
STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

BUSINESS ADMINISTRATION

STATE MILITARY RESERVATION

4 PEMBROKE ROAD

CONCORD, NEW HAMPSHIRE 03301-5652

38

David J. Mikolaitles, Major General
The Adjutant General

Warren M. Perry
Deputy Adjutant General

Phone; 603-225-1360

Fax: 603-225-1341

TDD Access: 1-800-735-2964

March 27, 2024

His Excellency Governor Christopher T. Sununu
and the Honorable Executive Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

1. Authorize the Department of Military Affairs and Veterans Services exercise a contract renewal option
with Broadreach Public Relations LLC, (VC#422339), Portland, ME for Marketing Awareness for The
Division of Community Based Military Programs by increasing the price limitation by $174,350 from
$191,850.00 to $366,200.00 and extending the completion date from April 30, 2024 to April 30, 2025
effective upon Governor and Council approval. The original contract was approved by Governor and
Council on April 12, 2023, item #61. 100% General Funds.

2. Further, authorize a contingency in the amount of $17,500.00 for unanticipated expenses bringing the
contract total to $383,700.00.

Funds are available in the following account for Fiscal Years 2024 and 2025, with the authority to adjust
encumbrances between fiscal years within the price limitation through the Budget Office, if needed and
justified.

02-12-12-120010-32520000 - Military Affairs and Veterans Services - Veterans Services Mental
Health and Social Isolation

Class Account Class Title FY 2024 FY 2025

102 500731 Contracts for Program Services $  31,975.00 $159,875.00

EXPLANATION

The Department is responsible for communicating with and informing New Hampshire service members,
veterans, and their families (SMVF) as well as the businesses and organizations that employ and serve
them. There are a variety of services, supports and resources available to the SMVF population, businesses
and organizations within our State, and they can only be utilized if people are aware of their existence.
Since the Department does not have access to a contact list of all SMVF, businesses and organizations
residing and operating within the state, communicating to this population requires a comprehensive
marketing and public messaging approach that is outside the capacity of the Department. The services



His Excellency, Governor Christopher T. Sununu
And the Honorable Executive Council

March 27, 2024

Page 2 of2

procured through this contract will create messaging and marketing content and materials that contain
valuable information about the resources available to the Department's targeted audience. The content and
materials, as disseminated by the Department, will have a real impact on these targeted populations today
as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for these services by placing a Request
for Proposal (RFP) on the State of New Hampshire Bureau of Purchase and Property website on July 5,
2022. Broadreach Public Relations, LLC was the only vendor to submit a response to the RFP. Upon
review of their proposal, they were deemed to have the necessary qualifications to perform the needed
services. This contract has the option to renew for two, one-year periods, and is contingent upon successful
performance of project deliverables and the availability of State funds. Additionally, a contingency line
will be established to cover any unanticipated costs or price increases associated with the contracted
services.

Should Governor and Council not approve this request, the Department will not be able to provide our
community partners with the resources needed to support the mental health and wellness of our veteran
community.

The contract has been approved for form, substance, and execution by the Attorney General's Office.

Respectfully submitted,

VID J. NTIKGLAITIES

ajor General, NH National Guard
The Adjutant General



State of New Hampshire

Department of Militar>- Affairs and Veterans Services

Amendment #t

THis Amehdhioni to the Marketing, Awareness Campaign contract is by and between the Stale of
New Hampshire. Department of Miliiarv Affairs arid Veterans Ser\'ices ("State" or "Department")

and'Broadreach Public Relations LLC ("the Contractor").

WHEREAS, pursuant to an agreement (the "Contract") approved by the Governor and Executive
Council on April 12. 2023 (Item #61), the Contractor agreed to perform certain services based
upon the terms and conditions specified' in the Contract and in corisideration of certain sums
specified: and

WHEREAS, pursuant to Form P-37. General Provisions. Paragraph 18. the Contract may be
amended upon written agreement, of the .p^ies and approval from .the Governor and Executive
Council: and

WHEREAS, the parties agree to extend the term of the agreement, increase the price limitation, or
modify the scope of services to support continued delivery of these services: and

NOW THEREFORE, in consideration of the foregoing and the mutual covenants and conditions
contained in the.Contract and set forth herein, the parties hereto ajgree to amend as follows;

1. Form P-37 General Provisions, Block 1.7, Completion Date, to'.read:

a. 4/30/2025

2. Form P-37, General Provisions, Block 1.8, Price Limitation, ADD iiot to exceed amount
of S191.850.00 for contract year May 1, 2024 to April 30, 2025, to read:

a. NTE $383,700.00

All terms and conditions of the contract not modified by this Amendment #1 remain in full force

and effect. This Amendment shall be effective May 1, 2024, or upon the date of Governor and
Executive Council approval, whichever is later.
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BROADREACH PUBLIC RELATIONS. LLC.
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The preceding Amendment, having been reviewed by this office, is approved as to form, substance,
and execution.

ate

OFFICE OF THE • Y GENERAL

Namof

Title.F

1 hereby certify that the foregoing Amendment was approved by the Governor and Executive
Council of the State of New Hampshire at the Meeting on: (date of meeting)

OFFICE OF THE SECRETARY OF STATE

Date: Name:

Title:



state of New Hampshire

Department of State

CERTIFICATE

I, David M. Scanlan, Secretary of State of the State of New Hampshire, do hereby certify that BROADREACH PUBLIC

RELATIONS, LLC is a Maine Limited Liability Company registered to transact business in New Hampshire on September 01,

2022.1 further certify that all fees and documents required by the Secretary of State's office have been received and is in good

standing as far as this office is concerned; and the attached is a true copy of the list of documents on file in this office.

Business ID; 909757

Certificate Number: 0006591035

%

>
B&m

o

%

IN TESTIMONY WHEREOF.

I hereto set my hand and cause to be affixed

the Seal of the State of New Hampshire,

this 29th day of February A.D. 2024.

David M. Scanlan

Secretary of State



State of New Hampshire

Department of State
(A

<

055^£E

Business Name : BROADREACH PUBLIC RELATIONS, LLC

Business ID; 909757

Filing History

Filing# Filing Date EfTective Date FUing IVpe Annual Report Year

0006591018 02/29/2024 02/29/2024 Annual Report 2024

0006496505 01/04/2024 01/04/2024 Annual Report Reminder N/A

0006114792 02/11/2023 02/11/2023 Annual Report 2023

0006063526 01/08/2023 01/08/2023 Annual Report Reminder N/A

0005867239 09/01/2022 09/01/2022 Business Formation N/A

Trade Name Information

Business Name Business ID Business Status

No Trade Name(s) associated to this business.

Name History

Name Name TVpe

No Name Changes fotmd for this business.

Principal Information

Name Title

Linda S Varrell President

MaUiog Address ■ Corporation Division, NH Department of State, 107 North Main Street, Room 204, Concord, NH 03301-4989
Physical Location - State House Annex, 3rd Floor, Room 317, 25 Capitol Street, Concord, NH

Phone: (603)271-32461 Fax: (603)271-3247 | Email: corporate@sos.nh.gov | Website: sos.nh.gov



Certificate of Authority #3 (Limited partnership, Limited liability professional partnership or LLC)

IJmitcd Partnership or LLC Certification of Authority

j  CT. , hereby certify that I am a Partner, Member or
(Name of Attestor)

Manager and an Officer nf >-uC a limited liability partnership
(Name of Partnership or LLC)

under RSA 304-B, a limited liability professional partnership under RSA 304-D, or a limited liability company
under RSA304-C.

I certify that 1 i ' is duly authorized to bind the partnership or
(Name of Contract Signatory) ^

LLC to enter into contracts or agreements on behalf of ^
(Name of Partnership or LLC)

I further certify that it is understood that the State of New Hampshire will rely on this certificate as evidence that
the person listed above currently occupies the position indicated ̂  that-they-have-^^uthority to bind the
partnership or LLC and that this authorization shall remain valid for thirty (30) days the date of this
certificate.

OATED, ATTESTOR;

NAME:

TITLE:



THE

HARTFORD

THE HARTFORD

BUSINESS SERVICE CENTER

3600 WISEMAN BLVD

SAN ANTONIO tX 78251 February 27, 2024

For Informational Purposes
19 COMMERCIAL ST

PORTLAND ME 04101-4779

Account Information:

Policy Holder Details :
BROADREACH PUBLIC

RELATIONS

Contact Us

Need Help?

