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STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

BUSINESS ADMINISTRATION
STATE MILITARY RESERVATION
4 PEMBROKE ROAD
CONCORD, NEW HAMPSHIRE 03301-5652

=

David J. Mikolaities, Major Generai Phone: 603-225-1360
The Adjutant General TDD Access; 1-800-735-2964
Nicoie Desilets-Bixler
Depuly Adjutant General

March 6, 2025

Her Excellency, Governor Kelly A. Ayotte
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Military Affairs and Veterans Services to exercise its final contract renewal
option with Broadreach Public Relations LLC. (VC#422339), Portland, ME, for Marketing Awareness for
The Division of Community Based Military Programs by increasing the price limitation by $174,350.00 from
$383,700.00 to $558,050.00 and extending the completion date from April 30, 2025, to April 30, 2026,
effective May 1, 2025, or upon the date of Governor and Executive Council approval, whichever is later. The
original contract was approved by Govemor and Council on April 12, 2023, item #61, and amended with
Governor and Council approval on April 10, 2024, item #38. 100% General Funds.

Further, authorize a contingency in the amount of $17,500.00 for unanticipated expenses bringing the
contract total to $575,550.00.

Funds are available in the following account for Fiscal Year 2025 with the authority to adjust encumbrances
between fiscal years within the price limitation through the Budget Office, if needed and justified.

02-12-12-120010-32520000- Veterans Services Mental Health and Social Isolation
FY 2025

102-500731 — Contracts for Program Services $191,850.00

EXPLANATION

The Department is responsible for communicating with and informing New Hampshire service members,
veterans, and their families (SMVF) as well as the businesses and organizations that employ and serve them.
There are a variety of services, supports and resources available to the SMVF population, businesses and
organizations within our State, and they can only be utilized if people are aware of their existence. Since the
Department does not have access to a contact list of all SMVF, businesses and organizations residing and
operating within the state, communicating to this population requires a comprehensive marketing and public
messaging approach that is outside the capacity of the Department. The services procured through this
contract will create messaging and marketing content and materials that contain valuable information about
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the resources available to the Department's targeted audience. The content and materials, as disseminated by
the Department, will have a real impact on these targeted populations today as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for these services by placing a Request
for Proposal (RFP) on the State of New Hampshire Bureau of Purchase and Property website on July 5, 2022.
Broadreach Public Relations, LLC was the only vendor to submit a response to the RFP. Upon review of
their proposal, they were deemed to have the necessary qualifications to perform the needed services. This
contract has the option to renew for two, one-year periods, and is contingent upon successful performance of
project deliverables and the availability of State funds. Additionally, a contingency line will be established
to cover any unanticipated costs or price increases associated with the contracted services.

Should Governor and Council not approve this request, the Department will not be able to provide our
community partners with the resources needed to support the mental health and wellness of our veteran
community.

This contract has been approved for form, substance, and execution by the Attorney General's Office.

Respectfully submitted,

Qut:gg\

DAVID J. LAITIES
ajor General, NH National Guard
The Adjutant General



State of New Hampshire:
Department of Military Aflairs and Veterans Services
Amendment #2

This Amendment to the Marketing Awareness Campaign contract is by and between the State of
New Hampshire, Department of Military Affairs and Veterans Services (“State” or “Department™)
-+ arnd Broadreach™Public Relations LLC (“t!':e Contractor™).

WHEREAS; pursuant to an agreement (the “Contract™)iapproved by the Governor and Executive
Council on-April 12, 2023 (Item #61), and amended on April 10, 2024 (Item #38), the Contractor
agreed to perform certain services based upon the terms and conditions specified in the Contract ~
and in consideration of certain sums specified; and

WHEREAS. pursuant to Form P-37 {version 12/11/2019), General Provisions, Paragraph 17, the
Contract may be amended upon written agreement of the parties and approval from the Govemor
and Executive Council; and

WHEREAS, the parties agree to extend the term of the agreement, increase the price limitation, or
modify the scope of services to support continued delivery of these services; and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions
contained in the Contract and set forth herein, the parties hereto agree to amend as follows:

1. Modify Form P-37 General Provisions, Block 1.7, Completion Date, to read:

“4/30/2026™

2. Modify Form P-37, General Provisions, Block 1.8, Price Limitation, ADD not to exceed
amount of $191,850.00 for contract year ending April 30, 2026, to read:
“NTE $575.550.00"

All terms and conditions of the contract not modified by this Amendment #2 remain in full force
and effect. This Amendment shall be effective May [, 2025, or upon the date of Governor and
Executive Council approval, whichever is later.



IN WITNESS WHEREOF. the parties have set their hands as of the date written below,

STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND

VETERANS SERVICES
3/i0]202€ M é
Date ame: Micole . Nest las B uder

Tltle. bl.{u.ht W benera|
BROADREACH PUBLIC RELATIONS LLC

’/"-17/"5 WVW

Namg® L nhoe Varrei/
Title: Prssole =

The preceding Amendment, having been reviewed by this office, is approved as to form, substance,
and execution.

OFFICE OF THE ATTORNEY GENERAL

4 |ilzoz'5' ﬂﬁ ,Lw,@w

Date: ame: 7.0, La~alee
“Title: Seaiet Assudhent A¥stacy Cranetad,

I hereby certify that the foregoing Amendment was approved by the Governor and Executive
Council of the State of New Hampshire at the Meeting on: (date of meeting)

OFFICE OF THE SECRETARY OF STATE

Date: Name:
Title:



State of New: Hampshire
Departnient of State

CERTIFICATE

I, David M. Scanlan, Sccrctary of State of the State of New Hampshire, do hereby certify that BROADREACH PUBLIC
RELATIONS, LLC is a Mainc Limited Liability Company registered to transact business in New Hampshire on September 01,
2022. 1 further certify that all fess and documents required by the Secretary of State's office have been received end is in good
standing as fiar as this office {s concernexd.

Business ID: 909787
Certificate Number: 0007083304

IN TESTIMONY WHEREOF,

I hereto sct my hand and cause to be affixed
the Seal of the State of New Hempshire,
this 6th day of March A-D. 2025.

