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STATE OF NEW HAMPSHIRE
DEPARTMENT OF EDUCATION

101 Pleasant Street

Concord, NH 03301

TEL (603) 271-3495
FAX (603) 271-1953

118

April 12, 2023

His Excellency, Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Education to enter into a sole source amendment to an existing
contract with Gud Marketing, Inc. (VC# 417351) Lansing, MI by increasing the price limitation
by $500,000 from $545,000 to $1,045,000 to implement a statewide campaign for the promotion
of literacy among school aged children, effective upon Governor and Council approval through
December 31,2023. The original item was approved by Governor and Council on August 17,2022
(item #61), amended on November 2, 2022 (item #59) and modified on Jan. 31, 2023. 100%
Federal Funds.

Funds to support this request are available in the account titled ESSERIII-ARP Act for FY23, and
are anticipated to be available in FY24, upon the availability and continued appropriation of funds
in the future operating budget, with the ability to adjust encumbrances between fiscal years through
the Budget Office without further Governor and Council approval, if needed and justified.

06-56-562010-24370000-102-500731 FY23 FY24

Contracts for Program Services $406,500 $638,500

EXPLANATION

This request has become sole source because the contractor's scope of service is being increased
and additional funds are being requested. The statewide reading campaign will support and
enhance initiatives currently underway and in the process of being developed by the New
Hampshire Department of Education (NHED), that focus on teaching New Hampshire children to
be successful readers. As the state aims to recover academic learning loss and increase academic
performance of students, this reading campaign is one of several tools to support services to New
Hampshire youth, parents, educators, schools, and communities.
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His Excellency, Governor Christopher T. Sununu
and the Honorable Council

Page 2 of2

A Request for Proposal (RFP) was posted on the NHED website and on the Department of
Administrative Services (DAS) website for Statewide Bids and Proposals on April 25, 2022. The
department received proposals from six vendors for the statewide reading campaign. A panel of
three individuals scored each of the proposals, with Gud Marketing receiving the highest ranking
from each panelist.

Gud Marketing will develop a marketing campaign to promote reading and literacy within the
Granite State. The campaign will target parents and guardians of children who have not yet entered
school, through the development of competent reading and literacy skills. It will also target
teachers, community groups that work with children and families, libraries, school districts and
broader communities. The objective of the campaign is to promote the love of reading among New
Hampshire youth, as well as strong literacy skills, reading proficiency and the importance of
becoming life-long readers.

• An advertising campaign plan will be established to include goals and objectives, high-
impact messaging, creative direction and themes, logo, tagline, or slogan.

• An earned media team (to cover and promote the campaign through organic means) will
be created to gamer interest and partnerships, and a social strategy will be developed to
support and reinforce advertising tools.

• A video series will be developed that explains the importance of reading and early literacy
in a lighthearted and ftm way, directly targeting young children to increase their love of
reading and boost literacy. Parents and guardians will also be targeted in the video series,
explaining why reading to their children is imperative and detailing the benefits of reading
books.

• A social media campaign will be launched to highlight key messaging points.
• A website landing page will be created to provide a web presence for the program,

including a clear call to action.
• Marketing through the use of billboards, bus billboards, television commercials, radio ads,

one-page flyers, email blasts and other opportunities will be considered/utilized as a way
to promote reading.

• A fall 2023 campaign push will be implemented with additional paid media opportunities,
expanded search tactics and social advertising, extensive print advertising, the creation of
a new "NH Celebs Love Reading" social media component and a direct mail advertisement
to expand the campaign reach.

Respectfully submitted.

QI UA'
Frank Edelblut

Commissioner of Education
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AMENDMENT 2 TO

PROFESSIONAL SERVICES CONTRACT

Now come the New Hampshire Department of Education, Commissioner's Ofilcc, hereinafter "the Agency,"
and Gud Marketing, inc., Lansing, Ml, hereinafter "the Contractor," and, pursuant to an agreement between the parties
that was approved by Governor and Council on August 17, 2022 (Item #61), amended on November 2, 2022 (Item
#59) and modified on Januar>' 31, 2023, hereby agree to modify same as follows:

1. Amend Section 1.8 of the P07 by increasing the price limitation by $500,000 from $545,000 to $ 1,045,000.

2. Amend Exhibit B-1 (Scope of Service) by changing Phase Five to Phase Six.

3. Amend Exhibit B-l (Scope of Service) by adding a new Phase Five, "Phase Five: expand marketing campaign

to add:

•  Four new bus wraps and four new billboards

•  Run campaign on PBS platform
•  Create and run print and online advertisements and special content for NH Union Leader, NHPR, and

NH Parenting

•  Implement a direct mail campaign with a bookmark mailing and/or QR code that leads parents to the
website

•  Create a one-pager that explains the purpose of the campaign and leads individuals to the website
•  Extend digital videos into the fall 2023 season and add a new 15 second video spot
•  Extend paid search tactics into the fall 2023 season to expand campaign reach
•  Extend paid social adveilising into the fall 2023 season and add Snapchat for all flights to expand reach

and increase frequency with audiences using new creative executions
•  Implement a "NH Celebs Love Reading" component to the campaign. This social video campaign will

introduce at least ten New Hampshire specific celebrities or influencers to read their favorite line of a
book or share their favorite word through a scries of social, media video clips, therefore creating a strong
public relations opportunity using paid promotion through digital video and social media."

4. Amend Exhibit C-l (Budget) by changing phase Five to Phase Six.

5. Amend Exhibit C-l (Budget) by adding a new Phase Five to include a combined $500,000 for Fiscal Year

2024.

6. Amend Exhibit C-l (Budget) by changing the total for Fiscal Year 2024 by $500,000 from $138,500 to

$638,500.

7. Amend Exhibit C-l (Budget) table by replacing it with the table below.

Phase Deliverables FY23 FY24

Phase one Partner intake survey, launch meeting and development of detailed
work

$2,500 $0

Phase two Research, secondary research, media analysis $4,000 $0

Phase three Develop advertising campaign $15,000 $0

Phase four Develop and implement advertising campaign and determine and
develop advertising opportunities.

$47,000 $5,000

Paid media $213,500 $101,500

Earned media $12,500 $0

Owned media $11,500 $3,500

Video series $75,000 $0

Phase five Fall Launch Campaign Development $0 $80,000

Paid Media $0 $400,000

Earned Media $0 $10,000

Owned Media $0 $10,000

Phase six Campaign success report $0 $3,500

Pre and Post

Surveys

See phase three and phase six of Exhibit B-l
$25,000 $25,000

TOTAL $406,500 $638,500



8. Amend Exhibil C-l Limitation on Price to change from $545,000 to Si ,045,000.

9. All other provisions of this agreement shall remain in full force and effect as originally set forth; and

10. This amendment shall commence upon Governor and Council approval and shall terminate on (December

31,2023).

This modification of an existing agreement is hereby incorporated by reference to the existing agreement by the parties
and must be attached to the said agreement,

IN WITTx'ESS WHEREOF, the parties, hereto have set their hands as of the day and year first above written.

THE STATE OF NEW HAMPSHIRE

Department of Education
(Agency)

DivisiaB>or /CommLssioiter'

4/18/2023By:
Frank Edelblut. Commissioner of Education Date

Cud Marketing Inc.

kne of Coiporation (Conlraotor)

i
Deborah Horak, Principal Date

Approved as to form, substance and execution by the Attorney General this 18 day of April 2023.

Eli^abci)! Brown. Division of Attorney General's Office

Approved by the Governor and Council this day of. ^20

By:



State of New Hampshire

Department of State

CERTIFICATE

1, David M. Scanlan. Secrctan' of Slate of the Slate of New Mampshire, do hereby certify that CUD MARKETING, INC is

a Michigan Profit Corporation registered to transact business in New Hampshire on July 29. 2022. 1 further certify that all fees and

documents required by the Secretaiy of State's ofilcc have been received and is in good standing as far as this ollice is concerned.

Business ID: 907579

Certificate Number; 0006197914

Ar

tA.

O

IN TESTIMONY WHEREOF.

1 hereto set my hand and cause to be affixed

the Seal of the State of New Hampshire,

this 5th day of April A.D. 2023.

David M. Scanlan

SccretafA' of State



Cetlificate of Attestation - '

.  i.: :!ujl

I. ClTi 1 hereby certify,that 1 am a duly appointed representative of
(Nrtjnc)

I \'tT? ■ I hereby certify that V , is duly
(Name ol Biifiincss) V (Nnmi: I'll 'I mIc of pci">ou wiio sig(>c(l conlracn •

authorized to execute contracts on behalf of Gud .//IC-and may bind the
(Nmikc of Biisinci.s) ̂  w /

organization thereby.

I hereby certify that said authority has not been amended or repealed and remains in full force an-j

effect as of the date of the contract to which this certificate is attached. This authority remains valid (l-

thirty (30) days. I further certify that it is understood that the Slate of New Hampshire will rely on this

certificate as evidence thai the person(s) listed above currently occupy the posilion(s) indicated and

they have full authority to bjnd the corporation. To the extent that there are any limits on the authority

any listed individual to bind the corporation in contracts with the State of New Hampshire, all such'

limitations are expressly stated herein.

Dated: Attest: /IaJJ
Name h Tulo)



GUDMARK-01 CGRIMES

'^CORD- CERTIFICATE OF LIABILITY INSURANCE DATE (MM/DD/YYYY)

4/3/2023

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURERfS) AUTHORIZEO
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT; If the certificate holder is an ADDITIONAL INSURED, the pollcy(les) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement A statement on
this certificate does not confer rights to the certificate holder In lieu of such endorsement(s).

PRODUCER

The Rathbun Agency, Inc.
529 W Saglnaw St
Lansing, Ml 48933

gJJJJACT Cheryl Grimes

(517)482-1316 FAX
J^.NO}

Cheryl@rathbunaqency.com

INSURERISI AFFORDING COVERAGF NAIC »

INSURER A Home Owners insurance ComDanv 26638
INSURED

GUD Marketing Inc
1223 Turner, Suite 101
Lansing, Ml 48906

INSURERS Auto-Owners Insurance Co 18988

iNsuRERc Accident Fund Ins Co 10166

INSURER D Allied World Surplus

iNsuRFRF Hanover Insurance Co. 22292

INSURER F

THIS IS .TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTVMTHSTANDING ANY REQUIREMENT. TERM OR CONDITION OF ANY CONTRACTOR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS

INSR

LTR TYPE OF mSURANCE
ADOL
INSD

SUBR
WVD POUCY NUMBER

POLICY EFF
IMM/ODIYYYYl

POLICY EXP
UMITS

A X COMMERCIAL G:NERAL LIABIUTY

)E OCCUR X X 12/31/2022 12/31/2023

EACH OCCURRENCF
,  2,000.000

CLAIMS-MA DAMAGE TO RENTED j  50,000
,  5,000

PERSONAL I ADV IN.M IRY j  Excluded

GE

X

•TL AGGREGATE L MIT APPL ES PER;

POLICY 1 1 1 IlOC
OTHER:

GENFRAI AGGREC.ATE j  4,000,000

PRODUCTS . COMP/OP AGG
,  2,000,000

s

B AU1

X

OMOeiLE UABIUTY

12/31/2022 12/31/2023

COMBINED SINGLE LIMIT
(Ea ecddantt

,  1,000,000
ANY AUTO

OWNED
AUTOS ONLY

a[MPs ONLY

 XX

SCHEDULED
AUTOS

mm? '

BODILY INJURY IPtt oftr»on^ s

BODILY INJURY fPw iir.rid«»oll s

WOPERTY DAMAGE
iPar acadaniY s

A X UMBRELLA UAB

EXCESS UAB

X OCCUR

CLAMS-MAOE X X 12/31/2022 12/31/2023

EACH (XCURRENCE
j  2,000,000

AGGREGATE
s  2,000,000

DEO X RETENTIONS, 10,000
C WORKERS COMPENSATION

AND EMPLOYERS" LIABILITY ^ ̂
ANY PROPRtETOR/PARTNER/EXECUTIVE 1 1

H yas. desalba under
OESCR FTION OF OPFRATIONS balow

N/A
X 2/3/2023 2/3/2024

Y PER V OTH-
^ .STATUTE A FR

E.L EACH ACC DENT ^  500,000

E.L DtSEA.SF . FA FMPl OYFF,  500,000

E.L. OISFA.se • POLICY ItMIT s  500,000
U

E

Prof. Errors & Omiss

FIdelity/Crlme Bond

6/10/2022

3/1/2022

6/10/2023

3/1/2025

Each/Agg

Fidelity/Crime

3,000,000

100,000

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (ACORD 101, Adtfltioftal Ramark* Sclwdul*. may ba attachad H mora apaea la rtquirad)
Worked performed by the Named insured as per signed contract See Attached Additional Insured and other forms.

