Y- .New Hampshire Department of
E A BUSINESS AND
&% ECONOMIC AFFAIRS

November 5, 2024

His Excellency, Governor Christopher T, Sununu
and the Honorable Executive Council

State House )

Concord, New Hampshire 03301

REQUESTED'ACTION:
Authorize the Department of Business and Economic Affairs to amend an existing contract with GYK Antler
(VC #156251), (PO#1069632) of Manchester, New Hampshire, by increasing the price limitation by
$1,938,875 from $16,133,325.57 to $18,072,200.57 with no change to the contract completion date for
marketing services, effective upon Governor and Executive Council approval through June 30, 2025. The
original contract was approved by Governor and Executive Council on May 31, 2023, Item #82. 100%
Federal Funds ' '

Funds are avaitable in accounts EDA Travel and Tourism Grant and Speciaity.Block Grant
#AM21SCBPNU] ]Q]_as follows: )

" EY2025
03-022-022-221010-26330000-102-500731 Contracts for Program Serv. $1,800,000

02-18-18-180010-23290000-072-500576 Grants to Other State Agencies ' $38,875

This contract amendment is to Increase services being provided by GYK Antler (GYK). The Department of
Business and Economic Affairs (BEA) was awarded a Travel, Tourism and Outdoor Recreation grant under
the American Rescue Plan through the US Department of Commerce, Economic Development Administration

(EDA).

The additional funding will be important in supporting the expanded alriift into New Hampshire, through
Manchester-Boston Regiona! Airport-and Pease International Airport. This year alone, there has been an
addition of three major alrlines—JetBlue, Breeze, and Sun Country—and the twelve new routes, including
destinations such as Orlando, Fort Myers, Sarasota, Fort Lauderdale, Minneapolis-St. Paul, Charlotte,
Charleston, and Greenville-Spartanburg. In response to this expansion, BEA will work closely with GYK to
develop a strategic marketing plan to raise awareness of New Hampshire in these newly served markets.

Market research shows that nearly 30% of travelers from these regions take up to four trips per year, with
half of them spending over $7,000 per trip. While advertising costs In these markets are high, a targeted
and cost-efficient multimedia approach will be used to bulld brand awarensess and encourage travel to New
4ampshire. By leveraging existing creative assets, GYK will ensure a consistent and coheslve brand
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His Excellency, Govemnor Christopher T. Sununu
and the Honorable Executive Councl

November 5, 2024
Page2of 2

message across all media platforms, reinforcing New Hampshire as a premler travel destination in these
key markets. o :

Further supporting the success of this initiative, research highlights GYK's proven track record of efficiency 11
in media buying, ensuring that funds are spent strategically to maximize reach. Studles indicete that people :
need to see a message an average of 16 times before they take action, making consistent, sustalned
exposure critical to the succass of the campaign. With this in mind, the funding will be carefully llocated to
build long-term awareness of New Hampshire's attractions and drive sustained interest in the state.

The initial Investment of EDA funds will provide the necessary resources to launch a multi-media advertising
campalgn, which will be a foundation for continued promotional efforts through BEA's normal budget. This
strategic approach will ensure that New Hampshire not only capitalizes on the immediate benefits of these
new aldine routes but also establishes a strong presence in these key travel markets for years to come.

The Department of Agriculture, Markets and Food (DAMF) will use the additional funding to acquire a
modern and relevant brand identity for specialty crops to promote the production and sale of local specialty
crops In New Hampshire. Specifically, GYK will gather existing data and research on the local business and
brand to develop the foundation for the brand identity including name, logo, concept, and standards. At the
completion of the contract, the DAMF will have a brand logo in multiple formats and a brand standards
document for use by the State, farmers and producers, and other local partners exclusively for the
promotion of NH specialty crops. . ' .

The Attorney General's office has reviewed and approved this contract as to fBim, substance and
execution. _ ;

Respactfully submitted by, . A

Taylor Caswall
Commissioner
Dept. of Business & Economic Affairs

: Assistant Commissioner
Dept. of Agricutture, Markets & Food
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State of NewHampshire
Department of Business and Economic Affairs
Amendment #1 of P-37 Contract Agreement

This 1* Amendment to the Agency of Record contract (hereinafter referred to as "Amendment #1") is by
and between the State of New Hampshire, Department of Business and Economic Affairs (hereinafter
referred to as the "State" or "Department”) and GYK Antler (Vendor #155251) {(hereinafter referred to 'as
"the Contractor'"}, {175 Canal 5t., Manchester, NH).