Chat online or call us at

(866) 467-8730.

We're here Monday - Friday.

Enclosed please find a Certificate Of Insurance for the above referenced Policyholder. Please contact us if you have any
questions or concerns.

Sincerely,

Your Hartford Service Team

WLTR005



CERTIFICATE OF LIABILITY INSURANCE
DATE (MM/DOrYYYY)

02/27/2024

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE

HOLDER. THIS CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND. EXTEND OR ALTER THE COVERAGE
AFFORDED BY THE POUCIES BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE

ISSUING INSURER(S). AUTHORIZED REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder Is an ADDITIONAL INSURED, the pollcytles) must be endorsed. If SUBROGATIONIS WAIVED,
subject to the terms and conditions of the policy, certain policies may require an endorsement A statement on this certificate does
not confer rights to the certificate holder In lieu of such endorsement/s).

PRODUCER

PAYCHEX INSURANCE AGENCY INC

76210705

225 KENNETH OR STE 110

ROCHESTER NY U623

CONTACT NAME:

PHONE (877) 266-6850 fax
(A/C.Ne. Ext): (A/C. No):

E4IAn. ADDRESS:

INSURER(8) AFFORDINO COVERAGE NAIC#

INSURER A Hartford Insurance Company of the Midwest 37478

INSURED

BROADREACH PUBLIC RELATIONS

19 COMMERCIAL ST

PORTLAND ME 04101-4779

INSURER 8

INSURER C

INSURER D

INSURER E

INSURER F

COVERAGES CERTIFICATE NUMBER: REVISION NUMBER;

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD

INDICATED.NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS

CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE

TERMS. EXCLUSIONS AND CONDITIONS OP SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR

LTR
PTPE OF INSURANCE

ADDL

INSR

SUBR

WVD
POLICY NUMBER

POUCY EFF

fMM/DnfYYYYI

POLICY EXP

fMM/DO/Y YYYl
LIMITS

COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE

CLAIMS-MADE | | OCCUR DAMAGE TO RENTED

MED EXP (Any one peraon)

PERSONAL & ADV INJURY

GENt AGGREGATE UMIT APPLIES PER: GENERAL AGGREGATE

—

OTHER;

PRODUCTS - COMP/OP AGG

AUTOMOBILE UABlLfTY
COMBINED SINGLE LIMIT

—

ANY AUTO BODILY INJURY (Per peraon)

Aa OWNED

AUTOS

HIRED

AUTOS

SCHEDULED

AUTOS

NON-OWNED

AUTOS

BODILY INJURY (Per accident)

PROPERTY DAMAGE

(Per acddanl)

UMBRELLA UAB

EXCESS UAB

OCCUR

CLAIMS-

MADE

EACH OCCURRENCE

AGGREGATE

9ED RETENTION $

A

WORKERS COMPENSATION

AND EMPLOYERS' LIABILITY

HI A 76 WEG AFOKNR 01/02/2024 01/02/2025

X
PER

STATUTE

OTH

ER
ANY

PROPRIETOR/PARTNER/EXECUTIVE

OFFICER/MEMBER EXCLUDED?

YfN E.L. EACH ACCIDENT $100,000

E.L. DISEASE -EA EMPLOYEE $100,000
(Mandatory In NH)

If yaa, datcdba under

DESCRIPTION OF OPERATIONS below

E.L DISEASE • POUCY UMIT $500,000

oesCRiPTtON OF OPERATIONS/LOCATIONS/VEHICLES (ACORD 101. AddMionaJ RtmtrM S«h«dul«. may ba attaehad If mora apaea la raquirad)

Those usual to the Insured's Operations.

CERTIFICATE HOLDER CANCELLATION

For Informational Purposes

19 COMMERCIAL ST

PORTLAND ME 04101-4779

SHOULD ANY OP THE ABOVE DESCRIBED POUCIES BE CANCELLED

BEFORE THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED

IN ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZEO REPRESENTATIVE

ACORD 25 (2016/03)

© 1988-2015 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD



ACORtf CERTIFICATE OF LIABILITY INSURANCE
OATC (MM/DD/mY)

02/28/2024

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS

CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES

BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTTTUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER. AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder Is an ADDITIONAL INSURED, the po(icy(ies) must have ADDITIONAL INSURED provisions or t>e endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(8).

PRODUCER

Cross Insurance-Portland

2331 Congress Street

Portland ME 04102

Agency Accounts

(207)780-1677 (207)78<«377

EiUlL
ADDRESS:

INSUR£R(8) AFFORDING COVERAGE NAICi

INSURER A
Citizens ins Co of America 31534

INSURED

BROADREACH PUBLIC RELATIONS LLC

19 COMMERCIAL ST, 3RD FLOOR

PORTLAND , ME 04101

INSURER B
Hanover Ins Co. 22292

INSURER C

OtSURERD

INSURER E

INSURER F

COVERAGES CERTIFICATE NUMBER: 24/25 Master REVISION NUMBER;

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD

INDICATED. NOTWITHSTANDING ANY REQUIREMENT. TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS

CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS.

EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN hUkY HAVE BEEN REDUCED BY PAID CL/UMS.

IRSin
TYPE OF

KUeVEPP pouevEXP
UMrrsLTR INSURANCE

X
iKHirTn POLICY NUMBER

COMMERCIAL GENERAL UABIinY

CLAIMS-MADE OCCUR

GENt AGGREGATE LIMIT APPLIES PER:

POLICY □
OTHER;

PRO
JECT □ LOC

OBPD46345S

(MM/DO/YYYY)

01/01/2024

(MM/DO/YYYY)

01/01/2025

EACH OCCURRENCE
DAMAGE TO RENTED
PREMISES (Ea occuffncal

MED EXP (Any on« pfton)

PERSONAL & AOV INJURY

GENERALAGGREGATE

PRODUCTS - COMP/OPAGG

COMBINED SINGLE LIMlT
<E« xxkXntl

2,000.000

10,000

2,000,000

4.000,000

4,000,000

AUTOMOBILE UABnjTY

ANY AUTO

2,000,000

X

BODILY INJURY (Per p«rton)

OWNED
AUTOS ONLY
HIRED
AUTOS ONLY X

SCHEDULED
AUTOS
NON-OWNED
AUTOS ONLY

OBPD463455 01/01/2024 01/01/2025 BODILY INJURY (Ptr acddeni)

PROPERTY DAMAGE
IPw«ccid«n»

UMBRELLA LIAS

EXCESS LIAS

DED

OCCUR

CLAIMS-MADE

EACH OCCURRENCE

AGGREGATE

RETENTION S
WORKERS COMPENSATION
AND EMPLOYERS' UABILTTY

ANY PROPRIETOR/PARTNER/EXECUnVE
OFFICERAilEMBER EXCLUDED?
(Mandatory in NK)
H yM, dMCrib#
DESCRIPTION OF OPERADONS below

YIN

□

PER
STATUTE

OTHT
ER

NIA
E.l_ EACH ACCIDENT

E.L. DISEASE - EA EMPLOYEE

E.L DISEASE • POLICY LIMIT

Professional Liability
LHPD466406 01/01/2024 01/01/2025 Ea<^ Claim

Aggregate Limit
1,000,000

1,000.000

DESCRIPTION OF OPERATIONS I LOCATIONS / VEHICLES (ACORD101, Additional Ramarta ScbaduM, may ba attaehad M mora apaea ia radulrad)

CERTIFICATE HOLDER CANCELLATION

State of New Hampshire

Department of Military Affairs

and Veterans Services

SHOULD ANY OF THE ABOVE DESCRIBED POUCIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POUCY PROVISIONS.

AUTHORIZED REPRESENTATIVE

ACORD 25 (2016/03)
e 1988-2015 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD
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STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

BUSINESS ADMINISTRATION
STATC MJUTARY RESERVATION

4 PEMBROKE ROAD

CONCORD, NEW HAMPSHIRE 03301-5652

David J. Mlkoteltfes. Major Oorioral
Th9 A<futanl G6n6f9l

.Warron M. Perry
Deputy AfflutanI Gerwra/

Phone: 603-225-1360

Fax: 603-225-1341

TDDAcoesa: 1-eOO-735-26e4

March 14,2023

His Excellency Governor Christopher T. Siinunu
and the Honorable Executive Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

1. The Department of Military Affairs and Veterans Services respectfully requests authorization to enter
into a contract with Broadreach Public Relations, LLC, (vendor code #422339), Portland, ME in an
amount not to exceed $174350 for marketing services, with the option to renew for two additional one-
year periods, effective upon Governor and Council approval through April 30, 2024. 1(M)% General
Funds.

