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CoMMISSIONER H. Andy Crews
Over $2 Billion and Counting for our Schools EXECUTIVE DIRECTOR Charles R. Mclntyre

April 5, 2021

His Excellency, Governor Christopher T. Sununu
and the Honorable Council

State House

Concord, New Hampshire 03301

REQUESTED ACTION

Authorize the New Hampshire Lottery Commission® (Lottery) to amend a contract with Scientific Games
International, Inc. (SGI) of Alpharetta, Georgia (vendor #175862) for instant ticket printing and related services
by adding certain enhanced instant cooperative services, extending the end date from July 1, 2021 to June 30,
2027, and increasing the price limitation by $420,000.00 plus a percentage of revenue from sales, increasing the
contract from $10,580,000.00 to $11,000,000.00, plus 3.99% gross gaming revenue for SGI games, and 2.2% of
third party games. The original contract was approved by Governor and Executive Council on June 21, 2017 (Item
#125) and contained a two year renewal option. This six year extension is longer than the two year extension term
in the original contract making this amendment sole source. The source of funds for this contract is 100% Lottery
Funds.

Funds are anticipated to be available for Fiscal Years 2022 through 2027, upon the availability and continued
appropriation of funds in the future operating budgets, with the authority to adjust encumbrances amongst fiscal
years within the price limitation through the Budget Office, if needed and justified:

06-083-083-830013-10290000 - Lottery Division:

State FY Class-Account ClassTitle Amount
2022 106-500858 Goods for Resale $1,500,000.00
2023 106-500858 Goods for Resale $1,500,000.00
2024 106-500858 Goods for Resale $2,000,000.00
2025 106-500858 Goods for Resale $2,000,000.00
2026 106-500858 Goods for Resale $2,000,000.00
2027 106-500858 Goods for Resale $2,000,000.00
Total: $11,000,000.00
EXPLANATION -

The Lottery and SGI are nearing the completion of a four (4) year contract for instant ticket printing services,
which was the result of a competitive Request for Proposal (RFP) bidding process in 2017. SGI was the top scoring
vendor during the RFP process and has provided excellent products and services during the contract term. SGI, as
the Lottery’s primary instant ticket vendor, has assisted the Lottery is achieving approximately 30% growth in
instant ticket sales between fiscal years 2018 and 2021.

Based on the 2017 RFP and existing contract, Lottery has the option to exercise additional services from SGI
relating to instant ticket sales and distribution. Lottery believes that these enhanced services are necessary to
continue the growth in sales achieved over the last three years. The enhanced services include hiring of four New
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Hampshire based sales personnel, deployment of new sales tracking technology, and improved efficiencies in
logistics and distribution.

In light of the technological and personnel investments to be provided by SGI, the Lottery is seeking a six (6) year
extension of the existing agreement. Lottery is further seeking a change of pricing from a‘straight fee model to a
revenue sharing model. By adopting a revenue sharing model, SGI is incentivized to grow sales and revenue
aligning the contractor’s financial interest with the Lottery. The Lottery currently uses this model with all of its
other major gaming contractors. The proposed extension also provides Lottery with a contractual budget to
purchase ticket enhancements, including licenses and specialized printing techniques, in an amount not to exceed
$11,000,000 over the six year extension term.

The New Hampshire Lottery Commission respectfully requests approval to enter into this contract amendment
and extension for instant ticket printing and related services with Scientific Games International, Inc.

Respectfully submitted,

ool @

Charles R. McInt
Executive Direc
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Extension and Amendment to Contract Between
The New Hampshire Lottery Commission
and
Scientific Games International, Inc,
for
Instant Ticket Printing and Related Services

This Amendment is made and cntered into by and between the New Hampshire Lotlery
Commission (“Commission’™) and Scientific Games International, Inc. (“SGI” or “Contractor™),
collectively referred to as “the Partics,” as follows:

WHEREAS, the Parties entered into a contract agreement for instant ticket printing and
related services approved by Governor & Council on June 21, 2017 (liem #125) and
commencing on July 1, 2017 with a completion date of June 30, 2021 (the “Contract™);

WHEREAS, the Contract was a result of a competitive Request for Proposals (“RFP”)
issued by the Commission on January 3, 2017 and Amended on February 21, 2017,

WHEREAS, SGI was the highest scoring bidder under the RFP and was awarded the
Contract;

WHEREAS, the RFP and Contract allow for the Commission to exercise optional
enhanced partnership services from the vendors including but not limited to providing a software
application for sales representatives to streamline their workflow (“LSR App™) and providing a
cooperative services program for instant ticket games including warchouse, shipping, distribution
and retail ticket ordering services (“Cooperative Services”™),

WHEREAS, the Contraclt allows for the Commission (o extend the Contract by two years
wilh the consent of SGI;

WHEREAS, the Commission is secking to exercisc the option for SGI 10 perform certain
cnhanced partnership services refating to instant tickets, including the LSR App and Cooperative
Services as sei forth in the RFP;

WHEREAS, the Parties understand and agree that the optional ecnhanced partnership
services will require an investment from SGI, including hinng of additional personnel and
acquisition of technology and that such an investment is not feasible for the existing two-year
cxtension lerm;

WHEREAS, the Commission agrees that it is in their best interest to exercise the optional
enhanced partncrship services over a longer period than the extension period remaining under the
Contract;

WHEREAS, the Commissicn desires to change the pricing structure of the contract 1o
compensate SGI based on the revenue generated by sales of instant tickets consistent with the
Commission’s other major gaming vendor contracts;



WHEREAS, the Commission has requested and SGI has provided a proposal for
enhanced services for six ycars based on a percentage of gross gaming revenue fee structure;

NOW, THEREFORE, the Partics agree to amend the Contract as {ollows:
Amend Section 1.7- Completion Date to Delete June 30, 2021 and Add June 30, 2027.
Amend Section 1.8 — Price Limitation 1o Delete $10,580,000 and Add Scc Exhibit B.

Amend Exhibit A — Scope of Services to Delete the existing language and Replace as
follows:

The scope of scrvices is set forth in the following documents, which are hereby incorporated by
reference into this agreement:

This Amendment Lo the Contract;

The Contract approved by Governor & Council on June 21, 2017, as amended;
The Request for Proposal for Instant Ticket Printing and Related Services dated
January 3, 2017 and amended on February 21, 2017,

Vendor Questions to the RFP and Lottery Responses;

The Proposal for Instant Ticket Printing and Related Services Contract Extension
dated April 3% , 2021 (the “April 5%, 2021 Proposal™);

The SGI Proposal dated March 6, 2017.
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In the event of a conflict in the language between any of these documents, the terms
and provisions of the documents appearing higher on this list will be given priority over any
conflicting document(s).

Special Provisions Relating to Enhanced Parinership Services of the April 5% 2021 Proposal

SGI agrees that the following enhanced partnership services will be available on July 1, 2021 or
at a later date agreed to by the Commission:

>

Three (3) Concord, NH based inside sales stafl personnel trained in the Commission’s
instant ticket portfolio;

A slate of the art invenlory management system;

Development and deployment of an LSR App;

A Director of Instant Product Program based in Concord, NH;

A full scale logistics and shipping solution for delivering instant tickets lo retailers.

moOw

These services shall be provided in the manner set forth in the April 5* 2021 Proposal.

With respect to personnel provided under the Enhanced Partnership Services of the April 5
2021 Proposal, SGI will provide the names and qualifications of the proposed personnel to the
Commission prior o hiring, including the results of any background checks conducted by SGI.



The Commission shall have the right to approve the hiring of the personncl, which shall not be
unrgasonably withheld.

The Parties understand and agree that not all Enhanced Partnership Services included in the April
5% 2021 Proposal will be available as of July 1, 2021 and/or that duplication of these cfforts may
be required for some period of time during the transfer of responsibilities. Accordingly, the
Partics agree to meet on or before October 31, 2021 to negotiate a credit to be paid by SGI to the
Commission relating (o services that were not available during the witial four (4) months of the
extension period or relating to duplication of costs borne by the Commission during this period.
SGI agrees o make all efforts to fully transition these services by November 1, 2021.

Amend Exhibit B —Payment Schedule to Delete the existing language and Replace as
foliows:

Commencing on July I, 2021, the Commission shall make payment for tickets and services,
including Enhanced Partnership Services, at the raies sct forth below:

The Commission will pay SGI 3.99% of gross gaming revenue ("GGR”) for physical instant
ticket games produced by SGI (“Base Ticket Pricing™). For the purposes of this agreement, GGR
is defined as instant ticket sales based on scttlements less prize payout for instant tickets.

The Commission will pay SGI 2.20% of GGR for services relating to physical instant tickets
sales based on settlements by any other vendor.

The Commission will provide sales data in a format acceptable 1o SGI for the purposcs of
allowing SGI to formulatc invoicing for the services set forth in this Amendment, Payment of
SGI invoices shall be made within 30 days of receipt by the Commission.

The Parties agree that there may be limited instances where a GGR percentage model is not
appropriale for pricing a game, such as a “free to play” or promotional game. If the Partics so
agrec, the Commission will pay for such games using the pricing model set forth in the April 5,
2021 Proposal.

In addition to the Base Ticket Pricing set forth above, the Commission shall have the option to
purchase ticket enhancements and licenses as set forth in Section 4.1 of the RFP. Such options
shall be priced in the manner sct forth in the SGI Proposal dated March 6 2017 and the April 5*,
2021 Proposal. The Parties recognize that additional enhancements and licenses may become
available during the term of the agreement. SGI agrees that it will make enhancements available
to the Commission using the NASPL Best Practice Pricing Methodology for deliverables and
services not oniginally defined.



The Commission shall have the following budget for tickel enhancements and licensces:

FY 2022 $1.500,000
FY 2023 $1,500,000
FY 2024 $2.000,000
FY 2025 $2.000,000
FY 2026 $2.000,000
FY 2027 $2,000,000
6 Year Total $11,000,060

The Commission shall have the ability to roll any unused monies from onc fiscal year to the next
and shal! have the ability to borrow from future years to meet ticket ecnhancement obligations in
the present fiscal year. Notwithstanding the ability to move moncy from year to year, the
Commission shall not exceed the total amount identified in this exhibit without an amendment of
the Contract subject to approval of the Governor & Executive Council.

The remainder of this page intentionally lefl blank



All terms and conditions in the Contract remain in effect, unless otherwise noted in this
Amendment. The Amendment shall be contingent on approval by the Governor & Executive
Council,

NOW THEREFORE, the Partics sct their hands and execute this Amendment on the
dates set forth below:

2

New Hampshifd Lottery Commission Scientific Games Intcpgfational, Inc.

By:C’q Y 3 2 qu By: ;.
Tille:Z)(CC[/L'h‘VC Dllnfc Ti CFO"\QOW AW’

Date: l_'ié (221 20 Date: 0‘/,/0{/2’/

Notary Public/Justice of the Peace

COUNTY ;’}mAG\HQ/ STATE /déo«@,a/

Onthe S YA day of M , 2021 personally appeared before me
the above named Jaam es E. (,axfm'fsly , in his/her capacity as authorized representative of
Scientific Games International, Inc., known to me or satisfactorily proven, and took oath that
the foregoing is true and accurate to the best of his/her knowledge and belief.

In witness thercof, | hereunto set my hand and official scal.

Coctl]y, Reo Kornpoor—

Notary @lid.lustice of the Peace

My Commission Expires:

Cathy Ree Thompson
NOTARY PUBLIC
Cherokee County, Georgia
My Commission Expires
September 3, 2022




SCIENTIFIC GAMES

RELATED SERVICES CONTRACT EXTENSION

SUBMITTED TO THE

New Hampshire Lottery Corporation

Charlie Mcintyre
Executive Director

14 Integra Drive
Concord, New Hampshire 03301

. . SUBMITTED BY .
Scientific Games International, Inc.

1500 Bluegrass Lakes Parkway, Alpharetta, Georgia 30004

CONTACT PERSON

Jeremy Kyzer
Regional Vice President, Sales

Tel: 678-451-5367/ Email: jeremy.kyzer@scientificaames.com

April 5, 2021
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© 2021 by Scientific Games International, Inc,, all rights reserved.

The information contained in this document is copyrighted by
Scientific Games International, Inc.

Partions of this document which are identified as “confidential” may not be reproduced in any manner
without the prior written consent of Scientific Games International, Inc. Scientific Games’ proposal response
contains select information that is deemed confidential in nature. Each confidential section is clearly
identified with a “Confidential Information Begins Here” and “Confidential Information Ends Here”
statement.

For more information, please contact:
Scientific Games International, Inc.
1500 Bluegrass Lakes Parkway
Alpharetta, GA 30004 USA

Dena Rosenzweig
Senior Vice President and Deputy General Counsel - Lottery
Phone: 770-663-6765
Fax: 678-297-5118
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SCIENTIFIC GAMES

April 5, 2021

Mr. Charlie Mcintyre

Executive Director

New Hampshire Lottery Corporation
14 Integra Drive

Concord, New Hampshire, 03301

RE: Proposal for Instant Ticket Printing and Related Services Contract Extension

. Dear Mr. Mcintyre,

Scientific Games is pleased to provide the attached updates/modifications to our original RFP
response, dated, March 6,2017, in order to proceed with the extension for the existing Instant Ticket
Printing and Related Services contract. We are available at any time to answer your guestions or
provide any additional information as you might require.

Sincerely,

Jeremy Kyzer

Regional Vice President, Sales

Mobile: 678-451-5367 .
Email: Jeremy.Kyzer@scientificgames.com

Scientific Gamas Internaticonal, Inc.

1500 Bluegrass Lakes Parkway, Alpharetta, GA USA | 30004 | (770) 664-3700 | Fax: (678) 393-3477 1
www.sclentificgames.com



PROPOSAL FOR INSTANT TICKET PRINTING AND
RELATED SERVICES CONTRACT EXTENSION
Redacted Proposal
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Exercising SGEP (formerly CSP) and Sales Force
Automation Invited Options

New Hampshire Lottery with SGEP

Scientific Games is proud of our long partnership with the NHLC, going back to the Lottery's first
instant game, Lucky X, in 1975. Over the years, we have continued to collaborate as your primary
scratch ticket partner to provide solutions that help you maximize profits to fund education projects
that impact communities across the State. Over the past five years, the scratch product partnership
between Scientific Games and the NHLC has led to annual growth of 5.3%, matching the industry
average of 5.3% for the same time period.

To build on that strong growth and continue to advance your position as a top 10 per capita scratch
lottery, Scientific Games strongly recommends that the NHLC exercise the Cooperative Services
Program (original propasal Section 4,1.2.j, now known as SGEP) and Sales Force Management
(original proposal Section 4.1.2.1} invited options from the current scratch ticket contract to enter into
a Scientific Games Enhanced Partnership for a term of six years.

Based on experience from successfully implementing over 40 SGEP startups and conversions, an SGEP
implementation can enable the Lottery to achieve higher revenues and profits.

G
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New Hampshire Sales Forecast
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Proposed Offer

SGEP offers the NHLC a singular focus on every facet of scratch game performance from concept
through production, providing the most profitable mix at each retailer. Understanding of your market,
coupled with effective, constantly refined strategy—through market research, scratch game strategy
and business plans—form the program'’s foundation. SGEP lotteries leverage the 15 Determinants of
Demand that drive growth. The Lottery will receive the following critical elements in a partnership

with Scientific Games:

® Inside sales staff and inventory management systems
® Industry-leading application for retailer relationship management and sales force automation

® Onsite Director of Instant Product Program dedicated to the scratch game program

s —Eggs PROPRIETARY AND CONFIDENTIAL
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® National relationship with major logistics carriers for scratch product delivery to retailers
® Partnership arrangement for inventory management
® Percentage of GGR price model

Other benefits to highlight:

® |ndustry-leading scratch game management and marketing experience
® Proven implementation experience
® Advanced technology that is ready today and scalable for the needs of tomorrow

= Team of more than 200 experienced SGEP experts committed to supporting local NHLC staff

Inside Sales Staff

The distribution of scratch tickets greatly affects a lottery’s profitability. Scientific Games takes a very
data-driven approach to ensuring that your retailers have the optimum product levels and mix to
maximize sales at their specific retail locations, We train and measure our inside sales staff to be order
shapers, not order takers. Armed with the proper training and technology solutions, three
Concord-based inside sales representatives (ISRs) will ensure your retailers have the proper inventory
at the right time.