WHEREAS, pursuant to an agreement {the "Contract") approved by the Governor and Executive Council
on May 31, 2023, Item #82 the Contractor agreed to perform certain services based upon the terms and
conditions specified in the contract and in consideration of certain sums specified; and

WHEREAS, pursuant to Form P-37, General Provisions, Paragraph 18, and Exhibit C-1, Paragraph #4, the

Contract may be amended upon written agreement of the parties and approval from the Governor and
Executive Council; and

WHEREAS, the parties agree to increase the price limitation; and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions contained
in the Contract and set forth herein, the parties hereto agree to amend as follows:

1. Form P-37, General Provisions, Block 1.8, Price Limitation, to read:
$18,072,200.57

2. All terms and conditions of the Contract not inconsistent with this Amendment #1

remain in full force and effect.

- e
Contractors Initiais Z
Date Jt( y/d 3#



This amendment shall be effective upon the date of Governor and Executive Council approval.

IN WITNESS WHEREOF, the parties have set thelr hands as of the date written below,

State of New Hampshire
Department of Business and Economic Affairs

{
< g o
11/8/2024 b S e

P

Date Name: Taylor Caswell
Title: Commissioner

{Authorized Signature)

11l7/ay -

Date

. -
ame: Francis M Ferrara, J(//f"’

Title: Chief Financial Officer

The preceding Amendment, having been reviewed by this office, is approved as to form, substance, and
execution,

OFFICE OF THE ATTORNEY GENERAL

W : _
November 19, 2024 xéw D whety

Date Name:Louise Williams
Title: Assistant Attorney General

| hereby certify that the foregoing Amendment was approved by the Governor and Executive Council of the
State of New Hampshire at the Meeting on: {date of meeting)

Date Name:
Title:



State of New Hampshire
Department of State

CERTIFICATE,

I, David M. Scanlan, Secretary of State of the State of New Hampshire, do hereby certify that GYK ANTLER, LLC is a New
Hampshire Limited Liability Company registered to transact business in New Hampshire on July 14, 1975. [ further certify that all
fees and documents required by the Secretary of State’s office have been received and is in good standing as far as this office is

concerned.

Business ID: 16558
Certificate Number: 0006305024

IN TESTIMONY WHEREOF,

I hereto set my hand and cause to be affixed
the Seal of the State of New Hampshire,
this 7th day of November A.D. 2024,

David M. Scanlan
Secretary of State




CERTIFICATE OF AUTHORITY
|, Travis C York, hereby certify that:
1. 1ama duly elected Clerk/Secretary/Officer of GYK Antler, LLC.

2. The foltowing s a true copy of a vote taken at a meeting of the Board of Directorslsharéhblders. duly called
and held on November 7, 2024, at which a quorum of the Dlrectoyslshareholders were present and voting.

VOTED: That Francis-M Ferrara, Jr. is duly authorized on behalf of GYK Antler, LLC to enter'lnto contracts or
agreements with the State of New Hampshire and any of its agendes or departments and further is authorized to
execute any and all documents, agreements and other instruments, and any amendments, revisions, or
modifications thereto, which may in hlslher'judgment be desirable or necessary to effect the purpose of this vote.

3. | hereby certify that sald vote has not been amended or repealed and remains in full force and effect as of the
date of the contract/contract amendment to which this certificate Is attached. This authority remains valid for
thirty (30) days from the date of this Certificate of Authdrlty. | further certify that it Is understood that the State of
New Hampshire will rely on this certificate as evidence that the person(s) listed above currently occupy the
position(s) indicated and that they have full authority to bind the corporation. To the extent that there are any
limits on the authority of any listed individual to bind the corporation in contracts with the State of New Hampshire,
all such limitations are expressly stated herein.

Dated: Mo\j Wkr‘ 7} 109 \1 _ | / /]

Signature of Elected

-?‘.3:‘;"1(‘[;3\/(5 CYor,

Rav. 03/24/20
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CERTIFICATE OF LIABILITY INSURANCE

DATE (MM/DDIYYYY)
11/7/2024

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

cartificate holder In lieu of such endorsement(s).