2. Further, authorize a contingency in the amount of $17,500 for unanticipated expenses bringing the
contract total to $191,850 effective upon Governor and Council approval through April 30, 2024.100%
General Funds.

Funding is available in Fiscal Year 2023 in the following account:

02-12-12-120010-32520000 - Military Affairs and Veterans Services - Veterans Sendees Mental
Health and Social Isolatfon

Class Account Class Title FY2023

102 500731 Contracts for Program Services $  191,850.00

EXPLANATION

The Department is responsible for communicating with and informing New Hampshire service members,
veterans and their families (SMVF) as well as the businesses and organizations that employ and serve
them. There are a vari^ of services, supports and resources available to the SMVF population, businesses
wd organizations within our State, and they can only be utilized if prople are aware of their existence.
Since the Department does not have access to a contact list of all SMVF, businesses and organizations
residing and opmting within the state, communicatihg to this population requite a comprehensive
marketing'and'public messaging'appToach that"is"outside the capacity ofthe'DepartmeDtrThc^iavi'<^~
procured through this contract will create messaging and marketing content and materials that contain
valuable information about the resources available to the DepaitmenUs targeted audience. The content and
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materials, as disseminated by the Department, will have a real impact on these targeted populations today
as well as in the near future.

The Department of Military Affairs and Veteran Services solicited for these services by placing a Request
for Proposal (RFP) on the State of New Hampshire Bureau of Purchase and Property website on July 5,
2022. Broadreach Public Relations, LLC was the only vendor to submit a response to the RFP. Upon
review of their proposal, they were deemed to have the necessary qualifications to perform the needed
services. This contract-has the option to renew for two, one-year periods, and is contingent upon successful
performance of project deliver^les and the availability of State funds. Additionally, a contingency line
will be established to cover any unanticipated costs or price increases associated with the contracted
services.

The fimds to pay for this project are provided to the Department of Military Affairs and Veterans Services
by the NH General Court via HB 2,2021 Session. Should Governor and Council not approve this request,
the Department will not be able to provide our community partners with the resources needed to support
the mental health and wellness of our veteran community.

The contract has been approved for form, substance and execution by the Attomey General's OfBce.

Respectfully submitted,

C^,'ID J. MTReiAmES
rfajor General, NH National Guard

'The Adjutant General



STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

RFP DMAVS 2023-01

SCORING,SUMMARY

SUBJECT: Marketing Awareness Campaign

Date Posted: July 5. 2022 _ Date Closed: August 8, 2022

Vendor Score Rank

Broadreach Public Relations, LLC 92 A

Only one vendor submitted a response to the RFP. It was determined that the vendor meets the criteria
established in the RFP. As such, the resulting contract was awarded to Broadreach Public Relations, LLC.

Please refer to the following pages for further information regarding the evaluation of the company.

RFP DMAVS 2023-01

Marketing Awareness Campaign Page 1 of 3



Scoring

... ... : j" Max Score

0! RFP Criteria- , ^7" | ' . Points

I Avail..

Broadreach

Public Relations

Non-Financial Components: • j .

Company Stability 1 . 5 5

Relevant/Related.Experience and Qualifications k 5 5

Mission and value statements of organization align with the |
purpose of the RFP and the interests of the militaryA'eteran |
community. I

5 4

Overall Comprehension of Project Objectives | 5 5

Understanding of the Project Requirements \ 5 5

Three references for similar projects 5 5

Examples of Alternate Marketing Solutions \ 5 5

Availability to provide services within project timeline 1 5 5  ■

Inclusion of Department initiatives and programs \ 5 4

Reporting Deliverables ;i 5 4

Detailed Budget 5 5

Materials and Activities \ 5 4

Advertising Regions 5 3

Outreach/Engagement \ 5 3

Level of Available Staffing \ 5 5

Sub-Total 75 67

.Finaoclal'ComponeDts ' -•" 1
Cost Proposal/Budget 1 25 25

Sub-Total 25 25

•  Overall Score ' ■ " ' | 100 92

Rank j A

RFP DMAVS 2023-01

Markeiing Awareness Campaign Page 2 of3



Evaluation Committee Members and Qualifications

Reviewer Name and Title ' ̂ ' Oualifications

Amy Cook
Administrator

Administrator, Division of Community Based Military
Programs, Oct 2018-Dec 2022; Transition Services
Coordinator, Slraffdrd Learning Center 2016-2018;
Program Manager, Community. Partners 2011-2016,
Case Manager & Family Support Service Coordinator
2002-201 1. Education: Southern New Hampshire
University, MBA (in process); University of New
Hampshire, BA Psychology & Sociology

Heather Smith

Grants and Resource Development Coordinator

NH Department of Military Affairs and Military
Services, Grants &. Resource Development Coordinator,
Nov 2021-prcscm, Accountant l/II, cict 2007-Nov 2021;
NH Judicial Branch Dec 1994-Oct 2007. Education:

Wells College, BA Mathematics

RFP DMAVS 2023-01

Marketing Awareness Campaign Page 3 of3



FORM KUMBER P-37 (renioo mi/2019)

Notk>o: Thb ifreaunt tad tH of ia cttacianenn «b«ll beocRDo pubUfi opoe fufaminioa Id OovciDomd
Execotive CouneU for tppravaL Any tnfonmkm ttoi ii privtc, confitotlil.orproprietaof.mntt
be dearly iteoified to the agAoy end tffctd to in writfes prior to aJgnlDg the oootrict

AGRSBMINT

Tlie State of NeS* HampiUre and the CootnctDr hereby mctually afree as foUowa:

GENERAL PROVISIONS

IDSNTmCATION.

1.1 Stcto Agency I*bmt

Oeptftracst of MUitny Aflkin aad Vcttrtns Services

1.2 Sttoo Ageocy Address
4 Pembroke Road

Concord. NH 03301

1.3 ContnctorNtat

Bixtodrcaoh PuUlo Rdatkma, LLC (VC #422339)

1.4 OootraotDr Address

19 Coinmcrdal Street

Portland. ME 04101

1.3 CoetnctorFhooe

Nunber

(207)619-7350

1.6 Accooal Nunfofs

0100l242S20000-lQ2-d0073l

1.7 CompfctVin Date

April 30,2024

1.1 Priee Ufliitttlon

Not to exoeed S191450.00

1.9 Coottacttag OfBoer for State AcOQr
ErinM. Zayae

1.10 Stale Agcaqr Tdepkone Number
(603)225-1361

1.11 Cootiactor SigoaM . .

Date:

1.12 Name and Tide of Cootractor Sigoatory

yLv'ri ^

1.13 Stata Agency Slgoalaia

(hi£hmf. ->3//3te
1.14 Nime tod THk of State AgeaoySigaaiary

Ermlo^at, l\dfn\v\\^mivr

\Ai Afyr^wl-by thdNii Pcyanuwuiof Adimlniatrarioii.DM>looof^noaad(y<gyfteoM^i

By: Dhtdor, Oa:

1.16 Approval by (bo Attoraqr Oescra^on^SubftBDoa a&d Bxeeatioo) (If

On: 03/16/2023

1.17 Anvovalbythe^ovcraoriadEaecttthKiCoiioollty^yiAbeO^^

OatC Item number 0^ Meeting Datr.

-Page l-of4 hittiaU:

Date:



2. SERVICES TO BE PERFORMED. The Sute of New
Hampshire, acting through the agency identified in block l.l
("State"), engages contnctor identified in block 1.3
("Contractor'') to perform, and the Contractor shall perfonn, the
work or sate of goods, or both, identified and more parUcularly
described in the aSaehed EXHIBIT B which is incorporated
herein by reference ("Services").

3. EFFECnVEDATE^MPLETION OF SERVICES.
3.1 Notwithstanding any provision of this Agreement to the
contrary, and »bjed to the approval of the Governor and
Executive Council of the State ofitew Himp^ire, if appiicable,
this Agreement, and ell obligaltoas ofthe parttes herruiider, shall
become effective on the date the Governor and Executive
CouiKil approve thb Agreement as indicated in block t.l7,
unless no such approval is requited, in which case the Agreement
shall become eflbctrve on the date the Agreaneol is signed by
the State Agency as shown in block 1.13 CEffeetive Dale").
3.2 If the Contractor commences the Services prior to the
Effective Date, all Services performed by the Coiitrector prior to
the Effective Date shall be performed at the sole risk of the
Contractor, and in the event that this Agreement does oot become
eflfecHve, the Stale shall have no liability to the Contractor,
including without lirnitation, any obligation to pay the
Contractor for any costs incumd or Services performed.
Contractor must complete all Services by dre Completion Date
specified id block 1.7.