Inventory Management Systems

Real-Time Ticket Order Monitoring

We know that the Lottery values an accurate inventory management system in the daily ordering and
distribution of tickets. Management of warehouse inventory begins with our inside sales module.
Scientific Games’ SciTrak Ultra™ updates and displays the available warehouse packs for each game in
real time on the inside sales screens.

— Proprietary and Confidential Information Begins Here -_—l

*— Proprietary and Confidential information Ends Here _—a

Instant Ticket Sales Forecasting

The SciTrak Ultra inside sales module recommends the right product mix at retail using our proprietary
OrderCast ML predictive order system and many other significant features. Based on our experiences,
it will increase productivity and profitability for the Lottery and your retail partners. OrderCast ML
drives sales increases wherever our lottery partners use it.

The flexibility of the application programming interfaces (APIs) allows SciTrak Ultra to seamlessly
integrate with other vendors’ gaming systems. In fact, Scientific Games is the only company operating

PROPRIETARY AND CONFIDENTIAL s _: r:;
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in the U.S. that has a standalone system that interfaces with systems operated by Intralot, IGT and
Scientific Games, as well as some state-managed legacy systems. This interface includes real-time,
near-real-time and daily feeds, providing relevant data in frequencies necessary to make the most
intelligent predictions in the industry. ‘ '

The good news for the NHLC is that our last three implementations of SciTrak Ultra have been
integrations with Intralot, the most recent being in 2020 in Arkansas. Having this experience with your
current central gaming system provider will translate to an even smoother experience for our team in
New Hampshire.

Scientific Games' SciTrak Ultra system is flexible and can be customized
- @ to meet the needs of the inside sales staff. The system provides all the
Lottary necessary information in an easy to understand manner that staff would
need to complete an order efficiently.

North Carolina Education Lottery Evafuation Committee
Final Report and Recommendation

OrderCast ML Predictive Ordering Engine

Proprietary and Confidential Information Begins Here -_—
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Sales Force Automation: A Proven Application for Retail
Performance Excellence

gemintelligence® Retailer Relationship Management

Scientific Games’ gemintelligence retailer relationship management (RRM) web-based application
platform is the lottery industry’s leading solution for enabling a more agile, effective and efficient field
sales force, as well as enhancing internal lottery communication and coordination of retailer service
and support. gemintelligence drives retailer performance improvements, and 19 lottery operations in
North and South America now use it. No ather lottery sales force automation application or
commercial off-the-shelf customer relationship management (CRM) software comes close to the
depth and breadth of field-proven features, capabilities and optional add-on modules. This
application has helped lotteries increase sales, improve retailer relationships and gain significant
internal efficiencies.

gemintelligence is a web application that users can access on any device, anytime, anywhere

{online and offline). Lottery sales representatives, management and often other users use it to provide
real-time visibility into the retailer base, improve and focus retailer sales calls and streamline many
paper-based business processes. We integrate the application platform with other lottery and
third-party system data sources as required by each lottery. Finally, one of the unique strategic
advantages of gemIntelligence as an integral component of our offer is our ability to implement the
solution quickly, customize its features to meet your business requirements, and leverage the
integration with Scientific Games’ other retail and instant product management technology
innovations.

Our initial implementation services include the required data integrations, standard feature
configuration changes and customizations of our features and capabilities for your legal and business-
critical requirements. It is important to note that the current version of gemintelligence®, which serves
19 lotteries, is feature rich. It provides everything a lottery sales representative needs and more. Our
implementation also includes the ability to execute minor enhancements that may be particularly
important to optimize your use of the application. After go-live, our annual support and maintenance
services will include some development man days for enhancements. If the Lottery desires more
significant improvements or a large volume of changes our gemintelligence® team can provide an
estimate of the costs based on our standard labor rate.

The following retailer dashboard provides a summary for each retailer, showing the most important
information at a glance. Similar to the main dashboard, the retailer dashboard provides a quick
overview of a retailer’s sales, status and recent activity, as well store-associated popup images that
users can scroll through without moving the main page. The dashboard also includes the ability to
drill down into any subsection for more detail.

6 | Scientific Games' Enhanced Partnership (SGEP) w March 2021 SCIENTIFIC GAMES
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gemintelligence Retailer Dashboard
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Proprietary and Confidential Information Ends Here s

Onsite Director of Instant Product Program

The NHLC is one of the most rapidly evolving lotteries of the past few years. Implementing Keno,
iLottery and sports betting over such a short period of time required Lottery personnel to adapt very
quickly. Hence, the NHLC would likely benefit greatly from a dedicated resource focused solely on
managing the scratch game portfolio and distribution process,

Our experienced instant product and SGEP staff is recognized for their performance in the industry,
and the NHLC will benefit from direct access to all of our domestic and global expertise and industry
experts.

s —5%;; PROPRIETARY AND CONFIDENTIAL
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Your Director of Instant Product Program will be 100% dedicated to the NHLC during the remaining
term of the contract. This individual will be highly qualified to support the Lottery with industry
knowledge and experience. As your onsite contact, they will be readily available for attendance at, and
participation in, meetings as required by the Lottery. The Director of Instant Product Program will
work closely with your current Regional Vice President, Sales, Jeremy Kyzer, and together they will
serve as the single point of contact between the Lottery and Scientific Games to ensure timely
communication regarding all account- and project-related issues, changes, software releases,
operations and future system development. -

The Director of Instant Product Program will be located onsite in Concord, New Hampshire and have
the following duties and respensibilities:

® |ntegrated strategic planning with the Lottery's Instant Product Team

® Product development oversight

® Oversight of the day-to-day inside sales operations

Logistics Solution

As an SGEP provider to some of the most successful lotteries in the world, Scientific Games
understands that the instant product must be available at retail to keep customer-facing displays full
and minimize out-of-stock situations.

Through our relationships with major logistics carriers, such as the United Parcel Service (UPS), the
NHLC will have access to fast and on-time delivery of your scratch games, including real-time tracking
until delivery.

If the original delivery method is unavailable, we have contingency plans with multiple courier
companies so that our distribution channel is not disrupted. These alternative delivery companies
offer comparable services and technology that meet all the NHLC's requirements. Most important, our
goal is to suppoert the Lottery in the best and mast responsible manner possible.

While we cannot promise there never will be any issues with package deliveries, we can guarantee we
have the proper relationships in place to minimize and resclve these issues quickly.

Delivering Tickets to New Hampshire Retailers

— Proprietary and Confidential Information Begins Here -_—
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Aligned Pricing Model

At the request of the Lottery, Scientific Games proposes a compensation model based on a

percentage of the lottery's instant gross gaming revenue (GGR). Gross gaming revenue is defined as
net instant ticket sales minus prize payout.

— Proprietary and Confidential Information Begins Here -_—8n
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Working Together, Growing Revenue for New Hampshire
Students

The NHLC should be proud of raising more than $2 billion for state education funding. Today, the
Lottery finds itself at a pivotal time, rapidly modernizing to offer new products and establishing new
channels to deliver those products. However, scratch tickets still make up nearly 709% of your annual
revenue. Realizing the potential of SGEP will enabte you to experience greater sales growth of this very
important product. Additionally, the technology and services we propose protect your critical
business from threats and ensure revenue streams continue. The students of New Hampshire deserve

nothing less. Scientific Games stands ready to work with the NHLC in a greater capacity to create even
more fun and innovative gaming experiences for your players.

s —Eggi PROPRIETARY AND CONFIDENTIAL
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PROPOSAL FOR INSTANT TICKET PRINTING AND
RELATED SERVICES CONTRACT EXTENSION
Modifications to 2017 Proposal Submission




Section 3.3.2.n, [TVM Cards
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Scientific Games proposes the following updates to our proposal, submitted March 6, 2017, for
Section 3.3.2.n, ITVM Cards.

3.3.2.n ITVM Cards

Scientific Games will supply 4"x 4" cards for use in ticket displays and ITVMs for each game printed.
These cards display modified artwork to highlight the main features of the ticket and its cost.

We will provide:

® ShethousandH6;606}) Forty-three hundred ( 4,300) cards delivered with Agent Samples
® Cards printed on 10 32point stock coated on one side
= Cards produced using four-color process on ticket front
® Cards produced in one color using black on ticket back

® Cards using the same non-standard inks or papers at no additional cost to the NHLC when games
are ordered with non-standard printing techniques, such as metallic or fluorescent inks or on
non-standard paper, such as foil or holographic. However, certain unique print techniques and
inks proprietary to Scientific Games are not printable on ITVM cards.

In addition, Scientific Games will deliver the artwork for the {TVM cards to the NHLC in Adobe
Mustrator 10 format, or such other format acceptable to the NHLC.

&.!!!”
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Section 4.1.u, Licensed Products




Scientific Games Enhanced
Partnership (SGEP)

Scientific Games Licensing - Licensed Property
List and Pricing Grid

Scientific Games proposes the following updates to our proposal, submitted March 6, 2017, for
Section 4.1.u, Licensed Products.

[PROPERTY; o‘PT'l'o'N 7P OPTION &Eﬂﬁm

OPTION[3Y)

WlMerchandise Feeas License/Website Feelas]

alPercentage ofithe] (lna WalPercentage of Net|
Prize,Fund](no] m flsales](Optioni3]rate
website) mm , dl;aalma
AMC® THE WALKING DEAD® 8% 2% 3.5%
BALLY SLOTS {SG IN-HOUSE BRANDS}
88 FORTUNES® N/A 2% 3.5%
88 FORTUNES® DIAMOND N/A 2% 3.5%
AMERICAN ORIGINAL™ N/A 2% 3.5%
BIG VEGAS N/A 2% 3.5%
BLACK AND WHITE "N/A 2% 3.5%
BLAZING 777°* (includes: N/A ‘ 2% 3.5%
BLAZING 7's™/777
BLAZING™/BLAZING
SEVENS™)
BONUS TIMES N/A 2% 3.5%
CASH 'M IF YOU CAN™ N/A 2% 3.5%
CATS, HATS & BATS™ N/A 2% 3.5%
CLOVER ALL OVER™ N/A 2% 3.5%
COPPER DROPPER N/A 2% 3.5%
DELUXE™
DANCING DRUMS™ N/A 2% 3.5%
DRAGON RISING N/A 2% 3.5%
FIREBALL N/A 2% 3.5% N
FU DAO LE™ N/A 2% 3.5%
HOT HOT HABANERO N/A 2% 3.5%
HOT SHOT PROGRESSIVE N/A 2% 3.5%
MILLION DEGREES N/A 2% 3.5%
MONEY MAYHEM™ N/A 2% 3.5%
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REDRTEED amtlm Sales|(Option|3]rate]

| BRI/ chsite) I v o bsite) I [dropsito Option)2 rate]
. T A 'ﬁi’@ﬂn
MONTE CARLO (**Can N/A 2% 3.5%
use but cannot trademork;
Monte Carlo Casino holds
the mark.) J
POWER STRIKE N/A 2% 3.5%
QUICK HIT™ N/A 2% 3.5%
SIREN OF THE SEA N/A 2% 3.5%
WILD HUSKIES N/A 2% 3.5%
BALLY TABLE GAMES BY SHUFFLEMASTER (5G IN-HOUSE BRANDS)
BLAZING 777°® BLACKIACK N/A 2% 3.5%
CARIBBEAN STUD POKER N/A 2% 3.5%
CASINO WAR N/A 2% 3.5%
CRAZY 4 POKER ' N/A 2% 3.5%
DRAGON BONUS N/A 2% 3.5%
BACCARAT
FIRE BET N/A 2% 3.5%
FORTUNE PAI GOW N/A 2% ' 3.5%
POKER
FOUR CARD POKER N/A 2% 3.5%
FREE BET BLACKJACK N/A 2% 3.5%
LET ITRIDE N/A 2% 3.5%
MISSISSIPPI STUD : N/A 2% 3.5%
TEXAS HOLD'EM BONUS N/A 2% 3.5%
THREE CARD PCKER N/A 2% 3.5%
ULTIMATE TEXAS HOLD'EM N/A 2% 3.5%
BARCREST {5G IN-HOUSE BRANDS) '
LOCK IT LINK™ N/A 2% 3.5%
RAINBOW RICHES™ N/A 2% 3.5%
ROAD TO RICHES™ N/A 2% ' 3.5%
BETTY BOQP™ 8% 2% 3.5%
DEAL OR NO DEAL™ N/A 2% 3.5%
DODGE/RAM - model years thru 2023 with exceptions noted*
Dodge Challenger 8% + Vehicles 2% 3.5% + Vehicles
Dodge Charger 8% + Vehicles 2% 3.5% + Vehicles

CE
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PROPERTY, OPTIO 17} OPTION (:lﬁilfﬂl&
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‘ PrizelFund|(no enﬁlm t0pt-on
fwebsite) BN Rcrops 1o Opt-on
2018 Dodge Demon* 8% + Vehicies '3.5% + Vehicles

(Challenger SRT® Demon)

Oodge Durango 8% + Vehicles 2% 3.5% + Vehicles
Dodge Grand Caravan 8% + Vehicles 2% 3.5% + Vehicles
Dodge Journey 8% + Vehicles 2% 3.5% + Vehicles
2015-17 Dodge Viper SRT* 8% + Vehicles 2% 3.5% + Vehicles
Ram 1500/2500/3500 8% + Vehicles 2% 3.5% + Vehicles
FORD MOTOR COMPANY - model years thru 2023 Production Year
Bronco 8% + Vehicles 2% 3.5% + Vehicles
Edge 8% + Vehicles 2% 3.5% + Vehicles
Escape/ SUV Hybrid 8% + Vehicles 2% 3.5% + Vehicles
Expedition 8% + Vehicles 2% 3.5% + Viehicles
Explorer 8% + Vehicles 2% 3.5% + Vehicles
F-Series Trucks {F-150/ 8% + Vehicles 2% 3.5% + Vehicles
F-150 SVT Raptor/F-250/
F-350/Ranger)
Mustang/GT (includes 8% + Vehicles 2% 3.5% + Vehicles
Mustang Mach-E)
FORTUNE COOQKIE®* aka LUCKY N/A 2% 3.5%
FORTUNE
FREMANTLE PROPERTIES
FAMILY FEUD®* N/A 2% 3.5%
LET'S MAKE A DEAL™ N/A 2% 35%
PRESS YOUR LUCK® N/A 2% 3.5%
SUPERMARKET SWEEP™ 8% 2% 3.5%
THE PRICE IS RIGHT® 8% 2% 3.5%,
GRANDMA GOT RUN OVER BY N/A 2% 3.5%
A REINDEER™ '
GRUMPY CAT® N/A 2% 3.5%
HARD ROCK/HARD ROCK 8% 2% 3.5%

HOTEL & CASINO {Hollywood
FL & Seminole Hard Rock &
Casino)
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HASBRO PROPERTIES
BATTLESHIP™ N/A 2% 3.5%
BOGGLE™ N/A 2% 3.5%
CLUE™ N/A 2% 3.5%
CONNECT 4™ N/A 2% 3.5%
CRANIUM™ N/A 2% 3.5%
DUNGEONS & DRAGONS* N/A 2% 3.5%
G.I.JOE N/A 2% 3.5%
MONQPOLY™ N/A 2% 3.5%
MOUSE TRAP™ N/A 2% 3.5%
NERF™ N/A 2% 3.5%
OPERATION™ N/A . 2% 3.5%
ouA™ N/A 2% 3.5%
PAY DAY™ N/A 2% 3.5%
SCRABBLE™ N/A 2% 3.5%
SIMON™ N/A 2% 3.5%
SORRY™ N/A 2% 3.%
SUBBUTEO™ N/A 2% 3.5%
THE GAME OF LIFE™ N/A 2% 3.5%
TRIVIAL PURSUIT™ N/A 2% 3.5%
TROUBLE™ N/A 2% 3.5%
YAHTZEE™ N/A 2% 3.5%
JENGA™ N/A 2% 3.5%
JUMANJI™ N/A 2% 3.5%
LOTERIA™ {US/Canada/Mexico) N/A 2% 3.5%
MATTEL PROPERTIES
MAGIC 8 BALL™ N/A 2% 3.5%
ROCK 'EM SOCK 'EM N/A 2% 3.5%
ROBOTS™
UNO™ N/A 2% 3.5%
NYX/NGG GAMES (5G IN-HOUSE BRANDS}
GORILLA GO WILDER™ - N/A 2% 3.5%
MONSTER WINS™ N/A 2% 3.5%

