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Frank Edelblut ! } Christine M. Brennan
Commissioner ¥ b Deputy Commissioner

STATE OF NEW HAMPSHIRE
DEPARTMENT OF EDUCATION
101 Pleasant Street
Concord, NH 03301

TEL. (603) 271-3495
FAX {603) 271-1953

April 12, 2023

His Excellency, Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Education to enter into a sole source amendment to an existing
contract with Gud Marketing, Inc. (VC# 417351) Lansing, MI by increasing the price limitation
by $500,000 from $545,000 to $1,045,000 to implement a statewide campaign for the promotion
of literacy among school aged children, effective upon Governor and Council approval through
December 31, 2023. The original item was approved by Governor and Council on August 17,2022
(item #61), amended on November 2, 2022 (item #59) and modified on Jan. 31, 2023. 100%
Federal Funds.

Funds to support this request are available in the account titled ESSER III-ARP Act for FY23, and
are anticipated to be available in FY24, upon the availability and continued appropriation of funds
in the future operating budget, with the ability to adjust encumbrances between fiscal years through
the Budget Office without further Governor and Council approval, if needed and justified.

06-56-562010-24370000-102-500731 FY23 FY24
Contracts for Program Services $406,500 $638,500
EXPLANATION

This request has become sole source because the contractor’s scope of service is being increased
and additional funds are being requested. The statewide reading campaign will support and
enhance initiatives currently underway and in the process of being developed by the New
Hampshire Department of Education (NHED), that focus on teaching New Hampshire children to
be successful readers. As the state aims to recover academic leaming loss and increase academic
performance of students, this reading campaign is one of several tools to support services to New
Hampshire youth, parents, educators, schools, and communities.
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His Excellency, Governor Christopher T. Sununu
-and the Honorable Council
Page 2 of 2 '

A Request for Proposal (RFP) was posted on the NHED website and on the Department of
Adrmunistrative Services (DAS) website for Statewide Bids and Proposals on April 25, 2022. The
department received proposals from six vendors for the statewide reading campaign. A panel of
three individuals scored each of the proposals, with Gud Marketing receiving the highest ranking
from each panelist. :

Gud Marketing will develop a marketing campaign to promote reading and literacy within the
Granite State. The campaign will target parents and guardians of children who have not yet entered
school, through the development of competent reading and literacy skills. It will also target
teachers, community groups that work with children and families, libraries, school districts and
broader communities. The objective of the campaign is to promote the love of reading among New
Hampshire youth, as well as strong literacy skills, reading proficiency and the importance of
becoming life-long readers.

* An advertising campaign plan will be established to include goals and objectives, high-
impact messaging, creative direction and themes, logo, tagline, or slogan.

¢ -An earned media team (to cover and promote the campaign through organic means) will
be created to gamer interest and partnerships, and a social strategy will be developed to
support and reinforce advertising tools.

* A video series will be developed that expldins the importance of reading and early literacy
in a lighthearted and fun way, directly targeting young children to increase their love of
reading and boost literacy. Parents and guardians will also be targeted in the video series,
explaining why reading to their children is imperative and detailing the benefits of reading
books. :

A social media campaign will be launched to highlight key messaging points.
A website landing page will be created to provide a web presence for the. program,
including a clear call to action.

e Marketing through the use of billboards, bus billboards, television commercials, radio ads,
one-page flyers, email blasts and other opportunities will be considered/utilized as a way
to promote reading. .

* A fall 2023 campaign push will be implemented with additional paid media opportunities,
expanded search tactics and social advertising, extensive print advertising, the creation of -
anew “NH Celebs Love Reading” social media component and a direct mail advertisement
to expand the campaign reach.

Respectfully submitted,

Frank Edelblut
Commissioner of Education
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AMENDMENT 2 TO
PROFESSIONAL SERVICES CONTRACT

Now come the New Hampshire Depariment of Education, Commissioner’s Office, hereinafier “lhe Agency,”
and Gud Marketing, Inc., Lansing, M1, hereinafier “the Contractor,” and, pursuant te an agreement between the parties
that was approved by Governor and Council on August 17, 2022 (ltem #61), amended on November 2, 2022 (licm
#59) and modified on January 31, 2023, hereby agree lo modify same as follows:

1. Amend Section 1.8 of the P-37 by increasing the price limitation by $500,000 from $545,000 10 $1,045,000.
2. Amend Exhibit B-1 {Scope of Service) by changing Phase Five to Phase Six.

3. Amend Exhibit B-1 (Scope of Service) by adding a new Phase Five, “Phase Five: expand marketing campaign
to edd: '

Four new bus wraps and four new billboards

Run campaign on PBS platform

Create and run print and online advertisements and special content for NH Union Leader, NHPR, and
NH Parenting

Implement a direct mail campaign with a bookmark meiling and/or QR code that leads parents 1o the
website

Create a one-pager that explains the purpose of the campaign and leads individuals to the website
Extend digital videos into the fall 2023 season and add & new 15 second video spot

Extend paid scarch tactics into the fall 2023 season to expand campaign reach

Extend peid social advertising into the fall 2023.scason and add Snapchat for all flights 1o expand reach
and increase frequency with audiences using new creative executions

Implement a “NH Celebs Love Reading” component 1o the campeign. This social video campaign will
introduce at least ten New Hampshire specific celebrities or infuencers lo read their favorile line of &
book or share their favorite word through a series of sacial media video clips, therefore creating a strong
public relations opportunity using paid promotion through digital video and social media.”

4.  Amend Exhibit C-1 (Budget) by changing phase Five to Phase Six.
5.  Amend Exhibit C-1 (Budget) by adding a new Phase Five to include a combined $500,000 for Fiscal Year

2024.

6. Amend Exhibit C-1 (Budget) by changing the total for Fiscal Year 2024 by $500,000 from $138,500 to

$638,500.

7. Amend Exhibit C-} (Budget) table by repiacing it with 1he lable below.

Phase Deliverables FY23 FY24
Phase one rvzr:;:cr intake survey, launch meeting and development of detailed $2,500 0
Phase twg Research, secondary research, media analysis $4,000 50
Phase three Develop advertising campaign $15,000 50
Phase four Develop and implement advertising campaign and determine and

develop advertising opportunities, $47,000 $3.000
Paid media $213,500 | $101,500
Earmed media $12,500 $0
Owned media $11,500 $3,500
Video series $75.000 $0
Phase five Fall Launch Campaign Development $0 $80,000
Paid Media 50 $400,000
Earned Media $0 $10,000
Owned Media 50 $10,000
Phase six Campaign success report $0 $3,500
Pre and Post See phase three and phase six of Exhibit B- | $25,000 $25,000
Surveys
TOTAL $406,500 | $638,500




8.  Amend Exhibit C-1 Limitation on Price to change from $545,000 to $1,045,000.
9. Allother provisions of this agreement shall remain in full force and ¢ffect as originally set forth; and

10. This amendment shall commence upon Governor and Council apprnv.al and shall terminate on (December
31,2023).

This modification of an exisling agreement is hercby incorporated by reference to the existing agreement by the parties
and musi be atached to the said agreement,

IN WITNESS WHEREOQF, the parties, hereto have set their hands as of the day and year first above written.

THE STATE OF NEW HAMPSHIRE
Department of Education
(Agency)

Divisiaot‘
By:

4/1812023

Frank Edeiblul, Commissioner of Education Pate

Approved as to form, substance and execution by the Attorney General this 18 day of __ April ,2023.

WA A

Elizabofd Brown. Divisien of Attorney Genera!'s Office

Approved by the Governor and Councii this day of ,20
|




State of New Hampshire
Department of State

CERTIFICATE

1, David M. Scanlan. Secretary of State of the State of New Hampshire, do hereby certify that GUD MARKETING, INC is
a Michigan Profit Corporation registered to transact business in New Hampshire on July 29, 2022. ] further certifv that all fees and

documents required by the Secretary of State’s oftice have been received and is in good standing as far as this oftice is concerned.

Business [D: 907579
Certificalc Number: 0006197914

IN TESTIMONY WHEREOF.
{ hereto set my hand and cause to be affixed
the Seal of the State of New Hampshire.

this 5th day of April A.D. 2023,

David M, Scanlan

Secretary of State




Certificate of Altestatjon

- i that
iy o=
I, hereby certify that | am a duly appointed representative of |, -+ (-
{Nune) "
I hercby cemfy that ’_D.Qb u.ﬁ(ot l/_ , 18 duly
{Name of Busincss) f (Name & Title of person who signed L')n!ldu)

authorized to execute contracts on behalf of Gud Mm( l/_p (’IM }nc‘and may bind the
(Nt of Brsiness) '

organization thereby,

I hereby certify that said authority has not becn amended or repealed and remains in full force an
effect as of the date of the contract to which this certificate is attached. This authoﬁty remains valid fo.
thirty (30) days. I further certify that it is understood that the State of New Hampshire will rely on this

certificate as evidence that the person(s) listed above currently oceupy Lhe position(s) indicated and @' .~

they have full authority to bind the corporation. To the extent that there are any limits on the authoritj-— R

any listed individual to bind the corporation in contracts with the State of New Hampshire, all sucs

limitations are expressly stated herein.

Dated: apfll 5;‘ 202-3 Attest:

Name & Th IFJ
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CERTIFICATE OF LIABILITY INSURANCE

GUDMARK-01 CGRIMES

CATE (MMIDD/YYYY)
4/3/2023

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy{ies) must have ADDITIONAL INSURED provisions or he endorsed.

If SUBROGATION IS WAIVED, subject to the terms and conditions of the pelicy, certain policies may require an endorsement. A statement on
this certificate does not confer rights to the certificate hoider in lieu of such endorsement(s).