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy{les) must be endorsed. If SUBROGATION IS WAIVED, subject to
the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confor rights to the

PROOUCER 4 TATEEY Charyl Lapointe
Wiectrorek Insurance PHONE (603) 668-3311 AR og: 160314680413
166 Concord St, B o5 cheryl@wizinsurance.com
INSURER(S} AFFORDING COVERAGE NAIC &
Manchestar NH 03104 INSURER A : Ranover Insurance
INSURED NSURER B : Beazley Insurance Group
York Creative Cellective LLC INSURER C : : .
GYK Antler LLC INSURERD :
175 Canal St. INSURERE :
Manchester ' NH 03101 INSURERF :
COVERAGES CERTIFICATE NUMBER:REV 24-25 AT . REVISION NUMBER:
THIS IS TO CERTIFY THAT THE POLICIES QOF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABCVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REGQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY.PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.
e VDR IOR INSURANCE mmlmiﬂ'ﬁﬁ e — POLICY EFF | POLICY EXF ——
X | COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE s 2,000,000
[ DAMAGE TO RENTED
A CLAIMS-MADE E] OCCUR PREMISES (En occurence) | $
ZBVHA 74502303 1/1/2024 1/1/2025 | MED EXP {Any one parson) [ 10,000
|| PERSONAL & ADV INJURY _ | 8 Excluded
| GENUAGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE s 4,000,000
| X | poLicY FEG D Loc PRODUCTS - COMPIOPAGG | § included
OTHER; Property damage-singte i1 s 100,000
AUTOMOBILE LIABILITY COMBINED ?INGLE LT s 1,000,000
A X | anvauto BODILY INJURY (Por porson} | $ '
[ Au oumieo SCHELED ARVHAER 6 1/1/2024 | 1/1/2028 [ BODILY INJURY (Por scciders) | 3
x| : NON-OWNED PROPERTY DAMAGE s
| % | HIRED AUTOS AUTOS | {Por pccident)
‘Madical payments i 5,000
| X |umereLawme | x [oceun EACH OCCURRENCE H 3,000,000
A EXCES9 LIAB CLAIMS-MADE , AGGREGATE ) 3,000,000
DED I | RETENTION $ UHVH4 6766902 . 1/1/2024 1/1/2025 3
WORKERS COMPENSATION Zoveraga Siates X | PER [ | OTH-
AND EMPLOYERS' LIABILITY TN
ANY PROPRIETOR/PARTNER/EXECUTIVE NH, MA, MO, NY . EL. EACH ACCIDENT $ 500,000
OFFICER/MEMBER EXCLUDED? E] NIA :
A | (Mandatory in NH) - WEV-H468699-03 1/1/2024 1/1/2025 EL, DISEASE - EAEMPLOYEE | § 500,000
il yes, describa undler . -
DESCRIPTION OF DPERATIONS bekw EL DISEASE - POLICYLIMIT | § 500, 000
B | Professional Liability VIATD3240901 . 1/71/2024 1/1/2025 | OccursncaAggregate 2,000,000
Deductible 10,000

DESCRIPTION OF OPERATIONS / LOCATIONS / VEMICLES (ACORD 101, Additiona! Remarks Schedule, may be attached if monk space is requird)

CERTIFICATE HOLDER

CANCELLATION

State of New Hampshire

Department of Business & Economic Affa:l.rs
100 North Main Street

Concord, NH 03301

SHOULD ANY OF THE ABOVE DESCRISED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS. ;

AUTHORIZED REPRESENTATIVE

@% N

Robert Wieczorek/DMD

ACORD 25 (2014/01)
INS025 (201401}

© 1888-2014 ACORD CORPORATION. All rights reserved.’

The ACORD name and logo are registered marks of ACORD




Mew Hampihiie Department of
B E A BUSINESS AND
ECONOMIC AFFAIRS

May 1, 2023

His Excellency, Governor Christopher T. Sununu
and the Honorable Executive Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Business and Economic Affairs (BEA) to enter Into a contract with GYK Antler
(VC #165251), Manchester, New Hampshire, in the amount of $16,133,325.57 for domestic and intemational
advertising and promotional services for the period beginning July 1, 2023 through June 30, 2025, effective
upon Governor and Executive Council approval with the option to renew for one additional two-year period
upon consent of both parties and subject to Govemnor and Executive Council approval. 96.1% General
Funds, Other Funds 2.5% and 1.4% Federal Funds

Funding for FY 2024 and FY 2025 is anticipated to be available in the following accounts upon the continued
appropriation of funds in the future operaiing budget with the authority to adjust encumbrances between fiscai
years within the price limitation through the Budget Office, if needed and justified:

FY2024 FY2025

03-22-22-221010-20130000

Divisio! i - Tourism

069-500567 Promotional Marketing Exp. $2,740,000.00  $2,740,000.00
03-22-22-221010-20190000

Travel — Tourism Dev Fund

069-500567 Promotional Marketing Exp. $5,000,000.00 $5,000,000.00
03-22-22-220510-14530000

Office of Workforce Opportunity

069-500567 Promotional Marketing Exp. $20,000.00 $20,000.00
02-27-27-270010-80410000

Dept. of Employment Security
020-500247 Advertising $200,000.00 $200,000.00




His Excellency. Govemnor Christopher T. Sununu
and the Honorable Executive Councll

May 1, 2023
Page 2 of 3

02-18-18-70380000-40380 1
Soaclalty Crop Block Grant #21SCBPNH1001

072-500576 Grants to Other State Agencies ~ -$97,183.56

 02-18-18-185010-70380000 s
Seecialty Crop Block Grent #AM225CBPNH1136
072-500576 Grants to Other State Agencies $86,132.01

02-18-18-185010-28100000

Div Agriculturg| Development :
069-500567 Promotianal & Marketing $1500000  $15000.00
Totals: $8.072,193.56  $8,081,132.01

The Department of Business and Economic Affairs (BEA) is charged with the pmoﬁon of New Hampshire
as a trave! destination and enhancing the economic vitality of the State. In FY22, BEA influenced 744,000

trips to New Hampshire, generating $648 milion in visitor spending and $55 milion in generated taxes, with
a return on investment of $15.95 for every $1 spent on paid marketing. -

Year-round advartising and promaotion is essential to the Division's efforts to increase travel, work for to
New Hampshire. Its Agency of Record provides the necessary resources for implementation, oplimizing
budget, building on experience, Ieverag:ng partnerships, and responding to changes within the travel and
business environment.

BEA issued an ext_ensive Request for Proposals (RFP) for marketing and advertising agency services on
February 28, 2023. Notice was sent lo seventy-four advertising agencies and the RFP was posted on
visitnh.gov and admin.state.nh.us. Subsequendy. eight vendors submitted formal written proposals on March
21, 2023.

A selection commities comprised of private/public tourism marketing pmfesslonals'(Scheduie # 2) reviewed
and scored the proposals (Schedule #1), inviting three agencies to present to the committee in-person on



His Excailency, Govemor Cﬁddopher T. Sununu
end the Honorable Exacutive Council

May 1, 2023
Pagelof 3

April 11, 2023. Each agency was asked to present a spring campaign that was successfully impiemented,
including strategy, execution and results. GYKAnﬂerwasdumatdyawardodthoonmmmBEAA
oomposlteofﬂnalsooﬂnglshdudedasdedde#a

GYK Anter is a Manchester-basad, full-sarvice marketing agency with a 40-year plus history of brand
marketing and deep digita! expertise. Its integrated team works synergistically across the following services:

+  Strategy & Planning

+  Branding & Design

+  Content Creatlon

+  Media Planning & Buying

+  Video Production

+  Social Media & Consumer Engagement
+  Web & Mobile Development

+  Experiential & Events '

*  Reporting & Analytics

GYK Antler s of a size and caliber that can effectively absorb the BEA scoount, having worked with the New
Hampshire Loftery Commission for over 30 years, the organization is exiremely famliliar with the process and
~ protocol of working with state govemment.

In an effort to ncrease efficiencies, leverage budget, and continue to grow the New Hampshire brand, this
contract includes two additional stete agencies, the Department of Employment Security and the Department
of Agriculture.

The Attomey Generaf's office has reviewed and approved this contract as to form, substance and execution.

Respectfully submitted,

e

Taylor Caswel|
Commissioner



Department of Business and Economic Affalrs Schedule #1
Division of Travel and Tourism Development

Agency of Record Marketing Services RFP

Written Proposa! Scoring Criterla

Proposals will be reviewed, evaluated, and scored by an evaluation committee. Evaluation of
proposals will be based on the following criteria for each component, Each criterion will be scored
according to the degree of responsiveness present in the proposal being evaluated.

Max.

Points | Score

1. EXPERIENCE AND QUALIFICATIONS OF KEY STAFF & SUBCONTRACTORS
Our evaluation will include an assessment of the history of your company, your
company and its key staff members’ experience as it relates to the requirements 30
within this RFP, evidence.of past performance, quality and relevance of past

. work, references, and relateditems. RFP Section 5.