SCH
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) retalllface value)l

5G| PROPRIETARY

HOLD 'EM POKER®/TEXAS N/A 2% 3.5%
HOLD 'EM*®
LUCKY DICE (Name and N/A 2% 3.5%
Play Action}
ROCK PAPER SCISSORS® N/A 2% 3.5%
{Name and Copyrighted
Play Action)

SLINGO* N/A 2% 3.5%

WARNER BROS PROPERTIES
AUSTIN POWERS™ N/A 2% 3.5%
Motion Pictures .
BEETLEJUICE™ N/A 2% 3.5%
CADDYSHACK™ . N/A 2% 3.5%
ELF™ N/A 2% 3.5%
FRIENDS™ Television Series N/A 2% 3.5%
GONE WITH THE WIND™ N/A 2% 3.5%
GREMLINS™ Motion Pictures N/A 2% 3.5%
HANNA-BARBERA: N/A 2% 3.5%
AUGIE DOGGIE™
HANNA-BARBERA: N/A 2% 3.5%
BANANA SPLITS™
HANNA-BARBERA: N/A 2% 3.5%
CAPTAIN CAVEMAN™
HANNA-BARBERA: N/A 2% 3.5%
DYNOMUTT™
HANNA-BARBERA: N/A 2% 3.5%
HONG KONG PHOOEY™
HANNA-BARBERA: JONNY N/A 2% 3.5%
QUEST CLASSIC SERIES™ .
HANNA-BARBERA: N/A 2% 3.5%
MAGILLA GORILLA™
HANNA-BARBERA: N/A 2% 3.5%
RUFF AND REDDY™
HANNA-BARBERA: N/A 2% 3.5%
SECRET SQUIRREL™ :
HANNA-BARBERA: N/A 2% 3.5%
THE FLINTSTONES™ .
HANNA-BARBERA: N/A 2% 3.5%

m E....
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THE JETSONS™
HANNA-BARBERA: ' N/A 2% 3.5%
TOP CAT™ :
HANNA-BARBERA: N/A 2% 3.5%
WACKY RACES™
HANNA-BARBERA: N/A 2% 3.5%
WALLY GATOR™
HANNA-BARBERA: N/A 2% 3.5%
YOGI BEAR™
MAD MAGAZINE™ N/A 2% 3.5%
NATIONAL LAMPOON'S N/A 2% 3.5%
VACATION™
NATIONAL LAMPOON'S N/A 2% ‘ 3.5%
CHRISTMAS VACATION™ .
NATIONAL LAMPOON'S N/A 2% 3.5%
EUROPEAN VACATION™
THE BACHELOR™/THE N/A 2% 3.5%
BACHELORETTE™
Television Series
THE WIZARD OF O™ N/A ‘ 2% 3.5%
VEGAS VACATION™ N/A 2% _ 3.5%
WILLY WONKA & THE N/A 2% 3.5%
CHOCOLATE FACTORY™
WONDER WOMAN™ N/A 2% 3.5%
Classic Television Series
WMS SLOTS (SG IN-HOUSE BRANDS)
AFTERSHOCK™ N/A C 2% 3.5%
BIER HAUS™ N/A 2% 3.5%
DIAMONDS OF DUBLIN™ N/A 2% 3.5%
EAST MONEY™ N/A 2% 3.5%
EGYPTIAN RICHES™ N/A 2% 3.5%
FILTHY RICH™ N/A 2% 3.5%
GOLD FISH® N/A 2% 3.5%
HOT HOT 8™ N/A 2% 3.5%
HOT HOT PENNY™ N/A 2% 3.5%
HOT HOT SUPER N/A 2% 3.5%
JACKPOT™
HOT HOT SUPER RESPIN™ N/A 2% 3.5%
INVADERS OF PLANET N/A 2% 3.5%
MOOLAH™
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JACKPQT PARTY® . N/A ) 2%
JUNGLE wiLo™ N/A 2%
KRONOS FATHER OF N/A 2%
ZEUS™
LEPRECHAUN'S GOLD™ N/A 2% 3.5%
LIFE OF LUXURY™ N/A 2% 3.5%
LUCKY LEMMINGS™ N/A 2% 3.5%
MONEY TO BURN™ N/A 2% 3.5%
OMG! KITTENS™ N/A 2% 3.5%
OMG! PUPPIES™ N/A 2% 3.5%
REEL'EMIN™ N/A 2% 3.5%
TRIPLE GOLDEN © N/A 2% 3.5%
CHERRIES™ :
ZEUS™ N/A 2% 3.5%
- L]
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Section 4.1.1 Options




- Scientific Games Enhanced
s Partnership (SGEP)

M ———

= o Py

Additional Instant Ticket/Game Features Offered

by Scientific Games

The following table reflects modifications to Part 4.1.1, Options, of our original Price Proposal,

submitted March 6, 2017.

Additional Ticket/Game Features Offered By

Scientific Games

Additional Charge

Scientific Games Sparkle Select process

Volume: 2,000,000 or less equivalent 2"x 4"s

$ 2.15 per square inch of total ticket area per
1,000 tickets

Volume: 2,000,000 - 4,00.0,000 equivalent 2"x 4"s

$ 1.90 per square inch of total ticket area per
1,000 tickets

Volume: 4,000,000 equivalent 2"x 4”s or more

$ 1.65 per square inch of total ticket area per
1,000 tickets

plus Set-up charge

$4,500.00

Scientific Games Sparkle Clear process

Volume: 2,000,000 or less equivalent 2"x 4"s

$ 2.25 per square inch of total ticket area per
1,000 tickets

Volume: 2,000,000 - 4,000,000 equivalent 2"x 4”s

$ 2.00 per square inch of total ticket area per

11,000 tickets

Volume: 4,000,000 equivalent 2"x 4"s or more

$ 1.75 per square inch of total ticket area per
1,000 tickets

plus Set-up charge

$4,500.00

Set-up charge for custom HD fonts, if required
(Additional to printing set-up)

$8,000.00

Scientific Games HD Games - Two color {black plus one color)

per 1,000 tickets

$ 1.22 per square inch of total ticket area per
1,000 tickets

plus Set-up charge

$6,000.00

LuxShimmer

$.32 per square inch of total ticket area per
1,000 tickets

Scientific Games proprietary play action games:
Multi-line games, Big Bingo, Go To, Linked Play, Match
& Win, Linked Play, Lucky Dice/Lucky Card
Cash/Golden Spin, Roulette, Double Win, Lucky
Colors, Money Drop, Three-Card Poker, Secret Cypher,
Extreme Numbers, Dominos, Elimination, Word Maze,
Texas Hold 'Em, Variplay (requires HD feature)

.25% of game retail value

Instant Party Games, formerly Get Lucky (Card Game),
Bingo Box

Negotiable based on specifications

CE
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Appendix B
Revised Instant Ticket Pricing




New Hampshire Lottery .
Instant ticket pricing per 1,000 tickets

This revised pricing sheet (Appendix B) replaces previous price proposal (Appendix B) dated 07-01-20 for 5.0" x 4.0" ticket size

APPENDIX B
PRICE PER 1,000 TICKETS
Ticket Size Fan Pack Number 0.48 0.60 0.72 0.90 1.00 1.20 1.44 1.15 2.00 2.50 3.00 4.00 5.00
Height x Width| FoldedIn Size Games Run million million million | million | million | million { million | million | million | million | million | million | million
2.25" x 4.0" I 5's | 150 1 $24.09 | $20.82 | $19.27 | $17.41 | $15.77 | $14.23 | $13.38 | $12.16 | $10.73 $9.70 $9.03
2 $21.00 | $18.46 | $17.24 | $15.77 | $14.48 | $13.36 | $12.73 | $11.86 | $10.00 $9.20 $8.73
3 $18.78 | $16.51 | $1543 | $14.17 | $13.06 | $12.07 | $11.60 | $10.72 $9.68 $8.85 }8.41
4 $19.00 | $16.53 | $15.33 | $13.94 | %1269 | $11.58 | $10.98 | $10.09 $9.48 $8.77 $8.26
2.25"x 4.0" | §'s | 300 1 $23.94 | $20.67 | $18.12 | $17.26 | $15.62 | $14.08 { $13.23 | $12.01 | $10.58 $9.55 $8.88
2 $20.85 | $18.31 | $17.09 | $15.62 | $14.33 | $13.21 | $12.68 | $11.71 $9.85 $5.05 $8.58
3 $18.63 | $16.36 | $15.28 | $14.02 | $12.91 | $11.92 | $11.35 | $10.57 $9.43 $8.70 $8.26
4 $18.85 | $16.38 | $15.18 | $13.79 | $1254 | $11.43 | $10.80 $9.94 $9.33 $8.62 $8.11
2.5"x 4.0" )| 3's | 150 1 $34.76 $29.47 $25.94 | $22.42 | $20.76 | $18.75 | $16.98 | $1533 | $14.41 | $13.10 | $11.56 | $10.45 $9.73
2 $29.89 $28.67 $22.72 | $19.97 | $18.63 | $17.06 | $15.67 | $14.45 | $13.78 { $12.83 | $10.82 $9.95 $9.48
3 $26.74 $22.89 $20.26 | $17.81 | $16.65 | $16.29 | $14.09 | $13.02 | $12.41 { $11.56 | $10.34 $9.65 $9.07
4 $27.19 $23.07 $20.60 | $17.92 | $i6.61 | $18.11 | $13.78 | $1256 | $11.87 | $10.94 | $10.28 $9.51 $8.98
4.0"x 4.0" | 2's { 150 1 $35.92 $31.71 $28.06 | $24.74 | $23.17 | $21.30 | $19.62 | $18.03 | $i7.16 | $15.89 | $15.46 | $14.40 | $13.68
2 $32.36 $28.79 $25.48 | $22.88 | $21.62 | $20.11 | $18.80 ] $1766 | $17.04 | $16.17 | $14.77 | $13.98 | $13.50
3 $28.19 $28.03 $22.55 | $20.24 | $19.14 | $1788 | $16.77 | $15.77 | $18.21 | $14.43 | $14.23 | 81350 | $13.08
4 $31.24 $28.27 $23.67 | $21.07 | $19.79 | $18.28 | $17.08 [ $1589 | $15.82 | $14.57 | $14.05 | $13.08 | $i2.58
50" x4.0" 1 2's | 150 1 $39.77 ] $35.39 $31.47 | $27.97 | $26.41 | $24.40 | $22.69 | $21.04 | $20.16 | $18.86 | $18.47 | $17.20 | $16.34
2 $368.03 $32.42 $28.63 | $26.11 | $24.88 | $23.24 | $21.95 | s2080 | $20.19 | $19.33 | $17.76 | $16.81 | $16.23
3 $31.44 $28.23 $25.56 | $23.15 | $22.08 | $20.79 | $19.61 | $18.61 | $18.068 | $17.27 | $17.13 | $16.25 | $15.72
4 $34.85 $29.63 $26.83 | $24.09 | $22.82 | $21.28 | $19.94 | $18.75 | $18.42 | $17.44 | $16.91 | $15.74 | $15.14
6.0" x 4.0" | 1's 1 100 1 $41.84 $36.53 $33.2]1 | $29.84 | $28.24 | $28.34 | $24.68 | $22.99 | $22.09 | $20.77 | $20.17 | $18.97 | $18.08
2 $35.32 $34.02 $31.2]1 [ $28.54 | $27.25 | $25.65 | $24.34 | $23.20 | $22.58 | $21.70 | $21.26 | $20.37 [ $20.01
3 $34.06 $29.93 $27.46 | $26.12 | $24.00 | $22.74 | $21.63 | $20.63 | $20.07 | $19.28 | $18.88 | $18.08 | $17.60
4 $37.04 $32.56 $29.87 | $27.13 | $25.76 | $24.62 | $23.29 | $22.02 | $21.28 | $20.30 | $19.53 | $18.00 | $17.42




New Hampshire Lottery

Instant ticket pricing per 1,000 tickets
This revised pricing sheet (Appendix B) replaces previous price proposal (Appondix B) dated 07-01-20 for 5.6" x 4.0" ticket size

APPENDIX B
PRICE PER 1,000 TICKETS
Ticket Size Fan Pack Number 0.48 ¢.60 0.72 0.90 1.00 1.20 1.44 1.15 2.00 2.50 3.00 4.00 5.00
Height x Width| FoldedIn Size | Games Run million million million | million | million | million | million | million | million | million | million | million | millien
8.0" x 4.0" l's 30 1 $48.80 $43.92 $40.67 | $37.24 | $35.62 | $33.70 | $31.97 | $30.26 | $29.33 | $27.96 | $27.24 | $26.12 | $25.28
2 $47.09 $42.38 $39.24 | $36.52 | $35.19 | $33.57 | $32.19 | $31.05 | $30.42 | $29.55 | $26.50 | $25.70 | $25.23
3 $41.684 $37.48 $34.70 | $32.30 | $31.16 | $29.80 | $28.79 | $27.79 | $27.23 | $26.44 | $26.31 [ $28.58 | $25.14
4 $45.66 $41.09 $38.05 | $35.16 | $33.70 | $32.52 | $31.12 | $29.79 | $25.03 | $28.01 | $25.19 | $24.i1 | $23.60
B.0" x 4.0" 1's 50 1 $47.04 $42.18 $38.91 | $35.48 | $33.86 | $31.94 | $30.21 | $28.49 | $27.56 | $26.20 | $26.00 | $25.52 | $23.57
2 $45.33 $40.62 $37.48 | $34.75 | $33.42 | $31.8] | $30.42 | $29.28 | $28.66 | $27.78 | $26.55 | $25.97 | $25.73
3 $38.87 $35.71 $32.93 | $30.53 | $29.39 | $28.13 | $27.02 | $26.03 | $25.46 | $24.68 | $24.09 | $23.06 | $22.62
4 $43.90 $39.33 $36.29 | $33.40 | $31.94 | $30.76 | $29.36 | $28.03 | $27.27 | $26.25 | $2505 | $24.00 | $23.81
8.0"x 4.0" 1's 100 1 $45.95 $41.07 $37.82 | $34.39 | $32.77 | $30.83 | $29.12 | $27.41 | $26.48 | $25.11 | $35.00 | $24.82 | $22.57
2 $44.24 $39.53 $36.39 | $33.67 | $32.34 | $30.72 | $29.34 | $28.20 | $27.87 | $26.70 [ $25.55 | $24.97 | $24.73
3 $38.79 $34.63 $31.85 | $29.45 | $28.31 [ $27.05 | $25.94 | $2494 | $24.38 | $23.59 | $23.09 [ 322.06 | $21.82
4 $42.98 $38.38 $35.3¢ | $32.45 | $30.99 | $29.8]1 | $28.41 | $27.08 | $26.32 | $25.30 | $24.05 | $23.00 | s22.81
10.0"x 4.0" 's 30 1 $54.88 $50.18 $46.91 | $43.42 | $41.78 | $39.84 | $38.08 | $36.30 | $35.35 | $33.93 | $32.72 | $31.57 | $30.67
2 $53.89 $49.28 $46.06 | $43.27 | $41.90 | $40.24 | $38.82 [ $3767 | $37.04 | $36.17 | $32.00 | $31.20 | $30.72
3 $47.82 $43.58 $40.70 | $38.26 | $37.10 | $35.84 | $34.73 | $33.73 | $33.17 | $32.33 | $31.83 | $31.09 | $30.68
4 $83.76 $49.17 $45.95 | $43.10 | $41.70 [ $39.92 | $38.54 | $37.14 | $36.54 | $35.58 [ $33.66 | $32.42 | $31.91

NOTE: Prices for intermediate quantities to be determined by interpolation




Approval by the Attomey General (Form, Substance and Execution)

By: M On:
. 04/07/2021
Michael Haley, Attbrney
Approval by the Governor and Executive Council
By: Oon:




State of New Hampshire
Department of State

CERTIFICATE

I, William M. Gardner, Secretary of State of the State of New Hampshire, do hereby certify that SCIENTIFIC GAMES
INTERNATIONAL, INC. is a Delaware Profit Corporation registered to transact business in New Hampshire on January 08, 1996.
[ further certify that all fees and documents required by the Secretary of State’s office have been received and is in good standing

as far as this office is concerned.

