback on the Ask the Question Campaign.

(4) Reputpose Aric the Question impact testimoniaU to create various educatioaal creative
assets for organic ami paid social and advertising channels, e.g., infographics, testimonial
quotes, videos, tips.

(5) Create an opinion-editorial for Mental Health Awareness Month.
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(6) Create a pitch to **Good Momir^ NH" on Ask the Question, with a Department
spokesperson as guest

(7) Based on research findings, update or create Ask dte Question creative materials and assets
as needed.

C NH Vetenui-Frieadiy Bnslness Network
(1) Create low<cost, geoHargeted social media display ads.

(2) Citate direa mul or digital advertising targeting employers by county.

(3) Create how<^ articles for Business NH and NH Business Review on how to develop
veteian-friendty practices, procedures, and protocols. These articles shall also include
mformaltoo about the quarterly recognition program and how to apply.

(4) Create a press release announcing new quarterly foiinats with infonnation on how to apply.

(5) Create a press release template and guidance dieet for recipient businesses to announce
their recognition in their local ttewspaper, website, and social media.

(6) Create testimonial videos featuring veterans.

(7) Create engaging social graphics and digital di^lay ads inviting businesses to apply.

(8) Apply to present to local chambers of commerce on the new quarterly format and
aj^icatioo process.

■t.T

D. SMVFEmploymestSkDlsTrBnafercoceProgrBas
(!) Identify and develop video and written testimonials of SMVF **8tofytellet8** to diare their

jdumfys carw,ihow they gained traction after serving their country, and
' the people

(2) Leverage testimonials to pitch human interest and economic stories to local media oudets.

(3) Leverage testimonials to create social graphics, displays, and video ads.

(4) Create opinwn-editorials for local newspapers hlgbtighting the impact of skills
transference programs.

(5) Create public service announcements for radio and local access television promoting skilb
transference programs.

SECTON Sf DEPLOYMENT AND OUTREACH

A. Use paid media (itigital and traditional advertising) to geotarget messages to desired audiences not
accessible Ihiou^ the Department's organic reach.
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B. Use earned media (story pitching, press releases, press interviews, opinion-cdhimBls, speaking
opportunities, centers of influence, public service announcements) to amplify messages through
third parties and mass media witti high credibUity, high reach, and low cost.

C. Use owned and shared media to amplify messages through the D^artment's organic reach on
social media and through its website, email, and newsletters.

Throu^umt die marioeting campaign, die Contractor shall perform the following tasks:

A. Measorable Objectives
.. Hk Contractor shall determine the baseline measurable objectives through toir roseardi and
understanding ofthe goals and deliverables and submit them to the Department for approval. Some

'  oftbese objectives may include but shall not be limited to:
•  Total service providers reached regarding Ask the (Question by region.
•  Awareness of Ask the Question Campaign among previously reached service providers in

each region.
•  Average number of NH Veteran^Fiiendly Business applications.
•  Total number ofNH Veteian'Friendly Businesses by region.
« Total number of past press clips about the Department. Ask the Question Campaign, NH

Vetsian-Friendly Business program, and sldlb transference programs.
• Average monthly visitors to the Department's website and program pages.
•  Other measurable objects as determined necessary based on the Coritractor's research and

expertise.

Once the baseline metrics have been approved by the Department, the Contractor will set up
automated monitonng for identified k^rwords, people, and organizations to capture meotioos In
traditioftal media as vrell as in publicly available social end streaming media. Monitoring will also
include reviewing comment sections on earned media secured and other relevant channels.

B. Montfafy Reporting
The Contractor will set up monthly reportiDg for all media activities. Reporting shall include but
not be limited to:

*' Organic and secured press dtps with time, gross impressions, and advertising value
equivalency (AVE). r

•  Share ofpress coverage by program/initiBtive.
• Media qualify analysis.
•  Commentary tracking and analysis.
•  Paid di^ta] media campaign results.
• Website traffic and direct referrals from earned media, if able Co be provided by the

Deptitment
•  Otto media activities as determined necessary based on the Contractor's research and

expertise.

The initiaJ monthly reporting requirements shall be determined by the Contractor with the Primary
Contact's approval at die initial collaborative meeting. Hie Primary Contact may alter the
reporting requirements and will provide written Rotificatioo to the Contractor of the modifications.
The Contractor may propose moditications to the requirements for the Primary Contact's

Page 5 of 8



oonstderatkm aad approval. The Contractor shall not modify the approved rcqidrements whhoiit
written consent from Ihe Primary Contact.

^SECTION 10! ai ffik PRbroCTO
In the pursuit of the goals of this Agreement, the Department may identify other projects as they relate to
this marketing campaign that require additional tasks from the Contractor. Identification, cost, and
execution of those projects will follow these specificatioQs:

A. The Primary Contact will detenniae project needs and develop a Scope of Work (SOW) with the
Contractor. The SOW will inchide, at a minimum, general project information, tasks to be
completed, detiverables to be pzoWdod, and a timetablc for completion.

B. The Contractor shall prepare a Cost Proposal for eadi project requested.

C The Dqnrtment will evaluate the Cost Proposal and determine hs reasonableness, if the proposal
is detennifttd to be reasonable, the Department will Issue a Notice to Proceed. If the project Cost
Proposal is determined to be unreasonable, the Department will request a modified 0^ Proposal
from the Contractor with justification. Once an agreed upon Con Proposal is established, the
D^iaitment will issue a Notice to Proceed memorandum. The Notice to Proceed will include
copies ofthe approved projea SOW and Cost Proposal. No work on the project shall be performed
by the Contractor prior to the issuance of a Notice to Proceed.