PRODUCER
The Rathbun Agency, Inc.
529 W Saginaw St
Lansing, M1 48933

ERNIACT Cheryl Grimes
PN ey (517) 482-1316

' FAX
{AJC, No)

| E3blbss Cheryl@rathbunagency.com

INSURER(S) AFFORDING COVERAGE NAIC §
msurer A_Home Owners Insurance Company 26638
INSURED wsurer 8. Auto-Owners Insurance Co 18988
GUD Marketing Inc imnsurer ¢ Accident Fund Ins Co 10166
1223 Tumer, Suite 101 - insurero_Allied Worid Surplus
LanaingaMIFs5505 msurere_Hanover Insurance Co. 22292
INSURER F
COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. "NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WATH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED MEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS,

s TYPE OF INSURANCE Ao [SeR POLICY NUMBER O] | (AR LIMITS
A | X | COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE 2 2,000,000
| cLamsmace [ X ] occur x| x 12/31/2022 | 12/31/2023 | BAMAGE TORENTED . 50,000
b o ' MED EXP (Any oneperson) | § 5,000
L PERSONAL & ADV INJURY | § Excluded
| GEN'L AGGREGATE L MIT APPL ES PER: | GENERAL AGGREGATE 5 4,000,000
[ X ] rouey [ ]%8% [ Juoc Ty 2,000,000
OTHER: s
B | AUTOMOBILE LIABILITY m 1su‘lc;us LIMIT . 1,000,000
ANY AUTO _ 1213112022 | 12/31/12023 | pooi,y INJURY (P y [ s
[ | ownED SCHEDULED i "W?m
|| AuTOS oMLY AUTOS BODILY INJURY (Per sccident) | $
: OPER R
X MR oy [ X | NOMRWR (B on M4 5E 5
$
A | X |umareuauss | X | occur T ——— 5 2,000,000
EXCESS LIAS cLamsmane| X | X _ 12/3112022 [ 1213112023 AGGREGATE 5 2,000,000
veo | X [rerenvions . 10,000 ; s
C |WORKERS COMPENSATION X | PER | X l QTH-
AND EMPLOYERS' LIABILITY STATUTE ER
ANY PROPRIETORPARTNEREXECUTIVE E:wi - X Y2023 | 232024 | uepace oen . 560,000
fhinditonyin R : E.L DISEASE - EA EMPLOYEE] § 500,000
Méu. describe under . 500,000
DESCR PTION OF QPERATIONS bakow E.L. DISEASE - POLICY LM | 5 '
D |Prof. Errors & Omiss 6/10/2022 | 6/10/2023 |Each/Agg 3,000,000
E |Fidelity/Crime Bond 3112022 31172025  [Fidelity/Crime 100,000

DESCRIPTION OF OPERATIONS / LOCATIONS ! VEHICLES {ACORD 101, Additlonal Remarks Schedule, mar be attached if more spaca is required)
Worked performed by the Named insured as per signed contract See Attached Addit

onal Insured and other forms.

CERTIFICATE HOLDER

CANCELLATION

New Hampshire Department of Education (NHED)
25 Hall Stroot
Concord, NH 03301

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE

ACORD 25 (2016/03)

©® 1988-2015 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD



Christine M. Bronnan
Daputy Commissioner

Frank Edelblut
Commissioner

STATE OF NEW HAMPSHIRE
DEPARTMENT OF EDUCATION
101 Pleagent Street
Concord, NH 03301
TEL. (803) 271-3495
FAX (603) 271-1953

January 24, 2023

Modification to: Gud Marketing, Inc., Contract
Approved by Governor and Council on August 17, 2022, Item #61 and amended on
November 2, 2022, Item #59

Authorize New Hampshire Department of Education, Commissioner’s Office, to modify the contract with
Gud Marketing, Inc. (VC# 417351) Lansing, MI in the amount not to exceed $545,000 to implement a
statewide campaign for the promotion of literacy among school aged children. As of February 1, 2023,
Gud Marketing, Inc., will modify its item budgets by transferring the amount of $31,500 in funds from
the FY24 budget to the FY23 budget to account for the development of all campaign assets prior to the
campaign’s launch in early 2023, See Budget Modification Table.

Modification to include:
* Funds in the FY24 budget will decrease by $31,500.
Funds in the FY23 budget will increase by $31,500.
The not to exceed amount of $545,000 will remain unchanged.
NOTE: all other contractual obligations remain in place as established in the original contract.

100% Federal Funds.

Funds to support this request are available in the account titled ESSER III- ARP Act for FY23 and are
anticipated to be available in FY24, upon the availability and continued appropriation of funds in the
future operating budget, with the authority to adjust encumbrances between fiscal years within the price
fimitation through the Budget Office, without further Governor approval, if needed and justified.

TDD Access: Relay NH 711
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Budget Modification Table:

100% Federal Funds FY23 FY23 FY23
06-56-56-562010-24370000-102-500731 Original Change Adjusted
Contracts for Program Services

Launch meeting $2,500 - $2,500
Research $4,000 - $4,000
Planning $15,000 - $15,000
Campaign Development $20,000 $27,500 $47,500
Earned Media $12,500 - $12,500
Owned Media £7,500 $4,000 $11,500
Video Series $75,000 - $75,000
Statewide Survey $25,000 - $25,000
Paid Media $213,500 - $213,500
Reporting . - -
TOTAL $375,000 $31,500 $406,500
100% Federal Funds FY24 FY24 FY24
06-56-56-562010-24370000-102-500731 Original Change Adjusted
Contracts for Program Services

Launch meeting - -
Research - - -
Planning - - =
Campaign Development $20,000 ($15,000) $5,000
Earned Media $12,500 ($12,500) $0
Owned Media $7.500 ($4,000) $3,500
Video Series - - -
Statewide Survey $25,000 - $25,000
Paid Media $101,500 - $101,500
Reporting $3,500 - $3,500
TOTAL $170,000 ($31,500) $138,500

Limitation of Price; Upon Mutual agreement between the state contracting officer and the contractor, line

items in this budget may be adjusted one to another, but in no case shall the budget exceed the price

limitation of $545,000.

Funds are contingent on;

1.) Federal Funding from the ESSER I — ARP Act for FY23; and

2.) Attainment of cpntractual and performance goals and m/usm
i

Qj %é,l)ate: 1/31/2023 (

Frank Edelblut
Commissioner
Department of Education

Deborah Horak
Principal and President
Gud Marketing, Inc.
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i - Christine M. Brennan
Commissioner ¥ ¥ Deputy Commissioner

STATE OF NEW HAMPSHIRE
DEPARTMENT OF EDUCATION

101 Pleasant Street

Concord, NH 03301
TEL. {603) 271-3498
FAX {803) 2711953

October 11, 2022

His Excellency, Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the Department of Education to enter into a sole source amendment to an existing
contract with Gud Marketing, Inc. (VC# 417351) Lansing, MI by increasing the amount by
$50,000 from $495,000 to $545,000 to implement a statewide campaign for the promotion of
literacy among school aged children, effective upon Governor and Council approval through
December 31, 2023, The original item was approved by Governor and Council on August 17, 2022
(item #61). 100% Federal Funds.

Funds to support this request are available in the account titled ESSER I1I-ARP Act for FY23, and
are anticipated to be available in FY24, upon the availability and continued appropriation of funds
in the future operating budget, with the ability to adjust encumbrances between fiscal years through
the Budget Office without further Governor and Council approval, if needed and justified.

06-56-562010-24370000-102-500731 FY23 FY24
Contracts for Program Services $375,000 $170,000

TION

This request has become sole source because the contractor’s scope of service is being increased
and additional funds are being requested. The statewide reading campaign will support and
enhance initiatives currently underway and in the process of being developed by the New
Hampshire Department of Education (NHED), that focus on teaching New Hampshire children to
be successful readers. As the state aims 1o recover academic learning loss and increase academic
performance of students, this reading campaign is one of several tools to support services to New
Hampshire youth, parents, educators, schools, and communities.

TOD Access: Relay NH 711
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His Excellency, Govemor Christophet T..Sununu
end the Honorable Council
Page 2.0f 2

Gud Mutcung will develop! afmmkctmg campaignto promote reading and literacy within: the
Granite State. The campaign will target parents and guardians of children who have not yet entered
" school, through the development of competent reading and literacy skills. It will also target
teachers, community groups that work with children dnd farnilies, libraries, school districts and
broader commusities. The objective of (e campaign is to promote the love of reading among New
Hampshire youth; as well as strong’ literacy skills, reading pmﬁt:lency'and the importance’ or
becoming life-long readers.

e .An advcmsmg campaign plan, will be established to include goals:and objectives, high-
impact messaging, creitive directionénd themes, logo, tnslme, or slogan:

 .An camed media team will be created to gamner- interest and’ partnerships, -and a social
strn:egy will be developed to support and reinforce advertising tools.

s A-video-series will be developed that explains the importance of read;ng and early literacy

“ in a lighthearted and fun way, targeting .young children directly to increase their love of

‘reading &nd boost literacy. Parents and guardlans will also be targeted in the video series;
explaining why reading to'their. hildren.is imperative anddetailing the benefits.of reading
books.

e .A’social media & campaign will be launched'to highlight key messaging points.

e ‘A website' landing page will be created to provide a web presence for the program,

-including a clear call to action.

¢ 'Marketing through the use of billboards, bus billboards, television commercials, radio ads
‘one-page ﬂycrs, email blasts and other opportunities will be considered/utilized as a wiy
to-promote reading.,

A Request for Proposal (RFP) was posted .on; the NHED website and on the Department of
Administrative:Services (DAS) website for: Statcmdc Bids and Proposals on April 25, 2022. The
'department received proposals: from six vendors for the statewide rcadmg campaign. A panelof’
three individuals scored each of the proposals, with Gud Marketing receiving the highest ranking
‘from each panelist.

In the event Federa! Funds no longer become available; additional Genéral Funds will not be
requested to.support this program:

‘Respectfully submitted,

o

Frank Edelblut
Commissioner of Educstion

Y
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AMENDMENT TO
PROFESSIONAL SERVICES CONTRACT

Mow come (he New Hampshire Depertment of Education, Division of Learner Suppont,
hereinafier “the Agency,” and Gud Marketing, loc, Lansing, M1 (VCH# 417351), hereinafter “the Contractor”, and
-ulnq_uhmﬂ-h-uwwwm-dmnﬂuw I,
2022 (liem #61) hereby agree 10 modify same as follows:

|, Amend Section 1.8 of the P-37 by increasing the price limitation by $50,000 from $495,000 to $545,000.
1 Mwn(mdmuwhmwﬁ-uwum

3. Remove Exhibit C (Budget) and replace with C-1 (Budget)

4, Aﬂm-pﬂﬂuﬂﬂw-lmﬁshhllhndﬁ-nwmm-d

5. This amendment shall commence upon Governor and Council approval and shall terminate on December
31, 2023.

This modification of n existing agresment is hereby Incorporated by reference to the existing agreement by the partics
and must be attached 1o the ssid sgreement.

R WITNESS WHEREQF, the parties, hereto have set their hands as of the day and year first above wrinien.
THE STATE OF NEW HAMPSHIRE

Department of Education
(Agency)

By. 10/18/2022

Frank Edelblut, Commissioner of Education Daie

Approved as to form, substance, and exccution by the Atorney Generni this __ 18 day of October , 2022

Hoplch. & B

Elizabeth Brown

Approved by the Governor and Council this day of , 20




EXHIBIT B-1
Scope of Services

Gud Marketing Inc. (“Gud Marketing™) will provide, through the New Hampshire Department of Education
(*NHED™), a marketing campaign to promote reading and literacy within New Hampshire (*Program™).
The campaign program will target parents and guardians of children who have not yet entered school with
the goal of encouraging them to help children develop competent reading and literacy skills. It will also
target teachers, community groups that work with children and families, libraries, school districts and
broader communities. The objective is to promote the love of reading among New Hampshire youth, as
well as strong literacy skills, reading proficiency and the importance of becoming life-long readers.

Gud Marketing shall implement the following five phases of program activities, with an estimated start of
work date on September 1, 2022, and an estimated launch date for the end of November 2022, The campaign
will operate until December 31, 2023. No less than at the beginning and completion of each Phase, Gud
Marketing will meet with NHED (virtually or in person) to ensure alignment with NHED objectives,
including NHED approval of messaging and content.