Business 1D: 242295
Certificate Number: 0005308846

IN TESTIMONY WHEREOF,

I hereto set my hand and cause to be affixed
the Seal of the State of New Hampshire,
this 23rd day of March A.D. 2021.

Fordodr

William M. Gardner
Secretary of State




Filing HiSfOry @ Back to Home (/onlilne)

Business Name Business ID

SCIENTIFIC GAMES INTERNATIONAL, INC. 242295

Filing# Filing Date  Effective Date  Filing Type Annual Report Year
0005290888  03/15/2021  03/15/2021 Annual Report 2021
0005108397  01/15/2021  01/15/2021  Annual Report Reminder | nA
0004815494 . 02/26/2020  02/26/2020  Tradename D/B/A Expiration Notice | nA
0004781286  01/20/2020  01/20/2020  AnnualReport 2020
0004699815 01/07/2020  01/07/2020  Annual Report Reminder | NA
0004370164 01/08/2019  01/08/2019  AnnualReport 2009
0004268065  12/31/2018  12/31/2018  AnnualReport Reminder | NA
0003803178  01/08/2018  01/08/2018  AnnualReport 2018
0003695305 12/29/2017  12/29/2017  Annual Report Reminder | nvA
0003517636 02/15/2017  02/15/2017  AnnualReport 2007
0003418801 12/26/2016  12/26/2016  Annual Report Reminder | nvA
0003317538 05/09/2016  05/09/2016 AgentChangefResign | NA
0003247170  03/08/2016  03/08/2016  AnnualReport 006
0003025866 01/08/2015  01/08/2015  AnnualRepot 2005
0000318443 03/18/2014  03/18/2014  AnnvalRepot 204
0000318442 01/07/2013  01/07/2013  AmnualReport 203
0000318441  03/23/2012  03/23/2012  AmnualReport 202
0000318440  02/24/2011  02/24/2011  Annual Report 011
0000318439 01/11/2010  01/11/2010  AnnualReport 200
0000318438 01/13/2009  01/13/2009  Annual Report 2000
0000318437  01/15/2008  01/15/2008 AnnualReport 2008
0000318436 06/22/2007  06/22/2007  Change of Business Address | NA



Filing# Filing Date  Effective Date  Filing Type Annual Report Year

0000318434  03/13/2006  03/13/2006 Annual Report 2006

0000318433 03/14/2005  03/14/2005  AnmnualReport 2005
0000318432 07/01/2004  07/01/2004  AnnualRepot 2000
0000318431  02/21/2003  02/21/2003  AnnualReport 2003
0000318430 02/06/2002  02/06/2002  Sunivor | NA
0000318429 01/25/2002  01/25/2002  AnnualReport 2000
0000318428  06/11/2001  06/11/2001  Amendment | NA
0000318427  02/01/2001  02/01/2001  AnnwalReport 2000
0000318426 02/10/2000  02/10/2000  AnnwalReport 000
0000318425 04/27/1999  04/27/1999  AnnualReport 1999
0000318424 03/20/1998  03/20/1998  AmnualReport 1998
0000318423  02/04/1997  02/04/1997  AonualReport 1997
0005316321  01/08/199  01/08/1996 Business Formation | NA

Page 1 of 1, records 1 to 36 of 36
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ACORL

CERTIFICATE OF LIABILITY INSURANCE

DATE{MMWDDNYYYY)
06/30/2020

[ THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIRICATE HOLDER.

[ THPGRTANT: If the certificate holder Is an ADDITIONAL INSURED, the policy(les) must have ADDITIONAL INSURED provisions or be endorsed. Il |
SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on this
certificete does not confer rights to the certificate holder in lieu of such endorsement(s).

PRODUCER m"ﬂ'
han Risk ::r;;f,:‘:e"“th““' tnc. o exy; (266) 283-7122 [T ay; (800) 363-0105
165 ::g:;::y'.n;ﬁ:te 3201 Aoontsa:
New York Ny 10006 usa INSURER(S) AFFORDING aE m'
INSURED msuner . Zurich American Ins Co 16515
sclentific Games International, Inc, DESURER B: American Zurich Ins Co 40142
Hgﬁaglgggra:sslﬁsgzsupirkway wasurerc:  National union Fire Ins Co of Pittsburgh [1944%
OESURER D:
INSURER E:
INSURER F:

'COVERAGES

CERTIFICATE NUMBER: 570082755579

THIS IS TO CERTIFY THAT THE POLIGIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIGD |
INDICATED. NOTWITHSTANDING ANY REGUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TQO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREN IS SUBJECT TO ALL THE TERMS,

REVISION NUMBER:

Holder ldentifier :

14 Integra Orive
Concord NH 03301 usa

e Dbkl Fwins Nrihinste S

ACORD 25 (2016/03)

©1888-2015 ACORD CORPORATION. All rights reserved.
The ACORD name and logo are registored marks of ACORD

EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. Limits shown are es requestsd|
TR TYPE OF DESURANCE %w POLICY MUMBER MW’ LTS
A Tx | commerciAL GEMERAL LIABILITY GLOSUISIEE0E /2021 eac OCCURRENCE 52,000, 000]
rOAMAGE TO RENTE
| cLams-wmace E]oocun PREMISES (€ el n.ooo.ooo]
MED EXP (Arry one pernson) 510.000]
PERSONAL & ADV INJURY $2,000, 000]
| GENL AGGREGATE LIMIT APPLIES PEH GENERAL AGGOREGATE 34,000, 000]
X | PoucY Dmcr PROBUGTS - COMPIOP AGG 14,000, 000)
OTHER:
A Bap 5095937 06 07/01/2020]06/01/2021] COMBINED SNGLE LIMIT
AUTONMGDALE LIABILITY / ./ A : §5,000,000{
X | any auTO BODILY INIURY { Par parson) £
1 owneo SCHEDULED BODILY IJURY (Per accicenty) ﬁ
[ AUTDS ONLY uToS PROPERTY DAMAGE
NON-OWNED
| oy T8 AUTOS ONLY | {Per ocident} ]
C | x | mreLLaLae | X | occun 18893725 V77017 2020| 677017202 1| EacH OCCURRENGE 310,000,000 5
1 ex LS — e SIR applies per policy terps & conditions AGOREGATE 310,000,000
DED | X [RETENTION
B | WORKERS COMPENSATION AND wC509558500 U6/01/2020]|06/0172021 X Ipen STATUTE ] [Eﬂm.
EMPLOYERS' LIABLITY A0S
A aﬁ:&mm:t&m‘f&gmmm Nia WC509598606 06./02/2020] 06 /01/2021] L EACHACGIDENT 31,000,000
wl o E L. ISEASE-EA EMPLOYEE $1,000,000
DESRAPTION OF GPERATIONS below E.L, DISEASE-POLICY LWIT 31,000, 000)—
DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (ACORD 101, AddRtional R Schedula, mey be sttached If mors spece Is required) il
RE: Instant Printing Contracy. g
CERTIFICATE HOLDER CANCELLATION
SHOULD ANY OF THE ABOVE DESCRIBED POLICES BE CANCELLED BEFORE THE
EXPIRATION DATE THEREGF, NOTICE WILL BE DELIVERED IN ACCORDANCE WITH THE
POLICY PROVISIONS.
New Hampshire Lottery Commission AUTHORIZED REPRESENTATIVE o



) (4
ACORD
V

CERTIFICATE OF LIABILITY INSURANCE

DATE (MMWDO/YYYY)

10/31/2021 11/2/2020

CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND,

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS

BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES

IMPORTANT: If the cortificate holder is an ADDITIONAL INSURED, the policy(les) must have ADDITIONAL INSURED provisions or be endorsed,
if SUBROGATION IS WAIVED, subject to the terms and condltiens of the policy, certain policies may require an endorsement. A statement on
this cortlficate does not confar rights to the certificate holder in llou of such ondorsement(s).

PRODUCER LOCKTON COMPANIES Firtild
2100 ROSS AVENUE, SUITE 1400 PHONE ] FAX =
DALLAS TX 75201 1T (AL tok
214-969-6700 -AQORESD
INSURER(8) AFFORDING COVERAGE NAIC #
msurer A : National Union Fire Ins Co Pitts. PA 19445
;"38(‘)’9908 Scientific Games International, Inc. MSURER B :
1500 Bluegrass Lakes Parkway MSURER C :
INBURERE ;
INSURER F :
COVERAGES DA CERTIFICATE NUMBER: 3905833 REVISION NUMBER: ), 6.0.9.0.9.0.4

INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,

OF ANY CONTRACT QR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
BEEN REDUCED BY PAID CLAIMS.

|
ABBLISUGH|
| 1TR TYPE OF INSURANCE MSD | WD POLICY NUMBER DO TYe LbaTs
COMMERCIAL GENERAL LIABILITY NOT APPLICABLE EACH OCCURRENCE s XXX X
DAMAGE TO RENTE
] cuansmane [ occur PR mees e oarenet] | 8 XXXXXXX
- MED EXP (Any one person) | 8 XX XX XXX
| ] PERSONAL & ADV INJURY | 8 XXX
| GEN'L AGGREGATE uurr APPLIES PER: GENERAL AGGREGATE s XOOXXXX
| |eoucy s Loc PRODUCTS - COMPIOP AGG | 3 XXX XX
QTHER: $
| AUTOMOBILE LIABILITY NOT APPLICABLE CONBIIED SINGLETHIT T 5 XOOOKXX
ANY AUTO BODILY INJURY (Per parson) | 8 X XXX XXX
| owNED SCHEDULED
| AUTOS ONLY AUTOS BODILY INJURY {Pwr sccident)| $ X X XN XXX
NON-OWNED PROPERTY DAMAGE $ XO0XXXX
|| NUVos ONLY AUTOS ONLY | {Por sccident)
s XXOOXXXX
| |umsreuawmas | [ocowm NOT APPLICABLE EACH OCCURRENCE :39,9.9,0.0,0.9,4
EXCESS LIAD CLAIMS-MADE AGGREGATE s X00XXX
pen | | merenmons : 8 XXXXXXX
WORKERS COMPENSATION PER OTH- -
AND EMPLOYERS' LIABILITY YiN NOT APPLICABLE starore | | E& - :
ANY PROPRIETOR/PARTNER/EXECUTIVE E.L. EACH ACCIDENT 3 XOXXXX
OFFICERMEMBER EXCLUDED? NiA
{Mandatory In NH) E.L. DISEASE - EA EMPLOYEE] § X XXX XX
Hf yos, describe under E’—
DE.s'cmPnon OF OPERATIONS bslow E.L DISEASE - POUCY UMIT | § XXX XX XX
A | E&O, Cyber & Privacy Liab N N| 02-146-59-69 1073172020 | 10/31/2021 | $1,000,000

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (ACORD 101, Addltional Remarks Scheduis, may be attached If mors space is requimd)

Evidence of Coverage.
_CERTIFICATE HOLDER CANCELLATION
3905833 e SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
T:‘;" tl-lamp];t:ilre Lottery Commission THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ntegra Unve ACCORDANCE WITH THE POLICY PROVISIONS. |
Concord NH 03301

AUTHORIZED REPRESENTATIVE

il sdoons

ACORD 25 (2016/03)

© 1888-2015 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are reglstered marks of ACORD



Fiscal 06/16/2017
Item #17-105

G&C 06/21/2017
Item #125
. GovernoR Christopher T. Sununu
NH cHaRMAN Debra M. Douglas
cosuussioNer Paul J: Hollowsy
. commsSIoNER David L. Gelinas
Nearly $2 Billlon and Counting for our Schools EXECUTIVE RRECTOR Cherles R. Mcintyro

May 26, 2017

The Honorable Neal M. Kurk, Chalrman
Fiscal Committee of the General Court
and
His Excellency, Governar Christopher T. Sununu
and the Honorable Council
State House
Concord, New Hampshire 03301

EQU D IONS

(1) Pursuant to Chapter 275:4, Laws of 2015, authorize the New Hampshire Lottery Commission® (Lottery)
to transfer $2,645,000 from the Lottery Special Revenue Account for the purchase of instant tickets and
related services. Effective upon Fiscal Committee and Governor and Council approval through June 30,
2017. Funding Source 100% Lottery Special Revenue Account.

. £¥2017
From: Lottery Revenue Account 06-083-083-830013-79010001-402070 ($2,645,000)
To: 06-083-083-830013-10290000
Lottery Operating Cost
106-500858 Goods for Resale $2,645,000

{2

S

Authorize the New Hampshire Lottery Commission® (Lottery), contingent upon #1 above, to enter into a
contract with vendors Scientific Games International, Inc. {(Vendor Code#175862), Alpharetta, Georgla;
and IGT Global Solutlons Corporation (Vendor Code to be determined), Providence, Rhode Island, In an
amount not to exceed 510,580,000 for instant ticket printing and related services from the date of
Governor and Council approval for a four (4) year period from July 1, 2017 to June 30, 2021, with two {2)
one-year renewal options, subject to approved funding. 100% Lottery Funds

Funds are anticlpated to be available in the Lottery Operating Cost Account: 06-083-083-830013-
10290000, in FY2018, FY2019, FY2020, and FY2021, with authority to adjust encumbrance amounts
within the price limitation and between State Fiscal Years through the Budget Office if needed and
justified, without approval from Governor and Executive Council.

Fy2018 FY2019 FY2020 . Fv202
106-500858 Goods for Resale $2,645,000 $2,645,000 $2,645,000 $2,645,000

Live Free or Dic
New Hempshire Lottery Commiasion 14 integra Drive  Concord, New Hampshire 03301~
TEL 803.271.3391  FAX 603.271.1160  TDD 1.800.735.2064 www _phiottery.com




The Honorable Neal M. Kurk, Chairman May 18,2017
Fiscal Committee of the General Court page 2
and
His Excellency, Governor Christopher T. Sununu
and the Honorable Council

EXPLANATION

{1) The transfer of funds is requested for the purchase of instant gaming tickets and related services as,.
according to Chapter 275:4, Laws of 201S:

For the blennium ending June 30, 2017, in order to provide sufficient funding to the lottery
commission to carry out fottery games that will provide funds for distribution in accordance
with RSA 284:21-j, the commission shall apply to the fiscal committee of the general court
for approval of any new games, the expansion of any existing lottery games, or for the
purchase of any tickets for new or continuing games. Additionally, no expenditures for
consultants shall be made without prior approval by the fiscal committee. If approved, the
commission may then apply to the governor and council to transfer funds from the
sweepstakes revenue special account. The total of such transfers shall not exceed 56,000,000
for the biennium ending June 30, 2017,

The sales of instant tickets account for approximately 70% of Lottery’s gross revenue; therefore your
support helps to ensure that the agency Is able to continue to offer products that maximize the profit for
the Education Trust Fund.

{2) The purpose of this contract is to secure vendors to produce lottery instant scratch tickets, provide
game-related marketing support and services, and develop new Lottery products. The technical
capabllities of the vendors, coupled with their creatlvity and innovation, will continue to propel the
Lottery’s growth and generate revenue for the Education Trust Fund.