CERTIFICATE HOLDER CANCELLATION

New Hampshire Department of Education (NHED)
25 Hall Street

Concord, NH 03301

ACORD 25(2016/03)

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZEO REPRESENTATIVE

1988-2015 ACORD CORPORATION. All rights reserved.
The ACORD name and logo are registered marks of ACORD



Frank Edelblut
Commissioner
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STATE OF NEW HAMPSHIRE
DEPARTMENT OF EDUCATION

101 Pleasant Street
Concord, NH 03301
TEL. (603) 271-3495
FAX (603) 271-1953

Christine M. Brennan
Deputy Commissioner

Januaiy 24,2023

Modification to: Gud Marketing, Inc., Contract
Approved by Governor and Council on August 17,2022, Item ^61 and amended on

November 2,2022, Item #59

Authorize New Hampshire Department of Education, Commissioner's Office, to modify the contract with
Gud Marketing, Inc. (VC# 417351) Lansing, MI in the amount not to exceed $545,000 to implement a
statewide campaign for the promotion of literacy among school aged children. As of February 1,2023,
Gud Marketing, Inc., will modify its item budgets by transferring the amount of $31,500 in fiinds from
the FY24 budget to the FY23 budget to account for the development of all campaign assets prior to the
campaign's launch in early 2023. See Budget Modification Table.

Modification to include:
•  Funds in the FY24 budget will decrease by $31,500.
•  Funds in the FY23 budget will increase by $31,500.
•  The not to exceed amount of $545,000 will remain unchanged.
•  NOTE; all other contractual obligations remain in place as established in the original contract.

100% Federal Funds.

Funds to support this request are available in the account titled ESSER III- ARP Act for FY23 and are
anticipated to be available in FY24, upon the availability and continued appropriation of funds in the
future operating budget, with the authority to adjust encumbrances between fiscal years within the price
limitation through the Budget Office, without further Governor approval, if needed and justified.

TDD Acc«»t: Relay NH 711
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Page 2 of 2

Budget Modification Table:

100% Federal Funds FY23 FY23 FY23

06-56-56-562010-24370000-102-500731 Original Change Adjusted

Contracts for Program Services

Launch meeting $2,500 - $2,500

Research $4,000 - $4,000

Planning $15,000 - $15,000

Campaign Development $20,000 $27,500 $47,500

Earned Media $12,500 - $12,500

Owned Media $7,500 $4,000 $11,500

Video Series $75,000 - $75,000

Statewide Survey $25,000 - $25,000

Paid Media $213,500 - $213,500

Reporting - - -

TOTAL $375,000 $31,500 $406,500

100% Federal Funds FY24 FY24 FY24

06-56-56-562010-24370000-102-500731

Contracts for Program Services

Original Change Adjusted

Launch meeting - - -

Research - - -

Planning - - -

Campaign Development $20,000 ($15,000f $5,000

Earned Media $12,500 ($12,500f $0

Owned Media $7,500 ($4,000) $3,500

Video Series - - -

Statewide Survey $25,000 - $25,000

Paid Media $101,500 - $101,500

Reporting $3,500 - $3,500

TOTAL $170,000 ($31,500) $138,500

Limitation of Price; Upon Mutual agreement between the state contracting officer and the contractor, line
items in this budget may be adjusted one to another, but in no case shall the budget exceed the price
limitation of $545,000.

Funds are contingent on:

1.) Federal Funding from the ESSER III - ARP Act for FY23; and

2.) Attainment of contractual and performance goals and m^dsu

OJt //S
Frank Edelblut

Commissioner

Department of Education

Deborah Horak

Principal and President
Gud Marketing, Inc.

TOD Access: Relay NH 711
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STATE OF NEW HAIyff»SHIRE

DEPARTMENT OP EDUCATION
101 PiMMntStrMt

Concord, NH 03301
TEL. <603) 271-3496
FAX (603) 271-1963

5^

October 11»2022

His Excellency. Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Education to enter into a sole source amendment to an existing
contract with Gud Marketing. Inc. (VC# 417351) Lansing, MI by increasing the amount by
$50,000 fiom $495,000 to $545,000 to implement a statewide campaign for the promotion of
litnacy among school aged children, effective upon Governor and Coimcil approval through
December 31,2023. The original item was approved by Governor and Council on August 17,2022
(item #61). 100% Federal Funds.

Funds to support this request are available in the account titled ESSERIII-ARP Act for FY23, and
are anticipate to be available in FY24, upon the availability and continued appropriation of funds
in the future operating budget, with the ability to adjust encumbrances between fiscal years through
the Budget Office without further Governor and Council approval, if needed and justified.

06-56-562010-24370000-102-500731 FY23 FY24

Contracts for Program Services $375,000 $170,000

EXPLANATION

This request has become sole source because the contractor's scope of service is being increased
and additional funds are being requested. The statewide reading campaign will support and
enhance initiatives currently underway and in the process of being developed by the New
Hampshire Department of Education (NHED), that focus on teaching New Hampshire children to
be successful readers. As the state aims to recover academic learning loss and increase academic
performance of students, this reading campaign is one of several tools to support services to New
Hampshire youth, parents, educators, schools, and communities.

TDD Access; Relay NH 711
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His ̂celiency, GovOTor Christopher T.^Sununu
Bnd.the.Honoreble.Councii

Page 2,of 2

Gud Mmkcting win develop ̂a^nui^eting i^ promote reading and literacy within; the
Orwite Stme. The ̂ paign will tuget parents and guardians of children who have not yet entered
' school, through the development'of competent reading end literacy skills. It will also target
teachers, commimity groups that'work widi children and faihilies, libraries school districts and
broader communities. The objective of the can^Mign isTo promote the Ipye of reading among New
Hampshire. youth; as well as istrong' literacy skills, i«tding ;proficiency' and the importance* of
becoming life-long readers.

•  adyei^sing'CtUT^gn be established to imlude goalsrand.objectivies, high-
impact messa^ng, c^tive direction and themes, logo, tagline, or slogan;

•  'An earned media team will be created to garner- interest and partnerships, and a social
strategy will be developed to support and reinforce advertising tools.

• A'video series will be developed that explains the importance of reading and early literacy
in a lightheaited and fun' way. targeting young children directly to increase their love of
reading and boost literacy. Parents and guardjws also be targeted in the video series^
lexplaining .why reading to.theifxhildreniis imperative and detailing the benefits of.reading
bo^.

• A '^ial media cair^^ugn will be launchedTp HijgHlight messaging points.
•  rA website landing page will be created to provide a vrob presmce for the program,

including a clear call to action.
•  'Marketing through the use of billboard^ bus billboards, television commercials, radio ads,

onerpage flyers, email blasts and other opportunities will be considered/utilized as a
to promota reading..

tA Reqt^ for Prop^ (RFP) wm po^ed ,pn; the iNHED website .and on the iDcpartmeni .of
iAdminirtrativerServices (DAS) website for Stotewide Bids and Proposals on April,2S, 2022. The
department received proposats.fiom six veniion'for the statewide reading campaign. A paiiel of
thi^ individuids ̂ ifed each of the proposals, with Gud Meeting receiving the highest ranking
fipm.each panelist;

In the event Federal Funds no longer become aS^lable; additional Geii^ Funds will not be
requested to.support'this program:

Respectfully submitted.

Frank Edelblut

Cbmmi»idher of Eduu^ion

TOO AecMt: Rtliy NH 711
EQUAL OPPORTUNrrV EMPLOYSt- EQUAL EDUCATIONAL OPPbRTUWriES



amendment TO
PROnSSiONAL SERVICES COfmUCT

Now come «e New Depwtmtnt of BdueMion. DivlRen of Lawner Support,
MmIUt -the Aiency." end Oud Morketinf, loc. Uuin|. Ml (VCi 4I7J5I). bereinoAer 1h« CowrortoT, end
pumani to an iirMment bfltwwcB die parties dial was approswd by Govemor and Council on Aufosi 17,
a022 (llW) Ml) hereby agree to modify same as fbllowK

1. ftmewl Tlirtinn 14 of >f>e P'37 by litcitaiing the price Hwitmloo fay 150,000 fioni $493JXM) to $345,000.

I iUMOveBxhlbitB(SeopoerSerrice)andicplaeewilhExMbitB-l (ScopeofSecvicee)

X lbnwvtBxMbitC(Budke()«idn|ilaM with OI (Budget)

4. AU other provMomofMe^memenl awn ranain in filltferee end affect as origienUy eel forth; and

j. ThUwnendmeRi shell eoBKiMDeeeponaovsnor and Coandl approval and RwUiarminaie on Dooember
31,2023.

This modifkniioo ofan exlsthv agroMient U hereby bicorponied by itftrenee to tbe existing agieenwnt by the partito
and mint be attached to the said agreement.

yrruciM wHHtKnP. toe potties, hereto have set their hands as of the day and year firm above written.

THE STATE OP NEW HAMPSKIRB
Department of Education

(Agency)

of

10/18/2022By;
Frank P4elfa)ut, Commissioner of Education Data

I I figt MrttoM ilMr
/ \ Name of Corpormin (Conyor) ~ »
J/ ij/jaAA 0(1)/^
M^orah Hortk, Principal aid President Date

Approved u to form, substance, end execution by tbe Attorney General this 18 dgy af Octobcr . 3^2

d-,
^A>lvlslon of Alt-on of Attorney General OfBoa

Elizabeth Brown

Apprmwd hv the OBvefnar and Cmmdi dils davof

By:



EXHIBIT B-1

Scope of Scrvkct

Gud MaHceting Inc. CX}ud Maiteting") will provide, through the New Hampshire Ekpartment of Education
C^HED"), a marketing campaign to promote rending uid literacy within New Hampshire ("Program").
The can^jtign program will target parents and guardians of children who have not yet entoed school wi^
the goal of ertcouraging them to hdp children develop competent reading and literacy skills. It will also
target teachers, community groups that work with children and families, libraries, school diftrictt and
lMt>ader cmnmunitira. The objective is to promote the love of reading among New Hampshire youth, as
well as strong litMicy skills, rending proficiency and die Importance of bectxnii^ life-long readm.

Gud Marketing shall Implement the fbllovring five phases of program activities, with an estimated start of
work date on September!, 2022, and an estimated Iminch date for the end of November 2022. The campidgtt
will operate until Decmiber 31, 2023. No less than U the beginning and completion of each Phase, Gud
Marketing will vrith NHED (virtually or in penm) to ensure alignment with NHED objectivea,
Including NHED approval of messaging and content.

Phase One (estimate time to cmnplete: one week from start of contract)
• Meet widi and survey key constltuenb to understand and develop project objectives.
• Discuss performance outcomes, set die foundation fm the project and expand the understanding

ofprimities.
• Devekq) a detailed work plan, including a road map with timing end allocated budgets.

Phase Two (estimated time to eomplete: two wedu after eomplctkm of Phase One)
•  The first round of research will be initiated to help identify effective messaging mk! mileriais

diat resonate with the key audience while focusing on parents and guardians of children wdio
have not yet entered school, teachers and community organizations.

•  Secondary research Is implemented to help draft a comiMshensive campaign brief highlighting
goals based on priorities, services and recommendations.