David M. Scanlan
Secretery of State




3/7/25, 9:07 AM

Business Information
Business Details

—— Name'_ BROADREACH PUBLIC
 RELATIONS, LLC

Foreign Limited Liability

i Type:
Business Type Carpaty

Business Creation Date: 09/01/2022

Date of Formation in

Jurisdiction: osla2007

Principal Office Address: 19 Commercial Street, 3rd Floor,

Portland, ME, 04101, USA

Citizenship / State of

Arieinien Foreign/Maine

Duration: Perpetual

Business Email: lindav@hbroadreachpr.com

QuickStart

Business ID: 909757

Business Status: Good Standing

Name in State of BROADREACH PUBLIC RELATIONS,
Formation: LLC

Mailing Address: 19 Commercial Street, 3rd Fioor,
Portland, ME, 04101, USA

Last Annual
Report Year: &35

Next Report Year: 2026

Phone #: 207-619-7350
Fiscal Year End

Notification Email: lindav@broadreachpr.com Dade: NONE
Principal Purpose
S.No  NAICS Code NAICS Subcode

1 Professional, Scientific, and Technical Services

Page1of 1, records 101 of 1

Public Relations Agencies

Principals Information

Name/Title
Linda S Varrell / President

Page 1 of 1, records 110 1 of 1

Business Address
27 Littlejohn Rd, Yarmouth, ME, 04096, USA

httpaiiquickatart. sos.nh.govionline/Businessinguire/Businessinformation?businsssiD=X1%2FGLNOKACG%aD



Certificate of Authority #3 (Limited partership, Limited liability proféssional pam:mh:p or LLC)

| ?a-u/ T lovrmier . \:;thbyeerdfyt'hatlmnaPartna',Manhcror
(Name of Attestor)
Manager and en Officer of . Broadreacr Pblic Retotrrns, '-"‘5 limited liability partnership
_ " (Neme of Parmership orLLC) -
-urider RSA 304-B, a limited liability professional paftnership under RSA 304-D, or a limited lisbility company
unider RSA 304-C.

==

[ ety that I_A_,'aad\.__l{g?dfju _ . ... isdulyauthorized to bind the partnership or
(Name of Authorized Signatory)
LLC to enter into contracts or agreements on behalf of

 Bund renih Trske Redaras
T (NameofPatigishipor LLC)
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DATED: _ ’-/ :"’/:‘{- __..  ATTESTOR:
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CERTIFICATE OF LIABILITY INSURANCE

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE NOT AFFIRMATIVELY CR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INBURER(S), AUTHORIZED
_REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. _
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ITEM # 3%
STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES
BUSINESS ADMINISTRATION
STATE MILITARY RESERVATION
4 PEMBROKE ROAD

CONCORD, NEW HAMPSHIRE 03301-5652

David J. Mikolaities, Major General Phone: 603-225-1360

The Adjutant General Fax: 603-225-1341
TDO Access: 1-800-735-2964

Warren M. Perry
Deputy Adjutant General

March 27, 2024

His Excellency Governor Christopher T. Sununu
and the Honorable Executive Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

1. Authorize the Department of Military Affairs and Veterans Services exercise a contract renewal option

with Broadreach Public Relations LLC, (VC#422339), Portland, ME for Marketing Awareness for The

Division of Community Based Military Programs by increasing the price limitation by $174,350 from

$191,850.00 to $366,200.00 and extending the completion date from April 30, 2024 to April 30, 2025 -
effective upon Governor and Council approval. The original contract was approved by Governor and

Council on April 12, 2023, item #61. 100% General Funds.

2. Further, authorize a contingency in the amount of $17,500.00 for unanticipated expenses bringing the
contract total to $383,700.00.

Funds are available in the following account for Fiscal Years 2024 and 2025, with the authority to adjust
encumbrances between fiscal years within the price limitation through the Budget Office, if needed and
justified.

02-12-12-120010-32520000 — Military Affairs and Veterans Services — Veterans Services Mental
Healith and Social Isolation

Class | Account Class Title FY 2024 FY 2025
102 500731 | Contracts for Program Services |$ 31,975.00 | $159,875.00

EXPLANATION

The Department is responsible for communicating with and informing New Hampshire service members,
veterans, and their families (SMVF) as well as the businesses and organizations that employ and serve
them. Thére are a variety of services, supports and resources available to the SMVF population, businesses
and organizations within our State, and they can only be utilized if people are aware of their existence.
| Since the Department does not have access to a contact list of all SMVF, businesses and organizations

residing and operating within the state, communicating to this population requires a comprehensive
marketing and public messaging approach that is outside the capacity of the Department. The services
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procured through this contract will create messaging and marketing content and materials that contain
valuable information about the resources available to the Department’s targeted audience. The content and
materials, as disseminated by the Department, will have a real impact on these targeted populations today
as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for these services by placing a Request
for Proposal (RFP) on the State of New Hampshire Bureau of Purchase and Property website on July 5,
2022. Broadreach Public Relations, LLC was the only vendor to submit a response to the RFP. Upon
review of their proposal, they were deemed to have the necessary qualifications to perform the needed
services. This contract has the option to renew for two, one-year periods, and is contingent upon successful
performance of project deliverables and the availability of State funds. Additionally, a contingency line
will be established to cover any unanticipated costs or price increases associated with the contracted
services.

Should Governor and Council not approve this request, the Department will not be able to provide our
community partners with the resources needed to support the mental health and wellness of our veteran
community.

The contract has been approved for form, substance, and execution by the Attorney General’s Office.

Respectfully submitted,

a—

VID J. MIKOLAITIES
ajor General, NH National Guard
The Adjutant General



State of New Hampshire
Department of Military AfTairs and Veterans Services

Amendment #1

This Amendment to the Marketing Awareness Campaign contract is by and between the State of
New Hampshire. Depanment of Military Affairs and Veterans Services (“State” or "Department™)
and Broadreach Public Relations LLC (“the Contractor™).

WHEREAS. pursuant to an agreement {the “Contract”) approved by the Governor and Executive
Council on April 12. 2023 (ltem #61). the Contractor agreed to perform certain services based
upon the terms and conditions specified in the Contract and in consideration of certain sums
specified: and '

3
WHEREAS. pursuant 10 Form P-37. General Provisions, Paragraph 18, the Contract may be
amended upon wrillen agreement of the parties and approval from the Governor and Executive
Council; and

WHEREAS. the parties agree to extend the term of the agreement, increase the price limitation. or
modify the scope of services to support continued delivery of these services: and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions
contained in the Contract and set forth herein, the parties hereto agree to amend es follows:

1. Form P-37 General Provisions, Block 1.7, Completion Date, to read:

a. 4/30/2025

2. Form P-37, General Provisions, Block 1.8, Price Limitation, ADD not to exceed amount
of $191.850.00 for contract year May 1, 2024 to April 30, 2025, to read:

a. NTE $383,700.00

All terms and conditions of the contract not medified by this Amendment #1 remain in full force
and effect. This Amendment shall be effective May [, 2024, or upon the date of Govemor and
Executive Council approval. whichever is later.




IN WITSESS WHIERLOE . the purtics have st their hand\ as of the date weitten below,

STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND
VET_ERANS SERVICES

| =4 _,:__ ‘_u,oc . ==
Tnbc ndmm\s raXoy
BROADREACH PUBLIC R_E.!.ATIONS. LLC.
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The preceding Amendment. having been reviewed by this office, is approved as to form, substance,
and execution.

| hereby certify that the foregoing Amendment was approved by the Governor and Executive
Council of the State of New Hampshire at the Meetingon: _ APR 1 0 2(12{date of meeting)

OFFICE OF THE SECRETARY OF STATE

APR 1 (0 2024

Date:

SE‘CRETARY OF STATE
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G5 N STATE OF NEW HAMPSHIRE ' @ |
S\ DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

BUSINESS ADMINISTRATION
STATE MILITARY RESERVATION
*4 PEMBROKE ROAD
CONCORD, NEW HAMPSHIRE 03301-5852

David J. Mikolalties, Major General Phone: 603-225-1360

The Adlutant Generol Fax: 603-225-1341
= 5 TDD Access: 1-800-735-2964
Wamen M, Perry . T
March 14, 2023

His Excellency Governor Christopher T. Sununn
and the Honorable Executive Council
State House

Concord, New Hampshire 03301

REOL DACTION,

1. The Department of Military Affairs and Veterans Scrvices respectfully requests authorization to enter
into a contract with Broadreach Public Relations, LLC, (vendor code #422339), Portland, ME in an
amount not to exceed $174,350 for marketing services, with the option to renew for two additional one-
year periods, effective upon Govemor and Council approval through April 30, 2024. 100% Genersal
Funds.