The New Hampshire Lottery Commission issued a Request for Proposal (RFP) January 3, 2017, seliciting

bids for the purchase of instant tickets and related services. Three vendors submitted written proposals

by the March 6, 2017 deadline, and the review committee performed site visits and analysis of each

vendor's production facilities. Scientific Games International, Inc. (SGI) of Alpharetta, Georgia, and IGT

Global Solutions Corporation (IGT) of Providence, Rhode Island were both recommended based on the

scoring of their written proposal and outcomes of their production site evaluations. As described in the
attached Proposal Evaluation for Instant Ticket Printing and Related Services report, SGI would be
awarded no less than 80% and up to 100% of the total contracted amount, and |GT would be awarded
up to 20% of the total contracted amount.

Respectfully submitted,
re

Charles R, Mcl
Executive Diretfor

_}!_.-_" Live Free or Lic
-M-J:’.

New Hampshire Loltery Comimission 14 Integra Drive  Concord. New Hampshire 03301




Proposal Evaluation for Instant Ticket Printing and Related Services

The New Hampshire Lottery® (Lottery) Issued a Request for Proposal (RFP) on fanuary 3, 2017, seeking 8 vendor
to produce [nstant scratch tickets and related services. Three {3} vendors submitted written proposals In
response to the RFP by the deadline of March 6, 2017:

s Pollard Banknote {Pollard) of Ypsilanti, Michigan
* Scientific Games International, Inc. {SGI) of Alpharetta, Georgia
» IGT Global Solutions Corporation {IGT) of Providence, Rhode Island

An Evaluation Committee was established to review the proposals, to ensure compliance with the RFP, to
evaluate and score the Technical Proposals, and to analyze the Price Proposals. The Committee was comprised
of the following Lottery staff:

Charles R. Mcintyre, Executive Director. Mr. Mcintyre was with Massachusetts Lottery prior to joining New
Hampshire Lottery as Director seven years ago. He has extensive knowledge and understanding of the industry,
from vendor and production aspects to marketing and sales,

Kelley-Jaye Cleland, Director of Sales and Product Development. The key liaison with vendors producing the
Lottery’s instant ticket games, Ms. Cleland also has experience In state procurement, contract negotiations, and
standards. She Is responsible for developing Lottery products, and overseeing the statewide sales team.

Valerie King, Procedures Administrator. Ms. King Joined Lottery with the merger of Racing and Charitable
Gaming, where her area of expertise Is interpreting statutes affecting Lottery and Gaming activities. She Is
responsible for updating and writing rules for activities under our agencies’ purview.

lames Downey, Lottery Sales Representative. Mr. Downey brings several years’ experience working with Lottery
retallers to the evaluation team, which provided a valuable perspective of the industry from the customer’s side.

The Committee evaluated written proposals submitted by the bidders, and conducted inspections of each
production facllity. The written proposals were scored on the following criteria;

Criteria for Scoring;
1. Technical
a. Vendor Experfence, Qualifications
Expertise, and Flnanclal Condition Maximum points: S0
b. Technlcal Capabliities Maximum points: 75
c. Marketing and Retailer Support Maximum points: 50
d. Product Quality Maximum points: 125
e. Game Design and Creativity Maximum points: 50
f. Options Maximum points: 50
2. Price Maximum points: 100

Total achievable points: 500

Based upon the Technical Evaluation Criteria, SGI's proposal was the most advantageous. After opening the
Price Proposals, IGT was the lowest cost by 14%-20%. Pollard’s proposal was the most expensive optlon, as well
as being tied with IGT In the Technical Evaluation Criterla. With that, Pollard’s proposal was determined to not
be an advantageous option for the New Hampshire Lottery Commission based on Technical Evaluation Criteria
as wefl as price.



The Committee determined each bidder’s ticket price using the Lottery’s instant ticket schedule for FY 2017 and
compared -each bidder's cost per game to the other. The results for the Technical Evaluation and Price
Evaluation are as follows:

EVALUATION CRITERIA | POINTS % Pollard SGI IGT
Vendor experience and
quallfications, expertise, and
financial condition 50 10 35 45 35
Technical capabilities 75 15 60 75 55
Marketing and retailer support 50 10 40 50 40
Product quality 125 25| 120 120 120
Game design and creativity - 50 10 40 50 40
Optlons 50 10 40 48 45
TOTAL TECHNICAL
EVALUATION 400 BO| 335 388 335
Price 100 20f 78.08 | 91,94 | 100
TOTAL POINTS 500 100 ] 413.08 || 479.94 ] 435.00

The term for these contracts is a four {4) year period from July 1, 2017 to June 30, 2021, with two (2} one-year
renewal options. The price for the renewal option, if exercised, would be negotiated In year three of the
contract, providing ample time for the New Hampshire Lottery Commission to either accept the price or issue a
new RFP. The RFP also stipulated that:

"The successful instant ticket Vendor wifl be the supplier of instant tickets, marketing support
and related services; however, the NHLC at its own discretion may also engage with secondary
instant ticket Vendor(s) to print instant tickets on an as-needed basis. If the Lottery determines
that multiple Vendors will be chosen, a primary Vendor will be awarded at least eighty (80)
percent of the contract.”

The Evaiuation Committee was unanimous in its decision to recommend Scientific Games international as the
Primary Vendor and IGT Global Solutions Corparations as the Secondary Vendor.

The New Hampshire Lottery Commission requests the maximum payment of $2,645,000 for FY 2018, payable to
SG! of at least 80% of the total amount, per the RFP, and to IGT of up to 20% of the total amount, per the RFP,
This cost was calculated using the expected number of tickets to be printed, plus anticipated costs for available
printing optlons. The New Hampshire Lottery Commission also requests that any unused funds from FY 2018 roll
over to FY 2019.

The New Hampshire Lottery Commission respectfully requests approval of the contract to purchase instant
ticket printing and related services from Scientific Games International, Inc. as the Primary Vendor and IGT
Global Solutions Corporations, as specified above,



FORM NUMBER P-37 (version 5/8/15)

Notice: This agreement and all of its attachments shall become public upon submission to Governor and
Executive Council for approval. Any information that is private, confidential or proprietary must
be clearly identified to the sgency and agreed to in writing prior to signing the contract.

AGREEMENT
The State of New Hampshire and the Contractor hereby mutually agree as follows:
GENERAL PROVISIONS
1. IDENTIFICATION., .
1.1 State Agency Name 1.2 State Agency Address
New Hampshire Lottery Commission 14 integra Drive
Concord, NH 03301
1.3 Contractor Name 1.4 Contractor Address
Scicntific Games Intemational 1500 Bluegrass Lakes Parkway
Alpharenia GA 30004
I.5 Contractor Phone 1.6 Account Number 1.7 Completion Date 1.8 Price Limitation
Number
770-663-6875 79010001-500858 June 30, 2021 $10,580,000
1.9 Contracting Officer for State Agency 1.10 State Agency Telephone Number
Charles R. Mclntyre, Executive Director 603-271-3391
P
1.12 Name and Title of Contrector Signatory
John Schulz
Senior Vice President, Instant Products

nt: Stﬂ/ﬂ of AL yCoumty of  #2eprimmac i

0+ /€ 2017, before the undcrslgncd officer, personally appeared the person identified in block 1.12, or satisfectorily
proven to be the person whose name is signed in block 1.11, and ncknowledged that s/he executed this document in the capucily
indicated in block 1.12, vt

igneture ofgm;ry%"c ?r Justice of the PgETE
Corerission £

IScall

1.13.2 Name and Title of Notary or Justice of the Peace

Aynda E- Plante. Notary .

1.14_ State Agency Signature 1181 Npne ang Tige.qf Statp Agency Signatory
M Date: S’// 8‘/{ M Executive Direc?gt

1.16 Approval by oNH Deparlmcm of Administration, Division of Personnel (if applicable}
Director, On:

1.17 Approv{by the Attomey General (Form, Substance and Execution) (if applicable)

Ao B~ =65l

1.i8 Approvol by the Governer rnd Executive Council (if applicable)

By:: On:

Page 1 of 4



2. EMPLOYMENT OF CONTRACTOR/SERVICES TO
BE PERFORMED, The State of New Hampshire, acting
through the agency identified in block 1.1 (*State™), engapes
contractor identified in block 1.3 (*Contractor”) to perform,
and the Contractor shall perform, the work or sale of goods, or
both, identified and more particularly described in the attached
EXHIBIT A which [s incorporated herein by reference
(“Scrvices™).

3. EFFECTIVE DATE/COMPLETION OF SERVICES.
3.1 Notwithstending any provision of this Agreement to the
contrary, and subject to the epproval of the Governor and
Executive Council of the State of New Hampshire, if
applicable, this Agreement, and a1l abligations of the parties
hereunder, shall become effective on the date the Governor
and Executive Council approve this Agreement as indicated in
' block 1.18, unless no such approval is required, in which case
the Agreement shall become effective on the date the
Agreement s signed by the State Agency as shown in block
1.14 (“Effective Date™).
3.2 If the Contractor commences the Services prior to the
Effective Date, all Services performed by the Contractor prior
10 the Effective Date shall be performed at the sole risk of the
Contractor, and in the event that this Agreement does not
become effective, the State shatl have no liability to the
Contractor, including without limitation, any obligation to pay
the Contractor for any costs incurred or Services performed.
Contractor must complete all Services by the Completion Date
specified in block 1.7.

4. CONDITIONAL NATURE OF AGREEMENT.
Notwithstanding any provision of this Agreement to the
contrary, all obligations of the State hereunder, including,
without limitation, the continuance of payments hereunder, are
contingent upon the availability and continued appropriation
of funds, and in no event shall the State be liable for any
payments hereunder in excess of such available appropriated
funds. In the event of a reduction or termination of
appropriated funds, the State shall have the right to withhold
payment until such funds become available, if ever, and shell
have the right to terminate this Agreement immediately upon
giving the Contractor notice of such termination. The State
shall not be required Lo transfer funds from any other account
to the Account identified in block 1.6 in the event funds in that
Account are reduced or unavailable.

5. CONTRACT PRICE/PRICE LIMITATION/
PAYMENT.

5.1 The contract price, method of payment, and terms of
payment arc identified and more particularly described in
EXHIBIT B which is incorporated herein by reference.

5.2 The payment by the State of the contract price shall be the
only and the complete reimbursement to the Contractor for all
cxpenses, of whatever nature incurred by the Contractor in the
performance hercof, and shall be the only and the complete
compensation to the Contractor for the Services. The State
shall have no liability to the Contractor other than the contract
price.

Page 2 of 4

5.3 The State reserves the right 1o offset from any amounts
otherwise payeble to the Contractor under this Agreement
those liquidated amounts required or permitted by N.H. RSA
80:7 through RSA 80:7-c or any other provision of law.

5.4 Notwithstanding any provision in this Agreement to the
contrary, and notwithstanding unexpected circumstances, in
no cvent shall the total of all peyments authorized, or actually
made hereunder, exceed the Price Limitation set forth in block
1.8.

6. COMPLIANCE BY CONTRACTOR WITH LAWS
AND REGULATIONS/ EQUAL EMPLOYMENT
OPPORTUNITY.

6.1 In connection with the performance of the Services, the
Contractor shall comply with all statutes, faws, regulations,
and orders of federal, state, county or municipal authorities
which impose any obligation or duty upon the Cantractor,
including, but not limited to, civil rights and equal opportunity
laws. This may include the requirement to utilize auxiliary
aids and services to ensure that persons with communication
disabilities, including vision, hearing and speech, can

" communicate with, receive information from, and convey

information to the Contractor. In addition, the Contractor
shall comply with all applicable copyright laws,

6.2 During the term of this Agreement, the Contractor shall
not discriminate agninst employees or applicants for
employment because of race, color, religion, creed, age, sex,
handicap, sexual orientation, or national origin and will take
affirmative action to prevent such discrimination.

6.3 If this Agreement is funded in any part by monies of the
United States, the Contractor shall comply with all the

' provisions of Executive Order No, 11246 (*Equal

Employment Opportunity™), as supplemented by the
regulations of the United States Department of Labor (41
C.F.R. Part 60), and with any rules, regulations and guidelines
as the State of New Hampshire or the United States issuc to
{implement these regulations. The Contrector further agrees to
permit the State or United States access to any of the
Contractor’s books, records and accounts for the purpose of
ascertaining complinnce with all rules, reguletions and orders,
and the covenants, terms and conditions of this Agreement.

7. PERSONNEL.
7.1 The Contractor shall at {ts own expense provide all
personnel necessary to perform the Services. The Contractor
warrants that all personnel engaged in the Services shall be
qualified to perform the Services, and shall be properly
licensed and otherwise authorized to do so under nll applicable
laws.

7.2 Unless otherwise authorized in writing, during the term of
this Agreement, and for a period of six (6) months after the
Completion Date in block 1.7, the Contractor shall not hire,
and shall not permit any subcontractor or other person, firm or
corporation with whom it is engaged in a combined effort to
perform the Services to hire, any person who is a State
employee or official, who is materially invo)ved int
procurement, administration or performance\pf thi




Apreement. This provision shall survive termination of this
Agreement.

7.3 The Contracting OfTicer specified in block 1.9, or his or
her successor, shall be the-State’s representative, [n the event
of any dispute cancerning the interpretation of this Agreement,
the Contracting Officer's decision shall be final for the State,

8. EVENT OF DEFAULT/REMEDIES,

8.1 Any one or more of the following acts or omissions of the
Contractor shall constitute an event of default hereunder
(“Event of Defoult™):

8.1.1 failure to perform the Services satisfectorily or on
schedule;

8,1.2 failure to submit any report required hereunder; and/or
8.1.3 failure to perform any other covenant, term or condition
of this Agreement,

8.2 Upon the occurrence of any Event of Default, the State
may take any one, or more, or all, of the following actions:
8.2.] give the Contractor a written notice specifying the Event
of Default and requiring it 0 be remedied within, in the
absence of a greater or lesser specification of time, thirty (30)
'days from the date of the notice; and if the Event of Default is
not timely remedied, terminate this Agreement, effective two
(2) doys afier giving the Contractor notice of termination;
8.2.2 give the Contrnctor a written notice specifying the Event
of Default and suspending all payments to be made under this
Agreement and ordering that the portion of the contract price
which would otherwise accrue to the Contractor during the
period from the date of such notice until such time as the State
determines that the Contractor has cured the Event of Defaul
shall never be paid to the Contractor;

8.2.3 set off egainst any other obligations the State may ows to
the Contractor any dameges the State suffers by reason of any
Event of Defauft; and/or

8.2.4 treat the Agreement as breached and pursue any of its
remedies at law or in equity, or both.

9, DATA/ACCESS/CONFIDENTIALITY/
PRESERVATION.

9.1 As used in this Agreement, the word “data” shall mean all
information and things developed or obtained during the
performance of, or acquired or developed by reason of, this
Agreement, including, but not limited to, all studies, reports,
files, formulae, surveys, maps, charts, sound recordings, video
recordings, pictorial reproductions, drawings, analyses,
graphic representations, computer programs, computer
printouts, notes, letters, memoranda, papers, end documents,
all whether finished or unfinished.

9.2 All data and any property which has been received from
the State or purchesed with funds provided for that purpose
under this Agreement, shall be the property of the State, and
shall be returned to the Stete upon demand or upon
termination of this Agreement for any reason.

9.3 Confidentiality of data shall be governed by N.H. RSA
chapter 91-A or other existing law. Disclosure of data
requires prior written approval of the State.
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10. TERMINATION. In the event of an early termination of
this Agreement for any reason other than the completion of the
Services, the Contrector shall deliver to the Contracting
Officer, not later than fifteen (15) days after the datc of
termination, a report (“Termination Report”) describing in
detnil all Services performed, and the contract price earned, to
and including the date of termination. The form, subject
matter, content, and number of copies of the Termination
Report shall be identical to those of any Final Report
described in the attached EXHIBIT A,

11. CONTRACTOR’'S RELATION TO THE STATE. In
the performance of this Agreement the Contractor is in all
respects an independent contractor, and is neither an agent nor
an employee of the State, Neither the Contractor nor any of its
officers, employees, agents or metnbers shall have authority to
bind the State or receive any benefits, workers’ compensation
or other emoluments provided by the State to its employees.