•  Investigate census data to understand key audiences and conduct analysis of literacy campaigm
nationvride to identify evidence of success in language, messaging and tactics.

• Conduct media analysis of the target audience to determine and develop advertising
opportunities and develop a strategic cfirection on messaging.

Phase Three (estimated time to complete: three weeks after eompletion of Pheac TWo)
•  Establish an advertising cmnpaign plan to prcmiote reading and literacy, which will include

goals and objectives, high-impact messaging, creative direction, themes, a logo and strong
tagline or slogan.

•  Create a media impact engagement plan and advertising Of^iortunities that twget identified
ttidience and will trigger the desired outcome, awareness, action and behavior change to read
more frequently and fluently.

• Draft a campaign calendar for in^lementing advmtising.
•  The messaging framework will include diversity and inclusion considerations.
• Gud Marketing will be implementing a pre-survey to gauge current irrterest ftom NH

residents^liarents/guardians on their love of reading, passion to help children read, improving
literacy skills amtmg youth and diemselves; survey will be in the form of an electrcmio
document. Data results will be collected by Gud Marketing and shared with NHED.



PhsM Fo«r (estimated tfane to complete: five to nine wcciu after completion ofPhase three contiauiag
for dnratioii of contract)

•  Implement Advertising Campaign Plan using a web-based tracking system, Workam^ig.
e Formulate a creative brief, launch the creative Oud Marketing team and initiate creative

messaging testii^.
e The creation of ail deliverables is based on a schedule, and a paid media team will create the

detailed media schedule.

• The earned media team will gamer interest and paitnerships, and the owned media team will
develop a social strategy to support and reinforce advertising tools. Marketing through the use
of billboards, bus billboards, televisirm cmnmercials, radio ads, oiw-pagers, cnmil blasts, and
other opportunities should be considercdAitilized as a way to promote reading.

•  Launch a social media campaign that includes a presence on Facebook, Insta^am and Twittw
that highlights the key messaging points.

• Create a landing page that provides a web presence for the program.
e Develop a virfoo series (with five videos) that explains the importance of reading and early

literacy in a Hghthearted and lim way. A few videos in this series will target parents and
guardians, explaining why reading to their children is Imperative and detailing the benefits of
visiting the lilnary often and even handing their children books to explme. Other videos in this
series will target young children directly to increase their love of reading and boost litera^.
The preproduction will take two to three weeks, followed by one week of filming and five
weelu of postproduction.

Phase Five (estimated time to eompletB, date of laandi until end of contract date, December 31,
2023)

•  The Gud Mariceting media team will monitor arxi optimize all placments to ensure retwn on
investment.

• Monthly reporting to NHED on the performance of the various promotirmal placements.
• Oud Marketing will be implementir^ a post-survey to gauge any i^rdated changes in Interest

frmn NH residents/parents/guardians on their love of reading, passion to help children read,
improving literacy skills among youth and themselves following the campaign; survey will be
in the form of an electronic document. Data results will be collected by Gud Marking and
shared with NHED.

• At the completion of the campaign, Gud Marketing will develop a detailed campaign report
that hi^lights the effectiveness of each corr^nent of the perfrmiunce outcomes.

CWWiKf tHwtm Owii AimitMlHt. I»e.. tndlhi Ntw Hampikin DtptMwmM a/

O
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EXHIBIT C-1

Method of Payment

PrUnng hn been divided into five icgmwits to correipond witii the five phases In dw Scope of Sendees.

BltiSl

Phase OM Partner intake surv^, launch meeting
and development of detailed work $2,500 SO

Phase two Research, secondary researdi, media
analysis $4,000 SO

Phase three Develop advertising campaign S15.000 SO

PhaMfbur Develop and implonent advertising
campaign and determine devdt^
adv^islng opportimUies.

$20,000 S20,000

Paid media $213,500 $101,500

Earned media S12.SOO $12,500

Owned madit $7,500 $7,500

Video series S7S,000 SO

Phase five Campaign success rqxMt $0 S3400

Pre and Poet

Surveys

See phase three ind frfiaie five ofExhibit
B-1

$25,000 $25,000

TOTAL $375,000 $170,000

^  ̂ r Upon mutual agreement between the state contracting officer and the contractt^, lino
items in this budget may be adjusted one to another, but in no cases shall the t<Ml budget exceed the price
limitation of $545,000.

Soiree of Fendfaia; Funds to support diis request are available in the account titled ESSERIII-ARP Act
for FY23, and are anticipated to be available in FY24, i^>on the availability and continued a|^>ropriation of
funds in the future operating budget, with the ability to adjust encumbrances between fiscal years (hrcn^
the Budget Office without fbrther Governor and Council approval, if n^ded and justified, as follows.

06-56-562010-24370000-102-500731

Contra for Program Services
mi
$375,000

FY24

$170,000

ftf Pavmant: Payment is to be made monthly on the basis of invoices vdiich are supported by a
iummary of activities that have taken place in accordance with the terms of this agreement, along with a
detailed listing ofexpenses incurred. If otherwise correct and acceptable, payments will be made for 100%
of the expenditures listed. Invoices shall be submitted electronically to:

Kimbtfly Houghton
kiniberlv.c.houithtonr<^dDe.nh.«ov

Ommmriiini



state of New Hampshire

Department of State

CERTIFICATE

li David M. Scantahi'Secretaiy of State of the State of New Hampshire, do hereby certify that CUD MARKETING. I^C U

a Michigan Profit Co^ration reginercd l6 transact business in New Hampshire on July 29, 2022. I furtKcr cmify that all fees and-

dbcumehts'requirtd by the Secretarylof State's'ofnce'have been received and is in good standing as fbr as this office is concerned.

Busli^ ID; 907579

Certificate Number 0005839155

/j

%

%

IN TESTIMONY WHEREOF,

I hereto set my hwd'and cause to.bc affixed

the Seal of the State of New H^pshire,,

this 3rd cby.of August A.b. 2022.

tv.r, -m: '^V;

David M.'Scanlan

Secretary of State



CertifiCTtebfAtt^lbn

I. Jill Holden' , here^ certify thai 1 am a duly.^pointed representative'of
(Name)

QUP Mflri«tiM4nfc_. t Rere'by certTfV ihEt PeboTBh HofafcrPrincipal and PnaidenL 1. duly
iNanK of Bminc&s) | Nbme ̂  Tidr Df person w!io,sig,ned.i;onJn>ct)

, ai^ may bind theautf^rized'to execute contracts on behalf of QUD" Maricefiitfl. Inc-.
(NanrcofLViiairicsa)

organization.thereby.

I hereby certify" that said authority has notbccn amended or repealed and.rcmains in full.force and

•effect as of the date of the contract to which:this certificate-is anachcd. This authority remains valid for
thirty (30) days. I further certify that it is uhderetbod thai the Slate of Newllampshirc will rely, on this
certificate u evidence that the pers6ri(s) listed above currentlyoccupy the position(s) indicated and that
'they haveTull authority to bind the corporation. To the extent that there are any limits'on the authority of
any listed individual to bind, the corporation Tn cohlfact's with- the State of New Hampshire, all siich

limitatidhs irelfxprewly stated herein.

Dated: tTri 11^ 2oaJ. Attest:
^  fjyw ibldcn. Sirntcjric Pliiimin'y Dinx'tor.

Via'; Presideiit/Sccreliuy).



CORD'

OUOMARk-01

CERTIFICATE OF LIABILITY INSURANCE
OA-nputAorrrtY)

7/19/2022

THIS CERTIPtCATe IS'ISSUED AS A MATTER OP.-INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS -
CERTtnCATS DOES NOT AFFIRMATIVELY: OR NEGATIVELY AMEND. EXTEND'^OR ALTER THE COVERAGE AFFORDED BY^THE POUCtES
BELOW. THIS [CERTIRCATE OF INSURANCE DOES NOT CONSTITVTE A CONTRACT-BETWEEN THE ISSUING INSURER(8), AUTHORIZED
REPRESENTATIVE OR PRODUCER. AND THE CERTIFICATE HOLDER".

MPORTANT: If tha cartfflcata hoWtr la sn AOOrnONAL INSURED, ths poIlc)r(^).must havs ADDITIONAL INSURED prbvlalona or ba tnderaad.
KrSUBROQATTON IS^WAIVED, aubjact.te tha tarmi and eendltlona of tha policy, cartain pbOclaa may raquira an sndofsamoni A atatsfnant oh
tMa coftfflcsta dooa hot cbnfar rlohta to tho carttflcata holdar in llau of aiich andoraamantia):

PROOUeCR

"nw Rathbun Aganey. Inc.
62tW8afl^8tj
LMjng. Id am'

SSn^CT Chary! Grfmes

ffî E«:(6i7>4aM3ie: .
ChorylArathbuntgency.com

mtuKFiirti AmMimo eevniMn MAICf

arsunen a : Homo Ownora Inaufahco Combanv 26898

aouasD'

QUO Martatlng Ine
1229 Tumar^Butta 101 Sy
Lansing. HI 46906'

iwsuam n rAutoOivriofB Insurance Co 18988

am^ctAceldoht Fund ins Co 10166

Msumud : ADlod World SufDiua

tfsuneh e - Hanover Insurance Co. 22292

wsunenF:

COVERAGES CERTinCATE NUMBER: REVISION NUMBER:

TMS S TO.CeRTlPY THAT THEtPOUaES OF INSUftANCE USTEO BELOWHAVE SEEN ISSUB) TO THE mSUREO NAMED ABOVE FOR THS POUCY PERIOD
DOICATED.. NOTVATHSTANOINO ANY^REOUIREMENT. TERM OR CONOITION OP ANY CONTRACTOR OTHER DOCUMENT WITH RESPECT TO VMCH THIS
CERTTPtCATE MAY BE ISSUED'OR MAY PERTAIN.^THE INSURANCE APPOROEDBY.'THE POUCtES DESCRIBED HEREIN IS SUBJECT TO ALL^THE TERMS."
EXCLUSIONS iAND CONDmONS OP SUCH POUDES. LIMITS SHOViN MAY HAVE BEEN REDUCED BY PAID CLAIMS. '

UA iwoFwnwuee mtirr-Y POUCYNVKBCR

COMMEWWLOgwaULLiAaajTY

CLAlMSMAOe jiri '! occufl,

CeVv waGRgQATE UMfT APPUgjl AgR;

;xi«ucrOsft

IX

Ac

aoucycap
niMinwwwsn

12/S1/2021 12/91/2022

gACHOCCuyEWCE

tiEPgXPt*mewp»f»er»

WWON*L*WVfR*JltY

GgWSRALAQQMtUTg'

PRQOUCTB.COMWOPAQQ

2.000.000

■SO,000
Tooo

4,000.000
2.000.000

AVTOBOBU UABUTT

Mf^AUTO
OWNEO
AUTOS ONLY

S^^ONIV

aaMMNEO&woifiUkuT 1,000.000

12/91/2021 12/91/2022 tasaiSiJiSLSSauasn

mfiEuaysEtea.
feRTYPAMACi

UMWWJAUAB

excess UAB

OKUR.
ClAmS-MADS 12/31/2021 12/91/2022

EACHOCCUWewCB

oe^:XTwTomoN't 10,000
MaOKtGATt

imw
Tsssro
2,000.000

WWeCKS eONfCKBAIIQN
ANOSMALOYeRr UAKUrV
AWT AAOAWITOWARTWWBte

WLiiiBfcmWw-BftynoMOAyyTiowsi
Prof. Errors ft Omas
PlMtty/Crlmt Bond

a 20/2022 2/9/2029
imATVTE

fcl,E*fiHACqptgL
500.000

Ej-DBeASt.eAgioR.cyrgg 600,000

e/10/2022

3/1/2022

<00029

3/1/2026.

CewAgg
Fldtltty/Crlme

Kucrwtn loSi^So
3,000,000

100.000

How Hampahtra Dopartmatit of Education (NHED)
iSHaOStrott
Concord. NHOTSOl

SHOULD ANY OP THS ABOVE DESCRIBED POUaES BE CANCELLED BEFORE
THE EXPIRATION JOATE THEREOF. NOTKE WtU BE OEUVERSD IN
ACCORDANCE WnH THE POUCY PROVtStONS.