2, Further, suthorize a contingency in the amount of $17,500 for unanticipated expenses bringing the
contract total to $191,850 effective upon Governor and Council approval through April 30, 2024, 100%
General Funds,

Funding is available in Fiscal Year 2023 in the following account:

02-12-12-120010-32520000 - Military Affairs and Veterans Services — Veterans Services Mental
Health and Social Isolation

[ Ctass | Account [, ____ Class Tifle__ _-.:'.:i'i’r'.'.ul-?'f.zﬁzs,'.w‘;
(102500731 | Contracts for.ProgLam&scmm 3 $._.191,850.00 |
EXPLANATION

The Department is responsible for communicating with and informing New Hampshire service members,
veterans and their families (SMVF) es well as the businesses and organizations that employ and serve

- them. There are a variety of services, supports and resources available to the SMVF population, businesses

and organizations within our State, and they can only be utilized if people are aware of their existence.
Since the Department does not have access to a contact list of all SMVF, businesses and organizations
residing and operating within the state, commmncatmg 1o this population requires a comprehensive
:marketing:and public messaging approach that'is outside the ‘capacity of the Department; The services
procured through this contract will create messaging and marketing content and matexials that contain
valugble infarmation about the resources available to the Department’s targeted sudience. The content and
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materials, as disseminated by the Depmment, will have a real impact on these targeted popu!atlons today
as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for these services by placing a Request
for Proposal (RFP) on the State of New Hampshire Burean of Purchase and Property website on July 5,
2022. Broadreach Public Relations, LLC was the only vendor to submit a response to the RFP. Upon
review of their proposal, they were deemed to have the necessary qualifications to perform the needed
services. This contract-has the option to renew for two, ane-year periods, and is contingent upon successful
performance of project deliverables and the availability of State funds. Additionally, a contingency line
will be established to cover any unanticipated costs or price increases associated with the contracted
The funds to pay for this project are provided to the Department of Military Affairs and Veterans Services
by the NH General Court via HB 2, 2021 Session. Should Governor and Council not approve this request,
the Department will not be able to provide our community partners with the resources needed to support
the mental bealth and wellness of our veteran community.

The contract has been apprm;ed for form, substance and execution by the Attomey General's Office.

DAViID,) MIGLAITIES,
Alijor General, NH National Guard
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STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

RFP DMAYVS 2023-0}
SCORING SUMMARY

SUBJECT: Marketing Awareness Campaign

Date Posted: July 5, 2022

Date Closed: August 8, 2022
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" Broadreach Public Relations, LLC
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Only one vendor submitted a response to the RFP. [t was determined that the vendor meets the criteria
established in the RFP. As such, the resulting contract was awarded to Broadreach Public Retations, LLC.
i Please refer to the following pages for, further information regarding the evaluation of the company.
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RFP DMAVS 202301
Marketing Awareness Campaign

Page 1 of 3
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SR R = W o “en

Non-Financial Components:
Company Stability - o S 5 | 5
1 Relevant/Related Experience and Quahf‘ caions _ | |_l’ 5

‘Mission and value statements of organization align with the
}:purpose of the RFP and the interests of the military/Veteran | ¥ 3 4

| "communit'y
T Overall Comprehension of Project Objectives ""'""_""' AT sl s T
“Understanding of the Project Reqmrcments s 0 L FTs T
] “Three references for simifar pro_]ccts ) :

| Examples of Altemate Marketing Solutions W

‘Availability to provide serviccs within project timeline |

Reponlng_DcllvcrabIcs i R NP
IDetailed Budget _ TR, p |
iMaterials and Activities T - .
“Advertising Regions ..~ .0 "~ T C T I, O N TN O
10utmchlEngaguncm T, R
‘Level ofAvallablcSlaﬁ'ng B - G T 3

=
:‘. . 2| 4
L ‘ P pe— - ....'_,..2_......... _ 7 .-._] . .I

: luancial'Components —rt - %
| Pre— o= _— n,

‘Cost Pmposallﬂud&ct LTI ..
R T N R |
= Overall Score =~ ~rc- 7 ¥ R T S N 1. G| ) 2

4 Rank ' : A ;_ 5
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Evaluation Committee Members and Qualifications

Revicwer Naine and Titfe

EER T ®

e | [ 2 " - Qualifications A

!

.

H Amy Cook
Administrator

7

1|l Administrator, Division of Community Based Military ~ |
A Programs, Oct 2018-Dec 2022; Transition Services

i Coordinator, Strafford Leamning Center 2016-2018;

- Program Manager, Commumity Parmers 2011-2016, '
.Case Manager & Family Support Service Coordinator |
.2002-201 1. Education: Southern New Hampshire
| University, MBA (in process); University of New
|| Hampshire, BA Psychology & Sociology

—_—

T Sl e % e A bR £ A

F
1}
A
a
I

=2 o

Heather Smith

Grants and R Development Coordinator ;“;Novzoz:-presem, Accountant /11, Oct 2007-Nov 2021,

T Y (.
=

=T - . e e A~y

/'NH Department of Military Affairs and Military
{iServices, Grants & Resource Development Coordinator, |

.NH Judiciat Branch Dec 1994-Oct 2007. Education:

=
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1! Wells College, BA Mathematics __ .
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FORM NUMBER P-37 (version 12/11/2019)
[ = — ———
i B m* Thhwmmmdanohum:bmbwompublmm,m'““ ‘bomm"“

Executive Councll for spproval. Any Inforrastian thay s private, confidential or proprictary must
h._ boclmlylanﬂﬁdhhwmdwwhmﬂumh-wmm

) _ AGREEMENT
Tha Stato of Noew Hampshire and the Coatractor horsby mutually sgres as follows:
GENERAL PROVISIONS