4. CONDmONAL NATURE OF AGREEMENT.
Notwithstanding any provision of this Agreement to the
contrary, all obligatioos of the State hertunder, including,
without limhation, the continuance of payments hereuoder, are
comingefll upon the availability and continued appropriation of
funds affect^ by any state or federal legislative or executive
action diat reduces, elhnmales'or otherwise modifies the
appropriation or availability of funding for this Agreement and
the Scope for Services provided m EXHIBIT B, in whole or in
part In no event shall the State be liable for any payments
hereundcr in excess of such available appropriated fiimb. In the
event of a r^uctlon or termination of appropriated funds, the
State shall have the right to withhold payment until such finds
become available, if ever, and shall have the right to reduce or
terminate the Services under this Agreement immediately upon
giving the Contractor notice of such reductioa or termination.
The State shall not be required to transfer fiinds from any other
account or source to the Account identified in block 1.6 in the
event funds in that Account are reduced or unavailable.

5. CONTRACT PRICE/PRICE UMITATlbN/
PAYMENT.

5.1 The contract price, method ofpayment, and tercns ofpayment
are identified and more particutvly described in EXHIBIT C
which b incorporated herein by reference.
5.2 The payment by the State of the contract price shall be the
only and the complete reimbursement to the Connctor for all
expenses, of whatever nature incurred by the Contractor in the
performanoe hereof, end shall be the only and the complete
compensation to the Contractor forthe Services. The State shall
have no Uabili^ to the Contractor other than the contract p^ice.

S3 The State reserves the right to offset from any amounts
otherwise p^able to dte Contractor under this Agroement those
liquidated amounb required or pennltted by Nii. RSA 80:7
through RSA 80:7-o or any other provbion of law.
5.4 .Notwithstanding any provbion in thb Agreement to the
contrary, and notwithstanding unexpected circumstances, in no
event shall the total of all payments authorized, or actually made
hereundcr, exceed the Price Umitetion set forth In block 1.8-

6. COWUANCE BY CONTRACTOR WITH LAWS
AND REGULATIONS/EQUAL EMPLOYMENT
OPPORTUNITY.

6.1 In connection with the perfisimance of the Services, the
Contractor shall comply with all applicable statutes, laws,
regulations, and orders of federal, state, county or municipal
authorities which impose any obligation or duty upon the
Contractor, including, but not limited to. civil rights and equal
employment opportunity laws. In addition, if thb Agreement Is
funded in any part by monies of the United States, the Contractor
shall comply with all federal executtve orders, rules, regulations
and statutes, and with any rules, regulations and guidelines as the
State or the United States issue to tmptement these reguiatioos.
The Contractor shall also comply with all applicable intellectual
property laws.
6.2 During the term of thb Agreement, the Contractor shall not
discriminate against employees or applicants for employment
because of race, color, religion, creed, age, sex, handicap, sexual
orientation, or national origin and will take affirmative action to
prevent such discrimination.
63. The Contractor agrees to permit the State or United States
access to any ofthe Contractor's books, records and accounts for
the purpose ofascertaining compliance with all rules, regulations
and orders, and the covenants, terms and conditions of this
Agreement.

7. PERSONNEL.

7.1 The Contractor shall as its own expense provide all personnel
necessary to perform the Services. The Contractor warrants that
all personnel engaged in the Services shall be qualified to
perform the Services, and shall be properly licensed and
otherwise authorized to do so under all applicable taws.
72 Unless otherwise authorized (o writing, during die term of
this Agreement, and for a period of six (6) months after the
Completion Dale in block 1.7, the Contractor shall not hire, and
shall noi permit any subcontractor or other person, firm or
corporation with whom it b engaged in a combined effort to
perform the Services to hire, any person who b a State employee
or official, b materially involved in the procurement,
adminbtntion or performance of this Agrccmenl. This
provbion shall survive termination of thb Agreement
7.3 The Contracliog Officer specified In block 1.9, or his or her
successor, shall be the State' i representative. In the event of any
dUpute concerning the interpretation of thb Agreement, the
Contracting Officer's decbion shall be final for (he State.

8. EVENT.OP DEFAULT/REMEDIES.

8.1 Any one or more of the following acts or omissions of the
Contractor shall constitute an event of default hereundcr ("Event
of Default");
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8.1.1 failure to perform the Services salisfactorily or on
scheduJe;
8.12 laihire to submit any report required hereuoder; am^or
8.1.3 failure to perform any other oovenant, term or condition of
this Agreement.
8.2 Upon the occurrence of any Event of Default, the State may
take any one, or more, or all. of the follovring actions:
8.2. i give the Contractor a Mrritlen notice specifying the Event of
Defauh and requiring it to be remedied within, in the absence of
a greater or lesser specitication of lime, thirty (30) days from the
date of the notice; and if the Event of Default is not timely cured,
terminate thb Agreement, effective two (2) days after giving the
Contractor notice of termtnalion;
8.2.2 give (he Contractor a written notice specifying the Event of
Default and suspcodiog all payments to be made under this
Agreement and orderiog that the portion of the contract price
which would otfaerwise accnie to the Contractor during (he
period from the date of sudi notice until such time as the State
determines that the Contractor has cured the Event of Default
shall never be paid to the Contractor,
82.3 give the ̂ ntrector a vmtten notice specifying the Event of
Deftutt and set off against any other obligations the State may
owe to the Contractor any damages the St^' suffers by reason of
any Event of Default; and/or
82.4 give the Contractor a written ootice specifying the Evemof
Default, neat the Agreement as breached, terminate the
Agreement and pursue any of its remedies at law or in equity, or
both.

8.3. No failure by the State to enforce ai^ provisloas hereof after
any Event of Defuill shall be deemed a waiver of its rights with
regard to that Event of Defiult, or any subsequent Event of
Default. No express fiiilure to entree any Event ofDe&ult shall
be deemed a waiver of the right of the Stale to enforce each and
all of the provisions hereof upon any further or other Event of
Default on the part of the Contractor.

9. TERMINATION.

9.1 Notwithstanding paragraph 8. the State may, at its sole
discretiort. terminate the Agreement for any reason, In whole or
in part, by thirty (30) days written notice to the extractor that
the State is exercising its option to terminate the Agreement.
92 In the event of an early termination of this Agreement for
any reason other than the completion of the Services, the
Contractor shall, at the State's discretion, deliver to the
Contracting Officer, not later than ftfleen (15) days after the date
of termination, a report ("Tennination ̂ porfO describing in
detail all Services performed, and the contract price earned, to
and including the date of terminatioo: The form, subject matter,
content, and number of copies of the Termination Report shall
be identical to those ofany final Report described in the attached
EXHIBIT B. In addition, at the State's discretion, the Contractor
shall, whhin 15 days of notice of early termination, develop and
submit to the State a Transition Plan for services under the

Agreement

10. DATA/ACCESS/CONFTOENTIALrrV/

PRESERVATION.
10.1 As used in this A^eemcnt, the word "data" ̂ 1 all
information md things developed or obtaintd during the
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performance of, or acquired or developed by reason of^ this
Agreement, including, but not limited to, all studies, reports,
files, formulae, surveys, maps, charts, sound reconftogs, video
recordings, pictorial reproductions, drawings, analyses, graphic
representations, coihputer programs, computer printouts, notes,
letters, memoranda, papers, and documents, all whether
finished or un finish^.
10.2 All data and any property which has been received from
the State or purchased with fimds provided for that purpose
under this Agreement, shall be the property of (he State, and
shall be returned to (he State upon demmd or upon termination
of this Agreement for any reason.
10.3 Confidentiality of data shall be governed by N.H. RSA
chapter 91-A or other existing law. Disclosure of data requires
prior written approval of (he State.

11. CONTRACTOR'S RELATION TO THE STATE. In the
perfonsancc of this Agreement the Contractor is in all respects
an independent contractor, and is neitha an agdit nor an
employee of the State. Neither the Contractor nor any of its
officers, employees, agents or members shall have authority to
bind the State or receive any benefits, workers' compensation or
other emoluments provided by the State to its employees.