AUTMOKzeo RePtEseNTATive
y-

. 12^= l/i . . . ..
ACORO 26 (2016/03) p  e 1668-2015 ACORD corporation: AO rights rtssfVMl.

Ths ACORO nsmt and logo sni rsglstsrsd marlis of ACORO
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•STATE OP NEW HAMPSHIRE
DEPARTMENT OP EDUCATION

101 PItnant StTMt
'Concort. KH OM01

TEL (103) sn-MtO
FAX (103) 1T1.1B33

July'2?,'2022

.O6-56-562pi0^2437pOO0rl02-5OO731
Contii^ foTPfbgraih Services $350,000

FY24

$145,000

EXPLANATION

The statewide reding,campaign ̂will ̂ ppoit and enhwce initiatives currenUy underway and in
the;process 6l".bding dcyelbp«ii the New Hampshire'Department of Education (NHED), that
focus on teaching New^Hampshire children;to:be successful readem. As the state .aims to recover
academic leamihg lo» and ihcrease.academic'performance of students; this reading campaign is
one of several tools to.support seryicw to New Hampshire-youth, parents, educators,.schools, and
^communities.

Cud Marketing .will deve]op-a mark^g xamf^gn promote reading and litei^y within the;
Granite St^e. The campaign ivill target parents and.guardians.of.childrenwho have not yet.entered.
school, thrbu^ the development of competerlt r^ing. and literacy skills. }i, will also target
teachers, community groups;that children arid fuiiilies, libraries, school districts and
.broader communiti^i'The objective of the campaign is to.promote.thelove of ieadlng.among New

bl

His^Excellency,'Governor Chri^oplterT. Sununu.
and the Hpnorable'Cbuncil

Stttc Ifo^
Concord, New.Hampshire 033.01

'REQUESTED ACTION

Authoii2C.theP^aiimehtofEducationtb.cnlcr.ihto.acohtractynth'G.udMarketing(yC^i4J7351)
Lahsinig. MI inithc.amouht of $495.00d toimplcment a statewide^campaign fo^ the promotion of
literacy among school agedfchildren, leffective upon Govemdr .ahd Council approval through
December.31,12023: 100% Federal Funds.

Funds to.suppprt Ous requ^^ are available in'thc account dtlcd ESSER III-ARP 2021 for FY23,
and are anticipated to be availablc in FY24, upon the availabUi^ and contjnued appropriation.of
fundsTh.the fjture operating budget, with ̂ e ability to adjust encumbrances between Escal years
through:Ae:Budget Office witKduf.fUi^erGovernor Council approval, ifneeded and justiEed.

^O.Accm; fUity.NH Til
EQUAL OPPORTUPntY EMPLOYER* EQUAL EDUCATIONAL OPPORTUNmES



His Excelleitcy» Ooyeii|m,piristo^ter T.:Sununu
the Honoi^ie Cound

PagcAon.

Kampshize youth, as well as strong' Uteiacy ̂ ^11$, reading pro^ency and the importance of
becoming lifelong readers.

• Anjdyatiii^ omi^gn pjan^^win te established to include goals and objective hi^-
impact messaging, croatiye. direction andiheme^ logo,Ltagline, ,or.dog8ni

•  ̂Aii ean^ media.team will be created to gan» ihieiest and partnerships; and a social
strategy wiLl-bie devdoptd tb suppozi and reinforce advqtising toolsu

• A video sdi» viHll t^^vel^iiid that ei^laun the importai^ of reading aiid early literacy
in a Ughttoited and>f\m way, targetii^ young chitdidi directly to increase their Ibvie of
reading andlboost liter^. Pamtt and guardians vall targeted in the video ̂ es,
expUihing why leading,to,their children U'iiBperatiye.ffitd dietailmg the bertefits.of readi^
bo<^: * ' ■

• A mtal media'c^iMU^ will be'tounched to higMightk^'messaging points.,
• A website landing page will' be created to provide ,t web prcsqtce for the^ prograni,

iftchrdizig a clear call to action.
• Marketir^throu^theuse'of billboards, busbUlbo8rds,.television Mmincrcia^^ ads.

flyds; c^rblads a^ bthtt-bpppituuties wilf be.cbhsideted/uti.lized as a way
to.promote reading.,

A Reqned for .Priopo^ d^P), «W8S posted on the' NHED. webnte and bh the, Department of
'Administ^ve Ser>dcei^AS) yrebMte for Statei^de Bids and,Proposals on April ;25;'2022.
depai tiiieut rcbeived ̂ pbsalt six vcnwrs for the/statewi^ reeding caii^grL A panel of
thm individuals scored of t^ proposals, with Cud Marketing redeiving the highed rankii^
fiom.eachpanelist;

r.,

In the event'Federal Funds no longer become.svailable^.additional General Funds will not be
recptested to 8U{qx>rt this program.

Reipntt^y suWi^'

pRok Eddblut

Conimisstoner of Education

,TDO Acc«M: Mw toTni
^IML OPPORTWrn EKPLOVER* EQUAL EDUCATIONAL OPPORTUXTTIES



Bid Summary Scoring Sheet

Propoiat Criteria in the^.

CateaoTY i' Points

Develop and impl^'eht'an advertising plan/campaign diat would promote reading and
literacy .

40

Develoo a video series that explains the importance of readine/early literacy skills 2S

Determine and develop advcitisina opportunities 25

Create a timeline and execute paid ad plan:ar)d .implement.8dyeiti.sing/campaign
Heliverahlet to include video series; and seek eam^ media

IS

Condi^ Bhatvsis'of advertisins components that set aoals ID

Total. 100

:Propcsal« Reecived and Scored

Cud

Marketing,
Inc.

Cookson^

Communications'
Concepts Miller Mobile^use Teads

Review

BWwC.

!86 83 iTO 59 18 19

Review

iRvah L.

187' .71 '

&

66 39 42

Review

Josh M.

180 44 54 56 69 52

Averase <  i84 72 65 60 43i 38

Review Proccn

Sconhg for^revicw'oocurred between'the daics of,May 25,;2022 and June .6,2022. The RFP'review_panel.
conained of a New Hampihtre parent and .business professional, as. well ..as two members of-the tN^

m^ia/public relations field.

Reviewer Ooalfflcations/

Bebe C. is a member of Kearsarge Regional School Board and co>founder of Decoding Dyslexia.

Ryan L. is a freelance news reporter for NH Union Leadefand otherNH media outlets;

iosti M, is.a former news reportw and pwncrof the McElveen Strategic media relations firm.
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PORM NUMBER P-37.(venlon 1^11/2019)

ttotee Tto icrmts! and all of ia anachmcBts ihatl bccom publk upon submlalon to Covcmor and
Ex^ive CoumU Tor approval. Any.lafonna^ tiax It prMta. cmfl^ial or propriataiy mun
W dctily Idonificd to.tkc a|my and agrvod lo in wriilni prior to lifnlnft ttw mtioci.

ACRCEMBirr

I^Stxtt and tta Contnm hm^ nu^Jy asm at fojlowt:!
GENERAL PROVISIONS

l;l StattAgewyName

New Hampihfao O^nmncntof Educadoo

''1.2'Stata ̂ ncy Addrcn

2S Hall Street; Concord. NH 03501

U Contrvtor Name

Cud Martotng. Inc<:

1.4 Contractor Addren

1233 Turner Street Suit 10)

Unsini MI 41306 '

1.5 Contractor Phone

Number

(S17)M7;9ti»

1.6 Acconnt Nombe

See Exhibit C .
r

I.T Complefioa Date
\vi\nm

I.I Price Limitation

S49S,000

1.9 OontrodiflS Officer for State Aseneyr
Kbnbciiy Houshton. Commwicatlons Aidmbttoater

1,10 SiBte Agency Telephone Ntnnber
(603)313-3030 '

12-Name and Title of Contractor Signatory

Deborth Horak, Priocipal

State Agency Sisnatuiyi J.I4- Nima and Title of State Agency SIgaatory;

Frank Edclbhrt, Comminioncr of Eduearion

1.15 Approval by.t^.Nii;.DepaitraentojAdmWa>raito^Dhfl^;cfPer>oni>al (if^plkebt§)-

By: Oircctor, On:

KI6 Appfoyalby^ AsornayOo^,(fpnn.^b^ccendExccation)jV'q^

EiiaSeib^owB

1.17 Appn^ by the Opvernor cod Executive Couoell.^aPP'^ceb/d

CAC Item number GAG Meetlhg Data;

■i

Pasa 1 of4
Contractor. Ihitia

Datf

-v



2. SERVICES TO.DS PCRrORMBD. Tlie StsttLof Ncwf^
Himpshtre, acting thm^ the;«gency; Itfmtifled in bl^ It J '
rStttc**).-; loga^ contrtctor Ildmliried in- 'b(o^ <iJ
rContractor^) to i^om). and the'Contraclor ih'all perrprm, the,
work,or tile ̂ r'gck^ or,both, Idehtined tmd more partieuliriy
dm'HM inlthe tidiched pCHIBIT B which n ihcorponted.
herein by reference ("Slices'*).

_ J ' _ _ >;5
y ef^ctTve bat^cpmpletion ofs^^
II Nojiwiilatanding any provliioA'Of thU' Agreen^h'Mo thf
^inftV. and ̂ abject to Jhe. a^mval of |he Covemor and
iExccutivc'Councilorihe.'StatcorHewjHaippthtre,ir8p|>lieable,.
this Agrement, ind ail dbligitions ofiha Rsnies heKu^cr.-ihaJI
bt.eomei ̂ Mive on the 'date the Governor and ibcecutive
CoutKii'apprbvrithU'Agicerneni'bj llMfuted in block I;I7^
.urilenhb iticH ap^val is requir^, itt which case the Agreement
itiair become cfTectlve'on thebaie:ihe Xgreement is signed by
the St^e Agency as shown.in.block't. 13:C*£rrMiveX>ater)-'
3.2i If the Cpntractqr conunenctt .the' Services ̂ r the
■EfTective bate, all Services perform^ by the Cbnbtctor'pr to
ihr Errenive Oste ^'all be'']^rdrThcd at' the sole risk of the.
CdhtTKlor. and in'thejeytnt that ihtsAgreemenl ^es not'become
efTective. the State shall Have: no liability to: the Cohtrector,
ineluding ^thout Ibnitaiioh, any obligation to pay ithe'

'ContractoV any, costs incurred or Servicesvp^onncd..
extractor must complete all Services byi^the.Coihpletioh Oale.
Ipecined in biock 1.1'*

/.k
4. CONDITIONAt-NATURE.Or-AGREEMCNJ.
Notwithsla^ing any vpmyisitm of this AgreentMi to <t.he
contrary, alt ^Ijgallons of the- State hereunder, including,
wrUhoul limitation, the conllhuance pf'^^cnts hm
.witmgcni'u^ the aWitability nd'Cbiniini^ appiop^idri'of
Kmdr affected by.any tttte^ or Yederal iegislaiivc' or executive

'action. ihM reduces, eliminates or oth^isei modifies the
appropnalitm or q^ttabi|tfy of fbnding for this Agreement and
the Sc^ for-^rvices provided In EXHIBIT B. In whole or In
^ri. In, hd event slull the 'State be' liable for ^ahy payments,
tereunder in excess.of such available appropriated funds. In the

;eyent;of a r^uctioo or tennination;<^.apprppriated funds,^the
State ihan.,haye..ihe Hght^io withhold;payrncni uiuil such jiinds'
becoim availably If ever.rahd shall'have the right to reduce or
terniinatV'the Services urider'thia Agreemeni jmmediatelylupon
giving the Contractor, rotict'of nich' (Ruction 'o/'ierinination.
-The State shall not be:rcqulred.(o:transfer.njfl'ds:(^rn-any other
'aecouniior source ra the 'Account.idtmtifled in bto^ ;i:6 inithe
evcn^funds in that Account are redueed or unavailable.