1. IDENTIPICATION.

LI Sito Ageney Name- 12 "Btis Ageney Address
- 4 Pembroks Road :
Depariroent of Militery Affairs end Veterans Servioes ; Concord, NH 03301 i
t,lp.-.’: e R — T4 e A i |
; i 19 Cammercial Streot
s wmmuuﬁwcumss) ) Portlend, ME D4151
1 | e e it AR -
1.3 Contractor Phaoe | 1.6 Account Nuowber ' 17 Complegion Dets u “Prico Uiiiation :
i Nember i ‘ 1
[ 207) 619-7350 | 010-01232520000-102-3007) Aprl] 30, 2024 ,. Not to cxseod $191,850,00 |
[ T Contcilng Offows B Snm Agsaey .fl 0 Stats Ageacy. Toicphions Nuber] ~— = e~
LlE Erin M. Zayse ¥ (603) 225-1361 ;
s - i
r]_l NS Namund'l‘hhnf(‘mtmk
e S
K e - I}
) T Nanio thd Ttlé of Stats Agenoy Bigaery- L
A s Erin 2ayac, Hdmmlsfm}ur “
‘:‘ M &% & -_- e — o -t ;l
p __ﬁ;-a}m;g@nmdmmmorwmmw rE
| on: 0316/2023 ;
, o Bmeutivs Counall (Y spplioatle);
GAC Mesting Deto: .
Yom
4
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1. SERVICES TO BE PERFORMED. The Stato of New
Hampshire, acting through the sgency ldentified in block 1.1
('Staie™), engeges contractor identlfied in block 1.3
(‘Cm:dm’)lopaﬁ:m.mdm&nh’wrthnllpcrfom.lhc
waosk or sale of poods, or both, identificd and more particularly
desoribed in the etched EXHIBIT B which is incorporsted
berein by refereace (“Services”).

3. EFPECTIVE DATEACOMPLETION OF SERVICES.
31 Notwitigtnding any provision of this Agreenentito the
contrary, Mnh)eamunappwnlof,mWrmd
Executive Council of the State of New Hanpshire, if applicable,
this Agreemnerzt, and ali obligations of the parties hereunder, shalt
bocoms cffective on the dzis the Governor and Executlve
CnmlnmvethhApmﬂsuﬁiwndmhhck 117,
uﬂmmnﬂapm{smdmd.bwluda lbu\;m:nem
shall MMmmmmAmbdgndby
the State Agericy s thown in block 1.13 (“Effective Date™).
32 1t the Contractor commences the Services prior to the
Effactive Date, all Services performed by the Contractor prior to
the Effective Dats shall be pesformed at the sols risk of the
Contractor, end in the ovent thet this Agreement does not become:
cffective, the State ghall have no lishility to the Contractor,
including without limitation, any obligstion © pay the
Controctor for eny oosts incurred or Services: performed
Contractor must complete all Serviess by the Completion Date
speoified in block 1.7,

4. CONDITIONAL NATURE OF AGREEMENT.
Notwnhsundm; any provision of this Agreement to the
confrary, all oblightions of the State hereunder, including,
without limitstion, the contintamce of paymeats herennder, are
contingent upon the aveilability and continsed appropristion of
funds affected by sny stxte or federzl begistative or executive
MEM;MM climinates or otherwise modifies the
‘eppropriation or. Svailabity. of Gading fir this Agréement and
‘the: Scope. for Services provided in EXHIBIT B, in-whole.or in
part. [6 no ovent shell the Steto be table [or eny payments
hercunder in excess of such available eppropristed fimds. Lo the
event of 2 reduction of tminmion of appropriated funds, the
State shall have the right to withhold payment antil such funds
beoome available, if ever, and chall have the right to reduez or
terminate the Services under this Agreement immediatzly upon
giving the Coutractor notice of guch reduction or termination.
The State thall not be required w0 trensfer funds from eny other
account or sourcs to the Account identified in block 1.6 in the
event funds in that Account ers reduced of unzveilsble.

5. CONTRACT PRICERRICE LIMITATION
PAYMENT.

5.1 The contract price, method of payment, end terms of payment:

gre identified nnd more particularly described in EXHIBIT C
which is incorporated heretn by reference.

5.2 The payment by tho Stats of the contract price shall bo the
only and the complcte reimburscment to the Contractor for all
expeases, of whatever nsture.incurred by the Contractor in the
perfarmence hereof, and shall be the only and the complete
compensation to the Coatractor for the Services: The State ghall
have no Lability to the Contrector other than the contract price.

Page2ofd ~

5.3 The Stets reserves the right to offsct fiom any amounts
otherwise paysble to the Contractor under this Agreement those
liquidnted emounts required or permitied by NH. RSA 80:7
through RSA 80:7-0 or any other provision of law,

$.4 Notwithstanding ny provision In this Agreement to the
contrary, and notwithstanding unexpected circumstances, in no
event shall the total of all psyments euthorized, or actually made
hereunder, excoed the Prics Limittioa set forth in block 1.8.

6. COMPLIANCE BY CONTRACTOR WITH LAWS
AND REGULATIONS/ EQUAL EMPLOYMENT
OFPORTUNTTY. )

6.1 In connection with the performance of the Services, the
Contrector shall camply with all spplicable stotutes, {aws,
regulstions, end orders of federel, state, county or municipal
austhoritics which Impose sny obligation or duty upon the
Contractor, ineluding, but not Hmited to, civil rights and equal
comployment oppartunity lews, In pddition, if this Agreement is
funded in any part by monies of the United States, the Contractar
dmllcomplymﬂldl fodere! exacutive orders, nulea, regulstions
and stxtuics, and with any nites, regulstions and guidelines ay the
Stxte or the United States fssie to Implement these reguistions.
mwmmmuwmmwmww
propesty laws.
GJDuﬁngﬂnmofmhAmml,meConkme
discrimingts agsinst employees or spplicants for employment
beczose of rucs, color, religion, creed, age, sex, handicep, texna)
oricotation, or nitional origin and will take affirmative action to
prevent such discriminstion,

6.3. The Contractor agrees 1o permit the Stxte or United States.
scoess to any of the Contractor’s books, records and nocounts for
the purpose of sscertaining complisnce with all rules, regulations
Mmdmmdmemmmdmﬂmoflhh
Agreement.

7. PERSONNEL.
7.1 The Contrector shall at {ts own expenso provide ol persormel.
wybpuﬁxmﬁos«ﬁeammmwmu
all personnel éngagod in the Services shall be qealificd to
perform the Services, end shall be properdy licensed and
otherwise suthorized to do so under all applicablo brws.
72 Unless otherwise euthorized in writing, during the term of
this Agreement, and for a period of six (6) months efter the
Completion Date in block 1.7, the Contractor shall nol hire, end
shall not permlt any subcontrector or other person, firm or
with whom it [y engaged in a combined offort to
perfomn the Sesvices to hire, any person who is 2 Stete employee
or officlal, who is materislly involved in the procurement,
tdministration or performance of this 'Agroement. - This
provision thall survive termination of this Agroement.
7.3 The Contraciing Officer specified in block 1.9, or his or her
smr,ﬁm!lbctheSmcl . In the event of eny
dispute concemning the interpretation of ih!s Agreement, the
Contracting Officer's decision shall be finat for the Stare.