2. OVERALL STRATEGY AND APPROACH, METHODOLOGY
Our eveluation will include an assessment of the overall approach - strategy and 40
tactics.that will address the items of the Scope of Work in RFP Section 3.

3. CREATIVITY/INNOVATION
Our evaluation will include an assessment of the quality of proposed strategies and 16
creativity/innovation of the approach.

4. BUDGET APPROACH/COST EFFECTIVENESS
Effective and efficiant delivery of quality content and services is demonstrated in [ ¢
relation tothe fes and value of overall project. The budget is reasonable and
appropriate. Approach tofee structure is balanced and structured to maximize

investment.. :

TOTAL POINTS . 100 |




Schedule #2

Department of Business and Economic Affalrs
Diviglon of Travel and Tourism Deavelopment
Agency of Record Marketing Services RFP
Proposal Review Committee

Lor Hamnols, Director -
Division of Travel & Tourism Development
100 North Main Street, Suite 100, Concord, NH 03301

603-271-2665 Lori.J Hamois@ivefree nh.gov.

Losi Hamois has more than 20 years of experience in the fietd of marketing, promotions and operations.
Her primary role as the Director is to promote NH as a domestic and international travel destination in
order to increase visitation, ‘travel expenditures, businass activity and employment throughout the state.
Her background and experience provide her with the knowledge to develop strategies that drive
marketing New Hampshire's agsets.

Amy Bagselt, Peputy Director

Division of Travel & Tourism Development

100 North Main Street, Suite 100, Concord, NH 03301
603-271-2685 Amy.Q.Bagsett@livefres nh gov

Amy Bassett is the Deputy Director of the New Hampshire Division of Travel and Tourism. Bassett is an
experienced senlor management executive with more than two dacades of experience in utilizing
research to create, manage, and-execute marketing and public relations campaigns end events at the
state tevel. The experience that she has gained, enables her to think strategically and utilizes data and

resources to market New Hampshire as a year-round destination.
- of

The Chamber Collaborative of Greater Portsmouth

500 Market Street, Portsmouth, NH 03801

603-610-5516 ban@portsmag phorative

" Ben VanCamp became.the Chief Collaborator & President at the Chamber Collaborative.of Greater
Portsmouth in June of 2021 end previously servad the Portsmouth business community as the VP of .
What's Next for the past five years. Prior to life on the seacoast, he worked in a variety of non-profits in
the Ashevills, North Carolina community where he lived for 13 years. Ben'is a graduats of Springfield
College where he studied Recreation and Tourism Management. Ben resides in Durham with his wife
and two children. He enjoys being outdoors on his mountain bike, skis, or hiking the NH 48 4000 footers.

- Jared Maraio, General Manager

Mount Washington Cruises
211 Lakeside Ave, Weirs Beach, NH 03246

603-366-5531 lared@cruisenh.com

Jared Maraio is the General Manger of the Winnipesaukee Flagship Corporation, operator of the. M/S
Mount Washington, U.S. Mailbdat Sophle C:, Winnipesaukee Spirit, and Winnipesaukee Balle. He is the
Vice President-of the Lakes Region Tourism Association, as well as the Tourism Delegate and.Chairman
of the Lakes Management Advisory Committee (LMAC). Prior to his current role, he was the Senior
Director of Brand Strategy for Global Protection Carp., where he was responsibis for the development of
award-winning brand and product designs, including a GDUSA Package Design Award,

ol

White Mountains-Aftractions Association :

200 Kancamagus Highway, North Woodstock, NH 03262
603-745-8720 Charyl@visitwhitemountains.com

Charyl Reardon ts the President of the largest New Hampshire based Destination Marketing

Orgenization, White Mountains Attractions Association (WMAA) in North Woadstock. WMAA serves as an
economic driver for the tourism ecanomy of the White Mountains and is the source for travel ptanning to
visitors worldwide. Reardon has over 20 years in the tourism industry, starting her career at WMAA in
1899. She leamed from some of tha tourism industry's best and has expérience in business strategies,
sales; marketing, management, and customer service.
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Department of Business and Economic Affairs

SCHEDULE 23
Agency of Record Marketing Services RFP
Written Proposals Evaluatien
Birdsall, Voss & : Connelly Madden