5.'C0NTRACT PRICE/PRICE UMITATION/
PAYMENT^
5.1 .The conitract price, method ofpaymen^-and lenns ofpayment
are ideiltiried end rriorc pariicularly jjesenbcd in EXHIBIT C
which ts incorp^ted herein by reference.
5.2 The-paymenrbyrthe-State df the coniract price shall-be the
only and \ht com'piete'riumbursetriehrte the ^mracidf for'all
expoises; pf-whaieycr nantre incuind by the CMiracior 'in the

.perfdrnianee hereof, and tluir be 'the.oniyand'the compleTe

|compensail6n to the Ct^trectprTw^ Services. The Statt shall
•Have no liability to the Contractor olherilun'the contraci price.
5.3 The'State resciVu ^ right'{6 offM fiw.ia'ny-amounts!
^h^ise pa:^ble to the Contfqctor uiider,this Agreement those
liquidated, atnounts rcquimd;or )permined byN.H. RSA S0:7'

itivQugh RSA.<0:7,-c or any.other proyisipn of law.
5.4 Notwithstanding any provision in this Agrtcitient m the
iCMjiary, and notwithstanding unexpected circumstances, in no
event shall theTblal ofill payments auth^sed, or actuatjy made'
'he'retinder; exceed the Price Llmitition set forth,In block 1.8.

6. compliance BY CONTRACTOR-WITH LAWS
AND RECULATIONS/ EQUAL EMPLOYMENT
OPPORTUNITY.'
6.1 In connection withirhe performance of-the.'^rvices; the

'ConiraciOf shall comply, with all applicable statutes, laws,
regulations, end^brders of federal, state, county or, municipaj
auitonite which impou :eny obligatipn or duty upon the
Coniracior, Includir^-but limited to, eivil rights and e^al,
employment bp^ituiiity lawi. Irt addition, i^f this Agrceihent is'
^d^ in any pan by monies of the United States, the Contractor
shall comply with ali'federal.executive.orders, rules, regulations
and statutes! and with any rules; regulations and guidelines as the
State pr^the United States issue i6 implement these regulations.
TTm Contractor thai) atso.comply with all applicable intelkctual
ptrbperty-laws.
6.2'Puring ^e term bf.Jhis Agraemeni, the.Contractor shall not
discriminate against employees or,applicants for employment
because of race, color, religion, creed, age, sex, handicap,-sexual
orientation,^or qatlonal origin and will take afTirmatlve aciimi to
prevent'such discrtminaiioh.
6;3.'The'C6nlracl6r agrees to'pemitJih'e'Siate pr^Uniied States'
access to uybf the Conoacior*s bcoks.'rccor^ and accounts for
thc.purpoM ofascertaining compliance with all rulesrrcgulatloRS
and orders; and the coyenanis, (ermt and condilims of this.
Agreement..

7,n PERSONNEL
7:1 The Contractor shall at its own expense provide all personnel
necessary to perform.the Services. The Conirvctor warrants that
BiJ personnel .engaged in (te Scmces shall be quaiified to
perform the Sbrvices, artd shall be properly licensed and
othcrivise euchori^ to do'so under all.'applieeble la«ys.
7;2 Urtless'otherwise autHorized in writing, during iRe lenn. of
(his,Agreement,- and for ar period of six (6) months after (He
Completion Da^.in block, 1.7, the Contractor shall not hire, and
^all not permli any Mbcontiacipr or other person, nrm or
corporation-with whorh it is engaged In a combined effori to
perform the Sefvk^to hire, any person who is a State'employee
or ofncial.^ who is materially involved in the' prot^meni,
admihistration or pe^ormance :of this Agrecihieni! this
provision shaH survive termination of this Agreement.^
7.3 The Ctrntrpcting.O^icer spttjf^ in b^k i_.9; or ^s..or her
successor, shall be the Slate's representative. In the event of any
dispute cbncemihg the. cnterpretatibn of this'Agreement, the
pjnirectlng Officer's decision shall be rmBi rof the &aie.

1
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8rEyErn*0P depault/iIemedies.
8.1 Any.om brmort of tbe following acB or omiMiona of the
CoRBtetor ihall constitute an eycnt of ddrotc hertunder
ofDeflalO: ^
il.l Ikilure tot paform'(to iServices .aUsfactonly. on
fchedute; , ,
l. ri failufe to submit any report re^btd toreunder,
8. i .).(alture to perfonnmy'l^r.ebWnant. te^orcf^Uonof
thb Agreement. _
BJ Ufm tSe oecuRcnee of npf Evmtof Mfault, ihe'Stste'miy
t^any,<^mrM^oira1l.bfthe'followingacti^
8.2.1 give (to Contreetor a wriM aqtice spwliying the Event of^
detoitt and requirtng'it to;be remedy jwithin,>in tto^abmM ̂ '•
a greater or iesser.tpdtificaBoo of toe,-thiny (30) days ftom tto
^ of^e no^, and if(to'Et^of D^tt Is Mt tirody;ca^,
terminata (his A^eement,' effiBctive two (2) days after ̂ ving the
Contrecttojiotice of tcrnlnation;
Sii^give the Contnetora.vRltten nittice^ifying.the.Ey^of
Defkutt and suspe^.ing' all paymena to to 'made unber thb

' Agrei^ea^aito ordering that-toe portion of tto.conmet.priM
- which.'vould ^cfvi^-accrue to/the CdntiMor during the
perlod.ftore the date pf liich notice until '^e as the State
dctefreines (hat the Contractor, (tas cured the Evencof.Deftuh -
shall nevcr.be paid to tha^dsnpactor. _ ̂
8.2.igiye tto Contractor a.wriScn.not|m Evoit of

and set off agaii^ any o^ bbli^ons the ̂ Bte:re!q(
(O tto Contractor luiy dm^eitto'StatiB'sufrera^ reason of
Event of Defttutt; ei^cu . ' **

8^.4 give the Contractor a^wrltten notice speeliyIng (ha.Event of
^hutt, "treat: (to Agreement as' breached, (cmirwto the
)Vgreement and punue.'ar^ ofjts remediesjt ta^or lit ̂ uity^or
ftth.
BJ.'Nofiiiiure fythe Stats to en force any provistdhs hcmf after
^'Event of Default sl^l to'dtomcd a waiver of its'ri^its with,
regud'to'^jEvM of.beOuil, or any subsequent'Eventrpf
DefsuiL Noeapmsftilureto.enfbrceanyEvemofDeftult^i
be'deemed a ̂ iver of tto rigjM^of Ore State to enfbree och and
all of tto pro^jgnsihw^ or-other Event of
b^lt OT tto part of the Contractor.

p.terminationL
9.1 Hotwiitotand^'paragraph 8; tot State; mayi> id to mie
discretion, terminata the AST^cto.for.^y fwo"* in whole or
to pai^tby toir^:pO);d^ writteii notice, to the Comrector,ttot
tto State is eaercising its optJdA'to' termjnato ̂  Agreement.
9.2i In the event of an^early term'inaitoniof dib:Agreement:f6r
any reason cither' ihm (he, completiohi of (to Slices, tot
Contreetor shall; at itbe iState'si dbcretion, ckliver. to ^thc
Conbtpting 0(r^;npt later thm fifteen (13) deys after the date
of'teniitoalioo. e tepbft C^ora.thaUoQ Rciloff^jdescnbing in
debn airSwi^ p^ormod, and the cpnnct pritt'COTed, to
ahdtocludingtto^upftetm^ The form, sut^eetmi^.
content,:eDd number of cop!es:of toa.l^rmtaatlpn R^ort^ll,

EXHIBIT B. In addition, at tto^nte's dbo^ionrtoe^Contractor
Wm vrithin IS ba;^ of nc^ of cvty lenhinatioh, devcl^ and

submit to toe SUde a Transitioh for tervices.under the
/f^r^ent

lO; DXtA/ACCESSrt»NP!DENTlALrrY/
PRESERVATION.
10.1 As used in thb Agreement, toe word "data." iMlp^ l"
tofbrmation and .thinp deyeipp^ or otoin^dur^ die
perfpmunra o/, .m a^uired or developed by reason of,.this.
Agreiment.- including, toil not ti.mited to, all studies, rppor^
Ela, forrhutae, surveys, maps, charts; sound recordtogt,'. video:
recorbtogs, pictorial reproductions,.drawings, analyses,'^phje
representations, computer^programs,.rampu^ Pry>^^>
lettm.-^rnempr^ida, papMi'aod documents, ail whether
finished or unftobhal

10.2-AII date 'ato ahy~prp]>^,wHich has been.received from
(to State or.purchased.with foods provided fbr.that porpose:
under thb'Agreemeht^ shall be'the property pf toe Sode, ̂
shaU be.repinved.» the State upon demand or upon termination
ofthb'Agrecment fbr-eny reason.
*IOl3 CiraEdemialitydftteia shall be'governed by'N.H. RSA

91 ;A or othernlstjng law. .Oi^losure of data requira
prior written epprovsl of (he State.

,11. CONTRACTOR'S RELAflQN TO THE STATE. InOie
performance of thb Agreement (to Contractor,is to all respects
en' imlependoi contracted, ̂arid Js toitto :an agent nor an
mplaf)^.ortht State: .Ntiiher toe:^nbactor.:nor. ai^ of to
^ifTceiv, mploy^: agents or membm shall have authority to.
biid toe State or receive any beneflts, woiVen'j^poiw cr ..
6ttor.emohtments popyided,^ ̂  Jtote tpitt employees! ''

tlJ' ASSICNMEhrr/DELEGATIONSUBCONTRACTSi..
12.1 The Contractor shall nof8»ign,xor otherwise transfer any'
fihterest'ln tob Agreement without the prior written nodcci which
shell be p^v{ded:to the Sute at lea^ifte;m (IS) ̂  j^or to
;ihejBssighment, and awritten consent ofthe StBte...ror purposes
lof' toil pangrepfa, a Change .of Control shall constitute
•ssignment i^Chahge of .Cohtror means* (a) merger;
cpflMlidation; or a transaction or.sena of related transactions in
.which>a;toijd par^, together with Its aflilbtes, becomes the
direct'or Indirect.owner of fifty percent (SOH) or more of toe
voting shares m similar equity toter^,-pr combined voting
pow^^ the CoRtnctor, or (b) Ito'sale of all or substantially all
of tto assets of the Contractor!.
12.2 Mont of (he Services shall be subconoect^ ;by, the
iContrictbr-without pridr.wrltten notin ind.epnmt of tto Sb^,
TbeSptt b entitl^ to copMof all n^ontreets and asslgnrnent
'agreements and shalJ not.be bound by any ̂ vblom contained
to a subdrntrad or ah aislgnment agreefflieht to which.it b not a
jparty":

d  '■
13. INDEMNIFICATION. Unhns.otoerwbe exempt^ by 1^.

-the Contreetor toill.tobeffini,fy aid hold ha/mlm the Sate, to
officefs md employeei, frrmt'iuto against any and all claims;
liabilities arid costs fto any peno'nartojuty or property damagn,.
patent'or!copyright infringement,.or o^r claims asserted agatnd
the Stole, jt^pfnccrs or employees,, which arbe out pf(of whl^
may be claimed.io arise out oO toe aM pr orhtuwfi^tof ttoV'
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^trtetor,.oor,tuteontncton. bichtding,^ noc limited to the
aegligenee, reckleu or inMtUmai epnded. The St&.sHeir^.
te Uibld ftff inouM hy CohtnW'erv^g^^

pimgrtph IX Nc^ith^mifu^ (he'^onsoing, nothinghotin
conni&ed sh^I ̂  deemed to donstitute a wahrv ofthe sovmgn
innaonity of the Sttt8,,wluch immunity s her^reserv^.to.the'
StitBr This Mvnmt in; {mgreii^' |3 shsti, survive the
temtinat^ of this AgreemeoL.