12. ASSIGNMENT/DELECATION/SUBCONTRACTS.
12.1 The Contractor shall not assign, or otherwise transfer any
interest in this Agreement without the prior written notice, which
shall be provided to the State si least fifteen (15) days prior to
the assignment, and a written consent of the State. For purposes
of this paragraph, a Change of Cmttrol shall constitute
assignment "^ange of Control" means (a) merger,
consolidation, or a transaction or series ofrelated transactions in
which a third party, together with its affiliates, becomes the
direct or indirect owiter of fifty percent (50%) or more of the
voting shares or similar eqnity, interests, or combined voting
power ofthe Contractor, or (b) (he sale of all or substantially all
of the assets of the Contractor.

122 None.of the Services shall be suboontmcted by the
Contractor without prior written notice and consent of the State.
The State is entiUed to copies of all subcontrtrcts and assignment
agreements and shall not be bound by any provisions contained
in a subcontract or an assignment agreement to which it is not a
party.

13. INDEMNIFICATION. Unless otherwise exempted by law,
the Contractor shall indemnify and hold harmless the State, its
officers and employees, from and against any and all claims,
liabilities and costs for any personal Iqjuiy or pn^ity damages,
patent or copyright infringement, or other claims asserted against
the State, its offtcera or employees, which arise out of (or which
may be claimed to arise out oO the acts or omission of the
Contractor, or subcontractors, including but not liroited lo the
negligence, reckless or intentional conduct. The State shall not
be liable for any costs incurred by the Contractor arising under
this paragraph 13. Notwithstanding the fbrtgoing, nothing herein
contained s^l be deemed to consUtute a waiver ofthe sovereign
immunity of the State, which immuni^ is hereby reserved to (he
Sjate. This oovenant. in . paragraph 13 shdt. survive the
termination of this AgreemenL
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14. INSURANCE.

14.1 The Contractor shtll, si its sole expense, obtsin snd
continuously maiotAin in. force, and shall require any
subcontractor or assignee to obtain end maintain in force, the
following insurance:
14.1.1 commercial general liability insurance against all claims
of bodily injury, death or property damage, in amounts of not
less than SI,000,000 per occurrence and $2,000,000 aggregate
or excess; and
14.1.2 special cause of loss coverage form covering all property
subject to subparagraph 10.2 herein, to an amount not less than
80% of the whole replacement value of the property.
14.2 The policies described in subparagraph M.I herein shall be
on policy forms end endorsements spproved for use In the State
of New Hampshire by the Nil. Deptftmenl of Ittsurance, and
issued by insurers licensed in the State of New Hampshire.
14.3 The CoQtractor shall forolA to the Contracting Officer
idcntiOed inblodc 1.9, or his or her stiecessor, a ccitirtcate<s) of
instirance for all insurance required under tbb AgreancnL
Contractor shall also furnish to the Contracting Of5cer identified
in block 1.9, or his or her successor, certif)cate<s) of insurance
for all renewaKs) of insurance required under this Agreement no
later than ten (10) days prior to the expirarion date of each
instrrance policy. The certificste(s) of iosurance and any
renewals thereofshall be attached end art incorporated herein by
reference.

15. WORKERS' COMPENSATION.

15. I By signing this agrcemem, the Contractor agrees, certifies
and warrants thai the Contractor is in compliance with or exempt
from, (he requirements of Nil. RSA chapter 281-A ("Worktn'
Compensation ").
1 S.2 To tbe extent the Contractor is subject to the requirements
of N.H. RSA diaplcr 281-A, Contractor shall maintain, and
require any subcontractor or assignee to secure and maintain,
payment of Workers* Compcasatiop in connection with
activities which the person proposes to undertake pursuant to this
Agreement. The Ccmtractorsb^l furnish the Contracting Officer
identified in block 1.9, or his or her successor, proofof Workers'
Compensaticn in tbe manner described in N.H. RSA chapter
281'A and any applicable rcnewal(s) thereof which shall be
attached and ere incorporated herein by rcfereiKc. Tbe State
shall not be responsible for payment of any Workers'
Compensation premiums or for my other claim or benefit for
Contractor, or any subcontractor or emptoyee of Contractor,
which might arise under applicable State of New Hampshire
Worken' Compensation laws in connection with the
performance of the Services under this Agreement

16. NOTICE. Any notice by a parly hereto to the other party
shall be deemed to have been duly delivered or given at the time

of mailing by certified mail, postage prepaid, in a United States
Post OfTice addressed to the parties at tbe addresses given In
blocks 1.2 and 1.4, herein.

17. AMENDMENT. This Agreement may be amended, waived
or discharged only by en instrumem m writing signed by the
parties hereto and only after approval of such amendment
waiver or discharge by tbe Covemor and Executive Council of
(he Sute of New Hampshire luless no such apptDval is required
under (he circumstances pursuant to State law, rule or policy.

18. CHOICE OF LAW AND FORUM. Tlus Agreement shall
be governed, interpreted and construed in accordance with the
laws of the State of New Hampshire, and is binding upon and
inures to (be benefit oftbe parties and their respective successors
and assigns. The wording used In this Agreement b the wording
chosen by the parties to express their mutual intent, and no rule
of construction shall be applied against or in fovor of any party.
Any actions arising out of thb Agreement shall be brought and
maintained in New Hamp^ire Superior Court which shall have
exclusive jurisdiction (hereof.

19. CONFUCTING TERMS. In tbe event of a conflict
between (he terms of this P-37 form (as modified In EXHIBIT
A) and/or attachmertts and amendment (hereof, the terms of the
P>37 (as modified in EXHIBIT A) shall control.

20. THIRD PARTIES. The parlies hereto do not intend to
benefit any third parties and this Agreement shall not be
construed to confer any sucb benefit

21. HEADINGS. The beadmgs throughout the Agreement are
for reference purposes only, and the words contained therein
shall in no way be held to explain, modify, amplify or aid in the
interpretation, construction or meaning of the provisions of this
Agreement.

22. SPEOAt PROVISIONS. Additional or modifying
provisions set forth in the attached EXHIBIT A ore incorpondcd
herein by reference.

23. SEVCRABILITY. Intheevemonyoftheprovblonsofthb
Agreement are held by a court of competent jurisdiction to be
contrary to any state or federal bw, the remaining provisions of
this Agreement will remain in fbll force and effect

24. ENTIRE AGREEMENT. Thb Agreement, which be
executed in a number of counterparts, each of which shall be
deemed an oripnal, constitutes tbe entire agreement and
understanding between the parties, and supersedes all prior
agreements and understaodiags with respect to the subject matter
hereof.

Page 4 of 4 Initiab

Date:



STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

EXHIBIT A

SPECIAL PROVISIONS

SUBJECT: Marketing Awareness Campaign

There are no special provisions added to this Agreement
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STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

EXmBIT B

SCOPE OF SERVICES

SUBJECT: Marketing Awareness Campaign

SECTION 1: OVERVIEW

This Agreement shal) consist of,the following documeois: Form P-37, Exhibit A - Special Provisions,
Exhibit B - Scope of Services, and Exhibit C - Price and Terms of Pt^roent. . ,

The Contractor will provide all labor, materials, equipment, supplies, and transportation needed to perform
the services as further speciEed herein.

SECTION 2: CONTRACT TERM

This Agreement may be extended for up to two (2) one-year renewals based upon satisfactory completion
ofeach contract year, contingent upon (^vemor and Executive Council approval as well as the availability
of State fiinds.

SECTION 3: PRIMARY CONTACT

The Contractor will report to and work in conjunction with the Department of Military Affairs and
Veterans Services' (the "E>cpaftment") Primary Contact as designated by the Department; The Primary
Contact for this Agreement will be the Director of the Division of Community BaWd Military Programs.
The [)epaitment reserves the right to appoint an alternate Primary Contact to assist in the management of
this Agreement.

)

SECTION 4: INTENT AND GOALS

The-intent of this Agreement is to promote the Department's initiatives and programs to increase
awareness of the services available in the state to Service Members, Veterans, and their Families (SMVF)
and the importance of identifying SMVF within social service practices and the New Hampshire labor
force. The Contractor shal) provide all services under this Agreement in pursuit of the following goals:

A. Provide the Department's stakeholders with a better understanding of the current organizationa]
stnicture and mission of the Department, the missions of and relationships between its divisions,
and its relationship to the United States Department of Vetei^ Affairs.