Phase One (estimate time to compiete: one week from start of contract)
s Meet with and survey key constituents to understand and develop project objectives.
» Discuss performance outcomes, set the foundation for the project and expand the understanding
of priorities.
s Develop a detailed work pian, including a road map with timing and allocated budgets.

Phase Two (estimated time to compiete: two weelks after completion of Phase One)

¢ The first round of research will be initiated to help identify effective messaging and materials
thet resonate with the key audience while focusing on parents and guardians of children who
have not yet entered school, teachers and community organizations.

s  Secondary research is implemented to help draft a comprehensive campaign brief highlighting
goals based on priorities, services and recommendations.

» Investigate census data to understand key audiences and conduct analysis of literacy campaigns
nationwide to identify evidence of success in language, messaging and tactics.

¢ Conduct media analysis of the target audience to determine and develop advertising
opportunities and develop a strategic direction on messaging.

Phase Three (estimated time to complete: three weeks after completion of Phase Two)

» Establish an advertising campaign plan to promote reading and literacy, which will include
goals and objectives, high-impact messaging, creative direction, themes, a logo and strong
tagline or slogan.

¢ Create a media impact engagement plan and advertising opportunities that target identified
audience and will trigger the desired outcome, awareness, action and behavior change to read
more frequently and fluently.

* Draft a campaign calendar for implementing advertising.

¢ The messaging framework will include diversity and inclusion considerations.

*» Gud Marketing will be implementing a pre-survey to gauge current interest from NH
residents/parents/guardians on their love of reading, passion to help children read, improving
literacy skills among youth and themselves; survey will be in the form of an electronic
document. Data results will be coliected by Gud Marketing and shared with NHED.

Cantract berween Gud Marketing. Inc., and the New Hampshire Department of Education

Contractar



Phase Four (estimated time to complete: five to nine weeks after completion of Phase three continuing
for durstion of contract)

Implement Advertising Campaign Plan using a web-based tracking system, Workamajig.
Formulate a creative brief, launch the creative Gud Marketing team and initiate creative
messaging testing.

The creation of all deliverables is based on a schedule, and a paid media team will create the
detailed media schedule.

The earned media team will gamer interest and partnerships, and the owned media team will
develop a social strategy to support and reinforce advertising tools. Marketing through the use
of billboards, bus billboards, television commercials, radio ads, one-pagers, email blasts, and
other opportunities should be considered/utilized as a way to promote reading.

Launch a social media campaign that includes a presence on Facebook, Instagram and Twitter
that highlights the key messaging points.

Create a landing page that provides a web presence for the program.
Develop a video series (with five vidcos) that explains the importance of reading and early
literacy in a lighthearted and fun way. A few videos in this series will target parents and
guardians, explaining why reading to their children is imperative and detailing the benefits of
visiting the library often and even handing their children books to explore. Other videos in this
series will target young children directly to increase their Jove of reading and boost literacy.
The preproduction will take two to three weeks, followed by one week of filming and five
weeks of postproduction.

Phase Five (estimated time to complete, from date of launch antil end of contract date, December 31,

2023)

The Gud Marketing media team will monitor and optimize all placements to ensure return on
investment.

Monthly reporting to NHED on the performance of the various promotional placements.

Gud Marketing will be implementing a post-survey to gauge any updated changes in interest
from NH residents/parents/guardians on their love of reading, passion to heip children read,
improving literacy skiils among youth and themselves following the campaign; survey will be
in the form of an electronic document. Data results will be collected by Gud Marketing and
shared with NHED.

At the completion of the campaign, Gud Marketing will develop a detailed campaign report
that highlights the effectiveness of each component of the performance outcomes.

Covntract benveen Gud Morketing, Inc., and the Wew Hompshire Deparimens of Educatton

Conlracior



EXHIBIT C-1
Method of Payment

Pricing has been divided into five segments to correspond with the five phases in the Scope of Services.

Budget:
Phase ~_Deliverables FY23 FY24
Phase one Partner intake survey, launch meeting
and development of detailed work $2,500 $0
Phase two Research, secondery rescarch, media
analysis $4,000 $0
Phase three | Develop advertising campaign $15,000 $0
Phase four Develop and implement advertising
campaign and determine and develop
oy ey $20,000 $20,000
Paid media $213,500 $101,500
Earned media $12,500 $12,500
Owned media $7,500 $7,500
Video series $75,000 $0
Phase five Campaign success report £0 $3,500
Pre and Post | See phase three and phase five of Exhibit
5 B-1 $25,000 $25,000
TOTAL $375,000 $170,000

Upon mutual agreement between the state contracting officer and the contractor, line
items in this budget may be adjusted one to another, but in no cases shall the total budget exceed the price
limitation of $545,000.

Source of Funding: Funds to support this request are available in the account titled ESSER III-ARP Act
for FY23, and are anticipated to be available in FY24, upon the availability and continued appropriation of
funds in the future operating budget, with the ability to adjust encumbrances between fiscal years through
the Budget Office without further Governor and Council approval, if needed and justified, as follows.

06-56-562010-24370000-102-500731 na FY24
Contracts for Program Services $375,000 $170,000

Method of Payment: Payment is to be made monthly on the basis of invoices which are supported by a
summary of activities that have taken place in accordance with the terms of this agreement, along with a
detailed listing of expenses incurred. If otherwise correct and acceptable, payments will be made for 100%
of the expenditures listed. Invoices shall be submitted electronically to:

Kimberly Houghton
himberly.¢.houghtonfidoe.nb.goy

Coniraci between Gud Marketing, Inc., and the New Hampshire Departusem of Education

Contracer Init

/
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State of New Hampshire
Department of State

CERTIFICATE

I, David M. Scantan, Secretary:of State of the State of New Hampshire, do hereby centify thal GUD MARKETING. INC is
2 Michigsn Profit go_tponﬁm reg-lifef:d to iransact business in New Hampshire on Joly 29, 2022. | Térther centify that all (des and.
. dbcuinents requifed by the Secretary of State’s'office have been received and is in good standing as fir as this office is concemed.

Businexs iD: 907579
Certificate Number: 0005835155

IN TESTIMONY WHEREOF,

I hereto set my hand and cause 10.be affixed
thc-Scnl‘orithc‘Sﬂime of New Hampshire,,
this 3rd day of August AD.2022.

< =

David M.:Scanlan
Sceretary of State
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), __Jill Holder , hereby centify that [ em'e duly.eppointed representative of

MName)
.—GUD Marketinglne. . [ Bereby centify thar _Deborh HornkoPrincigal and President; is duly
{Name of Business) (Name & Tide df person who signed contract) 3
) ¥

Buthorized 16 execufe contracts on bekalCof _'QUD Markeiing, Inc-: and may bind the
{Nanse of Busiiess)

prgmiation,tj\cmij.
I'biereby certify that said-authority has not been amended or repealed and remains in full force and
-c'ﬁ‘ect as of the di:t'e of'thc‘éontract to which:this certificate’js attached. This autﬁ'ority remains valid for
certificate as evidence that the person(s} listed above. currently-occupy the posmon(s) mdtcated and that
‘they have full authority to bind the- corporation. To the extent that there are any lifits on thé authomv of
any listed individual to bind. the corporation in contracts with. the ‘State of ‘New Hampshire, ail such
limitations are.expressly siaied herein. '
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— 8 c\l .GUDMARK-D1 CGRIMES .
A== CERTIFICATE OF LIABILITY INSURANCE wrnemaerm |

‘THIS CERTIFICATE 13'ISSUED AS A MATTER.OF: INFORIATION ‘ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. T™HIS -
CERTIFICATE DOES .NOT, AFFIRMATIVELY.OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE 'AFFORDED BY-THE POLICIES
BELOW. THIS 'CER‘I’!FICATE OF INSURANCE DOES NOTY CONSﬂTUT_E A CONTRACT-BETWEEN THE ISSUING INSURER{S), AUTHORIZED
REPRBSENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER',

EPORTANT: I the cartficate halder is an ADDMONAL INSURED, the poilcyﬂu) must have ADDITIONAL INSURED provisions or be sndorsed.
M. BUBROGATION 18"WAIVED, subject_to the .terma and conditions of the. policy,. centiln pcﬂcln may nquln an sndorssment. 'A statement oh
‘ﬂ\h certficate coes notcoﬂwuto the cartificsts holder in lley of such endorsemant(s

PRDOUCER Frothad ‘Cheryl Grimes

e SathbuniAgea gine, - %"':—'E !517%482-131& % ey

Lamsing, m:_xl thbunagency.com i

BeEmzD; maureno ; Auto-Owriers Insursnce Co 18988
GUD Marksting tnc | privnin & ; AccidentFund Ins Co 10186
1213 Tumar, Sults 101 | mpumen o': Allled World Surplug
Lansing, Mi 48306 | wsyaen e Hanover insurance Co, : 22292

BNEURERF .
-COVERAGES CERTIFICATE NUMBER: i REY]SION NUMBER:

THIS IS TO.CERYTFY THAT THE POLICIES OF INSURANCE USTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD ~
INDICATED., NOTWITHSTANDING ANY ! REQLBREMENT TERM, OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT YO WHICH THIS,
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN,' THE INSURANCE AFFORODED. BY. THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL-THE TEAMS,’
_EXCLUSIONS AND CONDITIONS OF SUCK POUCIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

1‘,‘;' : TYPE OF DERURANGE FAri SOLICY NUKBER TESE S [y, __umms
7A x COMMERCIL GEXERAL LIASDLITY : T ] I w i & 2lmlm
] cusiesaunce [X] occum. X | X ! 127372011 | 123172022 | PSR IACRTER o | 0,000
R0 m Fenil MED EXP . . 5'000
.
| eROOUCTS - COMPIOP AGG | 4 .
1 ]
eoEoell T |1 1,000,000
127372021 | 1213372022 | a00ny wyyRY er peryomy [}
? =
4
¥
| EACH OCCURRENCE 1 o]
1221472021 123112022 2000000]
Cat Bk aumveny <<~ 1 S 1 L
— - 2,0050,000]
L | X1 Binae | X]FE-
waen | 23100 [, wonacoment ' ~ 806,000
ELstast .o puoree 500,000
- i 5 ) 0
SHORbET | Waﬁgy 3,000,000
312022 | 3112028, [FideinyiCrime 100,000
=ERTIFICATE HOLOER e 'CANCELLATION

BHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE

B ™
, m Wh Department of Education (NHED) I’é‘cmm.,.cg“m"“ OATE. TMEREOF, NCTICE WALL DA OELVERSD

Concard, NH 03301
mum mzmmm

“ACORD 5 (zmm) i W = ©1985.2016 ACORD CORPORATION. Al fights reserved.
The'ACORD neme and logo aro reglistered marks of ACORD
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Christine M. Brennsn
Deputy Commizaioner
iSTATE OF NEW HAMPSHIRE =
DEPARTMENT OF EDUCATION i .