14. INSURANC^^
H.r'The Costn^ (ifatll, at to tdle: ecperte. obain end
eontimwssly maintBin :{n fbc^ 'end ,^11, require cny
subcmtrvctdr or onignee to obtain end maistaih bi ibrc^ tite
following InaurwM: ^ ^
14^^1.1 commercial general liaSili^ msuranee against ail claims
of bodily iq^ury, death:or-pjtp^ tonu^, in'emounts bf.not
len then SI.OOO.OOO per o^jeiite Md.n.600,0p6 agpr^te
orcxce»;eod
.14.1 J cp^l cause of lora.coyerag^fbrmcovcri^all propo^
Mbject cp'subparigraph' lb.2 hei^,' ih'an^amount hot leu than
80H of tlM wtela replacement value of the' property.
14.2 The poUeies described in subperigraph I4.T herein shall be
oopoIiQrlfonns and^oidorsonents'epproveB for use in the State
of New Karapshire by ttie n!h. Dqieitnient of lnsurance^-end
issued ittsurerS'licen^ in the SCM of Ninv Hampsbira.
14.3 Jhe';<Cm|tractdr altail, Anniih to" the .'C6htraclihg":pfriee<

'idottiM iDblo^ll9,:of hborWsucccssor,acertificate(s) of
.rinsurahce for_^al) ioiurMCc required 'under ;this^ AgreerroL
'doninctor sh^l alsoJ^,i^.tp.the OratiM^g Ofneer identifi^
in biQiek^1.p, or his or h^ successor. cci1incste(s) of insurenee

'Tdrall mewat(s) of irtsunmM i^ird uh Ag^emnt hp
latbr (haif.ten^ClO) days prlm?tb-tlw expiration date, of.'uch
inWrence policy. ceitiric8te(s) of insurance itnil eny
iitnewals ttoeof shall jbe attached arid ara-ineorporated herein by
< reference.-]

15. WORKERS' COMPENSATION.
IS.t By tigni^"(hb agraemmtf.tlra'Contraetor.agraesrcertifles

''and warrants that the Contractor isiih compliance.wtth or exempt
'ftocn, the rcquiremeots of.N.R USA chapter 2t]-A ffyorken'
'CdmptrisetJon'^J.
ISJ To the extent the Conora^-bsubjeci'to the requirernehts

N.H. RSA dialer 2Sr-A. Cdhtrictor shall, roa^ta^, and
lequlra any-sulicontnctor or usignee. to.^Mura and maintainri
ipaymerit of' Worl^*' Compcn^lon in ^oonnethUm' with
^aetivit'ies whiehthe person proposesjttu^ei^ puhuantto this.
Agreement. TheConbe^'stollft^i^ theCmttractingbfncer
'klentiftedih"blockJ.9,bf Hdcrh'eripccow.pryfofWj^^
Cdmpehsatlon in die tnamer. de^bed.in N.'H. R!SA .^apter
!2S.t>A and any applicable renewaKs)' ihcitor/ which' ̂ 1 be
lattached and tre'incorpon|('ed.heRin:by refemce. The State
.thair hot be responsible' to paymott 'of itny Worken'
^Compensation pmiians or^ any other cl^ or. boefo for,
'Ctmtractpr. of ̂ ^wbcohtrtctor of einplo^ of'Contract^,
which .m^ arise'under applicable-State ofiNewrHampshire
'Wotfceri* 'CompensBtioo bws In connection with the
pcrfbrmanee of the Services under this'Agrctment

16. ,NOTTCBi Ah^hdtlde ̂ .'a.p^'ho^ to th'e.6ther~p^
{shali be'deemed to have been duty deliver or given at the time
(of mailing.by.eertiRed'meili postage prepaid, in a Untted Siaras
,Fhi$t.^T|ce addressed to the p8rties:at;the:8ddresscs given in
blocks 1-^ and 1.4, herein.

17. AMENDMENT. This A^obnM may be imoi^
drrdischvged only by^th instrumeht'in writing signed the
parties ihcrcto and only after approve! of such amendment,
waiver or.discharge by^the Govdnor and Executive,.Councll of

.the State;pfNe^Hempsh^ unless no wch approval is requu^
under the clreums^ees pursuant to'State law, rule or policy.

18. CHOICE OP LAW AND FORUM. This Agreement shall
:be;govem'ed.,tnterpretdl ind.coristrued In accordance with, the
lawsjof the State of Hampshb^ arid is binding upon and
jhures to the'benefit ofthe parties and their respective successors
i^tssi^. Thew^ingiadlinthisAi^'mentistheytodi^^
chosen by the parties to exprtu their mutual intent; ud no rule
of construction shall be applied against cr'in fovor ofaj^ party.
Any actkms arisiqg out of this. Agreement shall^be brpi^t and
maintained in^New Mmpshire Superior Court whlch'.shaljjiave
excfoslve juri^ction thereof:

{19.. CONFUCTINC 'TERMX llh' dw event of a conflto
b^eeo die terms of.this P.07 form (es modifi^ inlEXHIBlt
A) endfor,attachmMts and emqxlmeht thereof,- the terms of the
P<37 (as modified id ̂ HIBIT A) shtfll control.

2(1, THIRD PARTIE& TKe j^riierhefeto do not littdid to
benefit any: diird parties and dtis 'Agi;eement shall not be:
construed to confd.any.such benefit.

2lv HEADINGS. The brings toMghout (he Agretmqtt are
for reference purposes only, end the words contained therein'
ihlill In i^way be Held to explain, modify, amplifyhr aid in the
interpretation, constiu.ction or meaning of (he provisions of (his
AgreemenL

22; ^ECi'AL PRpVISi'WS. Additional or modifying
provisions in the attached EXHIBIT A are incorporated
h'efeih t^ltfefence. ̂

23. SEVCRABILITY. In (he e^t any of the provisions ofthis
Agi«mut-M held by a court of Mtripetent jurjsdidion to tw
connary to any state or federal law, the remaining provisions of
this Agrrarhirat will remain in full force and eftol.

2il. ENTlRE.AGREEMENTi This Agreement.,which may be;
execut^jin a numbef..of.counterparts, each of which ihalt be
deemed an d^bal, coasti^es the entire agreem^ .and'
ui^erataisdihg .between the^partia. aiid supcr^u all pHor
^reemehts and understandings with reject to the subject mati^
hereof'
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EXHIBIT A.,

SpMinl.FrovUioni

Additional Exhibits DO

F^erailCertjBntJpa 2 CITO 2iro.41S>

Required cehiflctfions^include: (oyTo assurerihitlexpendituiis are pn^'r ehld th i^rde^.wlih the
7. lemu araj conditions of theTed^l aWiird end'appraved project budiets, the annual.anid nnal nscal

repoKTw voucheis requ^ing^yihm^ agrMments must include a certification; signdd by en
bfnciarwhoiseuihonzed toiegally bind thenon-Fcderai entity, which readsos foliows:

;  * I ' t

By signing this report, iiccrtify to the best of my knowledge and belief that the report is true, complete,
and accurate,'and.thecxpertdiiures,.disbursement^and .cash recelpcs.areXor.^.e.purpps^jmdpbjiWivo
set foith in the termsrahd. conditions ofjhe Federal award; I am aware, tjut any falK;-fictitious, or
fraudutenl Informallon.-' Qr the;omf»ibn of any rriatciial 'fKt. mayiSubject me to criminal, civil or
administrative penailtiu.fbr fraud, falM^statemenu. false claims or otherwise. (U.S. Code Title 18,
'Section ixi aniITme3I.Se«ions372^37308nd'380l'-3812}.

fiT*'

Cmna kasmn.Gi^ kMkafq. he. md t^Mfw Oipcuir^

CommmtM



'V .V it

t; c-r * *rv ■'

EXHIBITB

Scope of Seh^ic^,

Cud .MiMei!ngTlnc.'C*Gud Mfifte(ing'')'will provide, through ^.h^w Harripshire Deparlmehl of Education
C*NHK'*X'# ntarileijng campaign io~ promote readmg and. Iiten^:wiihin ,New:Hampshiro ("Program'^. TTw
^c^paign'prbgrem.vdil laigel pmnis end guardians of.chlldreniwho have nol,xel.ehiered school.with (he goat
lofencouroging them to ttflp chlldrtn'develpp.cpmpetent reading end.litemcy skjlls. It witUtso tatget.teacheri,
community groups jha't wori(:with children and families, librariesl' school.districts and broader communities. The
c^jeeiive Is to,prom(rt.c the love of readii^among Nev/Hampshire ̂ uth, as well as stitrng^literacy.skills; reading
ipfoftciency.end.tKe importance 6f:beeo'mlng;life;longreaden: ^
.Cud Ma;^eflng shall implement fte fpFloyiing'fiye ofprogram acliviiib, with an estimated start of work
fdate <m;Sep(em^r; I ,t2022i and en nti^ted iMnch.date for (he end of November 2022. The campaign will
operate until, beceinber yr, 2023; No less than at ihe'bcginninga'nd cdrnpletidh of each Phase, Cud Marketing
^w^ll meel/with (vihually briln pdsbm) to eimire:alignment with NHEO^bJectiyes, including'NHEO
a^t^lofh^agihgi^ciM ' j
fPhase One^{cstima|c time (0 complete: one.week.from start of contrficiy ^

*. ^Meei wlth endisuryey key cons,tltiwn(s;to;undaitand and develop project objectives..
,Di»i^ pe^ormance;outcomes, set the foCin&alion for the imjeci andiexpand the undcrstandirtgpf
priorities:^ ^ ~

•' ^Develop a detailed.work pian;.including a road map with timing and. allocat'ed^budgeis.

tPhase Two (estimated time to complete: hvo .tveelts'ofter completion of Phase .One);
,. •; <The first round of research.will be lniiiaied io:help ideriiify elective messaging and materials that

iV resonate wiih^the'key audience while fdcusmg.on;parents and guardiahS;Of.child.re.n who have not
yet entered school,;teachcrs;and.community'orgBniMtipns".

•' Secondary rcsearoh is.implemenied tohelp'draftpcpmpitheiuiye.carnpaigh brieYhtghn^ing gpsb
V  based;on'prion'lieSi.scryices.Bnd rocommei^alions;
^  • Invcsllgate-census^daia to undeftiend.ke)^ audiences and conduct analysis of literacy campaigns
j- nailonwide.to.idenlify.eyidencepf tuccess'.in language, mcssttging and laciics:

•j Conduct media analysis of the target.audience.lb.dct^ine ar^.deyelpp advertising opportunities
end:deyelpp.o strategic direction.pn.mesuging.-

(Phase Thipe.Cestjmnted tirne to..compjete: three wMkj pnc/ .cojnpletton of Phasp-Two)
jBstablishpn adyertising.campalgn'plan to promote reading andjiftre^^ ^iph wljl g^^

Phjp9li.Y^ high-impact'mqisagingr cmiive direction, themes, a togpund sjrong taglme or
siogan. ~ -

•• Crweai

A

-and will trigger the deslied outcome, awareness, action and behavior change to read mpre frequently
'and'nyenily.. '
Draft e campaign calcndar.for implementing advenlsing.
The messaging framework will-include di^rsily and'incluslon consideraiidhs.

Phnse Four(cstimpted time to.compleic: nvc to ntoe.wteltt ohcr eompletlonlof Phase ih.ree continuing for
durollon:orcpnt.r8cl)

•I implement A'dvertising'^mpa.ign Plan using a^,^,based tracking system, .Wprkamajig^
^Formulate;apreatlye'brief. launch'ihe creatlW.Cud.Marketing'ieamend initiate croallye.rTt'essaging

•' ,teeing: , ,
•i Tte cmilcn pfall deliverables is'baKd on a schedule: end a paid media team will create the detailed

m^ia schedule.