B. Ensure social services providers in-all regions of the State better understand the importance of
identifying SMVF at intake; have the necessary information, training, and resources to identify
'SMVF, reduce barriers to entry, and deliver services in a culturally competent manner; aruj arc
demonstrating measurable success In identifying SMVF at intake.

C. Ensure employers in all regions of the State better understand the importance of idtmtifying SMVF
candidates in a culturally competent manner; have the necessary information, training, and
resources to reduce barriers to entry into the workforce; and arc demonstrating measurable success
in recruiting and retaining more SMVF employees.
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■ D. Increase the number of SMVF in alt regions of the State accessing health and behavioral care
available to them.

E. Increase the number ofbusinesses in all regions of the State applying for recognition from theNH
Veteran-Friendly Business Network, showcasing their Network .membership, and actively
participating in Network programs and events.

F. Increase the number of SMVF In all regions of State applying for available military skills and test
waiver programs.

SECTIONS: DELIVERABLES

The Contractor must complete the following deliverables during the pcrfonnancc of this Agreement:

A. An initial collaborative meeting between the Contractor and the Department to develop an overall
strategy for the marketing cam^ign.

B. Monthly reporting of marketing services performed, promotional materials created, and marketing
analytics submitted by the Contractor.

C. Monthly conference calls, virtual meetings, and/or in-pcrson meetings as scheduled by the
Department.

D. Implementation of the following three-phased approach to pursue the goals specified herein:
(1) Phase 1 - Onboarding and Discovery
(2) Phase 2 • Research, Asset Creation, and Planning
(3) Phase 3 - Asset Development and Outreach

E. Development and implementation of other marketing projects as identiUcd by the Department in
pursuit of one or more of the goals of this Agreement

F. Assignment of a dedicated project manager to oversee the implementation of this Agreement with
support from the Contractor's leadership,'Staff, and vendor partners as needed.

SECTION 6: PHASE I - ONBOARDING AND DISCOVERY

During this phase of the marketing campaign, the Contractor shall complete the following tasks:

A. Facilitate a strategic onboarding meeting with the Primary Contact to gather preliminary
information and establish lines of communication and project management processes.

B. Perform a review of the Department's cuncnt messaging and paid, earned, shared, and owned
media assets, e.g., print/digital marketing collateral, previous ad creative, program websites and
materials, social media accounts, press releases, etc.

C. Create mind map of internal and external Department stakeholders to understand organizational
relationships, prioritize audiences end identify risks end opportunities.

D. Activate automated media monitoring to track mentions of the Department and selected programs
in print, online, and broadcast news media and measure earned media results.

-  -
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£. Work with the Primary Contact to establish priority initiatives for budget allocation.

F. Work with the Primary Contact to establish a standing project update/meeting schedule.

G. Establish project Gantt chart to track phases, deliverables, and timeframes to provide the
Department at the established project meetings and upon the Department's request

SECTION 7; PHASE n - RESEARCH. ASSET CREATION. AND PLANNING

During this pha^ of the marketing campaign, the Contractor shall complete the following tasks as they
relate to major areas of focus:

A. General Marketing Services

(1) Create simple messages to articulate Che mission of the Department and Hs divisions, the
relationships between these divisions, and distinguish the Department from the US
Department of Veterans Affairs.

(2) Create social media editorial calendar to plan organic and paid social media content themes
around relevant seasons, events, and holidays.

(3) Create Department fact sheets and media kits to disseminate to stakeholders, including
press, social services providers, and the business community. May include:,
•  Fact sheets about the Department and SMVF population in the State
•  Organizational charts
•  Contact sheets

•  Overviews of programs and services
•  Photo/video assets - e.g., program/event photography, informational videos
•  Brand assets - e.g., logos

B. Ask the Question
(1) Obtain and update lists of service providers by region after the initial launch of the

approved marketing campaign.

(2) Create a list of service provider representative associations including but not limited to the
NH Providers Association, NH Health Care Providers Association. NH Chapter of the
National Association of Social Workers, NH Community Behavioral Health Association.

(3) Query or survey service providers by region to measure Ask the Question Campaign
awareness levels as of 2022 and gather insight on new roadblocks, resources needed, and
other feedback on the Ask the Question Campaign.

(4) Repurpose Ask the Question impact testimonials to create various educational creative
assets for organic and paid social and advertising charmels, e.g., infographics, testimonial
quotes, videos, tips.

(5) Create an opinion-editorial for Mental Health Awareness Month.
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(6) Create a pitch to "Good Morning NH** on Ask the Question, with a Dcpaitmcnt

spokesperson as guest.

(7) Based on research findings, update or create Ask the Question creative materials and assets
as needed.

C. NH Veteran-Friendly Easiness Network
(1) Create low-cost, geo-targeted social media display ads.

(2) Create direct mail or digital advertising targeting employers by county.

(3) Create how-to articles for Business NH and NH Business Review on how to develop
veteran-firiendly practices, procedures, and protocols. These articles shall also include
information about the quarterly recognition program and how to apply.

(4) Create a press release announcing new quarterly formats with iiifonnation on how to apply.

(5) Create a press release template and guidance sheet for recipient businesses to announce
their recognition in their local newspaper, website, and social media.

(6) Create testimonial videos featuring veterans.

(7) Create engaging social graphics and digital display ads inviting businesses to apply.

(8) Apply to present to local chambers of commerce on the new quarterly format end ^
application process.

D. SMVF Employment Skills Transfereace Programs
(1) Identify and develop video ar^ written testimonials of SMVF "storytellers" to share their

journeys from khakis to career, how they gained traction after serving their country, and
the people who supported them.

(2) Leverage testimonials to pitch human interest and economic stories to local media outlets.
I

(3) Leverage testimonials to create social graphics, displays, and video ads.

(4) Create opinion<ditorials for local newspapers highlighting the impact of skills
transference programs.

(5) Create public service announcements for radio and local access television promoting skills
transference programs.

SECTION 8: PHASE PI - ASSET DEPLOYMENT AND OUTREACH

During this phase of the marketing campaign, the Contractor shall complete the following tasks:

A. Use paid media (digital and traditional advertising) to geotarget messages to desired audiences not
accessible through the Department's organic reach.
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B. Use earned nfiedia (stoiy pitching, press releases, press interviews, opinion-editorials, speaking
opportunities, centers of influence, public service announcements) to amplify messages through
third parties and mass media with high credibili^, high reach, and low cost

C. Use owned and shared media to amplify messages through the Department's organic reach on
social media and through its website, email, and newsletters.

SECTION 9: MONTTORiNG AND REPORTING

Throughout the marketing campaign, the Contractor shall perform the following tasks:

A. Measurable Objectives
The Contractor shall determine the baseline measurable objectives through their research and
understanding of the goals and deliverables and submit them to the Department for approval. Some
of these objectives may include but shall not be limited to:

•  Total service providers reached regarding Ask the Question by region.
•  Awareness of Ask the Question Campaign among previously reached service providers in

each region.
•  Average number of NH Veteran-Friendly Business I^)pl^catlon$.
•  Total number of NH Veteran-Friendly Businesses by region.
•  Total number of past press clips about the Department, Ask the Question Campaign, NH

Veteran-Friendly Business program, and skills transference programs.
•  Average monthly visitors to the Department's website and program pages.
•  Other measurable objects as determined necessary based on the Contractor's research and

expertise.

Once the baseline metrics have been approved by the Department, the Contractor will set up
automated monitoring for idcntifi^ keywords, people, and organizations to capture mentions in
tradhionai media as well as in publicly available social and streaming media. Monitoring will also
include reviewing comment sections on earned media secured and other relevant channels.

B. Monthly Reporting
The Contractor will set up monthly reporting for all media activities. Reporting shall include but
not be limited to:

•  Organic arid secured press clips with tone, gross impressions, and advertising value
equivalency (AVE).

•  Share of press coverage by program/initiative.
• Media quality analysis.
•  Commentary tracking and analysis.
«  Paid digital media campaign results.
• Website trafTic and direct referrals from earned media, if able to be provided by the

Department
•  Other media activities as determined necessary based on the Contractor's research and

expertise.

The initial monthly reporting requirements shall be determined by the Contractor with the Primary
Contact's approval at the initial collaborative meeting. The Primary Contact may alter the
reporting Tequircments arrd will provide written notification to the Contractor of the modificaUons.
The Contractor may propose modifications to the requirements for the Primary Contact's
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consideration and approval. The Contractor shall not modify the approved requirements without
written consent from the Primary Contact.