101 Ptazsant Street

«Concord, NH 03301

‘TEL. (§03) 271-3488

FAX {803} 2711983

Frank Edelbiut

Tuly29,2022

‘His:Excellency, Govemor Christopher T. Sununu,

and the Honorable: Council
State House:
Concard, New. Ha.rnpshlre 03301

imgumglj_fé‘ CTION

Authorize the, Depanment of Education to.enter. into.a. contract with'Gud Marketing (VCii 417351)
Lansiiig, Ml fin:the amount. of $495, 000 to° implement a stafewide:campaign for the promotion of
literacy’ among school aged, children, ieffective upon Govertior and Council approval through
Decembet. 31,2023 100% Federal Funds.

Funds to_support this request are available in:the atcount titled ESSER 111- ARP 2021 for. FY23,
and are anticipated to be avaitable.in FY24, upon the avallabllnty and contmucd appropnat:on of

finds in the future operating budget, with the ability to adjust cncumbrances between fiscal years

through'the Budget Office withigut further: Govemor and Council approval if needed and justified.

06:56-562010:24370000:102-500731 BY2i EYs
Contraces for: Program Services '$350,0000  '$145,000
EXPLANATION

'I'hc statewide readmg'cmpmgn -will support and enhance ifitiatives currcntly underway and in
the:process of. béing developed. by: the New Hampshlre‘Depanmem of Educanon (NHED), that

focus on. teachmg New.-l-lampshm: children to:be successful readers. As t.he state-aims to recover -

academic Jearning loss and ‘increase académic performance of students; this reading campaign is
one of several tools to_support services to New Hempshire youth, parents, educators,.schools, and
communities. =

Gud Marketing will develop-a rnaﬂccung campgaign to promote reading and literacy within the:
Granite State. The campaign ' will target parents and. guard:ans of children-who haye not yet entered.

schgol, ‘thirough the dévelopmeént of competent reading and literacy skills. (It will also target
.tcachcrs, commuruty BEOUpS; that work with children and families, hbrancs, school districts and
{broader.communities. The objective of the campaign is to. promote thelove of reading among New

m:o Access: Ratey NH 714
EQUAL CPPORTUNITY EMPLOYER: EQUAL EDUCATIONAL OPPORTUNITIES



His Excellency, Governor, Christopher T.:Sununu
&hd thic Honorable Council.
Page20of2.

Hampsbiré youth, &S well as strong fiteracy skills, reading proficiency and the importance of
becoming life-long readers.

s An advertiting-campaign plm-mllbecstabhshed toinclude gonlsmdobjewvcs,hlgh
impact messaging, creative direction nndthemu. logo, tagline, or slogan

. Anwnedmediawunwulbeuwedmgmwmmmdpmnmmmmdawml
strategy will be developed to support and reinforce edvertising tools:

. Avndeo smesmllbedevelopedthuexplmthumpomnceofmdmsmdeaﬂyhmcy
in e lighthemted andifun way, targeting young childrén directly to increase their love of
reading and;boost literacy. Parenmmdsmdmnswxllalsobemgaedmthewdeoma,
explaining’ whymdmgtotheuchldmumpcmivcmddmﬂmgﬂw benefits of reading

" books:

A" A soeial media campaign will be launchied to ighlight key riessaging points.
.webatelmdmgpagewﬂl'be created mprovxdeaweb presence for, the: program,

mhx!mg & clear call to action.

» Marketing throush the use of bitlboards; bus billboards, television commercils; mdno eds,
-oné-page- Ayers, cimail blasts énd other-opportunities will bé. ootmdaedhmlmd as & way

topromoterudxns

A Request for Proposal (RFP) way postcdon‘theNHEDwebmtc and on the: Department of
‘Administrative Services (DAS) webme for Smcwnde Bids and Proposals on Apnl 25,2022, The

it J

depaitinent TE6eived proposals from six vendors for the statewide reading campaign. A panel of

Uirec individuals scored each of the proposals, with Gud Marketing receiving the highést ranking
from each panclm ¥

In the event: Federal Fu:nds no longer become .available,. addmoml General Funds will not be
req-uemd to’ stq;pon this program.

cu%é"

Frank Edelblut )

S

.TOD Access: Retey KN 711
‘EQUAL OPPORTUNITY EMPLOYER- ECUAL EDUCATIONAL OPPORTUNITIES

Ed
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ATTACHMENT A
Bid’Summary Scoring Sheet

Propog ria’in the F
____ Category " Points
Develop-and mplement an advertising planlcampalgn that would promote rtadmg and 40’
literacy =
Developa video series that explains the importance of reading/early literacy.skills ) 25
Determine and develop advertising opportunities ‘25
Create'a. timeline and execute. pald ad plan:and implement. advmsmycampugn 15
deliverables to'include video series; and seek camed media
Conduct analysis of advertising components that set goals 10:
v RS Total . 100 |
‘Proposals Reccived and Scored 3
Gud 3 ' :
Marl:?:ng. Communicitioris Concepts Miller | MobileFuse Teads
Review’ 86 B3 70 59 18 19
Bebe C. i
Review 87 88 . n 1 66 39 42
‘Ryan L. _ ; 5 37
Review 80 44 1 54 56 69 52
Josh'M.
LAverage |, 84 _ ) 65 60 . 43 38

Scoting for-review ‘occurred between the: dates-of May 25,2022 and June §, 2022. The RFP-review panel.
consisted of & New - ‘Hampshire parent and business professlonnl as, well as two members. of the New
Hampshire: medwipubhc relations field.

Reviewer Qunl]ﬂaﬂgn;,
Bebe C. is'a member'of Kearsarge I'lcg}onal School Board:and co-founder of Decoding' Dyslexis,
Ryan L. is a freclance.news reporter for NH Union Leaderand other NH media outlets:

Josh M. is 2 former WMUR news reporter-and owner.of the McElveen Strategics média réliitions firm.
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FORM NUMBER P-37 (version 12/1172019).

| Nptiés: This agreement and of? of ity stschments shall brcome public upon submisilon to Govenor.and
E.ucu‘tin Council for approvel. Any lufmion that Is pdvm eonﬂdmhl or wnpriauy mun
be. dwiy ‘demified ta the qency nd agreed 1o iy wrltln;prh to signing the contract.

AGREEMENT
Tho State of New Hampshire and the Contragtor hmby mutually agree o3 follows:,
GENERAL "EQ‘”SIQNS
1. __IDENTIFICATION. s
*TT:1 Stats Agency Name. “[1.37Suts Agency. Address
. New Hempthire Depretment of Education 13 Hsll Street; Concord, NH 03301
1.3 Contrector Name 1.4 Contrector Address
) , 1223 Tumer Street Suit HO)
mmm fnc uminl. M1 48306
“[T3 Conuractor Phane 1.6 Account Number 1.7. Completicn Date T4 Price Limitation
Number. ' See Exhibit € . 1211172023: $495,000:
(517) 2675800 - <
u. 1.9 Contracting Officer lor Stato Agencyr -~ -~ 1.10 State Agency Teh.-phomﬂu-mber
Kimberly Houghton, Commiunications Admintstrator (&0!) 513:3030
X ' T.13 Name and Titls of Contractor Signsiery
| Deborth Horak, Princlpal
: 1.14° Name ond Title of Siate Agency Signatory. Yo
-f Frank Edetblut, Commissioner of Educarion

LIS Amﬂlbphﬂ.}l D:mmu;tomdmhinmmohhhuofmw (if applicabla}.

By: Director, On:

[ g

116 Approvel by the Anornty Qenersl (Fonn. Substance and Execution) (i eppllcndly) W %=

On: 8AaR022

117 Approvl by the Governgs end Exteufive Councll (7 appliceble)

GAC Trem number: G&C Meriling Date::

Y

.- T wFy
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3. SERVICES TO.DE PERFORMED: The! Sme of New!

Hampahire, ecting thmu;h the sgent ,ldemlﬂed ‘in hlocx I A4

(“State™).; iengsges contractor [identified in- block 1123
(“Contrector™) to perform, end the “Ceniracior shall petfonn the.
work or tale of goods, or,both, déntifled and more pariicularly

dmnbed in"the attached EXHIBIT B which. is ‘incorporated.

herein by reference. ("Scrvsc:s") P
3. EFFECTIVEDATE/COMPLETION OF SERVICES!
11 wamnunding any " provision«of. this Agreenieril /o ‘the!
coniréry, snd fsubject to the. spprovel of the “Govemer and-
Exe:utw: Council of the State'of New: lepp:hm:, i applicable,,
this -Agreement, and all abligations of the parties hereunder; shall.
btcomei eﬂ"eclive on the idate the: Governar and Executive
Councul epprove 'this’ Agraemem o1 lindicated in block 117
ufiless no such approval is required, in whlch case the'Apeemcm
:hlll become effective’on the dsie the Agreemeni is signed by
the Swe Agen:y s shown in block 1.1 3.("Effective Datg’'):
3.2, Hf the Comrmm- commences the' Services prior to the
‘Effective Oare, all Services pcrfumed by the Contractor pridro-
the: Effective. Date’ shall be: ‘perfonned av'the sole ruk ‘of the.
Cahtrictor, #nd in'the; event that this'Agreemenl dou not ecome
effective, the Siate :hall have: no lisbility 1o; the Cnmnctnr
ineludmg without limimlon eny obligation to pey the'
Contractor for eany, tosis incurred or Services: perfonm.d
Contractor must comptete all Services. by: the. Cerfiglétion. Date.
specified in bidek 1. 1

4 CONDITIONAL'NATURE OF-AGREEMENT.
Nolwuhsundmg any provis:on of thls Agreement o ithe
contrary, sl oblugﬂaons of the. Stue ‘hereunder, m:ludmg,
withou? Ilmiuhon the conlmunnu: or paymeals. hucund:r. are
contmgcnt Upon (he lvuubimy and’ :ommucd gppropriation” “of
funds affected by eny stat¢’ or ‘federa) tegislative or exccutive
‘action_ that reduces, eliminstes or othérwise, modifics’ the'
lppmpmum or ovailability of ﬁ:nding for lhu Agxwmmt t.nd
lhe Scope for- Services provided in EXHIEIT B.'in whble or in.
part In, no eveat shali the State be ligble for eny payitients,
hem.mder in‘excexy,; ofsuch lnilable uppmpmlad funds; tn.the
;event-of 2 reduction of ferminstion of, appmmncd funds;the
State shall have the ﬁshlrlo withhold payment until such; I‘\mds
becorie available, il ever-end shall’have the righl to reduce or
ltﬂ'ﬂiﬂltl the Servicés und:rlhis Agréement.immédiiély'upen
giving the Contractor: notice of such reduction 'of termination,
“The State shall not be:required to:rransfer. funds from® eny other
‘secount or source’to the ‘Account; udem:f‘cd in block |16 inthe
-event funds in that Account are raduced or unavailable.