Cmitfoei (WMulirtm. etidihtHi* OtpMrnnu^tAmUen

Mt
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"  EXHIBIT B CONTINUED ^

•: The eafnedimedis leam'.'will gamer imeresi:^ ^rtrier^ips/andlihe own^ media teein<wiij
develop a social stmie^ to suppori imd reinTofce adveriising too1$.'Marke(ihg through (he use of
btllbou^ bus billboards, television comipercials, radio ads, ohe-pagen.'cmail blasts, and oth^
opponunides should be.eonstdened/utilized.as a.wayjo promote reding:

•  Launch a social media campaign ihai.includes a pitsenM on.Faccbook. lristagram.and Twitter that
highlights the key musagihg points.

% Create'a landing page that proyides.a vreb^presence Tor.the program..
.• Develop.8 video serie3.(wtth:rtve .videos).ih8t.'expiains the impcrtance.of reading and early literacy

in a lighlhearted and fun way.. A Tew videos in" this series will, target parents and guardisrtt,
explaining why reading to their children Is imperaiive and detailing the bmfits pf visiting .the
llhTBfy.of^cn end even having th^r children btroks to explore. Other videos in this series will target
young children directly to increase their love of reading and boost liieracy. The preprodi£iion will
take two to thica weeki.trbllbwed.by one week of-fllrning and five weeks of postpr^iictioh.

Phase Five~(estlihoted time'to'cimplclet from dotc'eftflaricti tittlil ud ofcontract date, December31.2023)
•  Cud Mi^eting,htedia~team>witl mohhor.andioptimite all placements .to ensure retum^on

inmtment.-^
• Mdmhiy roporiirtg'to NHED oh,the perroirmonce bfthe various promotional placements.
•  At'thVoompietioh of lKe carhpaigh', Giid 'Mafkeiing\vill'develop a'detailed campaign report that

hl^iights the cfTectiyiehess of.eaeh cpmponent of the performance outcomes;

r-v}.

CmamkimmCadtietkiian^UK^ andrti Hww Hemotttln Dtpwfew ef£ri<w<ow-

~  Ceneeew/i
OBW
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i. EXHrBITC

•;;>/ fi'i :t Method,of Pflymtnr .

$  Py'^kfl
Prteing has been divide inio five se^erits to correspond with the Hve phases iivihe Sdope of Services.

'Phase, be'liveraWes . FY23 FY24
Phase one ^ .Farmer Intj^e survey, launch meetlng'and

deveippm'ent of .detailed work
S2.500

vPhasejwp Reseatth.^secbr^ary research, media
analysis

£4;000.,

jfhasejhn* Devtlop adyertlsing c^i»ign SI 3,000

jphwTour. Develop and implement adveftising

campaign and.determine.and.develop

adveftising opportunities.'

S20.000 S20,000

"Paid media ~ 'S213,300 sio):soo

Eamed.'media ■'■Sl2;50p' $12,500

Owned media $7.S00 n.soo
'.ii

>'■1 'Video series 'S73J)00
:Phaseflve Campaign.successreport $3,300
.rj IPJAL S350.000 $145,000

UrriltaflortbiiPrlce: Upon mutual.bgreemeni bet ween the state conrraclingpfTicer end the contractor, line items
tn ihis budget maj^'be adjusted one to anoiher. but in no cases shail the total budget exceed'the price' limitation
Of$<95,000. :s; • w

"  j •. . . .

Source of Pundlngf Funds to suopoft this reouest are available ih the account titled ESSER IU.*ARP 202I for
FY23. and ore'antieipated to te evailabre in:EiV24',:upon:ihc'avellability and continued appropriation bf.funds'ih
the future operating budget, with!the.ability. to adjust;encumbrences between-fiscal years through (he:Budgel
OfT>ce:withcnitTurther Gbve'mor.and .Counetl approval.ilf.needed arxl justifled, as follows.

06.5^562010-24370000-l O2;S0!0731
GontractS;for^Prog..Ser>n^,

FY23
$350,000

FY24

SJ4S,0()b

Method of PnymentrPavmeni'ti to be made monthiy.on the basis of lnvbices which are supported by e summary
^ei haveitokerr place tn accordancc wjth.t^M terms of lhirBgreen»nti along with a^^aij]^ listing

of.expensesiincurred; IfotherwHse eorreei end.acccptable; payments will be:medeifor;I.OOK ofIhe.expendjtures
listed. Invoices sirall be submitted eiectronlealiy.to;

KimberlyKou^ton
kimberlv.c:.hi)ugh(on(»kloe:nh:yov .r

Cantfott Ctd Vrw llamfultin t^penamt tfEAmtim

Ccmroocfl-
<0ett
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EXHIBIT D

ContnctQr.'Obligatiooi

Contracts in excess .of ^ie fsimplified scquisition i^feshold (currently .se1 at $2S0J)00) must address
edmlolstntive, coDtractnaJi of l^ar'rem^ia in instances where iHe <^ntrutors yiolaie or breach
conifBctterms.and provide forsu^Wciions'ahdypenaltlesas appropriate. Reference:
;[C.F.R.-§ 2001326 and'2 C.F.R.I200,,Ap^ndlx II, r^uired contract clauses. k

TTw contrectoir acKnowIedgea that 31 ,u:s;C. Chap. 38 (Adrhihistrative Remedies for False Claims and
Sutemr^)^8pplib to the contractor's actions^pertaining to this contract.

Cpntractofi cenifiei and affihni the truthfulnessVnd accurw^ statementpf its cenificatlon and
disc!osure;jifc8ny. In eddiiion, the)Co'ntrBClo^un8erstands.8nd agrees that the provision$:or,3,l. UiS.C.^i
^^8^1 et seq., appjy to this ceitificatidn and disclosure,'if any i

■Breach
A breach of the contract clauses above may be grounds fDr iermihation of the contract; and for.debarmeht
as a conMctor and subcontractor as provide lii 29 C.F.R. § S. 12..

jFraud and False'Statements

character, ^ality, quamityj or cosfof m^aterial used or id bc used.Vr-quahtity orqualityi^rk performed or
to be perfotrmed, or tnakes anyfalsel'itatcmenl or Tepresehtatibn .of a material fact" in: pny statement,
.ceitificate.Tor- report, ijw Contractor and any company that the Cohfracior represents may be atibjeci to
prosecution under the provision of-18 USC §1001 and.§1020.

Etivironmeotal Protectioni , *
(This;clBusc:is applicable if thiaConirart exceeds SlSqiOOO.'li applies to Fedeial-aid'cbiitracts only.)
The Coniractor^is' itquir?bjo comply with ali'^pplicable-standards, ordw or reqyifcm'cnts issued under
Section 306 ofjhej:ican.AifiAc?(4LUJ..C^ 1857 (h),;Section 508'of the Clean'Water Act (33 UiS.C. 136§),
Exccutivc.Order. 11.738, and Ehvironmcmal Protcciion Agcncy;{EPA):regulatibn$;(40 CFR'Part 15) which
prohibil.thc use;unde.r non-exempt grants or loans of facilities included oh the EPA^List
of Violating ;Facilities; Viblatio.M Wl S rep^^ to ihc fHWA and to the U.S. EPA Assistant
Administrator for Enforcement.

procurement of Recovered Materials
(n accordance with.Seclibh (5002 of the SoJ id-^sje-D^pw"' (^2 U.SIC. § 6962),.Stite agencies andBgenctBSofe politlcoLsubdivlsion qfaaiAte tKai art usingeppropfiaiedFedcral ^nlls'.for.'pfoeuremeni must
pfbcurt'items designated infidel ines of the Environmental Prbtcctioii Agency (EPAXgl 40 GFR^247 that
contain thehl^ertpercenrtgc of recovered materials practicable, cbniistcht With maintaining a satiifaciOTy
Ic.vcl bfcompetition'^^cre the;purchase price of'ihe'item-cxceeds $10,000 br the value-of the quantity
ecquired in tfte preccdihg^fiW year exc^ded $l6,000;.must procure solid waate management lerviccs.in
a .manner "that maxirnizcs Lcne.rgy/a_nd ;r^urce rccovcpr; and must have'established an afTirmative
procurement progrern for procurwent.of recovered'malcriais ideniificd in the EPA guidelines.,

/tev/lrrd 6^73*2/
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Federal Dcbanricot end Siupenslbn

a. By iigMture on.this Cbriinct, the Contractor cenifies its compliance,.ai^ the cbmplianee'cf its
Sub*Contraetbr^ pr^eht or fvture^by sta'ting that any person associated therewith in the capacity
-of owne^'pailner, director, pfFicer, principal investor, project director, manager, audito^.or any
position of autho^^ invotvingTedera.) Amds:

I. Is not currently <under suspension^ debarment, votuntary exclusion, or determination of
inefjgibilitylby any Fed^l Agehcy;

2i NHEDs not have a proposed debarhiMt^dirig; '

3. Has not 'been suspended, 'debarred, vdlimtariiy pxduded' or determined ineligible by any
Federal Agency within the past'threep) yean; and

A\ Has not been'indicted, cpnvicCedi Or'liad'e civil Judgment rendered againstlhe firm by a court
of competent jurisdiction in any matter involving fraud or ofTicifl misconduct withm the pj^st
threep)yean.

b. Where the Contractor or its Sub*Cohtrector is unable-to certify to the^tement in Section a.l.
above, the Contractor orots'SubrCon^ctor shairbe declared Ineligible to ent^ injo Contract or
participatc^in.the proj'ect.

c. Where the Contractor or Sub«^n^,ctp/ it urnble to certjfy to any of the statements, as list^ in
Seclibns-a.2.;'b!3., or 8.4.. a^ve, the Contractor or itS; Sub-Contractor sfnil 'submjl :8 -vyntten
erqaianation.tpthe'NH^. The^certjfication orcxplanat'ibn ̂ atl.te^onsideredjn connection wi^
^e'NHEp^fdetebnina|i.(^ wh^ to,.eiHer irttoC.ontract.'

ll^i' prpyide irnmediateymltM noticetphte^NHED If.et.any time,
the Cqnt/TCtor w its Sy^ontractontleam that its^bannent and.Siispensioh ceitificaticn has
become erroneous by reauri of ctang^ circimsmnces;

Rtvlitif6^23'2l
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Exbibil F

Anti-Lobbytng

The Contrectpr agwi to-comply Section 319 of PubliCi Low I0M2I,
Gorvemment wide Guidance Tor-New. Restnctiohs oh Lobbying, end 31 UiSiC. 13S2, and furtheragrees
.(o.havc the Contractoi:'$:representBtivel;execute the.fbilowing Certiflcafion:

lite C^ntrdctbrcertines.'by signing and submitting this contract, lo the.beii of his/her knowledge and belief,
that: «

a. Nojfiederal appropriated futds.have been palf or sliall.be;paid.^by.-or on behalf.of.the undersigned;
to any perso'it.ror,infIuencing or attempting to influence any ofTiceKoromployee of anyState'ior
FetleiaJ AgeiKy.a Member^of Congressi ah ofTicer.or emplp^ of Congress, or an employee of a
member of Congress in connection with the.awarding of aiiy Fedteral contract, the making of any
f^eral.grant, thomaking of any f^eraj loan, the.entering into any cooperative egreement,-.and ihe^
extensibnVcontinu8tion,''renewal ameiidment;;or modificatiori of.iany Federal contracl.gianl, loan,
or cooperative agreement.

b. If.any funds olker-thaii federally appropriated funds havelbeen paid or shall.be-paid.to any person,
fdr influencingwattempting to.infiiietice an officer.or employee ofany Federal Agency, a Member
of Congress, and officer or employee of Congress. ;or,.8n employee of oiMember of Congress in
connection.with this.Federal.contnuVgranL loan, or cooperative agreement, the undersigned shall
complete and submit the "Disclosure of Lobbying. Activities" form in accordance with its
instructions. "

httosy/wwwiasa.ttQvfforms^librarv/disciQsure-lobbvtnfl'activities

c: Thjs:certirication <is a:mBterial representationidf fB^:upon~wliich rcliancerwas placed when this
transaction was made or.entered into. Submission of this cenificationlis a prerequisite for making;
and entering'intojihis transaction'imposed by Section 1352^ 71tle:3 i and Ll.S.-Codc. Any person
who fails to file the required ceitincationshairbe subject to a c|yll penalty of not less ̂ an SI 0.000' ^
and not.more than SlOO,000 fbreach such'failure.

d. Tha Contractpr^also agrees.- by'slgning'this contract that it'shall require ihafthe language of this:
.Mrtif^ation te included in sul^ntraets'with a(l Sub^GottraelortO and lower-tieir Sub-Contrectore!
which exceed.Si 00,OQO and thatUII siich Sub-Contractors and.jbsver4ier'Sub^ontmctois;shall
Mrtify arid disclose accordingly; (\

e. The NHE^^airkeep lhe.Ttim pn.T>le as part ofi^ orlgiiVarcontract. The Contractor'
slull.keep^^tndivldualceiiiricatidnsfrornallSub-Coniractoraandlower-iierSub-Coniraciorsoi) fite.
Certification shall be retfiinedfor three (3) ycais following cpmpi^ion and acceptance of any given r.
project.