Written Prasentations Ansoclates (BVK) CDMG " Partners Darcl Creative Fuse GYK Antler Media Paradise
Lori Hamois - 82 66 85 69 70 90 78 75
Amy Bassett - 90 70 80 61 77 9% 79 70
8en VanCamp .75 30 80 55 55 85 65 50
Jared Maraio- - 85 40 90 70 55 95 80 60
Charyl Reardon 76 50 81 70 72 78 79 63

Written Totals 408 256 1- 426 328 ‘329 444 381 38
i SR PR R T L S L N e TS PP I M SO { M G W R g N e L YRS
Bid Amount "Agency Fee" 12% 17.50% 16% 21.94% 18% 16% 24.50% 40%

*In the RFP proposers were asked to provide a percentage-based fee structure to cover all Agency Feos related to the ilems Osted in the Scope of Work. With the
exception for third party contracts/services, media fees, video production, digital media video editing 4nd onkne advertising unit digital deveiepment, photoshoot pre-
production and ansite photo sessions, these items will ba invoiced at net cost. ’




FORM NUMBER P-37 (version 2/23/2023)

Notice: This agreement and all of its attachments shall become public upon submission to Governor and
Executive Council for approval. Any infiemation that is private, confidential or proprietary must
be clearly identified 1o the agency and agreed to in writing prior to signing the coniract.

AGREEMENT
The State of New Hampshire and the Contractor harcby mutually agree as follows:

GENERAL PROVISIONS

1. IDENTIFICATION.

1.1 State Agency Name
State of New Hampshire Department of

Business and Economic Affairs

12 State Agency Address
100 North Main Street, Suite 100

Concord, NH 03301

1.3 Contractor Name

1.4 Contractor Address

GYK Antler 175 Canal Street
Manchester, NH 03101
1.5 Contractor Phone 16 Ascount Unit and Class 1.7 Completion Dete 1.8 Price Limitation
Number various 6/30/2025 $16,133,325.57
603-625-5713
1.9 Contrecting Officer for State Agency 1.10 State Agency Telephone Number
Taylor Caswell, Commissioner 603-271-2665

1.12 Name and Title of Contractor Signatory
Fraunc3 wt Fectare, I

Ciief Frnaweind Oﬁf ey

/"" // 7 w33
4

ussunww

R, Date:  5/3/2023

A 1

1.14 Name and Title of State Agency Signatory
Taylor Caswell, Commissioner

1.15 Approval by the N.H. Department of Administration, Division of Personnel (if applicable)

By:

Director, On:

1.16 Approval by the Attorncy General (Form, and Execution) (if applicable)
By: ",//M ;2[ & 2_,, on: 05/10/2023

1.17 Approvéi by the Goyérnor and Executivé Council (if applicable)

G&C [tem number:

G&C Meeting Date:

Page 1 of 4

Contractor Initials

$3
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14. INSURANCE.
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State of New Hampshiré
Department of State

CERTIFICATE

1, David M. Scanlan, Secretary of State of the State of New Hampshire, do hereby centify that GYK ANTLER is 2 New
Hampshire Trade Name registered to transact business in New Hampshire on May 08, 2014. 1 further certify that all fecs and
documents required by the Secretary of State's office have been received and is in good standing as far as this office is concerned,

Business ID; 708614
Certilicate Number: 0006220013

N TESTIMONY WHEREOF,
I hereto se1 my hand and cause (o be aflixed
the Scal of the Staie of New Hampshire,

this Ist day of May A.D. 2023.

b A e,




CERTIFICATE OF AUTHORITY

|, Travis York heraby centify that:
1. 1am a duly elacted Glark/Secretary/Officer of GYK Antler, LLC.

2. The following is a trve copy of a vote taken at a meeting of the Board of Directors/Shareholders, duly cafled and
held on May 1, 2023 at which a quorum of the Directors/Shareholders were present and voling

VOTED: That Francis Ferrara, Jr. [s duly authorized on beha!f of GYK Antisr to entar o contracts or agreaments with the
State of New Hampshire and any of It agencies or deparimsnts and further is authorized to exscute any and &l documents,
agreaments and other instruments, and any amandments, revisions, or modifications thereto, which may In hisfher judgment
Be desirable or necessary to effect the purpose of this vote,