8. EVENT OF DEFAULT/REMEDIES.

8.1 Ahy one or more of the following ects or omissions of the
Coutractor shall constitute en event ofde&ullbuamde("ﬁvuﬂ
of Defanls™):




8.1.1 feilure to perform the Services satisfactorily or'on .

schedule;
&l;ﬁ&,ﬂu;ewmbnﬂtwmmreqnlmdh&ﬁﬂ& T,
813 ﬂihnmpuﬁrmnxdbumuu.morcoaﬁﬁouof
thuAgre:m:nt
Ummm«msvmuorncmu.msmm
ukuqyane,ormm or sil, of he Gbilowing setions:
“azlﬂmenwﬁmmmmMﬁ
jg@pmmnnummhmawmof
a grenter or lesser specification of time, thirty (30) days from the
Moflhgmuec:pqlflthvauochﬁmhumdmelycwed
’WMW@&MMQ)W!&G;NWM
Cmmornoﬁaiofmmhiﬁd.
suwmw.mmwmmnmtof
Defhult and suspending ell payments to be made under this
fammmmmmummm
w!,nch would! otierwise :2ecnid o ihe Contiactor- «during the
iperiod from the dute Of sidi notics il such thme as the Stis
determincs that the Contractor has cured the Event of Defavht
shall zever be paid to the Coatrector; |,
;aummc@nm-mmmm_nmor
D:ﬁahmdmoﬂusdmmo&uobﬁmm&c Stats muy
‘6w to thio Contrector & dami:ithoSmmﬂh:byrmof
myEvmochfmlt;nWm -
u4wmoﬁﬁ&1‘ﬁmmﬁﬁmmmevmer
Defbulty {treat' ‘the. Agroement as breschod, ‘toymimats. | the!
Agmcm:nlmdpnmnanyofhsmmcdmuhworhemmy or
uwﬁnmb}‘&&mmmmmﬁmmrm
m‘l!vmofbehnl:dullhdamedamofmnmm
rqudw:hmsvunof,w;ornynmﬁmo!‘
‘Defiutt:. Nonpm&i!uimmﬁunnyEvmofmmﬂls
bo&emedawnimofthendnofmm:omuuchmd
all of the provisions hereof upon eny further or olber Event of
Defeult on the pert of the Contractor,

9. TERMINATION. .

9.1" Notwithstanding paragreph: 8, the Stste may, &t its solc
discretion, termieste the ent for any resson, in whole or
in part, by thirty (30) days written notice to the Contractor that
meSunhnaﬂungmwmmmmhAm
92 h&amofum&hmmhnof&lswm
any resson other then the completion of the Scrvices, the
Contractor shall, at the Swtr's, discretion, deliver. to. the
Oowachnsomm 0ot Intér than fifteén (15) days iftés tho dats:
of wmimﬂou. ("‘I‘umlnaﬂmu R:pocl") duuibmsvlm
mmmmu.mmm;mmm

_ndlnclndhgthsdmofm!wim. ;I'hcfom.wl#eam A

mmmdmbadmuoﬂbﬂ‘minm a:s&umn
be!dmﬂu]tnunnofmyﬁnalkepmdauihedinmm
EXHIBIT B. In addition, &t the Stete"s discretion, tho Costractor
shall, within 15 days of notice of early termination, develop and
ﬂ:hnnhﬂneSmal‘l'unsiﬁonPIm for services under the

,10. DATA/ACCESS/CONPIDENTIALITY/!
IPRESERVATION.
1001 Al used: l.nﬂ:isAgrm the word 7dati® shall mean al]

e

information an and thingx developed or abtained during the
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performance of, or acquired or developed by resson of, this
"mewmwummmdnm
mumpsm@mm@mm-wmm‘
represetations; QOmpuiler, pROGTAIS, CompRitar pHALGLS; BOtES,
letters, memoranda, pepers, and docranents, ell whether
finished or unfinished.
lozulmmmmmummmm
mm’*ﬁwm&mwmmm
under this Agrocment, shall be tha property of the State, and
shall be returned fo the State upon demand or wpon termination
oﬂhiswmmtfofmm
IOBConﬂdmﬂt!ityofdm:hﬂbommdhyN.B.m
‘.dnpier?i-}\oroﬂmcﬂsﬂuglm Disclosure of dats requires
| prior written' spprovel of the Stats.:

IL GON‘I'BACTOR‘S RBLATION 'I'O TH!: STATE lithe

Ry -v—ew'-»'w—

{nn indepeadzut ‘contractor, tnd lsndmu o lcun-‘nwaan

‘offiery, mmmmmupﬁmm
bind the Stmts or receive ay benefits; workers® eompensation or
wuemohmmumdndbym&mtomcmpbyn

e e

12 ASSIGNMEM?DELBGA“ONISUEGON!‘RACI‘B.
ilzln‘l'haﬁomm&u.llnucuimor g
mhguwwme
shall b provided'to,
«@M,‘mo{—cm ‘shall; ‘cosistitute
‘ssiignment, “Change: iof (CoMISF . mom (2)! imerger,
wmmmm‘aﬁormmm
which a thind party, topether with its effiliates, becomes the
GMMmdmownaoffﬂypm(M)wmofUn
voting thares or similar equity Interests, or combined voting'
power of the Continetr, w(b)dunlenflllofnhmmhuydl
of the assets of the Contractor:

IuNNcof&osmmuhmbeoanythe
Contractor without prior written notice azd consent of the Stete.
Tha State is entitled (o copies of all subcontracts end msignment:
Aagreemraty end shiall 0ot b boitid by sy proviiioss contidaed!
haﬁmwwmwmmuﬁdhhm"'

Sl o haryang L i =agpa ety

party.

S8 ey

13 mnmmmmnm lhhucthumnmptdbyltw
the Contractar, shal)-indemnify.esd hold Narmiless the' Siats, its!
ofﬂcmmdmpbyw.fmnﬂnpimwmmdm
habﬂmamdmﬁwmpamludmyupmpmym
patent or copyright infringement, or other clgims atserted igainst
the State, its officers or employess, which erisc owl of (or which
may be claimed to arise out of) the acts or omission of the
Contrector, or subcontractars, inaluding but not limited to the
negligence, reckless ar intentional conduct. The State shall pot
beﬁlhkfwnyminmadbyﬁc tractsy uitiu;undu
lhupum:ahla mm&;mmmbﬂ:br
Wmummmam«wma
wammﬂmmmummmw
mmmhp-wumummm
termination of this Agrocment.

]nilials.

mzﬁm

r—vw, i Eme



14, INSURANCE.
Illmconmmmnmwlnupmse,obwnmd

* continuously maintein in force, rnd shall requirc eny

mmmummmubuhu;dmmnmtomﬁe

‘-folbwh;lnnmee:
1411 sontmencinl gencrsl lishility insurence sgeingt il cloims

ofbodllyiq]ury,deﬂhaprwa@dnmgc.hamountsofnm
less than $1,000,000 per occumence and $2,000,000 eggicgate
or excess; and
l4l.2spmlmuoﬂoammfmmcovmngaupmputy
subjact o mubpatagriph 10.2 berein, in en amonnt oot less than
80% of the whols replncement vatus of the property.
142mpuda¢mmuwl4lmmube

policy forms end & 'tormluthosmc
ofNéw'Hunpshin‘byanﬂ Depmdhmmu.nad

issii=d by tasizrers licensed th G0 State'of New Hampshire, |
14.3 The Contractor shall fifmish to the Coatracting Officer
identified in block 1.9, or his of ker puccessor, e certificate(s) of
hmﬁ)rdlhummnquiwdmdumhwmt
Contractor shall slso fumish to the Contracting Officer identified
in block 1.9, or his or her successor, certificate(s) of insurence
fordlml(n)nfummmvdundulhhAmmm
teter than ten (10) days pricr to tho capirstion date of cach
insurence policy. Tho certificete(s) of insurmnce and any
renewals thereof shel) be sttached and ere incorporeted herein by
reforence.