S/CONTRACT PRICE/PRICE LIMITATION/

PAYMENT

; 5.1 The contrect prfce method of payment, and terms of paymerit
Are ideditified and miore particulerly deschibed in. EXHIBIT C
‘which-is mcomgmed hercin by.referencs.

5.2 The-paymeni'by ‘the-State 6f the.contrect price shall'be the
‘only and the complete reimbursenient to the Contraeldr for'al!
expenses; of whatever nature incurred by | the Comrlctor in thc
perfmnnnce hcﬂ:of' and shai) be the. only* md the complete

i ‘Page 2°0f:4

5 e

'compmmion to the antructor‘for lhe Scrvlr.u The State lhlll
-heve no. lmbullty 1o the Conlrecior olher.than The contrect price.

83 The 'State- reserves the right (0 offset fro:nluny smouts’

otherwuc payable to the Conmtor under, lhls Agretmu-u those
Irquidned gmounts u:quuud or pennlned by'N.H. RSA 80:7
ithrough RSA 80:7c or gny other. provision of law.

5.4 Notwithstanding .any’ pmmlon in thls Agreement (o (he.
icontrary, end notwuhstcndmg unexpﬂ:lcd circumsiances, in no
«event shall the tois! of all payments euthorized, or atiuslly mide
‘hereunder; exceed the. Pnc: Limitation set forth In block 1.8,

8. COMPLIANCE 8Y CONTRACTOR-WITH LAWS
AND. RECULATIONSI EQUAL EMPLOYMENT
OPPORTUNITY,

6.1 In connection with ithe perfarmence of -the” Sérviges; ‘the.
‘Conractor $hall comply. with all epplicable statutes, laws,
regulations, end; ordcn of federal, state, county or, municipa!
withorities whlch nmpo:e ;eny -bligetion or duty. upen -the
Coniractor, including, :bul noi limited to, civil rights end egia),
ernploymcnl opportuity Inws. In sddition, |f1his Agreement iy’
funded i eny pan by monies of ihe United Sttes, the Contracior
shall comply with #1l‘feders! executive. orders, niles, regulmiions
end mtulcs. and with any rules; re;ulmom and guidelines es the
State or | the ‘United States-issus to implement these reguletions.
The Contrecior.shall elso. comply with all applicable intellectue!

property laws.
6.2 Dufing thc rerm ofthu Agfeement, the. Contractor shall net.

discriminste against employees or, tppllcants for cmployment <

because of race, color, religion, creed, age, sex , handicap, sexual
omnulion 107 nllional origin and.will teke lﬂ' nnative ection to
prevent such diserimination, ¥
6.3. The Contractor igrees t6"permit the State or.-Umlr.d Stetes’
Betesy loany¢ ‘of the Contractor's books; reconds and sceounts’ for
the.purpase oruecrmning compliance with all rules; mgulmotu
and orders; end the: covcnnnl: ferms and condmms of this:
A],re:mcm

s PERSONNEL.

7:1 The ‘Contractor shall at its own expense provide oll personnet
necessary to perform.the Services. The Contrector warrants that
ol personnel engoged in the Services' shall be qulluﬁed o
perform the Semces end shall be properly licensed and
otherivise authurm:d ta do'So Gnder.ail applicable laws.

7:2 Unless® otherwise sutherized in writing, during the 1erm, of
thia, Awmcm,- snd for o penod of six (6) months after ihe
Complelion Dm in‘block ) .7, the Contractor shall not hire, and
shall - "ol perl'nll gny subeonnctor or other person, Tirm. or
corporttion with whor: it is engeged in a combined effort to
perform the Semcu to hire, eny person who is 2 State'employes
or official; who is materially involved in’ the' procuremens,
sdministration or perfomance of this A;reemenl This
provision shall survive termination of this Agreement.

13 The Cnnlmctmg Omr.er spcuﬁed in bloek 1.9; or hus or her
successor, shall be the Siate's representative. (n the event ofany
dispuie conceming the, interprecation of ‘this -Agreement, the
Contmcting Officer's decision shatl be final for the State.

e
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8-EVENT OI? DEFAULTMM EDIES.
8l Amy.one or.more of the following acty o omissiom of the
Contrector shall constitute an event of ofdefuutt hucunder(“ﬂvcm
of Deflnh"):

8.1.) filure tor perform. ‘the iServices: satisfactorily, or, ‘on
schedute; .

t B I.2 failure to submit: any wpon requimd hcnunder. and/or
8.1.3 falture to perform gny’ ‘other, covengnt, term or condmon of
this Agreement.

8.2 Upan the occurrence of ay Eventof Dufuun. ithe' Stete'may,
take any,. oo, Of ore, orall, of the followmg actions:

8.2.1 give the Contrector 8 wrilten actice specifying the Event of
De&unmmmftwhmedned\ﬂmm.mnuabsmoe of -
a greaier or lesier, :pu:lﬁcnnon of time, thiry (30) days from the
date gf the notwe' and ifthe Eveni ofDefaun s not timely cired,
terminats this, A;rum:nt. el’fecdve two (2) deys aﬂu gwmg the
Concmr notice.of temmuon.

8.2.2give lhe Contrector a wrltten notice :pecnfymg the Event of
Defeult end suipending oll payments to be ‘made under this
: Ageunmtmdordemgﬂmmapoﬂlonohhemuwim
.which 'would ctherwise ‘socrue tofthe Contractor during the

period.from the date of such notice’ until such uma m the Stats

dminadmtthonmlmwndtthmlofDeﬁuh ;

shall never.be paid to tlnCon;m:lor
lJ!mwmeCoﬂtrWawriﬂm mmmlmmeﬁmtof
“Befeult end set off againgt gny other oblngnions the Sutr. mey
: S'We to the Contractor any damages the Strite yiffers by l!uon of:
my ‘Event of Defautt; end/or

8‘.2 4 give the Contrector a written aotico spm&[ru the Event of
Del‘huh. “treat: the Agrumcm &3 breached, tcrm ingts the

ol

afmem:m end pursue. any of ity mmcdlu ot law or in equity, or

. l.J ‘No failure by the Stato o enforce any provisions hereof efter

mx ‘Event of Defeult shaj) e’ deemed's weiver of its nghu with_
regard to thet'Event of:Defaull, or sny subsequent, Event:of
Defeult.” No cxpress failure toenfofca eriy Eventof Defauit shall

be deemed a waiver of the nghtofthc Smetoenfm':ecschmd

al! of the pmvisim hmof upon ey further or.other-Bvent of
Dcfn:ll on the pant of the Contracior.

9. TER.MINATION

9.1 Notwithstending paregraph 8; the State, may; at its, sole:
diseretion, termindts the Agreement for any reason, in M\olc or
in part,-by thirty. {30). days written notlce to the. Cnmr that.
{bo Statc is exercising its option'to! tenmmm meAgmem.m

9.2: In the cvent of an early: termination:of this, Agreement:for
&ny “reason ather lhcn the completionof the, Services, tha‘
Contractor shall; st ithe Snnc 3! ‘discretion, deliver. to the-
ConutcunsOf!‘pg_r nolmu'(hm fifteen (lS)dmanume date.
-of terminstion, 3 r:pon ("Tmmunn Report”) describing in
detall al) Scmm perforined; end the contract price’ eamed, to
.and includmgthe date of termination. The form, subject matter,

content, and number of copies of the. Temmination Report. sheil
bo identical to those of eny Final Reportd desa-ibed i the mahed
zxmsrr B. In additlon, &1 the Smts’s dwuulon. the Contractor
shall, mth{n lS days s of notice of urly temination, develop and

Page 3of 4
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submit 1 the Stste o Trensition ‘Plan-for services.under the:
Agresment.

10 DA'I‘AIACCESSICONF] DENTIALITW
PRESERVATION

10:1" As uszd in this Agfeement, the word !'data™ shall mean eli
information and things dmloped or obsained’ durfna the
perfnrmqncc of .ot acquired or developed by reason of, this,
Agreement; (nchading, buit oot limited to, oll studies, reports,
files, formulse, surveys, meps, chan.s. sound recordings, video:
meurdmp, pictorial. mpmdumm. drlwlnp. anltym ‘graphic’
representations; compuur programs, computer printouty, notes,
letters; memoranda, 7 pnpen anid documents, ell whetho
finithed or unfinished.

'10.2-All data and dniy-property which hag been reccived from
the State ot. pm:hued with mnds provided for that purpose.
under-this Agreanem, thatl be'the property of the State, and
shall be retumed to the State upon demand ot upon termination:
ofthu Agm:ment for.eny rezson.

103 Confidentislity of data éhiall b gov:mcd by N.H. RSA
Eh’ﬁter 91-A or other. mnmg law. Disclosure of data requires
prior written spproval of the State:

11 CONTRACTOR'S RELATION TO THE STATE. ‘Inthe
pe:romnce .of this. Agumem the Contnctot,u in el rupecu
[+ {ndependmt contrector, -end is. ne:ther an _egent ner an
‘Eniplayes. of-the Stage: Neither’ l.he Contmctor nor.any of its
ofMicers, gmployeu egents.or members shall have authority to,
bind the Stete or receive eny benefits, workers' .compensation or
Other emoluments provided by the State o' lts employus

hz ASSIGNMENI‘IDBLEGATIONISUBCONTRAC‘I‘S.
12 1 The Contrector shall not mngn.wr otherwise ransfer eny
lfnt:r:n ln this Agreement ml.hom the prior written noﬂu., which
shall be provided to-the Statc &t least fifteen (15) days prior 0
Ahe assignment, and o wrimn consent tofthe State..For purposes
mf this paragreph, Change "of Control shell constitute
sssignment, LCha.nge of Ccntrol" mesns' () merger;
consolidation; or & transaction or series of related trensactions in
wh:dl;n lhu:l party. iwogether with ity affilintes, becomes the
dlrut or indirect owner of fifty percent (S0%) or mere of the
volm; sheres or shifler-equity interests,-or combined voting
‘power of the Contrsctor, or (b) the s sale of alf or, suhmmlly all
‘of the axsets of the Cantractor..

ll 2 None of the Services shall be subcontrected by tho
.Contractor.without pricr_written notice snd consent of the Smc.
The Stmte is entitled to copies of sl subcontrscts and assignment
ngremum and sha!l not be bound by eny provision contained
.in 8 subcontrect or'en usignmem agreement o which.it.is note
jparty.

13, IN'DEMNIFICATION Unless otherwiso exemgpted by law,
‘the Contrector shall indemnify and hold harmlesy the Saate, its
officers end emplayus. from- and egeinst ity &nd all claims,
liabilities and costs for any perional injury or property dlmages.
palentor copyright infﬁngemem or other claims asserted against
the State, its, officers or’ employm ‘which erise. out of {or whlch
mnybeclumedtouiuouto!)ﬂnmor____ ¥

“
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Coau-mw ov,subcontrectors, tncluding but not limited to the.

e

nrgligence, reckless or intentiona! conduct. The State shsl! not.

be lable for any costy in‘ﬁﬁred by | tbe Contrlcw ansing‘nndar
s panagreph 1), Nmnhmﬂ‘mmfmhg, nothing herein
conulnedahlllbcdemedménrmmawnwofmonmgn
immunity of the State, which immunity uherebyrmrved to the'
State; ‘This covenant in' parsgreph’ 13 shall ‘survive the
termination of this Amcm.