SECTION 10: OTHER PROJECTS

In the pursuit of the goals of this Agreement, the Department may identify other projects as they relate to
this marketing campaign that require additional tasks from the Contractor. Identification, cost, and
execution of those projects will follow these specifications;

A. The Primaiy Contact will determine project needs and develop a Scope of Work (SOW) with the
Contractor. The SOW will include, at a minimum, general project information, tasks to be
completed, deliverables to be provided, and a timetable for completion.

B. The Contractor shall prepare a Cost Proposal for each project requested.

C. The Department will evaluate the Cost Proposal and determine its reasonableness. If the proposal
is determined to be reasonable, die D^artment will issue a Notice to Proceed. If the project Cost
Proposal is determined to be unreasonable, the Dcpanment will request a modified C^st Proposal
from the Contractor with justification. Once an agreed upon Cost Proposal is established, the
Dcpaitmcnt will issue a Notice to Proceed memorandum. The Notice to Proceed will include
copies of the approved project SOW and Cost Proposal. No work on the project shall be performed
by the Contractor prior to the issuance of a Notice to Proceed.

D. The Primary Contact and the Contractor shall attend a project kick-off meeting to clarify the
manner of conducting the project, to review a proposed project schedule, a proposed outline of the
project tasks to be executed, and confirmatton of expected deliverables.

E. Unless otherwise requested by the Primary Contact, the Contractor must provide monthly status
reports for any project that exceeds one month in length, and/or between deliverables for specific
project tasks. Status reports must include the spMific project tasks that were completed, funds
spent, a general outline of vrork to be completed in the coming month, and any issues that need to
be addressed.

F. The Contractor will complete the projects to the specifications established herein or further
specified in accordance with the project SOW, as dctcrnilned by the Department's Primary
Contact.

SECTION 10: TARGETED AUDIENCES AND REGIONS

Marketing eSbrts will focus on two primary audiences:
•  Service Members, Veterans, and Their Families
• NH Healthcare Providers

•  Employers

Marketing shall reach in-state audiences with additional emphasis on rural areas of northern and western
New Hampshire as well as other traditionally underscrved regions of the state. The Contractor may utilize
pre-established regional divisions (e.g., counties, municipalities, media markets, etc.) or develop their own
regional divisions, vrith prior approval from the Department, to best pursue the goals and achieve" the
deliverables outlined herein.

^  - . .
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SECTION 11: ADVERTISING DEVELOPMENT

A. Approval
The Contractor must obtain written approval from the Department before producing any
advertisiog or related material. When producing any creative work, the ContrBCtor must not vary
from approved scripts, storyboards, or print layouts without the Department's approval. Failure to
adhere to approved scripts, storyboards, or layouts may void the Departrrient's prior approval. The
Contractor shall be liable for all costs if advertisements or collateral materials ere executed in a
marmer not consistent with the Department's written approval

B. Artwork Changes
The Contractor shall charge the Department one time only for artwork that is in multiple
fonns. Artwork required for any print advertisements must be billed as a one-time item on a
separate invoice. Any duplication of charges for aitwprk will be rejected. All original artwork
shall become the property of the Department and shall be delivered to the Department upon
request

C. Creative Services

Following creative bid approval by the Department, the Contractor is responsible for the execution,
creation, and production of Department advertiising materials, including but not limited to print,
digital, broadcast advertisements, out of home advertising, social, point-of-sale (POS) items, and
other materials that may be required by the Department. The Contractor must develop multi-media
campaigns in support of the services and programs identified by the Department.

D. Productfoo

The Contractor must submit for the Department's approval all production estimates. Estimates
must clearly indicate any subcontractors or other parties who will be involved in the production
work and where those parties arc located. Any production work to be conducted at a location
outside of New Hampshire must be specified, and the Contractor must dcmonslratc to the
Department's satisfaction that locations, facilities, and/or resources within the state were not
adequate for the production woik required. The Contractor should always work towards having
production work done io-state.

E. Routine Meetings
The Dqiaitment and the Contractor will meet roudnely, as deteimined by the Primary Contact.
These meetings will include discussion regarding schedules and planning, as well as discussion
regarding concept ̂ provals; prerproduction of advertisements, and POS or other produced
materials. Additional meetings may be held with certain Department personnel on an as-needed
basis.

SECTION 12: COLLATERAL MATERIAL AND SIGNAGE
A. Collateral Materials

The Contractor will be responsible for the creative design, project dependency, and productioh of
all materials in support of the Department's advertising goals. All materials vrill be approved by
the Department, including items such as posters, displays, and other POS items intended for
temporary use. The Contractor may be required to produce printed items. The Department owns
all original artwork, layout, design, and Final product aiKl can use as needed.

Page 7 of 8 Initials:



B. Prioters

Mo^ print jobs will be aw^ed through the Department of Graphic Services bid process. The
Contractor must provide print specifications and artwork for such jobs. The Contractor may be
expected to review proof(s) provided by the printer and work further with the printer to achieve
the final piece. For print jobs that do not go through the Department of Graphic Services, the
Contractor must present to the Department an estimate for prim jobs for the Department's review
and approval. The Contractor will be expected to review and approve the proof as well as direct
the printer to provide the final pieces to the Department

-  .
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STATE OF NEW HAMPSHIRE

DEPARTMENT OF MILITARY AFFAIRS AND VETERANS SERVICES

EXHIBTTC

PRICE AND TERMS OF PAYMENT

SUBJECT: Marketing Awareness Campaign

SECTION 1: PRICE

A. The Price for this A^rement shall not exceed SI9I,SS0.00 without amendment and the approval of the New
Hampshire Governor and Executive Council (O&C).

B. The amount for the marketing services specified in Exhibit B shall not exceed $174^30.00.

C. A contingency amount to cover unanticipated costs associated with the marketing services specified
in Exhibit 8 ̂ali not exceed $17,500.00.

SECTION 2: METHOD OF PAYMENT

Payment shall be made by mailing a bank draft or electronic ftmds transfer as established by submitting
or updating an Alternate W-9 Form to die State ofNew Hampshire.

Invoices shall be submitt^ by the Contractor to:

Department of Military AfTaiis and Veterans Services
ATTN: Slate Business Office

4 Pembroke Road, Bldg. C
Concord, NH 03301

SECTIONS: TERMS OF PAYMENT

Invoicing shall be based on labor, materials, and other detailed expenses needed to successfully perform
the deliverables and project tasks identified in Exhibit B herein. Payments shall be made within 30 days
after receipt of proper invoices and only upon the satisfactory completion of identified deliverables and
tasks as determined by the Department's Primary Contact The Contractor shall not invoice the
Department for any services not yet rendered.

Page 1 ofl Initials: .
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State of New Hampshire

Department of State

N

CERTIFICATE

I. David M. Scaninn, Sccrctaiy of Stale of the Stoic of New Hampshire, do hereby certify that BROADREACH PUBLIC

RELATIONS, LLC is a Maine Limited Liability Company registered to transact business in New Hampshire on ScptcmbcrOI.

2022.1 further certify that all fees and documents required by the Secretary of State's ofTice have been received and is in good

Standing as far as this office is concerned.

Business ID: 909257

CertiHcate Numba; 0005867240

%

s
o

%

IN TESTIMONY WHEREOF,

I hereto set my hand and cause to be affixed

the Seal of the State of Ne>v Hampshire,

this tst day of September A.D. 2022.

David M. Scanlan

Secretary of State



State of New Hampshire

Department of State.

2023 ANNUAL REPORT

Filed

0»te Filed: 2/11^023

EtTective Chie: 2/11/2023

Business ID: 9097S7

David M. Setnlan

SctfcUry of State

BUSINESS NAME: BROADREACH PUBLIC REUTIONS. LLC

BUSINESS TYPE: Fomjn Limited UibUity Company

BUSINESS ID: 9097$?

state OF FORMATION: Maine

CURRENT PRTNOPAL OFFICE ADDRESS CURRENT mailing ADDRESS

19 Cemncreial Street

3rd Fleer Portland, ME. 04101, USA
19 Comoierctal Street

3rd Floor Poflland, ME, 04101, USA

REGISTERED AGENT AND OFFICE

REGISTERED AGENT: Donna S. Varrtll

RECISTEREDAGENTOFFICE

ADDRESS' '^■cRorint Road Come, NH.03SJ9, USA

PRINCIPAL PURPOSE(S)

NAICS CODE NAICS SUB CODE

Professional, Scientific, and Tcehnteal Services Public Relations Agencies

MANAGER / MEMBER INFORMATION

NAME BUSINESSADDRESS tttle

Linda S Varrcll 27 Uttlejohn Rd. Yarmouth, ME. 04096, USA President

L the undersigned, do hereby certify (hal the statements on thb report ore true to the best of my information. kno>%iedge and belief.