15. WORKERS' COMPENSATION.

15.1 By signing this egreement, the Conpactnr egrees, ocrtifies
and warrants that the Contractor is in compliznce with or exampt
from, the requirerments of NH. RSA chapter 28)-A (“Worters’

fon™).

152 To the extent the Contractor is subject to the requirements
nfygi.aanwm-&commm:nmmm
et mdﬁuﬁiﬂméwndsneem secure ghd fkimain,
payment of ‘Werkers' m oonmeﬁoa with
wmummwmmﬂmwmﬂmmm
Agreemest. The Contractor thall firnish the Contmeting Officer
idemified in block 1.9, or his or her sucoctsar, proof of Workers'
Compensstion in the menner described in N.H. RSA chepler
281-A and eny epplicable renowal(s) thereof, which shall be
attached end are incorporated herein by refevence. The Stste
shall not be respomsible for peyment of my Worken'
Compensstion preminms ot for any other claim or benefit for
Contractor, or eny subcontrector or employee of Contrector,
which might eriss under appliceble Siste of New Hampshire
Woarkers' Compensstion laws in  connection with the
performance of the Services under this Agreoment.

16 NOTICE. Any ootics by a party hereto (o tho other party
shall be deemed to bave been daly delivered or given at the time
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of mailing by certified mail, podage prepaid, in o United States
Post Office addressed (o the partics ot the addresses given in
blocks 1.2 end.).4, herein.

17. AMENDMENT. This Agrecment may be mended, waived
ordrschugadoch!byminwmminwhhgu@edbyme
pmiu henlonmd oaly gfter: nppmval of :such;

EALA

nwuhwd..
wai'murdiuh:p tbeOmmdB:mﬂiqunmlof

:chMeofNuHﬁ‘ﬁ&hhemlmnomhmvusmeq
under ths clroumstances pursuant to State law, ruls or policy.

18, CHOICE OF LAW AND _FORUM.'I‘huAmemM
1be: govemed, Interpreted:end constied in Sccordinds with the
.hmcfﬂusmeofm!vumpshiﬂ.ndhbhdkgupm_.md
bnnublhebmﬂi' mmummwm
'mdmisns. Tt wordlag u.ml,h M‘Aywmbmewarding
mwummmwmm-wmm
ofmmm:hallhupplid agzinst or in favor of eny party.
Any ections arising out of this Agreement shall be brought end
maintained in New Hampshire Superior Court which shall have
exclusive jorisdiction thereof,

19. CONFLICTING TERMS. !n ths cveot of & canflict
between the terms of this P-37 form (as modified in EXHIBIT
A) snd/or attachments and emendment thereof, the terms of the
P-37 (as modified in EXHIBIT A) shall control.

20. THIRD PARTIES. The pardes hereto do not intend to
benefit any third parties and this Agreement shall not be
canstrued to confer sny such benefit.

11. HEADINGS. The beadings throughout the Agreement re
formfmwwposuonly.mdmemmaedthneh
shal! in no way be beld to explain, modify, amplify or add in the
interpretation, construction or mexning of the provisions of this
Agreement.

22. SPECIAL PROVISIONS. Additicnal or modifying

pnmommﬂmhmlhemndxedmnAmmbmpw
herein by referenos.

13. SEVERASILITY. I ths eveni any of the provisions of this
Agreement me hald by a court of compétent jurisdiction to be
contrary o any stato or.foderel law, the remsining provisions of
this Agreement will remain in full force end effect.

24. ENTIRE AGREEMENT. This Agreement, which may be
mmdmumberofcumwu.uahofwlﬁdiﬂnllbe
decmed on original, constitutes the entire egreament «md
understanding ‘between the partics, and supersedes all prior
agreements and understandings with respect t the subjoct matter

5 ."';"




STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

EXHIBIT A
SPECIAL PROVISIONS

SUBJECT: Marketing Awareness Campaign
There are no special provisions added to this Agreement.




STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

EXHIBIT B
SCOPE OF SERVICES

SUBJECT: Marketing Awareness Campaign
Nl; ‘OVERVIEW
This Agrecement shall consist of the following docomeats: Form P-37, Exhibit A — Special Provisions,
Exhibit B — Scope of Services, end Exhibit C — Price and Terms of Payment.

The Contractor will provide all labor, matcrials, cquipment, supplies, and transportation needed to perform
the services as further specified herein.

qmybemdndfmupwtwo@)mmmhbanduponmﬂsfwwyeompMOn

iof each contract year; contingeat tipon Gavemor and Executive Council approval as well as the availability
of State funds.

‘The Contractor will report to and work in conjunction with the Department of Military Affairs and

Veteruns Services' (the “Department™) Primary Contact as designatad by the Department. The Primary
Contact for this Agreement will be the Director of the Division of Community Based Military Programs.
The Department reserves the right to sppoint an altemate Primary Contact to assist in the management of
this Agreement.

G METm M eial ¢ LiARLEFA B g Mlelfem 2t

F. N MJS] )

The immt of this Agm:ne.nl is to promote the Department’s initiatives and programs to increase
awarencss of the scrvices available in the state to Service Members, Veterans, and their Pamilies (SMVF)
and the importance of identifying SMVF within social service practices and the New Hampshire labor
force. The Contrector shall provide all services under this Agreement in pursuit of the following goals:

A. Provide the Department'’s stekeholders with a better understanding of the current organizationa)
structure and mission of the Department, the missions of and relationships between its divisions,
and its relationship to the United States Department of Veterans Affairs.

B. Ensure soclal scrvices providers in-si) regions of the State better understand the impartance of
identifying SMVF at inteke; have the necessary information, training, and resources to identify
SMVF, reduce barriers to entry, and deliver services in a culturally competent manner; and are
dancmsn‘atmg measurable success in identifying SMVF at intake.

C. Ensure c.'mployel.'s in all regions of the State better understand the importance of identifying SMVF
candidates in a culturally competent maanner; have ths necessary information, training, snd.
resources to reduce barriers to entry into the werkforoe; end mdunonsuamgmmnhlumm
in recruiting and retaining more SMVF employees.

Pagoloff nitiats;_ (&~
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D. Increase the number of SMVF in all regions of the State gccessing health and behaviora! care
available to them.

E. Increase the number of businesses in alf regions of the State applying for recognition from the NH
Vetoran-Friendly Business Network, showcating their Network .membership, and actively
participating in Nctwork progrems and events.