14 lNSURANCE. .

,ldlmcmwhdl.uia»lsupemouﬂnm
continucusly -malntain .in force, ‘end  shal) require oy

subcontrector or assignee o obtain and maistain in force, the
followin; inturence:

14.1.] commercial gmml Iubxmy insurance ngnmn ol :!a:ms
of bodily injury, death: orpmpmy dzmege, in ‘emounts.of, not
1e33 then $1,000,000 per occirrence and $2,000,000 sggregate
or excess; end

14.1.2 special cause of loss coverdge form <overing ill pro propcny
subjeﬂ to' subperagreph’ 102 hérein, in an gmount Aot less than
£0% of the whols replacement value' of the pmputy
M.ﬂm;':oﬂdudmn'hed i.nsubm 14.1 herein shall be

on policy. forma end endorsements’ epproved for use in the, State

of New H.mpahm by the N.H. Department of Insurence;.end
mdbyhmnmlmedmﬂu&mofﬂw Rampsbhire.

4 3 The Contractor shall furnish to' the ‘Contracting-Offiect,
i'dentified in block. 19, 0t his or. - her. sutcessor, o wuf‘ute(s) of
sinsurince for el insurence required “under this, Agreement.
Oonmot ghail' also f furnish to the Contrecting ¢ Oﬂim identified
th block 1.9, or his or her successor, q:mﬁcue(l) of insurence
“for all renewal(s) of iAsurence fequired Under this Agieemicnt no
lnet ther ten (10) days prim- to: the expu:tlcn date. of each
{gkurence polu:y “The cmﬁwe(s) of insurance .and- eny
irenewals hereof shall be attached arid zre. incorporsted herein by
sreference.

15. WORKERS' COMPENSATION.

15.1 By zi:nlng‘thu agreement;,; the Contractor, agress; centifics
'end warrants that the Contractor is'in compliance with or exempt
ifrom, the requirements.of N.H. RSA chapiter 281-A {"Workers'
1Compenaation”).

152 To the extent the Contractor'is sub}ecl to the requirements
fof: N.H. RSA chepier 281-A, Contrector shitll. maintain, &nd
‘require any. subconmtor or assignee to.secure md maintain;
npaymcm of Worhcﬂ Compenmlon in eonneulnn' with
Lm{wua whnclrd\epcum pmposu to undmke pursusnito th:s

t. The Contractor shalt furni:h the Coatracllng Officer
identified th block 1.9, or Niy or her stcecssir, proof of Worliers"

/Compensation in the mannes, desuibad in N:H. RSA chnpt:r
i281°A end any npplicahla rmeml(s) lhmof which shall be
attached and are- moorporltad herein: by reference. The State
shall ot be rt:pcnub!c for. payment ol‘ any Worteu
Compmuncn premiims or for ey other Shaim or, benefit for
‘Contractor, of &y ‘subcontrector of employee of (CEAbRHOT,
‘which might erise’ under nppliuble Sute of New’ Hempshire
‘Workers' ‘Compensztion laws in connection  with e
performance of the Services under this'’Agreement.

Page'd of 4
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16. NOTICR! Any.notice by a.party hereto'to thic. other party
[sh:llbedumedwhnvebemdulydzlim'edotmmnmetm
{of mailing by. certified meil; postage prepaid, in.e Unifed Stutes
,mom“wmuummnmwmmm
blocks 1:2 2ad |4, herein.

17 AMENDMENT. This A’?p"wﬁ“uu ﬁuy‘b"é amended, Waived
«of dischirged only by &n instrument in writing signed by the
pmmhemonndonlyanaapprwalefmchmendmm
weiver or discharge by the Governor end Exceutive Council of
the Stlta ‘of New Hampshire unless no mch  epproval is required
under the clreumsiances pursusnt to'State law, rule or policy.

‘18. CHOICE OF LAW AND FORUM. This Agreement shell
(be; goverticd, interpreted and construed in"eccordence with the
lavu of tho State.of New Hampshire, and i3 binding upan snd
linures to the bencfit of the partics and their respective successon
&nd assigns. The wonlma used.in this Agreement is the wording
‘chosen by the parties to express their: mul:ul intent; and no rule
of construction shall be: epplicd against or 'in favor of any party..
‘Any sctions arising out of this: Agreement shall be brought and
mainmm:d in, New Hampshire Superior Court which’ .shall have
exclusive ;urisdmmn thereof:

H9.. CONFLICTING "TERMS. [l" the event of o conflict
between the terms of.this P-37 form (u modificd. in. EXHIBIT
A) end/or, attechments and amendmem thereof; the terms of the
P37 (as modified i EXHIBIT-A) shell control.

20, THIRD PARTIES: The pamu heréto do not intend 10
bme!‘ t any: third panties and this ‘Agreement shslt ‘not be:
cmmrued to confer.eny such benefit.

21. HEADINGS., The heedings ﬂmghoul the Agreemcm are
for rtfcren:e purposes only, and. ‘the words contained thereis:
SKall A na;way be hield'to explain, mod:fy nmphl‘y or sid in the
imerpmat_mn construction or meaning of the provisions pf this

Agreement.

232: SPECIAL PROVISIONS Additional or modifying
provisions set-forth in the attached EXHKIBIT A are incorporated
Wértin by Teference.

13 SEVE:RABILITV in the cvau any of the pmvlslons ofthis
Agreement-e Bre held by a court of competent jurisdiction to be
contrary o kny state ar fe federa) 1sw, the remaining provisions of
this'Agreement will remain in-full foree and effect.

24, ENTIRE.AGREEMENT! This Agmement.,wh[ch may be:
exccut:d ine number.of counterparts, uch of ‘which shall bé
deemed an- orlxi.nul constitutes the entire agreement and’
undamndmgnbtm the parties, and supur.d:s sl prior
agmmm end undérstanidisigi with i mpec: 1o the subject matter”
hereof.
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EXHIBIT A,
Special Provisions
e Additional Exhidis D-G
Federal Certification 2 CFR 200.415:

[

Requlred “certifications‘include: (2) To-assure/ihit éxperiditurés afe propér and’in.sccordance with the

- ) = terms.end conditions.of the! Federnl award- &nd! appfovad projecs budgets, ‘the. nnnual and l'mal fiscal
reports or mchers requ:s!mg payment under the ngreements must include & ccmﬂcanon. slg,ntd by an
official who'is suthorized to'tegally-bind the non-Federal entity;-which resds os rol!ows

By sigring this report, f.cenify lo the best of my, k.nowledge end belief thet the report is true, complete,
end accurate_and the expenditures, disbursements, ind cash rw:apum for,the purposes and’ obje:ﬂv:s

# ‘et forth in the terms:and, conditions’ of.the chml award: 1 am-awere lhat any, faise;: fictitious, or
‘fraudulent mformal:on*or Im:J nmlmon of any mnlenal af'act ‘may; subjw me to-criminzl, civil or
ndmmm:ve penalnu for fmrd fulse ~STBtEMmeNts, false claims or otherwise. (U.S. Code Title 18;
Secnon NIII and Title-31, Secunn: 3729-3730 and'3801-3812),
=
&5 i
15
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& Cavzroct Bensesn Gid Mertating, nc.. and the New Hompchire Departinest of Edwoption
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EXHIBIT B 5

Scopeof Services,

Gud. Mutcling*lnc.f(“cud Mnrtcnng") will providc. through the New Hamp@:re Depaniment of Educnhon
("NHED! s ; ‘marketing campaign w0 pmmou.- reading end. hlerncy w:thm New:Hampshire: ‘(*Program"™), The
fcnmpugn prognm -will.target parents and ‘guardians of, chlldren ‘who heve nol,yet entered schoo!, with the:gosl
of encouraging lhem to hzlp childrr.n develop. compctem mdmg ond literacy skilis. It will elsotarget teschers,
community groups | lhat work with children end families, libraries; school disiricts and broader communities. The
obijective isto pmmoie the love of reeding among New' Hampshlre youzh es well as strong | literacy. skills, rudmg

pmﬁcuency end. lhe :mporume of: be:ornma life- Ian; reeders

s

.Gud Marketing shall lmp!emcnt the followmgr ﬁve phases ofprogrnm nclwiues. with zn estimeted stort.of work
'date on September, I -2022 and-an esummd launch date for the end of November 2022. The campaign will
operate until. Du:embtr 31,2023 No less than ei the begmmng and completion of cach Phase, Gud Marketing
owill meetiwith NHED {vmually or.in person) 10 enstre:alignment with NHED: objel:nves. inc!udmg NHED

-approvel of messaging &nd conitenl.

rPhau One (utlmnlc time: to complete:one. weeli fram mrl of contrncl)

[T}

Meet. wnh and survey key constituents lo: undemand and develop projecl objeclives,

stcuss petfomn:e ‘outcomes, 'set. lhe foundallon for ihe project-and expand the undr.rsmndfng or
pnonu:s

Dcvclop s dmlled work p[nn mcludmg 8 road map with: ummg and’ nlloc.uted budgeis,

iPhose Two (cstnmnlcd timeto complete: hvo weeks: nncr completion of Phase One)

L
4 -
it
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iThe first round of remm:h will be:initisled io; help identify effeclive: messaging end mntemls that
rcsonm wiih'the' key audience while focusmg an:parents and: guardwm of children who have not

yer entr.red school teachersand cornmumty orgamunons

‘Secondary mtrth is implernenred tohelpdrefia compmhenswe campaign bnefhlghhgh:lng Rosls
based.on pnomses, scrvices and recommendations; i
|nves|ignu: census:data 1o undesstend key sudiences and conduct’ anatysls of, lileracy campa:gns
nétionwide to.identify evidence of § sucew in language, messaging and iaeies!

Conduct media enalysis-of the targel audience 10 determiné and develop edvértising opportunities
end develop 4 strategic direction.on memgmg %

tPhase Three (estimated- t:mc tocomplete: three melu nfter completion of Phne-'rwo)

.
fers »

Establish: an odvemsing campangn plan Io gromote reading'a and httracy, which mll mclude goals

“and ObthlthS, h!gh-lmp&tl messngmg, cmuve direetion, them:s 8 logo and sirong mglme or

slogun
Crezte e media impact engegement plan and edvertising opportunities thattarget |dcnh!' ed audience

-lnd will trigger the desired outcome, awarencs: , sction and. behavior change to resd more fiequently

end’ fyenily..
Draft & campaign calendar.for |mplememma odvemsma,
The. messagmg 3 framework willinclidde dwers:ly and'inclusion considerations.