D. The Prtihary Contact and the Contractor shall attend a project kick*off meeting to clarify the
manner of conducting the project, to review a proposed project schedule, a pro)X)sed outline of the
pioject tasks to be executed, and confirmation of expected deliveiables.

E. Unless otoerwise requested by the Primary Contact, toe Contractor roust provide monthly status
reports for any project that exceeds one month in length, and/or between deliverables for qtectfic
prcgect tasks. Status TqKnts must include the specific project tasks toat were completed, funds
spent, a general outline of work to be coo^eted in the coming month, and any issues that need to
be addressed.

F. The Contiactof will complete toe projects to the specifications established herein or furtoer
specified in accordance whb the project SOW, as determined by the Department's Primary
Contact.

Maricetlng efibitt wilffocw on two primary a^
•  Service Members, Veterans, and Their Families
• NH Healtocare Providers

• NH Employcn

Marketing shall reach in-state audiences with edditional emphasis on rural areas'of northern and western
New Hampshire as well as other traditionally underserved regions ofthe state. The Contractormay utilize
pre-established regional divisions (e.g., counties, municipalities, media markets, ete.) or develop their own
regional divisions, with prior approval from the Department, to best pursue the goals and achieve the
deliverables outlined herein.
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SECnONlli'ADVEimsmGDEVEL^
A. Approval

The Contractor must obtaio written approval'ftom the Oqnitmcnt before producing any
advertisbg or related material. When producing any creative work, the Contractor must not vary
ftom approved scripts, stoiybcards, or print layouts without the Department's approval. Failure to
adhere to e^;ffoved scripts, stoiyboards, or layouts may void the Dcpartnieot's prior approval. The
Contractor shall be liable for all costs if adveitisements or collated materials are executed In a
manner not consistent with the Dqrartment's writteo aj^troval.

B. Artwork Changes
The Contractor shall charge the Department one time only for artwork that is used in multiple
fonns. Aftwoik required for any print adveitisements must be billed as a one-time Item on a
separate Invoice. Any duplication of charges for tutwoik will be rejected. All original artwork
shall become the lutq^erty of the Department and shall be delivered to the Departinent upon
request

C Creative SenioM

Following creative bid approval by the Dqmrtment, the Contractor b responsible for the execution,
creation, and production of Depaftment ̂ vertbing materials, including but not limited Co print,
digital, broadcast advertisements, out of home advertising, sodal, point-of-sale (POS) items, aixl
other materials that may be required by die Department. The Contractor niust develop multi-media
campaigns in siqqxnt of the services and programs identitied by the Department.

O. Frodactioo

The Contractor must submit for die Dqiartment^s approval all production estimaies. Estimates
must clearly indicate ai^ sobcootractors or other parties who will be involved in the production

.*work and where diose parties are located Any production work to be conducted at a location
outside of New Hamf^re must be specified, and the Contractor must demonstrate to the
Dqnitment's satisfaction that locations, HBcilities, and/or resources wfthin the rtate were not
adequate for the production wo^ required. The Contractor should always work towards having
prcxhiction work done in-state.

E. Rontioe Meettnga
The Dqnrtment and the Contractor will meet routinely, as determined by die Primary Contact.
These meetings will inohide discussion regarding schedules and planning, as well as discussian
regarding concqit approvals, pre-production of edvertbements. and POS or otixer produced
mararials. Adrfitfonal meetings be. held with certain Dqartment personnel on an as^ieeded
basis.

jSEcnow 12: cou;aterm.mat^^ sigwage

A. Collateral Materials

The Contractor,will bo responsible for the creative design, project dqiendeocy, and production of
all materials in support of the Department's advertbing gr^s. All materiab will be approved by
the Dqiartment, including items such as posters, displays, and other POS hems inisnded for
temporary use. The Contractor may be required to produce printed items. The Departing owns
all origmal artwork, layout, design, and fii^ product and can use as needed.
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B. Prifiten

Mo^ print jobs will be awarded through the Department of Graphic Services bid process. The
Contractor must provide print specificatioos and artwork for suoh jobs. The Gontrador may be
expected to review proof(s} provided by the printer and work iiiitfaer with the printer to achieve
the final piece. For print jobs that do not go through the Department of Qi^iic Services, the
Contractor must present to the Department an estimate for print jobs for the Dqiartinent's review
and approval The Contractor will be expected to review and approve the proof as well as direct
the printer to provide the final pieces to the DqnrttnenL *
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STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

EXHIBIT C

PRICE AND TERMS OF PAYMENT

SUBJECT: Mariceting Awareness Campaign

A. The PiHce for this Agreement shall not exceed $191,850.00 without amendmeni end the approvaJ of the New
Hampshire Oovcxnor and Executive Coancil (O&Q.

B. The amount for the marketing services specified in Exhibit 8 shall not exceed $174330.00.

C. A contiiigency amount to covo' ttnaotidpated costs associated with the marketiog services specified
in Exhibit B ̂all not exceed S 17,500.00.

SECTION S BmHOtf OF PAYME^
Payment shall be made by mailing a bank diaft or electronic fimds transfer as established by submitting
or updating w Alternate W-9 Form to the State ofNew Haropdiire.

Invoices shall be submitted by the Contractor to:

' Department of MDltBry Attain and Veterans Services
AJTNi State Bosincsi Office

4 Pembrclte Road, Bldg. C
Concord, NH 03301

3;

Invoicing shall be baiml on labor, materials, and other detailed ejqienses needed to successfully pcrfomt
the deliverables and preyed (asks identified in Exhibit B herein. Payments shall be made within 30 dt^
after receipl of proper iiwoices and only upon the satisfbctory completion pf identified deliverables and
tasks as detennined by the Department's Primary Contact The Contractor shall not invoice the
Depertroent for any services not yet rendered.
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