12, ASSIGNMENT/DELEGATION/SUBCONTRACTS.
The Contractor shall not assign, or otherwise trans(er any
interest in this Agreement without the prior written notice and
consent of the State. None of the Services shall be
subcontracted by the Contractor withowt the prior written
notice and consent of the State,

13. INDEMNIFICATION. The Contractor shall defend,
indemnify and hold harmless the State, its officers and
employees, from and agninst any and all losses suffered by the
State, its officers and employees, and any and all claims,
liabilities or penelties nsserted against the State, its officers
and employees, by or on behalf of any person, on account of,
based or resulting from, arising out of (or which may be
claimed to arise out of) the ects or omissions of the
Contractor. Notwithstanding the foregoing, nothing herein
contained shall be deemed to constitute a waiver of the
sovereign tmmunity of the State, which Immunity is hereby
reserved (o the State, This covenant in paragraph 13 shall
survive the termination of this Agreement.

14, INSURANCE.
14.1 The Contractor shall, at its sole expense, obtain end
maintain in force, and shall require any subcontractor or
assignee to obtain and maintain in force, the following
Insurance:

14.1.1 comprehensive general linbility insurance against all
claims of bodily injury, death or property damage, in amounts
of not less than $1,000,000per occurrence and $2,000,000
oggrepste ; and

14.1.2 special cause of loss coverage form covering all
property subject to subparagraph 9.2 herein, in an amount not
less than B0% of the whole replacement value of the praperty.
14.2 The policies described in subparagraph 14.1 herein shall
be on policy forms and endorsements approved for uss in the .
State of New Hampshire by the N.H. De|
Insurance, and issued by insurers licen
Hompshire.

Contractor Initialg
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14.3 The Contractor shall fumnish to the Contracting Officer
identified in block 1.9, or his or her successor, a certificate(s)
of insurance for all insurance required under this Agreement.
Contractor shall also fumish to the Contracting Officer
identified in block 1.9, or his or her successor, certificate(s) of
insurance for all renewal(s) of Insurance required under this
Agreement no later than thirty (30) days prior to the expiration
date of each of the insurance policies. The certificate(s) of
insurance and any rencwals thereof shall be atteched and are
incorporated herein by reference, Each certificate(s) of
insurance shall contain a clause requiring the insurer to
provide the Contracting Officer identified in block 1.9, or his
or her successor, no less than thirty (30) days prior written
notice of canceliation or modification of the policy.

I5. WORKERS' COMPENSATION,

|15.1 By signing this agreement, the Contractor agrees,
centifies end warrants that the Contractor is in compliance with
or exempt from, the requirements of N.H. RSA chapter 281-A
(“Workers' Compensation”). '

5.2 To the extent the Contractor is subject to the
requirements of N.H. RSA chapter 281-A, Contractor shall
maintain, and require any subcontractor or assignee to secure
and maintain, payment of Workers' Compensation in
connection with activities which the person proposes to
undertake pursuant to this Agreement. Contractor shall
furnish the Contracting Officer identified in block 1.9, or his
ar her successor, proof of Workers' Compensation in the
manner described in N.H. RSA chapter 281-A and any
applicable renewal(s) thereof, which shall be attached and are
incorporated herein by reference. The State shall not be
responsible for payment of any Workers’ Compensation
premiums or for any other claim or benefit for Contractor, or
any subcontractor or employee of Contractor, which might
arise under applicable State of New Hampshire Workers’
Compensation laws in connection with the performance of the
Services under this Agreement.

16. WAIVER OF BREACH. No failure by the State to
enforce any provisions hereof after any Event of Default shall
be deemed a waiver of its rights with regard to that Event of
Default, or any subsequent Event of Default. No express
failure to enforce any Event of Default shall be deemed a
waiver of the right of the State to enforce each and all of the
provisions hereof upon any further or other Event of Default
on the part of the Contractor.

17. NOTICE. Any notice by a party hereto to the other party
shall be deemed to have been duly delivered or given at the
time of mailing by certified mail, postage prepaid, in a United
States Post Office addressed to the parties at the addresses
given in blocks 1.2 and 1.4, herein,

t8. AMENDMENT. This Agreement may be amended,
waived or discharged only by an insoument in writing signed
by the parties hereto and only after epproval of such
amendment, waiver or discharge by the Govemor and
Executive Council of the State of New Hampshire unless no

such approval is required under the circumstances pursuant to
State law, rule or policy.

19. CONSTRUCTION OF AGREEMENT AND TERMS,
This Agreement shall be construed In accordance with the
laws of the State of New Hampshire, and is binding upon and
inures to the benefit of the parties and their respective
successors end assigns, The wording used in this Agreement
is the wording chosen by the parties to express their mutual
intent, and no rule of construction shall be spplied against or
in favor of any party.

20. THIRD PARTIES. The parties hereto do not intend to
benefit any third parties and this Agreement shall not be
construed 1o confer any such benefit.

21. HEADINGS. The headings throughout the Agreement

are for reference purposes only, and the words contained
therein shall in no way be held to explain, modify, emplify or
aid in the interpretation, construction or meaning of the
provisions of this Agreement,

22. SPECIAL PROVISIONS. Additional provisions set
forth in the attached EXHIBIT C are incorporated herein by
reference.

23. SEVERABILITY. In the event any of the provisions of
this Agreement are held by a court of competent jurisdiction to
be contrary to any state or federal law, the remaining
provisions of this Agreement will remain in full force and
effect.

24, ENTIRE AGREEMENT. This Agreement, which may
be executed in a number of counterparts, each of which shall
be deemned an original, constitutes the entire Agreement and
undersianding between the parties, and supersedes all prior
Agreements and understandings relating hereto.
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EXHIBIT A
SCOPE OF SERVICES

The scope of services is as set forth In the following documents, which are hereby incorporated by the reference
into this agreement:
A. This Agreement.
B. The “Request for Proposals for instant Ticket Printing and Related Services” dated January 3, 2017
{hereinafter “RFP”), and amended February 21, 2017 resulting from RFP clarification questions
{Attachment 1 hereto}.
€. Vendor gquestions and New Hampshire Lottery responses (Attachments 2 and 3 hereto).
D. The Proposal dated March 6, 2017, submitted by Scientific Games Intemational (hereinafter “SG1”)
In response to the RFP. A copy of the Proposal Is on file with the New Hampshire Lottery
Commission (hereinafter referred to as “Commission”).

In the event of a conflict in language between any of the above-mentioned documents, the provisions and
requirements set forth or reference in the RFP and its amendments and the contract form P-37 shall govern. In
the event that an issue is addressed In the Proposal that [s not addressed in the RFP, no conflict in language shall
be deemed to occur.

In the event of a conflict in language between any of the above-mentioned documents other than the RFP (as
amended and clarified) and this Agreement, the provisions and requirements set forth or referenced In this
Agreement shall govern. In the event that an issue is not addressed In this Agreement, no conflict of language
shall be deemed to occur.

EXHIBIT B
PAYMENT SCHEDULE -

The Commission shall make payment for tickets and services at the prices set forth in, and otherwise in
accordance with, the Proposal. Payment Is due upon dellvery and within thirty days of receipt of invoice. Tickets
are shipped F.0.8. to the New Hampshire Lottery Commission at 14 Integra Drive, Concord, New Hampshire or
to a location as designated by the New Hampshire Lottery Commission.

EXHIBIT C
SPECIAL PROVISIONS

1. The Commission has the option to renew this contract for two (2) periods of one {1) year, with the written
consent of both parties, subject to approved funding. The Commission shall notify the Contractor no later
than June 30, 2020 whether or not the Commission intends to exercise this option.

2. The Contractor agrees to maintain, and the New Hampshire Lottery Commission agrees to accept general
liabllity insurance in the amount of $1,000,000 per occurrence, together with an excess/umbrella llability
amount of $2,000,0000.



UNANIMOUS WRITTEN CONSENT
OF
THE BOARD OF DIRECTORS
OF
" SCIENTIFIC GAMES INTERNATIONAL, INC.
February 21, 2017

The undersigned, being all of the directors of Scientific Games International, Inc., 2
Delaware corporation (the “Company™), acting in lieu of meeting, pursuant to §141(f) ol the
General Corporation Law of the State of Delaware, do hereby consent to and adopt, as the
actions of the Board of Directors of the Company (the “Board™) with the same force and effect es
if presented to and adopted at a meeting of the Board, the following resolutions:

WHEREAS, John Schulz was elected to serve as President, Instant Products, and Pat
McHugh was clected to scrve as President, North American Lotiery Systems, by Unantmous
Written Consent of the Board dated October 16, 2014; and

WHEREAS, the Board desires to change the titles of John Schulz and Pat McHugh,
effective January [, 2016;

NOW THEREFORE, it is

RESOLVED, that the following persons be, and hereby are, clected to serve, at the
pleasure of the Board, in the cepacities listed below opposite their names, to serve as such until
their successors shall have been duly elected and qualified or until their earlier resignation or

removal:

John Schulz Senior Vice President, Instent Products
Pat McHugh Senior Vice President, Global Lottery Systems

IN WITNESS WHEREOF, the undersigned, being all of the directors of the Company,

have executed this Unanimous Written Consent.
Lol

@hés C. Kerlnedy
Anbel G1Z,

Michael A. Quartieri




Sceretary’s Certificate

I, Philip J. Bauer hereby certify that | am duly elected Assistant Secretary of Scientific Games
International, Inc., | hereby certify the following is a true copy of a vote taken at a meeting of the
Board of Directors, duly called and held on February 21, 2017 at which a quorum of the Directors
were present and voting.

YOTED: That John Schulz is duly authorized as Senior Vice President, Instant Products, to enter a
Contract on behalf of Scientific Games International, Inc. with the New Hampshire Lottery
Commission, State of New Hampshire and further is authorized to execute any documents which
may in his/her judgment be desirable or necessary to effect the purpose of this vote.

I hereby certify that said vote has not been amended or repealed and remains in full force and effect
as of May 22, 2017.  further centify that it is understood that the State of New Hampshire will rely
on this certificate as evidence that the person listed above currently occupies the position indicated
and that they have full authority to bind the corporation to the specific contract indicated.

DATED: Wa»! 27, W0

ittip Tk
Vice-President, Corporute Counsel and Assistant Secretary



State of New Hampshire
Department of State

CERTIFICATE

1. Willinm M. Gardner, Scerctary of State of the State of New Hampshire, do bereby cenify that SCIENTIFIC GAMES
INTERNATIONAL. INC. is & Deluware Profit Corporation registered to trensact business in New Hamgishire un Junuary 08,
1996. | further centify hat o1l fees and documenis required by the Secrctury of State's office have been reecived and is in good

standing as far as this office is concerned,

Rusincss 1D; 242298

IN TESTIMONY WHEREOF,
I hereto st iy hand end cuuse to be alfixed

r At the Senl of the State of New Hampshire,
/y \__V'l:._-:j.g’, .'_‘_ 5 this 23rd duy of May A.D. 2017,
A ‘\.‘h‘. t ”‘ 757 s
A0 >/ Williom M. Gardner

Secretary of State




AcorS CERTIFICATE OF LIABILITY INSURANCE R

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER({S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

TMPORTANT: 1f the cartificaie holder s an ADOITIONAL INSURED, the policy(ls) must have ADDITIONAL INSURED provisions or bo sndorssd.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certaln policles may require an sndoresment. A statoment on
this certificate doos not confer rights to the cartificsts holder in Hsu of such endorsemantis).

Holder ldentifier :

PRODUCER .
ol :;:: z:';::::.""“"'“" Inc. aeg; (888) 203-7122 [ ey 850 s63-0108
33.3 mﬁrnﬂﬁm 3551 usSA Kok, -
INSURER({S) AFFORDIMG COVERAGE NAKC #

[mesmeo wsumeRA:  National unfon Fire Ins Co of pittsburgh [19445
scientitic Genes Invernational, Inc. : myunenn:  2urich Amarican Ins Co 16535
Hgﬁ.ﬂl‘:’?‘."&’.‘;ﬁaﬁi’ Pariouay INSURGR C: american Zurich Ins Co 40142

WESURER D

INSURZR B:

) WIURER F;

COVERAGES CERTIFICATE NUMBER: 570065531486 REVISION NUMBER.

ocC 5 CE LISTED BELOW HA EN ISSUED TO THE INSURED E ERIO|
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCURENT WITH RESPECY TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN 1S SUBJECT TO ALL THE TERMS,

EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS, Limits shown are &3 requested
$ TYPE OF DSURANGE POLICY NUMBER MWI ™ ]
X | COMNERCIAL DENERAL LABIITY [CLOSUISTE703 FE0X3[ each ocoumnENCE $1,000,000
| cunssmoe [x] occun | PAEMSES n semeren 11,000,000
. MED EXP {Any ene person) $10,000
PERIOMAL & ADV IHSURY 51,000,000
GENL AGGREGATE LIIT APPUZS PER: GENENAL AOGREGATE 1%, 000, 509
% | Poucy DJECT le: PRODUCTS - COMMOP AGG 35,000,000
COTHER.
] MODILE LADLITY BAP 509598803 87017281 7( 087017 51 8| COMBMED EMGLE Uit
AUTo | (£ socogn $2,000,000
[x | v auto BODILY BIURY [ Per parsen)
| oueeen ECHEDULED i BOOILY WIURY (Per acciden)
A ¥ alTOS
] 'PROPERTY DAMAGE
phpind NONOWNED
I ey AUTDS OsY | [Por accidert)
A D] unenmuause | % [ ocoun 15087000 By 7017 301E| 0770172017 | EAcH OCCURRENCE 310, 000, 000
—— s — S ADE SIR applies per polfcy terps & conditions AGGREOATE $10. 000, 000
020 | X |arTENTION
T | WORKERE COMPENSATION AND weo0os98s03 | 06/0171017|08/0L/ 301K "]Eﬂ [ l?m'
PRCPIETom / PARTIER FExCUTIVE. (L) A0S e Ao T1, 000, 000
0 | OFreiAsEueEn ExeLUoeD? N)wia|  |wecsosssseos 06/01/2017|06/01/2018 .000,
Mendatory n NiH) MA, WI E.L DISEASE-EA EMPLOYEE $1,000,000
LA PO OF OPERATIONS below EL. OISEASE POLICY LOAT t1.600,000

DESCRIPTION OF OPERATIONS | LOCATIONS | VEHICLES (ACORD 101, AddRianal Hamerks Schoduls, mzy be ¥ more apace la required}
RE: Instant Printing Contract.

CERTIFICATE HOLDER CANCELLATION

BHOULD ANY DF THE ABOVE DESCABED FOUCKES BE CANCELLED BFFORE THE
EXPIRATION DATE THERBOF, NOTICE WiLL BU DELIVERED N ACCORDANGE WATH THE
POLICY PROVISIONS.

New Hampshire Lottery Commission AMTHDRZED REPREEENTATIVE

14 Integra Drive % .%(ymmgfm

Concord NH 03301 usa
©1588-2016 ACORD CORPORATION. All rights reserved.
ACORD 26 (2016/03}) The ACORD name and logo are registered marks of ACORD

570088531488

Coartificate No

T

Y,



FORM NUMBER P-37 (version 8/8/15)

Notice: This agreement and all of its attachments shall become public upon submission to Governor and
Executive Council for approval. Amy information that is private, confidential or proprietary must
be clearly identified to the agency and egreed to in writing prior lo signing the contrect.

AGREEMENT
The State of New Hampshire end the Contractor hereby mutually agree as follows:

GENERAL PROVISIONS

1. IDENTIFICATION.

1.1 State Agency Name
New Hampshire Lottery Commission

1.2 State Agency Address
14 Intepra Drive
Concord, NH 03301

1.3 Contrector Name
IGT Global Solutions Corporntion

1.4 Contractor Address
10 Memorial Blvd

Providence R1 02903
1.5 Contractor Phone 1.6 Account Number 1.7 Completion Date 1.8 Price Limitation
Number '
401-392-7530 June 30, 2021 $2,116,000

1.9 Contracting Officer for State Agency
Charles R. Mclntyre, Executive Director

1.10 State Agency Telephone Number
603-271-3391

1.1t Contractor Signature

P2 . tf

1.12 Name and Title of Contractor Signatory
Michael Chambrello
President and Chief Executive Officer

1.13 Acknowledgement: State of Pleds weht, County of P digmm

On W, o1 |, before the undersigned officer, personally appeared the person identified in block 1.12, or satisfactorily
proven to be the person whose name is signed in block 1.11, and acknowledged that s/he executed this document in the capacity
indicated in block 1.12.