■ i

■:y.
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ExgMiG i.

Rightt to InventlohjMBde^Underi Contracti^Cdpy'R^ and Confldcndallty

Rights to'lovcBtlons Madc:Under a Contract or'Agrcement
CpntrBctt or agrwmenls for, Ihei ^rfbrmancc bf expenmenta), dcyciopmerttal, or rtJcarch work ihall
p^vi^ fbr lhc ri^ts of the Federal Govwmenl and ih.e recipient in.any rcsuhing Invention in accordance
with*37 CFR-pait dOl, "Rights toMnvcntions Made.by Nonprofit Or^P'^dlw"? Small Business Firms
Under dbvemment Grants, Cpntracts.and;Cooppr»tive:Agreements,'"end any impjcmenting^regulatlons
tuued ^ the NHED-
Any discoyery.or invention'that ari^ during the course of.the.conti«t.slUll be,repoi^ to the NHED. The
Cbmractof is required.to disclose inventions promptiy to; the contracting officer (within 2 months) after the
inventordisicloses ii in wnling to.coniractor personncl.rtsponsible for patent matters. The awarding agency
•shell ^tcrmine howrighui'n the irivention/discovery,shill be.ellocated cpwisl^twith "Covemmcnt Patent
Poiicy-'andritIe3-7C.F,R.§dOI. ^ A-
'Conndentlalityv' - r - - r ^
All Writicn;end.orel Informa'tibn and materiab'disclosed or provided.by ihe NHED underihis agreement
constitutes Confidcntial.lnformation. regBrdless.of whether 5«ch.inforinaj[on was provided before or after
the date on'this agreement or how it was provided.

V:

The CdrJtractor and itprtsenialivesihcrcbf. acknowledge tHai:by making use of,-acquiring or adding To
inforrnatioo abouTmahe.r$ 6nd;daia relatcd.tojhl.s agroc.mcnt, which arc confidential to the NHEO and its
partners; must remain the exclusive properly oflhe NHED.

'Confidential information means alldaia and infonnation related tothcbusiticss end operation of the NrtED,
ificiuding bq! not limited 10 all school and student data contained in NH Title XVrEducation, Chapten 186'
200.

Con'fiSebiiaj information includes butiis not.Hmited to, studcntland.school.district tJata, rovenuc and cost
Infbrrnation, the source code for:computer software:ahd hardwaiti products.owned.in part or.m whole by',the i^HED, financial Information, partner inforTneiibn(ineluding ihe.iidcntityofNHED partnen), Contractor
ind iuppjier ihforrnalior*, (including the'jdeniily of.NHEO.t^nlractdrs and suppliers), and any information

^'that has been marked "cqnTidentiar* or "proprietary",^or with the like.dcsign^ibn. During thc^lcrm of this
xohtract-the'Ccntractbr.agrceS'to ablbe by $uch:niles as mayibe adopted from.time to time by the NHED to
.majhiain the security of all confidentiaMriformation. ThcContractor-furTher agrees thai it.will always regaib

^ and prcserye.as confidential! informaiion/data.'rtceived during the performance of this contract.. Thc^--
'Con(ractor wiil^nol use,.copy,imakc'no{cs;orusc cxccrpts ofany confidentialJnfpnnatipn, norwlll it give,
;<liicibse, provide'tccessTpVpr-olhcrwisc make 8vailabic:any-confidchtial information.to:any:^t^on nol. _

*' employ^ or contracted by.the NHEO or subcon'tracted with the Contractor;
Ownership of Intcliectuaf Proper^. „

,1^ NHEO.shall retain owne.rsKip of all source dataa'ndotherjntellectupl property of the NHED provided
fo the Contractor in':order to cbmplete:the services.of this agreemeril: As wcll-the NHED will retain
copyright ownership for My and alhmaterials, patents end inteitectual prbperty produced, including, but

r;; not limited to, brochures,,resource directories, protocols; guidelines, posiers, or reports. The Contracror
shall not' reproduce any iMterials'for.purposes other.than use.for.the.terms urider.the contract without prior
written approval from the NHED.

RtvUtd 6-2Si21
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CerhTicate of Authority.

1, Jill Hoiden. hereby certify.tiwt I em duly .elected Clerk/Secretary/Officerof GOd Maritetinp..

I heit^ ceiti^ the following is a.tnie cbpyjorthe current Bylaws or.Articles of Incorporation of.the

Corpontttohiand that theiBylaws.or Anicles of IhcoqMration au^orize the following ofTicers or

positions to bind the.CoTPoration fof.contrtctual obligations Deborah Hbfak. Prihcioal/PresidenTl
-.j

I further.certify dut.it is.understood that theiStaie of.New Hampshire-will rely on thiscertificate as

eyidehce.that.the,perton.listed:aboye.currently occupies the position Indicated and ihat.they have fuli.

authority to bind thelcorporation.

DAT^! ATTEST:
if

{ ■/.
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State of New Hampshire

'Department of State

CERTIFICATE

1,'baYid M. Smliui.'Secrctuy.cf Stste.of (he Sote of Ncw Htmpshuv. do herehy.certity thti GUD MARJCETWG. INC isi
—  - • - . . - ^

Pro^t Corftorttim registered to tnnsact'businm in New Hmpshtre on July 29,'2022.1 fu^cr ̂ify.thlt tll.fKS vii
'  ̂ ^ n ~ ■

doatmentii r«}mrc'd b^ihe Sceretery drSuic't ofTtce have'bceh aiid is In good wdiiig w (W as this ofTice is concerned.

Busir^ IDr907S79

Cenifkate Noniber .00058391S9

Uk

Q

<U1

IN TESTIMONY WHEREOF.
j

i^hereto set my hand and cause.to.be ifnaed

the Seal of dw State of New Hainpshire,

thbT^ day of-August A'.D. -2022.

David M.'Scanlari!

^ecreo^ of^late

ivr



AiCORO'

GUOMARK-01

CERTIFICATE OF'LIABILITY INSURANCE

XQBfMEa

OAnpuuoofmnr)

.7/19/2022

THtS'CERTlRCATB.IS ISSUED AS A.BUTTER QF INFORJNATION ONLV AND'CONFCRS NO RIOMTS UPON THE CERTmCATE HOLDER. TH8
CERTtRCATE 0068 NOT APFIRMATIVELV OR NEOATTVELY AMEND, EXTEND OR'ALTER THE C0VERA06 APPOROEb BY THE POLICIES
BELOW.- TMS CERTtRCATE OP. INSURANCE DOESTNOT CONSTITUTE'A CONTRACT BETWEEN THE tSSUtNOINSURBR/SjiAUTKORlZEO
REPRESENTATIVE OR PRODUCER.'AND THE CERTtRCATE NOLOER.

IMPORTANT:. If tfn CRfllftcstR hohter b an AOpmONAL INSURED,.tha potlcy|t|w).rmM hava ADDITIONAL INSUR^ pfovtalona or ba andetaad.-,
It 8U8ROQATtON^iS.WAfVEO,.>aub)ac'.to'tha-ttnraasdcQndltlon»«tOwp8llcy.carMtnpeflelaamayraguifaanandor«amaRt Aaownamen
Dita ieartincata doaa net eenfar rtahta ta tha eartlfkata heldar In lltu of aueh anderaiHTtantfaL

FROCUCIR

Tha RithSon AMoey, Inc.
S2tW8aatm1Sl
UaalB0.W4SS}3

Charyl OrUnas

£^e«.(617) 4a2-1316 \uSin»tr
CharytArathbunaaancv.com

•ravnam imnmo eewMoi Mea

•riuM**!Hofha Owmare Iriaiira'nca Cbhribahv 29631

amawa

OUOMarliatlhBlnc
1223 Tunwr, Sufta 101
Lanalna.MiasOS

iSti/i«i n-'Auto.Owmafi inauranca Co 18988

•fwamciAccldant Fund Ina Co 10168

tmmoiD-Anitd Worid Sumlui

•mmwiiHanovar Inauranca Co. 22292

muimr: 1

CTYERftQES CgRTrnCATE Nuwagfei-? REVtSIQM NUMBERS

■nK
128.
tA-

THIS tS TO CCRTIPY THAT. THB POLiCl&S OP INSURANCE USTEO BELOW HAVE BEEN ISSUED TO TKS INSURED NAMED ABOVE FOR THE POUCY PERIOO
tNOlCATED. NOTyHTHSTANOmO AKY^REQUIREMENT- .TERM'CR COPtOmON OF^ANY CONTRACT OR OTHER DOCUMENT,WITH RESPECT TO VSHiCK THIS
CCRTmCATE may be ISSUED OR MAY.'PERTAiK'THg CNSURANCE VfOROEO BY TKE'POUaES DESCRIBED HEREIN IS SUBJECT TO AU THETERMS.^
PCCLUSIONS AND CONDITIONS OF SUCH.POUCIES. UMTTS SHOWN MAY HAVE BEEN REDUCED BY.PAIO CLAIMS.

AOUCYlMWpimBOFPftURANCi
n.vir'i' r
m--nr.rh

COHlRrWV OfWRAl mCUTT'

fin OCCURClMKMAOt:

X UOUCT
UltfTAPPim

as?? Oi
FtR

IOC

longfc

12/31/3021 12^1/2022

flSftltfiAriifMtimriL
AtBtOOLAWWWT

ctiffiutAoatecATg

oasu&x&ittKZfiCBfla.

^iKUIMklTErT
bajbSUecl

2,000.000

1^55

4.6M.6d6
2.000,000

AUTMOttl UAOUTY

MYAIjrO

maSPomy
42/31/2021 i2ai/2ea

1.000.000

1-5^.
Eueuttuseaai
trr>Muc8

DBCUiUAA

on i X iKfTCNTiONI

OCCUR

CLMMSMAOC

—iW
12/31/2021 12/31/3022

XisasssiBssax.
2.000,000
2.000,000
2,000,000

HHOMCORAemtiOW
I cwiorntr UAiR/rrAKO

UCl

.2W2022 2nn023

■ fMMowwapfiWnwNQf
Pr^Emn SPfoF. Emn S

fl
OrnMR

PWtltiy/Crtiiw.Bond

OBAlfiBlmt.
THT35$r

V1/2023

BW2023

V1/20ZS

ti.eA£MAeOMWT

■■LONtAAt.NaLieyuwfr

Esch/Aeg
FIO«ltty/Crtm«

SOO.OOO

isom
W0,000

iMbm
100,000

CERTIRCATE HOLQgR CAffPRVkATIOII

Nmy Hampahira Deparenant of.EducaSon (NMED)
21 street.
Cer^rd.MllU^

11 - '*■'

SHOUID ANY OF THS ABOVC OESCRISeO POUOES B8 CANCSLL80 BEFORE
TNB. EXPBUnOM' DATE THERSOf, NOTICE WIU> BE OfilNERfO IN
ACCOMMMCIWTTH THE FOUCT.PROinSONa.

am RURiau wiy uaaTa nva

•ACO.RD..28(20t6«3)
Ttia ACORO itama and toBo ara

01988-2018 ACORO CORPORATION. All/tsMa raaervod.
ragtstarad" mtM ACOIW