Phnu Four. (utlmatcd llme to complele five to'nine weeks’ after com plctinn of Phnu three conlinuiug for
durullon ol’conlrul) ’

»)
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Implcmem Advenising Campmgn Plan us!ng LY w:b-based (rn:kmg system \.‘n’l:arltau'uulgv

teslmg.
The crulion ofatl delwerlblu ns ‘based on & schedule! end 8 paid media tcam will create the detiled
medla schedulc

Contruct hniucdmm&lx. e the' Miw Hoegshire Oupeertmes o Education
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4 EXHIBIT'B. CONTINUED 2

The eatned imedis team:will gamer interest. and pertnerships, Biid.the owned media team lmll
develop:a social strategy-to:suppan ond-reinforce advertising fools.: Mnrkcllng lhruugh the: use of
billboards, bus billboards, telévision commercisls, radio ods, on e-pagm “emuil blasts, and other
nppoﬂmilies should be considercd/utilized s o way to promate. reading:

Launch a social media, campaign thal includes a pm:nc: on Feccbook, Instagram and Twitter that
highlights the key- mc.ssagmg points.

Create'n landing page that provides & web’ presence for the progrem.,

Dmtop o'video series (wnh five: \ndeos) that! cxplams the i lrnponmce of reading end early literacy
ina I:ghthnned and fun way. A few vidcos in this series will ,target parenis and guardigns,
explaining why rudmg to their children iy unpernuve and: demhn; the benefits of vnsmng the
library often and even hundmg lhclr chitdrenbooks to explore Other videos in this series will iarget
young | chiidren Girectly 10:increase théir love of reading and boost literecy. The prepraduction will
tike 1wo (G thres weeks,!followed By one week.of filiing ind five weeks ol'poslprodur.tmn

Phnse Five (estimated time to’complete, from date’ ol' laasich. unhl end of contract dete, Decem ber 3, 2023}

.

The Gud Matketing ‘media” teain:will monimr;md optxmlu all pluemcnu lo ensure return:an
Inmlmtnh

Monlhly Tepohting'to NHED of the perfomnncc of the various prornouonal placements,

Al the' completion ‘of the campaigs, Gt;d Mukeung will’ devtlup o detailed campaign report that
hughhghu the effettiveness of ezch componentiof the performance outcomes:

gl

‘Comtroct benseen Cud Markeiing, inc., ond ile New Hompshire Depereme:y of Edwention-

by

&

-
.



¢ 13

,-.ii.

a*"-’

.Q

W

EXHIBITC -
i Bow Method of Payment i
Pricing has been divided info five segments fo comrespond with the fivé phased i the Scope of Services.
. __'Phase. Deliverables FY23 FY24
[Phaseone | Partmer inteke survey, launch meeting'and $2,500
y deve!opmenl of detniled wod:
iPhase two Research, secondary research, media $4.000.
. unnlym v
{Phase three | Develep edvenising campaign '$13.000
TPhiscTour, | Develop and implement sdvertising $20,000 $20,000
campaign and.delermine,and.dévelop
adventising opportuniities:
"Paid media - '$213,500 $101,500
Eamed media TT812,5001 $12,500
Owned medie B $7.500 $7,500
'; ¥ ‘Video serics '$75,000
Phase five | Campaign successreport $1,500
# o JOTAL [ $150000 $145,000

: Upon. mutual bgreemem between the state contm:lmg officer end the coniractor, line ltems
"in this budpel "“Yf ‘be-edjusied one to enother, .but.in no cases shall the total budger-exceed'the. pri:e limitation

of $495,000. a

Source g[ EHBHIIIB Fund: ‘to'support’ ihss r:quesc are: nvallabfe in the account titled ESSER 1I-ARP'2021 for
FY2}, endare anuelpuled to be avnlllble in’ F.«Y24 upon. ithe: avnilablmy and cnnllmled nppropnalton of funds'in
the future opem:ng budget, with 'the.abilify, to adjust:encumbrances between-fi iscel years through 'the:Budget
Office.without, further, Govemor.and Council: approval fif.needed and )usuﬁed as follows.

_EX2
$350,000

&
06-56-562010-24370000-102:50073 1
Contracts for Prog Servi,

EY24
$145,000

MEMQILM‘!I Paymen! is10 be made monthly on the basis of invoices which are supported by & summary
of activities that' havc ‘token place i in: accnrdancc wuth the. lenns of thig sgreement; slong wnlh a’detailed listing
of expenses. lncurred Il otherwise correet end accepublc, paymcnu,»gnl_l be.made for | 00% of ihe expenditures
listed. Invoices shall be submlited electronically.to:

s

Kimbérly Houghton
i rly.c. i i Q1L . ir
) EInon !

Comtrnct benvetn Gred Algrizting, e ond e New Howgishive Ouportmgni of Edneation

i
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EXHIBIT D
Contrector/Obligations

Contrects. in excesi of ‘the isiiplified scquisition ‘threshiold (cumently €U at '$250,000) must address
sdministrative, contractaal, or lgﬁnl!rgmédiig iin‘ingiences. where the contractors violaie or ‘bresch
coniractiterms,.and provide [or.siich sarictions and penalties es appropriate. Reference:

1 C.F.R./§200:326 and 2 C.F.R.1200, Appéiidix |1, required contract clauses, i 5

The contrectss scknowledges that 31 U'SIC. Chag. 38 (Adiisistrative Remedics for False Claims and
‘Statements) applies to fhe coniracior's actions périsininig to this contract. ’

The Contractor, certifies and-affinns 'lhgtrulhfuln"g_i"_s’a‘iid_gc‘:ghrgcy‘pf cach sgq‘t'gmﬁem;gf its certification'and
disclosure; if. any.. In-addition, the. Contractorunderstands and tgrees that the provisionsiof 31 U:S.C..§

3801 et seq., apply.to this centification end disclosure, if any., ]
-Breach

A breagh of The contract ¢lauses abové may be grounds for termination of the contract, and for.debarment
85 8 contractor and subcontrector-as provided iin 29°C.F.R. § 5.12. o

{Fraud and False'Statements - . .

"The Contractorunds stands thai, ifthe projéct:which is the'sibject of this Contract is financed.in'whole:or
:in: part_by feders] funds, ‘thal if the undersigned, the «tompany! that the Contractor;represents; or any.
iemployee or agent thereof, kinowingly.makes eny folse $latement, lFepresentation, ceport or claim as:to'the
«chigracter, quality, quantity; or cost of material used or {0 be.uséd, OF quantity orquality-work performed ar
to-be ‘performed, or makes any-false.siatemeni or ‘fepresentation ,of a material fact” in’ any Statement,
,centificate, or; report; the Contrector and any company that the Coatractor represents may be. subject to

prosecution under the provision of 18 USC §1001.end §1020.

J;! e, . .
Enavironmeatsl Protection;

(Thisclouse.is applicoble if d\i‘:'Cong”Ig exceeds $150,000. I epplies to Fe'd_g”rhl-jidr'chfithcl; only’)

LSt

“The.Contractor'is required_to comply with ail’applicable. standards, ordérs or. reqgircments issuéd ander

Section 306 of the Ciean AirAc 1(42 U:S.C. 1857 (h),/Siction S08'of the Clean' Water Act (33 US.C. 1368),

Executive:Order, 11738, and _E._hy_ri_\pg_rqgg{gl;?mlcclion A\g,ency\"(EPh)‘,mg_ulhtibnsg'GO-CFR'Pn’ﬂ 15} which
prohibit.the use;under'non:exempt: Federal contracts, grants:or loans of facilities included on the EPA List

of Violsting .Facilities: Violstions' shall ibe reported to the FHWA and to the US..EPA Assistamt
‘Administrator for Enforcement.

Procurement of Recovered Materialy '

In accordance with, Section 6002 of the Solid. Waste: Disposal Act(d42 U.SIC..§ 6962),.State agericies gnd
agencies of, _i'ppliili__c,quy_bdj\jjgicgjgfnt_s_ute‘lﬁnt-am‘.using spproprigied Federal funds’for procurement must
procure items designated in guidelines of #ié Eavironmentol Protection Agency (EPA).a1 40 CFR 247 that
containthe highest percentage of recovered materials practicable, gonsistéat.with maintaining 8'satisfactory’
level of competitionywhere the purchase price of the‘item-exceeds $10,000 or the value.of the quantity
ecquired-in’ the.preceding fiscal year exceeded $10,000;,musi procure $6lid waste menagement services.in
& .mannér ithat "maxirbiz’c_s' ienergy ‘and ;resource recovery; and must have 'established -an affirmative
procurement progrem. for procurement of tecovered’materials identified i the EPA guidelines.,
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ExhibitE.
Federn) D'ebhi‘rriimt and Siu’pensibn

&. By signature on.thi3 Contrect, the Contractor centifies its. eo:nphnnce..md the compliance-of its
Sub-Contractors, presem or-future, 2, by.stating that any person usoclated therewith in the capacity
-of owner, panner dm:clor. officer, prmclpal investor, project direcior, manager, uudutor. gr-any
‘posmon of suthority involving” federa) funds:

1. I3 a6l curently wnder suspension, debarment, voluritary exclusion, -or determingtion of
inéligibility by eny Fédéral Agency;

21 NHED; ni6t hibve a pripdsed debarment Gending;

3.. Hes not ‘been 'suspended, debarred, Volinterily excluded' or -defermined ineligible by -any
Federsl- Agency within the past three (3) years; and.

.4t Has not been'indicted, convicied, orihad.a Civil judgment rtndemd agninst the firm by 8 count
-of:compeient Junsd-cnon in any mancr involving fraud or official misconduct within the past
three 3)years.

b. Where the.Coniractor or its Sub-Contracfor is unable-to.cenify to the: statément in Section a.l.
ebove, the Contractor or-its‘Sub-Contractor shall'be declared melugnble to enter into Contract gr
participate:in.the project.

. Wbete the Contrlctor or: Sub-Conmclor is unablé to cemfy to any of the statements, as Ilsted in,

explarut:on to rhe NHED The eemr ification orexplananon shall be considered m cnnnecuon wnth
the'NHED's deterinmmon whcthu- to.enter into. Coulract

iF'!

The Contrector shall provide immediate written nonce to the NHED if, at any time,
the:( Contrncroror T Sub-Commmr, Ieam that its Debmnenl and Suspension centification has
become erroneous by reason of changed circumstances:

Revized 62521
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Exhibit F

Anti:Lobbyinp

The Controctor agrees to. comply: with! the pmwslons of Section 319 of Pubhcl Lew 101.121,
Government wide Gusdnnce forNew. Resmcuons oh Lobbying, and 3) U.S.C. 1352,:and further.ngrees

that:

o

Revised 6-25-21

to.have the Contractor's: rtpremtauve. Execute the following Certifi calion:
The Contractor ceriifies; by signing and submitting this. contract, to the besi'of. histher knowledge and belief,

eH

No federn) cppropmted funds have been: paid or shall be pud by-or.on behalf.of the undersigned,
to lny person, for.mﬂuencmg or attempting to influénée any oﬂ'cer.or employes of any'State-or
Fedenl Agency, 8 Member of Congmss, si officer. or emplqytc of Congress, or an employee of a.

membcr of Congvess in cohnection with the Aawarding of any 'Federal contrect, the makmg of anyl '

federn) ‘gront, the. mnkmg of any federa] logn, the entering mto any. cooperative agreement and the;
extension’: conlmunuog, “renewal amendment; or modification of any Federal contrect_grant, foan,
or coopmnve grecment.