F. Increase the number of SMVF in all regions of State applying for available military skills and test
waiver programs.

The Contractor must complete the following deliverables during the performance of this Agreement:

A, An initial collaborative meeting between the Contrector and the Department to develop an overall
sirategy for the marketing campaign. '

B. Monthly reporting of marketing services performed, promational materials created, and marketing
analytics submitted by the Contractor.

C.. Momhly "conference calls, virtual meetings, and/or in-person meeungs as schoduled by the
Departiment.

P. Implementation of the following threc-phased approach to pursue the goals specified herein;
(1) Phase 1 - Onboarding and Discovery
(2) Phase 2 - Research, Asset Creation, and Planning
(3) Phase 3 - Asset Development and Qutreach

E. Development and implcmentation of other marketing projects as identified by the Department in
pursuit of one or more of the goals of this Agreement.

F. Assignment of a dedicated project manager to overses the implementstion of this Agreement with
support from the Contractor's leadership, mﬂ', and vendor’ partners as needed.

.Dunng this phasc of lhe maﬂu:ung campaign, the Comractor sha.ll oomplac the following tasks::

A. Facilitate a strategic onboarding mesting with the Primary Contact to gather preliminary
information and cstablish lines of communication and project management processes.

B. Perform a review of lhe Department's current mcs'sagmg and paid, camned, shared, and owned
media assets, e.g., print/digital marketing collateral, previous ad creative, program websites and
materials, social media accounts, press releasss, ete. #

C. Creatc mind mep of intemal and external Department stakeholders to understand erganizational
relationships, prioritize audiences and identify risks and opportunities.

D. Activate automated media monitoring to track mentions of the Department and selected programs
in print, online, and broadcast news media and measure camed media results.

Page 2 of 8 initiats: - G
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E, Work with the Primary Contact to establish priority initiatives for budget allocation.
F. Work with the Primary Contact to establish a standing project update/meeting schedule.

G. Establish project Gantt chart o track phases, deliverables, and timeframes. to provide the
Department at thc established project meetings end upon the Dcpmmem's request.

Dunng th:s phasc of thc maﬂcetmg ca.mpaign, the Conmor shall completc the followmg tasks as they
relate to major areas of focus:

A. General Marketing Services
(1) Create simple messages to articulate the mission of the Department and its divisians, the
relationships between these divisions, and distinguish the Department from the US
Department of Veterans Affairs.

{2) Create social media editorial calendar to plan organic and paid social media content themes
around relevant seasons, events, and holidays.

(3) Create Department fact sheets and media kits to disseminate to stakcholders, inchuding
press, social services providers, and the businsss community. May include:
Fect sheets about the Department and SMVF populstion in the State
- Organizsational charts
Cantact sheets
Overviews of progrems and services
Photo/video assets - e.g., program/event photography, informational videos
Brand assets—¢.g., logos

B. Ask the Question
(1) Obtain and update lists of service providers by regmnaﬁcrthc initial laumhoftho
epproved markctmgwn:pugn.

(2):Create a list of service provider representative associations inclading bat not limited to the
-NH Providers Association, NH Health Care Providers Association, NH Chapter of the
National Associztion of Social Workers, NH Community Behavioral Health Association.

(3) Query or survey service providers by region to measure Ask the Question Campaign
swarencss levels as of 2022 and gather insight on new roadblocks, resources needed, and
other feedback on the Ask the Question Campaign.

(4) Repurpose Ask the Question impact testimonigls to creste various educations) creative
assets for organic and paid social and advertising channels, c.g., infographics, testimonial
quotes, videos, tips.

(5) Create an opinion-editorial for Mental Health Awarencss Month.
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(6) Create & pitch to “Good Morning NH” on Ask the Question, with a Department
spokesperson as guest.

(7) Based on research findings, updats or create Ask the Question creative materials and assets
as needed,

C. NH Veteran-Frieadly Basiness Network
(1) Create low-cost, geo-targeted social media display ads.’

(2) Creste direct mail or digital advertising targeting employers by county.

(3) Create how-to articles for Business NH and NH Business Review on how to develop
veteran-friendly practices, procedures, and protocols. Thesc articles shall also include
information about the quarterly recognition program and how to apply.

) Oregw & press relcase ennouncing now quarterly formats with information on how to apply.

(5) Create a press release template and guidance sheet for recipient businssses to announce
their recognition in their local newspaper, website, and social media.

{6) Create testimonial videos featuring veterans.
(7) Create engaging social graphics and digital display ads inviting businesses to apply.

(8) Apply to present to local chambers of commerce on the new quarterly format and
application process.

D. SMVF Employment Skills Transference Programs !
(1) Kentify and dcchOp video and written testimonials of SMVF “mfynellm to share their
Journc'ys ﬁumkhahs to career; how they gained traction aﬁer serving their country, and
“ihic: poopic who supported them:

(2) Leverage testimonials to pitch human interest and economic stories to local media outets.

e

3) Luvemge testimaonials to create social graphics, displays, and video ads.

(4) Cmta opinion-editorials for local newspapers highlighting the unpaol of skills
msfmcc programs.

{5) Cn:atc gubhc service announcements for radio and local eccess television promoting skills
trensference prograins.

8B ON 8:: PHASE DI ASSET DEPLOYMENT AND OUTREACH
"During this phase of the farketing campaigr, the Contractor shall complete the following tasks:

A. Use paid media (digital and traditional advertising) to geotarget messages to desired audiences not
sccessible through the Department’s organic reach.
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B. Usc camed media (story pitching, press releases, press interviews, opinjon-cditorials, speaking
opportunities, centers of influence, public service announcements) to amplify messages through
third parties and mass media with high credibility, high resoh, and low cost.

C. Use owned and shared media to amplify messages through the Department’s organic reach on
social media and through its website, email, and newsletters.

: JUN.9;- RIN(G AND RE L
‘ ut the marketing campaign, the Contractor shall perform the following tasks:
A. Measgrabie Objectives N
.. The Contractor shall determine the baseline measurable objectives through their research and
understanding of the goals and deliverables and submit them to the Department far approval. Sotme
of these objectives may include but shall not be limited to:
* Total service providers reached regarding Ask the Question by region,
¢ Awarencss of Ask the Question Campaign among previously reached service providers in
" each region. : i :
* Averege number of NH Veteran-Friendly Business applications.
* Total number of NH Veteran-Friendly Businesses by region.
* Total number of past press clips about the Department, Ask the Question Campaign, NH
Veteran-Friendly Business program, and skills trensference programs.
* Average monthly visitors to the Department's website and program pages. ..
»  Other measurable objects as determined necessary based on the Contractor's research and
: :); expertise.

Once the bascline metrics have been approved by the Department, the Contractor will set up
automated monitoring for identified keywords, people, and organizations to capture mentions in
traditional media as well as in publicly available social and streaming media. Menitoring will also
includs reviewing comment sections on earned media secured and other relevant channels.

B. Monthly Reporting )
The Contractor will set up monthly reporting for all media activitics. Reporting shall include but
not be limited to: .
* Organic and scoured press clips with tone, gross impressions, and advertising value
equivalency (AVE). e
Share of press coverage by program/initiative.
Media quality analysis.
Commentary tracking and analysis.
Paid digital media campaign results.
Websito traffic and direct referrals from eamed media, if able to be provided by the
Department.
* Other modia activities as determined necessary based on the Contrector’s research and
expertise.