1.13.1 Signeture of Notary Public or Justice of the Peace

‘{\‘ N 8 - Peter Sheriff Danjels
-[(si:'ls]’ Notary Publie

1.13.2 Name and Title of Notary or Justice of the Peace Commission Number 758553

Peder S. Dawtls My Commission Explres (/¢ (/2.0
1.14  Sjate Agengg) Signature 1.15 Name and Title of State Agency Signatory
é@' ( Date: f’/)fé, Charles M. McIntyre, Exacutive Director

1.16 Approyaf by the N.H. Department of Adminisration, Division of Personnel (if applicable)

By. V. Director, On:

1.17 Approval by the Attorney General {(Form, Substance and Execution) (if applicable)

o 25 D~ = L5

1.18" Approval by the Governor and Executive Council (if applicable)

By: On:
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2. EMPLOYMENT OF CONTRACTOR/SERVICES TOQ
BE PERFORMED. The State of New Hampshire, acting
through the agency identified in block 1.1 (*State™), engages
coniractor identified in block 1.3 (“Contractor”) to perform,
and the Contractor shall perform, the work or sale of goods, or
both, identified and more particularly described in the attached
EXHIBIT A which is incorporated herein by reference
(“Services").

3. EFFECTIVE DATE/COMPLETION OF SERVICES.
3.1 Norwithstanding any provision of this Agreement to the
contrary, and subject to the approval of the Govemnor and
Executive Council of the State of New Hampshire, if
applicable, this Agreement, and all obligations of the parties
hereunder, shall become effective on the date the Governor
and Executive Council approve this Agreement as indicated in
block 1.18, unless no such approval is required, in which case
the Agreement shall become effective on the date the
Agreement is signed by the State Agency as shown in block
1.14 (“Effective Date”).

3.2 If the Contractor commences the Services prior to the
Effective Date, all Services performed by the Contractor prior
to the Effective Date shall be performed at the sole risk of the
Contractor, and in the event that this Agreement does not
become effective, the State shall have no liability to the
Contractor, including without limitation, any obligation to pay
the Contracter for any costs incurred or Services performed.
Contractor must complete all Services by the Completion Date
specified in block 1.7,

4. CONDITIONAL NATURE OF AGREEMENT.
Notwithstanding any provision of this Agreement to the
contrary, all obligations of the State hereurnder, including,
without limitation, the continuance of payments hereunder, are
contingent upon the availability and continued eppropriztion
of funds, and in no event shall the State be liable for any
payments hereunder in excess of such available appropriated
funds. In the event of a reduction or termination of
appropriated funds, the State shall have the right to withhold
payment until such funds become available, if ever, and shall
have the right to terminate this Agreement immediately upon
giving the Contractor notice of such termination. The State
shall not be required to transfer funds from any other account
to the Account identified in block 1.6 in the event funds in lhat
Account are reduced or unavailable.

5. CONTRACT PRICE/PRICE LIMITATION/
PAYMENT.

5.1 The contract price, method of payment, and terms of
payment are identified and more particularly described in
EXHIBIT B which is incorporated herein by reference.

5.2 The payment by the State of the contract price shall be the
only and the complete reimbursement to the Contractor for all
expenses, of whatever nature incurred by the Contractor in the
performance hereof, and shall be the only and the complete
compensation to the Contractor for the Services. The State
shall have no liability to the Contractor other than the contract
price. ~

5.3 The State reserves the right to offset from any amounts
otherwise payable to the Contractor under this Agreement
those liquidated amounts required or permitted by N.H. RSA
80:7 through RSA 80:7 or any other provision of law.,

5.4 Notwithstanding any provision in this Agreement 10 the
contrary, and notwithstanding unexpected circumstances, in
no event shall the total of all payments authorized, or actuaily
made hercunder, exceed the Price Limitation set forth in block
1.8,

6. COMPLIANCE 8Y CONTRACTOR WITH LAWS
AND REGULATIONS/ EQUAL EMPLOYMENT
OPPORTUNITY.

6.1 In connection with the performance of the Services, the
Contractor shall comply with all statutes, laws, regulations,
and orders of federal, state, county or municipal authoritics
which impose any obligation or duty upon the Contractor,
including, but not limited to, civil rights and equal opportunity
laws. This may include the requirement to utilize suxiliary
oids and services to ensure that persons with communication
disabilities, including vision, hegring and speech, can
communicate with, receive information from, and convey
information to the Contractor, In addition, the Contractor
shall comply with all epplicable copyright laws.

6.2 During the term of this Agreement, the Contractor shall
not discriminate against employees or applicants for
employment because of race, celor, religion, creed, age, sex,
handicap, sexual orientation, or nationa! origin and will take
affirmsative action ta prevent such discrimination.

6.3 [f this Agreement is funded in any part by monies of the
United States, the Contraclor shall comply with all the
provisions of Executive Order No. 11246 (“Equal
Employment Opportunity”), as supplemented by the
regutations of the Uniled States Department of Labor (41
C.F.R. Pan 60), and with any rules, regulations and guidelines
as the State of New Hampshire or the United States issue to
implement these regulations. The Contractor further agrees to
permit the State or United States access to any of the
Contractor's books, records and accounts for the purpose of
ascertaining compliance with all rules, regulations and orders,
and the covenants, terms and conditions of this Agreement.

7. PERSONNEL.

7.1 The Contractor shall at its own expense provide all
personne) necessary to perform the Services. The Contractor
warrants that all personnel engaged in the Services shall be
qualified to perform the Services, and shali be properly
licensed and otherwise authorized to do so under all applicable
laws.

7.2 Unless otherwise autherized in writing, during the term of
this Agreement, and for a period of six (6) months after the
Completion Date in block 1.7, the Contractor shali not hire,
and shall nat permit any subcontractor or other person, firm or
corporation with whom it is engaged in a combined effort to
perform the Setrvices fo hire, any person who is a State
employee or official, who is materially involved in the
procurement, administration or performance of this
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Agreement. This provision shall survive termination of this
Agreement.

1.3 The Contracting Officer specified in block 1.9, or his or
her successor, shall be the State's representative. In the event
of any dispute concerning the interpretation of this Agreement,
the Contracting Officer’s decision shall be final for the State.

8. EVENT OF DEFAULT/REMEDIES.

8.1 Any one or more of the following acts or omissions of the
Contractor shall constitute an event of default hereunder
(“Event of Default");

B.1.1 failure to perform the Services satisfactorily or on
schedule;

8.1.2 failure 10 submit any report required hereunder; and/or
8.1.3 failure to perform any other covenant, term or condition
of this Agreement.

8.2 Upon the occurrence of any Event of Default, the State
may take any one, or more, or all, of the following ections:
8.2.1 give the Contractor a written notice specifying the Event
of Default and requiring it to be remedied within, in the
absence of a greater or lesser specification of time, thirty (30)
days from the date of the notice; and if the Event of Default is
not timely remedied, termingte this Agreement, effective two
(2) days after giving the Contractor notice of termination;
8.2.2 give the Contractor a written notice specifying the Event
of Default and suspending all payments to be made under this
Agreement and ordering that the portion of the contract price
which would otherwise accrue to the Contractor during the
period from the date of such notice until such time as the State
determines that the Contractor has cured the Event of Default
shall never be paid to the Contractor;

8.2.3 st off against any other obligations the State may owe to
the Contractor any damages the State suffers by reason of any
Event of Default; and/or

8.2.4 treat the Agreement as breached and pursue any of its
remedies at law or in equity, or both,

9. DATA/ACCESS/CONFIDENTIALITY/
PRESERVATION.

9.1 As used in this Agreement, the word “data™ shzll mean all
information and things developed or obtained during the
performance of, or acquired or developed by reason of, this
Agreement, including, but not limited to, all studies, reports,
files, formulae, surveys, maps, cherts, sound recordings, video
recordings, pictorial reproductions, drawings, analyses,
graphic representations, computer programs, computer
printouts, notes, letters, memoranda, papers, and documents,
all whether finished or unfinished.

9.2 All data and any property which has been received from
the State or purchased with funds provided for that purpose
under this Agreement, shall be the property of the State, and
shall be returned to the State upon demand or upon
termination of this Agreement for any reason.

9.3 Confidentisality of data shall be govemed by N.H, RSA
chapter 91-A or other existing law. Disclosure of data
requires prior written approval of the State.
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10. TERMINATION. In the event of an early termination of
this Agreement for any reason other than the completion of the
Services, the Contractor shall deliver to the Contracting
Officer, not later than fifieen (15) days afier the date of
termination, a report (*Termination Report™) describing in
detail all Services performed, and the contract price eamed, to
and including the date of termination. The form, subject
matter, content, and number of copies of the Termination
Report shall be identical to those of any Final Report
described in the antached EXHIBIT A.

11. CONTRACTOR'S RELATION TQO THE STATE. In
the performance of this Agreement the Contractor is in all
respects an independent contractor, and is neither an agent nor
an employee of the State, Neither the Contractor nor any of its
officers, employees, agents or members shall have suthority to
bind the State or receive any benefits, workers' compensation
or other emoluments provided by the State to its employees.

12, ASSIGNMENT/DELEGATION/SUBCONTRACTS.
The Contractor shall not assign, or otherwise transfer any
interest in this Agreement without the prior written notice and
consenl of the State. None of the Services shall be
subcontracted by the Contractor without the prior written
notice and consent of the State.

13, INDEMNIFICATION. The Contractor shall defend,
indemnify and hold harmless the State, its officers and
employees, from and against any and all losses suffered by the
State, its officers and employees, and any and all claims,
liabilities or penalties asserted against the State, its officers
end employees, by or on behalf of any person, on account of,
based or resulting from, arising out of (or which may be
claimed to arise out of) the acts or omissions of the
Contractor. Notwithstanding the foregoing, nothing herein
contained shall be deemed to constitute a waiver of the
sovereign immunity of the State, which immunity is hereby
reserved to the State. This covenant in paragraph 13 shall
survive the termination of this Agreement.

14. INSURANCE.

14.1 The Contractor shall, at its sole expense, obtain and
maintain in force, and shall require any subcontractor or
assignee to obtain and maintain in force, the following
insurance:

14.1.1 comprehensive general liability insurance against il
claims of bodily injury, death or property damage, in amounts
of not less than $1,000,000per occurrence and $2,000,000
aggregate ; and.

14.1.2 special cause of loss coverage form covering all
property subject to subparagraph 9.2 herein, in an amount not
less than 80% of the whole replacement value of the property.
14.2 The policies described in subparagraph 14.1 herein shall
be on policy forms and endorsements approved for use in the
State of New Hampshire by the N.H. Department of
Insurance, and issued by insurers licensed in the State of New

Hampshire. /@
Contractor Initials /

Date §-24-/



14.3 The Contractor shall fumish to the Contracting Officer
identified in block 1.9, or his or her successor, & centificate(s)
of insurance for all insurance required under this' Agreement.
Contractor shall also furnish to the Contracting Officer
identified in block 1.9, or his or her successor, certificata(s) of
insurance for sll renewal(s) of Insurance required under this
Agreement no later than thirty {30) days prior to the expiration
date of each of the insurance policies. The certificate(s) of
insurance and any renewals thereof shall be attached and ere
incorporated herein by reference. Each certificate(s) of
Insurance shall contain a clause requiring the insurer to
provide the Contracting Officer idemtified in block 1.9, or his
or her successar, no less than thirty (30) days prior written
notice of cancellation or modification of the policy.

15. WORKERS' COMPENSATION.

15.1 By signing this agreement, the Contractor agrees,
certifies and warrants that the Contractor is in compliance with
or exempt from, the requirements of N.H. RSA chapter 281-A
{"Workers' Compensation”).

5.2 To the extent the Contractor is subject to the
requirements of N.H. RSA chapter 281-A, Contractor shall
maintain, and require any subcontractor or assignee to secure
and maintain, payment of Workers' Compensation in
connection with activities which the person proposes to
underteke pursuant to this Agreement. Contractor shall
furnish the Contracting Officer identified in block 1.9, or his
or her successor, proof of Workers' Compensation in the
manner described in N.H. RSA chapter 281-A and any
applicable renewal(s) theteof, which shall be attached and are
incorporated herein by reference. The State shall not be
responsible for payment of any Workers' Compensation
premiums or for any other claim or benefit for Contractor, or
any subcontractor or employee of Contractor, which might
arise under applicable State of New Hampshire Workers’
Compensation laws in connection with the performance of the
Services under this Agreement.

16. WAIVER OF BREACH. No failure by the State to
enforce any provisions hereof after any Event of Default shall
be deemed a waiver of its rights with regard to that Event of
Default, or any subsequent Event of Default. No express
faiture to enforce any Event of Default shall be deemed a
waiver of the right of the State to enforce each and all of the
provisions hereof upon any Rirther ar other Event of Default
on the part of the Contractor.

17. NOTICE. Any notice by a party hereto to the other party
shall be deemed to have been duly delivered or given at the
time of mailing by certified mail, postage prepaid, in a United
States Post Office eddressed to the parties at the addresses
given in blocks 1.2 and 1.4, herein.

18. AMENDMENT. This Agreement may be amended,
waived or discharged only by an instrument in writing signed
by the parties hereto and only after approval of such
amendment, waiver or discharge by the Governor and
Executive Council of the State of New Hampshire unless no

such approval is required under the circumstances pursuant to
State low, rule or policy.

19. CONSTRUCTION OF AGREEMENT AND TERMS.
This Agreement shall be construed in accordance with the
laws of the State of New Hampshire, and is binding upon and
inures 1o the benefit of the parties and their respective
successors and assigns. The wording used in this Agreement
is the wording chosen by the parties to express their mutual
intent, and no rule of construction shall be applied against or
in favor of any party.

20. THIRD PARTIES. The parties hereto do not intend to
benefit any third parties and this Agreement shall not be
construed to confler any such benefit.

21, HEADINGS. The headings throughout the Agreement
are for reference purposes only, and the words contained
therein shall in no way be held to explain, modify, amplify or
aid in the interpretation, construction or meaning of the
provisions of this Agreement.

22, SPECIAL PROVISIONS. Additional provisions set
forth in the attached EXHIBIT C are incorporated herein by
reference.

23. SEVERABILITY. In the event any of the provisions of
this Agreement are held by a court of competent jurisdiction to
be contrary 1o any state or federal law, the remaining
provisions of this Agreement will remain in full force and
effect.

24. ENTIRE AGREEMENT. This Agreement, which may
be executed in a number of counterparts, each of which shal!
be deemed an original, constitutes the entire Agreement end
understanding between the parties, and supersedes ali prior
Agreements and understandings relating hereto.
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EXHIB
SCOPE OF SERVICES

The scope of services [s as set forth in the following documents, which are hereby Incorporated by the reference
Into this agreement: ’
A. This Agreement.
8. The “Request for Proposals for Instant Ticket Printing and Related Services” dated January 3, 2017
{hereinafter “RFP”), and amended February 21, 2017 resulting from RFP clarification questions
(Attachment 1 hereto). , '
C. Vendor questions and New Hampshire Lottery responses (Attachments 2 and 3 hereto).
D. The Proposal dated March 6, 2017, submitted by IGT Global Sclutions (hereinafter “IGT”) in
response ta the RFP, A copy of the Proposal Is on file with the New Hampshire Lottery Commission
{hereinafter referred to as "Commission”).

In the event of a conflict in language between any of the above-mentioned documents, the provisions and
requirements set forth or reference In the RFP and its amendments and the contract form P-37 shall govern. 1n‘
the event that an issue is addressed in the Proposal that is not addressed in the RFP, no conflict In language shall
be deemed to occur.