3. I hereby certlly that sald vote has not been amended or repeated and remains in full force and eflest as of the date of the
contracticontract amendment to which this certificate s attached. This authority remains valld for thirty (30) daye from the
date of this Certificate of Authorily. | further certify that [t is understood that the State of New Hampahire will rely on this
eer!iﬂc_ate as avidence that the person(s) listed sbove cumently ocoupy the position(s) indicated and that they have full
authority to bind the corporation. To the extent that there are any limiis on the authority of any listed Individual to bind the
corporation In contracts with the State of New Hampshire, all such (imitations anp exge !

ouns_May [,2035 e
- Signéiture of Elected Officer
Neme: T74avi$ C. YorsL
e: (CO
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CERTIFICATE OF LIABILITY INSURANCE

DATH QEMDOYYYY)
5/1/2023

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

THIS CERTIFICATE IS ISSUED AS A MATYER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

* certificate holder in lleu of such sndorssment{s).

IMPCRTANT: If the csrtificats holder is an ADDITIONAL INSURED, the policy(ies) must be sndorsed. HWBRQGATIONISWANED.W&
the terms and conditions of the palicy, certain policies may require an endorsement. A statament on this certificats doss not confer rights to the

w Charyl Lapointe

Wieczorsk Insuranoe mﬁm (603)668-3311 l—h 581} 4a0-8413
166 Concord St. mch.ryllnutumm.m
| POUKERS) AFFORDING COVERAGE NAKG 8

Manchastsr ¥H 03104 w w
SESURED! petinen p: Beazley Insurance Group
CYK Antler, LLC DURERG;
175 canal Bt. | BRSURTRD ;

: | DAURERE ;
Manchester ¥ 03101 PEURTA R ;
COVERAGES CERTIFICATE NUMBER:23-24 Basic REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POUCIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,

EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED 8Y PAID CLAIMS.

an . TYPROF BSURANCE YYD | POLICY NUMSER | DOAYYT: | 3 LTy
X | COMMERCIAL OEMERAL LIABILITY EACH OCCURRENCE s 2,000,000
AR T HENTED.
A | oo nce E occum | PAEMISES (Eapcgarerge) |8
ST 02 /172023 | 1/1/7024 | MED EXP (A ona person) | 3 10,000
] | PERJONAL & AV ARy | Y Exalute
OEN\ AGGREQATE LIMIT APPLIES PER: GENERM AGGREGATE . 13 4,000,000
X |eoucy | |5 Loc PRODUCTS - COMPYOP A0 | 9 inaluded
OTHER: Frapety devags-dngie bvll ] 1,000,000
| AUTOMOBRE LIABLITY | iFa eyl $ 1,000,000
A X wvanto BODILY UURY (Par perser) | §
AL OMaD RClemLIm Awaess9e02 1372023 | 17172024 | BOORLY INARY (Per secide [ 4
e . b iy
= NCN-OWNED FREPERTY DAMAGE s
L | FeRIDAUTOS AUTOS L (Per pcckientl =
tepalicapl pepyonnrn $ 5,000
X juesksiatas | x | ocoum | €acH gocuRmENcE : 2,009,000
A EXCERS Liao CLAINS-MADE ‘ ANOOREGATE 3 2,000,000
DEo I lm{‘ CAVIELET 8902 17172023 17172024 [
COMPENIATION O
::mavmm- » Cod g {lmn l lm - -
OF FICERAMEMEER EXCLUDED? m NIA .E...&‘___.‘m‘” L] m
A, | uancatory i ) IV-BARRENR-0T 1/1/2033 | 1/1/7024 | g4 OSEASE - EAEMPLOVEE | 3 500,000
¥ you, desclt Lacer
OFSEAPTION OF CPERATIONS botow £L osmass roucy et | £00,000
B | Profassional Liability ViATEI220708 17172023 | 17172024 | Owoorene 12.000.000 10,000 ded
g Aggregete $2.000,000 10,000 ded

DESCRIPTION OF OPERATIONS { LOCATIONS / VEHICLED (ACORD 131, Additens! Remarks Schoduls, may be stached i mere spece k sequired)

-CERTIFICATE HOLDER

CANCELLATION

State of Naw Hampahire

Dept. of Businees and Eocnomic Affaire
100 North Main St.

Concord, NB 03301

1

BHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOQF, NOTICE WILL BE OELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS,

AUTHQRITED REPRESENTATIVE

Robert wieczorek/DMD w

ACORD 28 {2014/01)
INSO2S po1401)

© 1985-2014 ACORD CORPORATION. All rights raserved.

The ACORD namse and logo are registered marks ¢f ACORD .