The initial monthly reporting requirements chall be determined by the Contractor with the Primary
Contact’s approval at the initial collsborative mecting. Tlie Primary Contect mey slhter the
reporting requirements and will provide written notification to the Contractor of the modifications.
The Contractor may propose modifications to the requirements for the Primary Contact's
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consideration and approval. The Contractor shall not modify the approved requirements without
written consent from the Primary Contact.

In the pumm of the goals of dus Agrecmem, the Department may identify other projects as they relate to
this marketing campaign that require additional tasks from the Contractor. Identification, cost, and
execution of those projects will follow thess specifications:

A. The Primary Contact will determine project needs and develop a Scope of Work (SOW) with the
Contractor. The SOW will include, at a minimum, genem! project information, tasks to be
completed, deliverables ta be provided, and s-timetable for completion,

B. The Contractor shall prepare a Cost Propossl for each project requested.

C. The Department will evaluate the Cost Proposal and determine its reasonebleness. If the proposal

is determined to be reasonable, the Department will issus a Notice to Proceed. If the project Cost

Proposal is determined to be unrcasonable, the Department will request a modified Cost Proposal
from the Contractor with justification. Once en agreed upon Cost Proposal is established, the
Department will issue 8 Notice to Proceed memorandum. The Notice to Proceed will include
coples of the approvod praject SOW and Cost Proposal, No work on the project shall be performed
by the Contractor prior to the issuance of a Notice to Proceed. .

D. The Primary Contact and the Contractor shall attend a project kick-off meeting to clarify the
manner of conducting the project, to review a proposed project schedule, a proposed outline of the
project tasks to be executed, and confirmation of expected deliverables.

E. Unless otherwise requested by the Primary Contact, the Contractor must provide monthly status
reports for any project that exceeds ane month in length, and/or between deliverables for specific
project tasks. Status reports must include the specific project tasks that were completed, funds
spent, a general outline of work to be completed in the coming month, and any issues that need to

be addressed.

F. The Contractor will complete the projects to the specifications established herein or ﬁuﬂrer
spocnf'wd in accordance with the project SOW, as determined by the Department’s Primary

TION'10::- T A ’
‘Marketing efforts will focus on two primary audiences:
« Service Members, Veterans, and Their Families
¢ NH Healthcare Providers
« NH Employers

Marketing shall reech in-state audiences with additional emphasis on rural areas’of northern and western
New Hampshire as well as other traditionally underserved regions of the state. The Contractor may utilize
pre-cstablished regional divisions (c.g:, counties, municipalities, media markets, etc.) or develop their own
regional divisions, with prior approval from the Department, to best pursus the goals and achieve the
deliverables outlined herein.
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D.

Approvnl
The Coantractor must obtain written approval' from the Department before producing any
edvertising or related material. When producing any creative work, the Contractor must not vary
from approved scripts, staryboards, or print layouts without the Depastment’s approval. Feilure to
adhere to epproved scripts, storyboards, or layouts may void the Department’s prior approval. The
Contractor shall be liable for all costs if edvertisements or collateral materials are executed in a
manmner not consistent with the Department’s written approval.

Artwork Changes

The Contractor shall charge the Deparunent one time only for antwork that is used in' multiple
forms. Artwork required for any print advertisements must be billed as 8 one-time item on &
separate invoice. Any duplication of charges for artwork will be rejected. All original artwork
shall become the property of the Department and shall be delivered 10 the Depariment upon
request.

Creative Services

Following creative bid approval by the Department, the Contractor is responsible for tha execution,
creation, and production of Department advertising materials, including but not limited to print,
digital, broadcast advertisements, out of home edvertising, social, point-of-sale (POS) items, and
other materials that may be required by the Department. The Contractor miust develop multi-media
campaigns in support of the services and programs identified by the Department.

Production '
The Contractor must submit for the Department®s approval all production estimates. Estimates
must clearly indicate any subcontractors or other parties who will be involved in the production
»work and where those partics are located. Any production work to be conducted at a location
outside of New Hampshire must be specificd, and the Contractor must demonstrate to the
Department’s satisfaction that locations, facilitics, and/or resources within the gtate were not
edequate for the production work required. The Contractor should always work towards hnvmg
production work done in-state.

Routine Meetings

The Department and the Contractor will moet routinely, as determined by the Primary Contact,
These mectings will inchude discussion regarding schedules end planning, as well as discussion
reganding concept approvals, pre-production of advertisements, and POS or other produced
mmnd&AddiﬁomlmmgsnmybehcldmmmDepamnmpemnndmmas-noeded

The Contractor, will bo responsible for the creative design, project dependency, and production of
all matezials in support of the Department's advertising goals. All materials will be spproved by
the Department, including items such as posters, displays, and other POS items intended for
temnporary use. The Contractor may be required to produce printed items. The Department owns
all original artwork, layout, design, and final product and can use as needed.
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B. Printers
Most print jobs will be awerded through the Department of Graphic Serviees bid process. The
Contractor must provide print specifications and artwork for such jobs. The Contractor may be
expected to review proofis) provided by the printer and work further with the printer to achicve
the fmalplwo.l-‘orpnmlobslha:donotgoﬂ:mughtheDcputrnmtof(hqﬁmSerwm,tha
Contractor must present to the Department an estimate for print jobs for the Department's review
a.ndapproval.'l'heConumrwillbeexpocbdtorcv{cwmdnpprovemeproofaswellasdm

the printer to provide the final pioces to the Department.
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STATE OF NEW HAMPSHIRE
DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

EXHIBIT C
PRICE AND TERMS OF PAYMENT

SUBJECT: Muarketing Awarencss Campaign
SECTION.1: PRICE ’
A. The Price for this Agrecment shall not excaed $191,850.00 without amendment and the approval of the New
Rampshire Governor and Exccurive Council (G&C).

. B. The amount for the marketing services specified in Exhibit B shall not exceed $174,350.00.

; G Amﬂngmcymomtwmmmﬂdpnedmmmcmedwimmmngmsspwﬁed
in Exhibit B shall not exceed $17,500.00.

Payment shal! be made by mmlmgah‘a‘nkdmﬁorelecu'onlc funds transfer as established by submitting
orupdaunganAttu-nch&FonntomcSmwancanmpshim

Invoices shall be submitted by the Contractor to:

oy “Department of Military Affairs and Veterans Services
., _) ATTN: State Business Office
' 4 Pembroke Road, Bldg. C

Concord, NH 03301

Imomngshallbebasedonlabor mamidgmdcthﬂdetalledexpuxmnwdedtomcmﬁxﬂypufom
the delivemables and project tasks identified in Exhibit B herein. Payments shall be made within 30 days
after receipt of proper invoices and only upon the satisfactory completion of identified deliverables and
tasks as determined by the Department’s Primary Contect The Contractor shall not invoice the
. Department for any services not yet rendered.
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