If "any funds other than (ederally-oppropriated funds havelbeen paid or.shall be paid'to any person,
for mﬂuencmg or. anempnng to.influenice an officer.or empldyee 6F any Federal Agency, s Member
of Congﬂ:ss, and officer:or employee of Congress,.or.an employee of a: Member of Congress in
connection:with:this. Federal. contrut: grant; loan, or cooperative sgreement, the undersigned shall
complete and ‘sibmit the “Disclosure of Lobbying. Activities” I'orm in accordance with its
mstructlons, )

This:centification iis 8 material n:presenuuon of fact: upon-which reliance:was placed when this
fransaction was. made or.entered info. Submission of this certification’is a prerequisite for meking!
end entering into  thig transaction‘imposed by Section 1352; Title:31 and U.5..Code. Any person

whio feils to F le the requzred certification’ shal! be subjcct to a'civil penaity. of not less than $10,000.

nnd not more ‘then’ SIOD 000 foz ‘each such’ failure.

contract that’ ishall require that the language of this:

.czmﬁcauon be mcluded in subconrra:ts wulh all Sub-Conmelor(s) end low:r-uer $ub-Contractors:

whnch exceed $10D OQD nnd thnteall such Sub‘Conmctors and. Iow:r-ncr Sub-Con:racrors shall
centify nnd disclose gecordingly!

. The NHED shall kezp, lhe ﬁn‘n s'certification on.file as part of ity ongmal contract:-The Cantractor’

shall keep;ndmdual cemﬁcanons fromall Sub.| Conmctors and | lower:iier Sib-Contractors on file.
Ccmf' cation shall be mnmed for three (3) yeary followmg complet:on and scceptance of any given
project.
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"ExBibit G

TR F

Rigi!ts'to Invcntlohs‘Muderﬁi:der"i Contraét, Copy Rights and Confidentidlity .

nghu to’ lnven!ions Made Urider a Contract or’Agnemtm

Comrncu or ‘agreements for, the, performance of expenmemnl dev:lopmeuul or-research ‘work' shall
pmvrde for.ihe rights of the Federal Government'and the recipient in.any resulting invention in accordance
wnh 37 CFR pert:40], “Rights to’lnventions Mede by Nonprofit Orgnmnhons end Small Business Firms
Under Govemnmu ‘Grants, Contracts.and Cooperetive:Agreements,”‘and any implementing: regulations
issued by the; NHED..

Y
Any d:wovery orinvention'that arises’ durmg the, course : of the contract shail be repomd toihe NHED. The
Comraclor is n:qulrtd t6 disclose [nventions prornptly to the ccntmcting officer (within 2 months) after the
mvmror discloses it in writing 10 ‘contractor persannel, mponsable for patent matters. The awarding aaency
shnll determine how rights:in.the invention/discovery,shall'be dliocated consistent with*Government Patent
* Policy™and Title 37 C.F.R. § 401. o . i

Couﬁdentla!lty
All Written“snd ors! informstion and misterisls d:scloscd or prowded by thie-NHED under this-agrezment
constitutés Confidential Information, tegnrdlcss of whether such.information was pmvnded before or.after
the date on’ lhus lgmmen! or how it was provided.

T The Contrnctor and repmenmnvcs theredf, ecknowiedge that by making use of-scquiring o edding.fo
information aboul maiters and.date related to.this agreément, which are confidential to lhc NHED and its
partners; :must remainthe exclusive property of the NHED.

‘Confidential information means alt dats end mfonnntuon related to the busmcss nnd opcrauon of the NHED,
mcludmg bql not timited-1p ol school and student dats contained iniNH Title XV; Educauon Chapters 186
200..

Conf'denml information mcludes but:is'not Jimited to, student:and.school district da(a, revenue and cost
mformatron the source code l‘or computer softivare: nnd heidware, products owned.i in pan o in whiole by'
R theNH ED, ﬁnancm! informetion, partner mromanon(mcludmg the, :dmmy of NHED partners), Contractor
anr] supphcr mformahon {including the’ ‘}dentity ofNHED Contractors and suppher:) ‘snd any information’
thur hes been marked “confidential” or “proprietary™.or wuh the like.designation. Durmg the term oflhns
contract-the’ Contractor agreesito abide by such.rules.as may: be adopted from.time to iimg by the NHED: to
lmmmam ‘the'security of sll confi dential jinformation. The Contractor.further agrees that it will always regard
& end preserve_es conﬁdenml mforrnauonldm ‘received during the performance of this contrict. The:-
Conmctor wall ot use, copy;: make rlotes or use.excerpts of any confidentialinformation, nor. rwill it 3wc.
-disclose, prowdc sccess to;-or: otherwasc make avmlable any:confi destial information.to: eny:person not
employed or contracied. by the NHED. or subconitracted wiih the Contractor: =

Qwnership of Intclicetual; Property.

..The NHED shall retain ownershlp of all sdufce data and other mtellectugl property of the NHED prowded
‘fothe Conmctor in-order to complete:the services of :ihis agrccmenl As well the NHED will retain
copyught ownersmp for any and all'materials, patents and’intellectual’ property’ plroduccd 1nr.ludmg, but
not I:mlted to, brochures, resource directories; prolocols; gu:delmes posters, or repons The Contractor
shall not’ reproduce any materisls for.purposes other.than use for the terms inder. the contract without prier
written appmvnl from the NHED

W

Revized 6-25:21 [ "
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Certilicate of Authority.

1, Jill Holden; hereby-certify.that | am duly elected:Clerk/Secretary/Officer.6f Gd Macketing.
| ﬁeref)y ccﬂffz the following is'a true ¢opy.of.the current Byla‘ws or. Articles of ]nco(pontion‘o'!:.the
Corpou'ti&tiIa'nd;m'alﬁthng,ylle‘othnicles of lncorporntion-ndflmorizc the i’ollowing;ofﬁcmior' ;

positions to bind the Corporetion for.contractual obligations Deborah Horak, Principal/Presideri

s te

I fﬂnhercm'i_fy that it is.understood that the:State of New Hampshire:will rely on this.certificate as

] ih

ef‘n&;h&e_that.t'he‘person.listed:abové;cuh%mly otéupies the position indicated and thar they have:full,

authority to bind the corporation,

paTED: _7=f9=2\ . . aTiEsT
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" State of New Hampshire
Department of State

CERTIFICATE . :

I, David M. Seantan: Secretary of State of tic State of New Hampshire, do heredy centify that GUD MARKETING, INC is,
o Michigan Profit Corporation registered to ransact Business in Néw Himpshire on July 29,'2022. 1 further cedtify ihit-all féés and
documenis required by UK Secreiary of SME S Gffice Hive been received dnd'is 1 good suanding as faras this office is concemed.
£ i
Business 1D 907579
Cenificate Numiber: 00038391 5$
IN.TESTIMONY ‘WHEREOF.
T:hereto setmy hand end cause (o be affixed
.the Sea) of the State of New Hempshire,
his, 3rd day of Augisst A1D. 2022,
S o
il i :
o : e =
David M.Scanlan;
Secrewry of Siate
=
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NECoREY CERTIFICATE OF LIABILITY INSURANCE " toons

thH

THIS: CERTIFICATE IS {3SUED AS A.MATTER OF “INFORMATION ONLY AND’ CONFER! KO'RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIRCATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND; EXTEND OR- ALTER THE COVERAGE AFFORDED BY, TME POLICIES
BELOW. TWIS CERTIFICATE OF INSURANCE' DOES_NOT "CONSTITUTE A CONTRACT’
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE KOLDER.

“THE I3SUING INSURER(S), AUTHORIZED

MPORTANT:. If the cerlificate holder Il m ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
n SUBRQOAMN‘.!IS WAIVED, . subject’ to'the -terms and conditions of the policy, certain pollcies may requiré an andorpemant. A statsment on
this cmﬂﬂuh does not confer rights w lm contficate holder in leu of such sndors sment{s).

T Chery! Grimes

'3.;,, "‘-'g,“'- tac. £V ey (617) 402-1316 ]

Lanaslng, X )

ERED m"' m‘ "'. .-'anmm' 11 | m’“mnsg gn 8988
'GUD Marketing Inc LrunmaciAceldent Fund ng Co 19168
1222 Tumner, Sults ¥4 Al {
Laaing; 80 48308  sesynen g Hanover Insurance Co 22292

TR -
CERTIFICATE NUMBER: REVISION NUMBER:

THIS 1S.TO CEATIFY THAT THE POLICIES OF INSURANCE USTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOQ
- INDICATED. MTHS'I’MWG AN REQUIREMENT:. TERM:OR CONDITION OF “ANY -CONTRACT OR OTHER DOCUMENT,WATH RESPECT TO WHICK THIS
CERTINICATE MAY BE ISSUED OR MAY. PERTAIN, THE INSURANCE AFFOROED BY THE POUCIES DESCRIBED FEREINISSUBJECT»TOMM‘IM
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID

CLAIMS.

-;':

3

e TYPE OF EURANCE h POLICY ImBEA Y Lieims
(A ] X '| conezacuy aeneRAL LARUTY! " : ‘ . A z.ooo,aﬁ
| cirmessson: (K] oocm | x x.‘—’y 1231021 [12a0n G L) ) 660w
= : oppudmisein s T500
] . : o LPXREORAL A AQVRUURY |y
nﬂﬁm srex Goony socmecare 1y 4.000.000
X | roucy we 1 i aaran 1,000,
9 ; . " -
L3 AUTCROBLE LABLITY b L P 7,053,500
| weran 1273112021, 123112022 L poons supmy e pecery 1
) P ey regEe
[ X} 5P oy Pl A W
1
A X | uneaniia uan, _&m 3 JE ____mmm_ 2,000,000
1T [ ocsswmn [ | cunswor| X 23102V | 1232032 [ cnranre " 000,000
{oeo | X [mgrommons 10,080 " ‘
e CPLTORT ALY , X | Bin
’I;_n_w O s ﬁ WIA
" Ao weher o
TP_E.%HEOMBO . [Ti[ /7> P
€ [Fidattty/Crime Bond e
¥ s T ) )
_CERTIFICATE HOLOER = - CA N
SHOULD ANY OF THE AGOVE DESCRIBED POLICTES 0 CANCELLED BEFORE
mwwnmwmaswm(m) nc?: an:cammn“l:sﬁ DNEREOP. WOTICE ‘WOLL. B8 OSLNERED In
Concord; HH 03301
Ammmm
,I
ACORD‘RS (m‘ﬂl’ B 0 1985-2015 ACORD CORPORATION. All rights m

mnconommmmmum-emmoucuan o