Title; President

Signature: Linda S Varrcll
Name of Signer Linda S Varrell

MalilDg Address • Corporation Oimion. NH Dcpanmeni of Sate, 107 North Main Street, Room 204.CorKord, NH 03J0M989
Physical l.ocaitoB • State House Annex*. 3rd Floor. Room 317.2S Capitol Strea. Concord. NH

Phone: (603)271>3246 j Fas: (603)271-32471 Email: corporate@Sos.nh.gov | Website: sos.nh.gov



Ccrtincate of Authority #3 (LimUedpartnership. Limited Uability professional partnership or LLC)

l.imited PartTicrahin or LLC Certification of Authority

I» Paul J. Cormier , hereby certify that 1 am a Partner, Member or

(Name of Attestor)

Manager and an Officer of Broadrcach Public Relations, LLC a limited liability partnership
O^ame of Partnership or LLC)

under RSA 304-B, a limited liability professional partnership under RSA 304-D, or a limited liability company
under RSA 304-C.

1 certify that Linda Varrtll is duly authorized to bind the partnership or
(Name of Authorized Signor)

LLC to enter into contracts or agreements on behalf of Broadreach Public Relations, LLC^
(Name of Partnership or LLC)

I further certify that it is understood that the State of New Hampshire will rely on this certificate as evidence that
the person listed above currently occupies the position indicated and that they have full authority to bind the
partnership or LLC and that this authorization shall remain valid from the date of this
certificate.

DATED: March 13.2023, ATTESTOR:

NAME: Paul ̂ Cormier

TITLE: Vice President

.. .i.' 1.1. ff-.r



ACORO* CERTIFICATE OF LIABILITY INSURANCE OATE (MMOO/YVVY)

03X)6Q023

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS

CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND. EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If tha cartlflcala hoWar la an ADDITIONAL INSURED, tha pellcyfias) must hava AOOITIONAL INSURED provltlons or ha tndorsad.
If SUBROOATION IS WAIVED, sub)acl to tha larms and conditions of tha policy, carUIn pollclas may raquirt an andorsamant A statamant en

this cartlflcato doas not confar rights to tha cartlflcata holda'r In llau of such tndOfsamant(s).
paooucea

Cross IntunMiea-Pordsnd

2331 Congrass Straal

Portland ME 04102

Ry^MeJhlOt

(20') 780-1677 IKi.Nci: {207)76(«377

SMUBS: 'ynjnalhloiGcrossaoency.com
aisuftsusiAPPORoaro coveiuce 'naici'

ClitzanslnsCoolAmaiica 31534

arsuMO

BROADREACH PUBLIC RELATIONS LLC

Id COMMEf^AL ST. 3R0 FLOOR

PORTLAND ME 04101

MSVMKB: HanovarlnsCo. .  22202

WSUWIIC:

aCfUNKIID:

MSURIJIli

MSURES P ;

COVERAGES CERTIFICATE NUMBER: 2W4 M«t«r REVISION NUMBER:

Ltn

THIS IS TO CERTIFY THAT THE POLICIES OF MSURANCE LISTEO BELOW HAVE BEEN ISSUED TO THE MSUREO NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REOUREMENT. TERM OR CONOrTlON OF ANY CONTRACT OR OmER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFORDED BY THE POLiCCS DESCRBEO HEREIN IS SUBJECT TO ALL THE TERMS.

EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN LUY HlkVE BEEN REDUCED BY MID CLAIMS.
FBCmXT

Rfl
MUeVEFF

LHrrtTYFfOFMSIMANCE 'll™." POLCrNUHtCft

CONHCRCIAL OCMERN. LUmjTY

~~1 CLAMS4iWM I OCCUR

GENX AOCfttC^UMT APnXS PCR

CZl
OTHeR:

LOC

0SP0463455

IMMOOWYYTI

01/01/2023

(iiMjooftvnfi

01/01/2024

CACHOCCURRCNCC

wnaarwronBa—
PRtMtSeSffwWKnwl

Mgp gXP (Any ow> wr«on)

RERSONAI.« NW ffUURY

CCNERM.ACCReCAT6

RftOOUCTS • COHPCF AOG

Tssssmsmzair

2X100.000

10.000

2.000.000

4.000.000

4.000.000

AUTQHOeU UASUTY

ANYAUTO

S 2X)00X)00

BOOlV RiAIRV (P«r Hnon)

OWNED
AUTOS Only
HWEO
AUTOS ONLY X

SOCOU.EO
AUTOS
NOHOWNCO
AUTOS OW.Y

08P0463455 01^1/2023 01/01/2024 SOOLY HMtY (Pw acdMN)

vrbsertttoiaBE
fP«r«et>»««n

UMSRELLA LlAB

excess LiAB

OEOEH

OCCUR

CUWil^MAOB

EACHOCCURRENCe

RgTENnOM S

WOieURS COMPCHSATKM

AW CHPLOYeRS-UASajTV

ANY PROPflteTORIPARTHERCXECUrr^

omcERNEMoeR ExauoeoT
(MMMWYir In HH}

ySci^^OFOPERATIONS b«o>

J?fR
statute

1  0th-
I  Ier

□ E4.EACHACCOEMT

EJ.. DtSGASe-EAEMPLOYCE

ex. otscAse • polcy lmt

Proltssionsl LlabOty
LHP 0465406 01/01/2023 01/01/2024 E«ch Claim

f

Aggragaia
1.000.000

1.000.000

OeSCR9TTON OP OPeitATIONS ILOCATIOHSI VeXiCLeS lACCRO 1»1. AadiaxMi lUmwU aefttPMN. M*y M wtimn ir«••• cam* H

CERTIFICATE HOLDER CANCELLATION

Siata of N««y Hampthira

Dapantnani of MOtaiY Aflairt
and Vatarans Saivlces

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF. NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY provisions;'

AUTMORIZEO REPREUNTATIVe

ACORD 25 (2016/03)
O1S8B-2015ACORD CORPORATION. AH rtghts rasarvad.

Tha ACORD nama and logo ara raglstarad mafka of ACORD



(Policy Provisions: WCOOOOOOC)

INFORMATION PAGE

WORKERS COMPENSATION AND EMPLOYERS LIABILITY POLICY

INSURER: Hartford Insurance Company of the Midwest
ONE HARTFORD PLAZA HARTFORD CT 06155

NCCI Company Number:
Company Code: G

Zl

Tjhe
Hartford

SufHx

LARS RENEWAL

POLICY NUMBER:

Previous Policy Number

76 WEG AFOKNR

76 WEG AFOKNR

10

1. Named Instjred and Mailing Address:
(No., Street. Town, State. Zip Code}-

BROADREACH PUBLIC RELATIONS. LLC
19 COMMERCIAL ST FL 3

PORTLAND ME 04101

FEIN Number:

State Identification Number($):

The Named Insured Is: LLC

Business of Named Insured: Advertising Agertcles
Other workplaces not shown above: 19 COMMERCIAL ST. FL 3

PORTLAND ME 04101

2. Policy Period:

Producer's Name:

From 01/02/23 To 01/02/24 ANNUAL

12:01 a.m.. Standard time at the insuretfs mailing address.

PAYCHEX INSURANCE AGENCY INC

225 KENNETH DR STE110

ROCHESTER NY 14623

Producer's Code:

Issuing Office: THE HARTFORD BUSINESS SERVICE CENTER
3600 WISEMAN BLVD

SAN ANTONIO TX 78251

(877) 287-1312

Total Estimated Annual Premium:

Deposit Premium:
Policy Minimum Premium:

Audit Period: ANNUAL ^ Installment Term:
The policy is not binding unless countersigned by our authorized representative.

Countersigned by
Authorized Representative

11/23/22

Date

Form WC 00 00 01 A

Process Date: 11/23/22

(1) Printed In U.S.A. Page 1 (Continued on next page)
Policy Expiration Date: 01/02/24