In the event of a conflict in language between any of the above-mentioned documents other than the RFP (as
amended and clarified) and this Agreement, the provisions and requirements set forth or referenced In this
Agreement shall govern. In the event that an issue Is not addressed in this Agreement, no confiict of language
shall be deemed to occur,

EXHIBIT B
PAYMENT SCHEDULE

The Commission shall make payment for tickets and services at the prices set forth in, and otherwise in
accordance with, the Proposal. Payment is due upon defivery and within thirty days of recelpt of invoice. Tickets
are shipped F.0.8. to the New Hampshire Lottery Commission at 14 Integra Drive, Concord, New Hampshire or
to a locatlon as designated by the New Hampshire Lottery Commission, '

EXHIBIT €
SPECIAL PROVISIONS

1. The Commission has the option to renew this contract for two (2) periods of one (1) year, with the written
consent of both parties, subject to approved funding. The Commission shall notify the Contractor no later
than June 30, 2020 whether or not the Commission intends to exercise this option.

2. The Contractor agrees to maintain, and the New Hampshire Lottery Commission agrees to accept general
liability Insurance In the amount qf $1,000,000 per occurrence, together with an excess/umbrella liability
amount of $2,000,0000,



Corporate Resolution

I, Michael K. Prescott, hereby certify that | am the duly elected Secretary of IGT Global
Solutions Corporation (the “Corporatin”).

I hereby certify that the following is a trué copy of the resolution adopted by the Board of
Director on May 17, 2017:

“RESOLVED: That the Corporation is authorized to prepare and submit a proposal in rasponse to the public
procurement “Request for Proposal for Instant Ticket Printing and Related Services” (the "RFP") issued by
the New Hampshire Lottery Commission, and, in the event that the bid proposal Is accepted, the
Corporation is authorized to enter into an agreement concerning the subject of the RFP.

RESOLVED: That, Michael R. Chambrello, President and CEQ of the Corporation, is authorized and
empowered, acting individually, on behalf of the Corporation, to do all things and to authorize, execute and
deliver all submissions, applications, forms, agreements, instruments, certificates, statements, powers of
attorney, and any other documents deemed to be necessary or advisable to accomplish the intent of the
previous resolution subject to the policies of the Corporation, including the IGT Approval Authority Matrix,
as modified from time to time."

| hereby certify that said resolution has not been amended or repealed and remains in
full force and effect as of the date of the contract to which this certificate is attached. | further
certify that it is understood that the State of New Hampshire will rely on this certificate as evidence
that the person listed above cumently occupies the position indicated and that he has full authority
to bind the Corporation. To the extent that there are any limits on the authority of any listed

individual to bind the Corporation in contracts with the State of New Hamp$Rjre, all such limitations

are expressly stated herein.

Dated: May 18, 2017 ATTEST:

Michiel K. Prescott,
Senior Vice President and
Secretary



State of New Hampshire
Department of State

CERTIFICATE

1, Willlem M. Gardner, Secretory of Stote of the State of New Hampshire, do hercby centify that IGT GLOBAL SOLUTIONS
CORPORATION is 8 Delaware Profit Corporstion registered to transact business in New Hampshire on Merch 07, 1954, | further
certify thet ull fees and dotuments required by the Scoretary of State's offico have been reccived and s In good standing s fir s
this office s concemed

Buginces 10: 220113

IN TESTIMONY WHEREOF,

[ hereto set my hand and canss to be affixed
the Seal of tho State of New Hampshire,
this 17 doy of May A.D. 2017,

Dirlod

Williom M. Gardner
Sccretary of Stote
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CERTIFICATE OF LIABILITY INSURANCE r.56 1 of 2

DATE (MMWDOIYYYY)
02/16/2017

TMIS CERTIFICATE IS {SSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the cortificats holder s an ADDITIONAL INSURED, the policy(los) must have AODITIONAL INSURED provislons or be endorsed.
If SUBROGATION IS WAIVED, subject to the tarms and conditlons of the pollcy, certain poticles may require an andorsement. A statement
on this cerlificste does not confor rights to the certificate holder in fieu of such sndornement(s).

PRODUGER

coﬂ'zgm

Willie of Massachusstts, Inc. PHONE FAX

c/o 26 Century Blwd, = = et

P. 0. Box 305151 AR c

Nashville, TH 37230-5191 s - .
INSURER A: Federal Insurance Company 20381-001

“INSURED 10T Globsl Soluticas Corporsticm INSURER B; Travelers Property Casualty Corpany of Am) 28674-003
Atten: David wilmot INSUREAC: Hational Union Pire Insurance Company of | 19443%-001
P o e ey90s INSURERO; The Charter Oak Pire Insurance Coupeny | 25615-001
INSURERE: XL Bpocialty Iusurance Couapany 37085-502
! INSURER F;
COVERAGES CERTIFICATE NUMBER: 25220541 REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT R OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFOROED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,

L_f‘XQUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.
INSR

™G
-

Re: Instant Ticket Printing and Related Services

See attached for additiocnsl coverage.

TYPE OF INSURANCE L5528 poucywumsen POLCYERF ey o umTs
A | x | coumercia oeneraL uaBILTY 36032755 (6/30/2016 |6/30/2017 | EACHOCCURRENCE 3 2,000,000
} cuams-snoe] x | ocour PAMAREIRAR M e |s 2,000,000
|| MED EXP (Any one pecson) $ 10,000
|| PERSONAL & ADV INJURY s 2,000,000
| GEN. AGGREGATE LIMIT APPLIES PER: GENERAL AGGREQATE 3 2,000,000
| X | poucy jrsis Loc PRODUCTS-COMPIOPAGS |$__ 2,000,000
OTHER: L]
B | AutcsomLe LABLITY TCIJCAP-101D7011-16 |6/30/2016 |6/30/2017 mﬂﬂu‘“ s 2,000,000
z ANY AUTO BODILY INJURY(Per porson) |8
— %m‘. , é‘:ﬁg‘g“i‘; BODILY INJURY(Per sccident) |8
| = | auTosomy AUTOS ONLY [EWEIIE?JWk il
L]
¢ [X | umereuauas {X | occun 19086956 l6730/2016 [6/30/2017 | EACH OCCURRENCE L]
EXCESS LIAS CLAIMS-MADH AGGREGATE L]
oeo | [RevEwmiONs s
D | WORKERS COMPEXIATION TC20UB-101D6754-16 5/30/2016 |6/30/2017 |x [=ri] ptig
B | ANY PROPRIETORPARTNE/EXECUTIVE WiA TRJUB-100D9705-16 [6/30/2016 (6/30/2017 | EL EACHACCIOENT s 1,000,000
OFFICERMEMBER EXCLUDED?
B N TWXJUB-101D6930-16 [6/30/2016 |6/30/2017 | EL DISPASE .BAEMPLOVEE |8 1,000,000
- O&RIPTIONOFOPERATMSW EL.DISEASE -POLICYUMTT (8 1,000,000
E | Crine/Fidelity Bond - US00072050BL16A 673072017 $5,000,000 Enplel
C | Brrors & Cmissions 42854577 /30/2016 |6/30/2017 $10,000,000 Limi
DESCRIPTION OF GPERATIONS / LOCATICHS { VEHICLEB (ACORD 101, Additiseal Bcheduls, may e artached ¥ mors epacs I required)

_CERTIFICATE HOLDER

CANCELLATION

Hew Hampohire Lottery Commisaion
14 Integra Drive
Concord, NH 03301

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WiLL BE DELWVERED IN
ACCORDANCE WAITH THE POLICY PROVISIONS,

iy s

AUTHORLIED REPRESENTATIVE

Coll:5034409 Tpl:2067341 Cert:25220541

ACORD 25(2016/03)

© 1688-2015 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD



AGENCY CUSTOMER (D: 053700

LOC#:
AC/R}.
—— . ADDITIONAL REMARKS SCHEDULE Page_2_ of 2._
AGENCY NAMED INSURED
IGT Global Solutions Corporation
Willis of Massachusetts, Inc. Atten: David Wilmot
POLICY NUMBER - 10 Memorial Boulevard

Providence, RI 03903
Sae Pirat Page

CARRIER NAC CODR

See Pirst Page CHECTIVEOATE: gee Firat Pege
ADDITIONAL REMARKS

THIS ADDITIONAL REMARKS FORM 1S A SCHEDULE TO ACORD FORM,

FORM NUMBER: 25 FORM TITLE: CERTIFICATE OF LIABILITY INSURANCE

All Rigk Property

Carrier: Pactory Nutual Insurance Company
Policy # 101566

Tar{: 6/30{2016-6/30/2017

Replacement Cost

Ocoan Cargo/rranait
Carrier: Affiliated FX Inaurance Company

533?’8’38956??373523317

Land Conveyance: §7,500,000 Limit
Vessel Conveyancei 27,500.000 Limit
Air Conveyance: $7,500,000 Limit

Note as, raagncts Brrors & Omissiocns Coverage - .
Over-redemption is not excluded. The professional liability ariaing from Technology
Products/Technology Bervices, Telscommunications Services, Internet Professicnal ervices and

zgintig Professional Bervices, does apply to Instant Ticket Games, per the terms and conditions of
e policy.

ACCRD 101 (2008/01}) Coll:5034409 Tpl:2067341 Cert:25220541 £2008 ACORD CORPORATION. All rights reserved.
The ACORD name and logo are rogistered marks of ACORD



Attachment 1

Nearly $2 Billion and Counting for our Schools

State of New Hampshire
Lottery Commission

REQUEST FOR PROPOSAL
" FOR
Instant Ticket Printing and Related Services
January 3, 2017

Amended February 21, 2017
A summary of amendments is listed on the following page



SUMMARY OF AMENDEMENTS

All amendments to the RFP are written in red throughout the document. Below Is a summary of

amendments. Note that previous amendments are now absorbed into the document and only
new amendments are in bold red:

¢ 3.3.2 Minimum Ticket Specification i. (p38): the NHLC updated the bar code information and

requirements.
* 3.4.14 Interactive Games (p44): item added per detail in 1.6 Scope m.

NHLC INSTANT TICKET RFP AMENDED Page1 of 61
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PART 1 - PROPOSAL SUBMISSION

1.0 INTRODUCTION

The New Hampshire Lottery Commission {hereinafter referred to as "NHLC") is issuing this
Request for Proposals (RFP) to invite interested Bidders to submit proposals for instant
ticket production, game design and related services for a period of four (4) years; the NHLC
reserves the right to extend the contract at its sole discretion for two additional one (1) year
periods, which can be enacted separately or combined. The NHLC Is looking for an instant
ticket vendor to identify opportunities for growth. Given that the vendor community has
mare exposure and access to best practices as well as new technologies, the NHLC
encourages the chosen vendor to work collaboratively as a business partner.

Bidders submitting proposals under this RFP must have experience in the design,
manufacture, administration and marketing of Instant games with on-line validation bar
codes, PDF417 bar codes and UPC coding. Vendors must have a minimum of three years of
related lottery experience and have current printing experience with at least two (2)
lotteries in the Continental United States of America who are members of the North
American Association of State and Provincial Lotteries {(NASPL).

The NHLC is the oldest legal lottery in modern times In the U.S., selling its first ticket in
1964. Instant tickets were introduced to its product line in 1975. To provide Bidders with
background knowledge of the NHLC business, instant ticket sales over the past 7 years are
summarized below -

Table 1
Gross Total Instant Sales in Millions

Lm Tl amm om [ #om | sois\ ||| jsbie) || jmews\ | jeeis\ |
$1 $13.80 $13.20 $13.90 $11.90 $12 $13.30 $13.90
{834 Nl [s26i50) AT fs30301 |0 fszsTeor I [s3ifeo] Jfi~ Js3b] fi is3eo] Iff Tis3ifs0) i
$3 $23.90 $22.40 $25.20 $25.80 $20.80 $22.20 $23.60
I igst _ Ul 184660L I i$50:507 jH 7550i70) L :557.90) .|| 1962601 )] JS63BOL 1. 15631801 -
$10 $37.40 $35.30 $50.50 $49.40 $46.70 $52 $52.80
L8200 i|f 1$1490L I|[ is14110} Jil 16761300 N{rezaiz0l |l isisFol )|l I )i . f81s570) ]

| 825 50 $0 50 $0 $14.10 $16.50 $24.10
L 1s300 ICsatso il _is2i90) HiTjswe® I isoT U1 TisoLTIli (0L ]  iSOL.J
TOTAL $168 $168.50 | $185.79 $200.20 $201.9 $216.40 $225.4

The number of games by price point and tickets issued since FY 2010 Is shown in the
following table {the Money Puzzle ($3 MP) crossword game and $3 Bingo are shown
separately as versions of these are in continual release):
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The NHLC has no plans to issue new $30 games.

Table 2
New Instant Games Issued -
FY 2010 | Tickets | 2013 | Tickets | 2012 | Tickets | 2018 | Tickets | 2024 | Tickets | 2015 | Tickets | 2016 | Tickess
sued bssued tssised tssued lssued tasued Bsued |
TSI ITIOYT IS 00 )i 1A [ 170N T8T | R12.000 | 37 (165071 18] [o1L70T | L (R ia B Tae T111%407
$2 13 13.00 14 17.52 ) 11.89 14 18.60 11 14.80 13 1588 14 16.32
i T[S 4% m.'oom'msr; rsaH a2t Do Jars L3032z ozas bk $ 0 i W TORY FigF T FSF 2T
‘$aMpP F 3.00 3 4.00 2 4,00 . 2 4.0 FH 4.0 1 2.0 1 4.0
1Other.$31]¢ 33113228 T[T 120 W As UL 121 3 |L 200 L2t 2ol LR L aaT E G jzoy 1|1 1213200
$5 17 | 930 | 14 [ 1100 | 9 ]| 900 | 13 | 1390 | 11 | 1180 | 12 | 1386 | 12 | 1a0
i $10 %9 i—m‘m_.g L T 3 LR ] T A (P e L TR R G T Y B AT T
$20 3. 0.90 2 130 2 1.40 F 1.40 - - 2 1.84 1 1.84
t2xsast i T 9l AT ges e 3 [T T T T RS ) e ol [ TS T W
$30 1 0.30 . - . - - - . - -
TTOTAN [TT801 1[040 85T [543 | W67 D [T 43I T TAIDT: asassv{risaninss.an|Osariitssss

The following table shows the games that are planned for FY 17, with the number of tickets
ordered shown in parenthesis. Note that new games are usually shipped for delivery on the
first Monday of every month; exceptions are made for holidays and other special occasions.

Table 3

Provisional Game Launch Schedule FY 17*
{Tickets ordered In millions)

June 27, 2016 October 3, 2016 January 2, 2017 Aprii 3, 2017
' $2- Triple Play (1.20 $1 Fast $50's (1.B) $1 The 5595 [0.9) | 5151 Lottery Ticket {1.2)
AN 7= ) T 52 ting o nerees (1)L | 752 i i g mismes (e L[S et sovem 3L
$5- 7{1.0) $3 Bingo (1.0, $5 High Roller {1.0) $3 Tetrls** (1.0) |
$107'5500,000 Fortyrs (5) m - | e vuracas o)
$10 Frankfin's Fortunes {0.72)’
August 1, 2016 October 31, 2016 January 30, 2017 May 1, 2017
$1-7-11.21 1{0.9) $1 Holly Jolly $100's (1.7 $1 Lucky Horseshoe (0.9) $1 Gold Rush {0.9)
7 5,57 W (O o |1
$3- Granite Stata Money Puzzie {4.0) $2 ke Queen Riches (1.2} $5 Por O Gold [1.0) $5 Gokd Rush (1.0
10* $200,000 TrEtarit Jackpot (.72) $3 S0Pe 7.3 Sikigo2% [110) $10 Uitimte Vegas Getway, (72)] ||| {510 Gommeeh ".m":l)‘ 4
5 Jingfe Bell Bucks {1.0) $25 Granita State Gold {1.4)
U | s i A | S S
August 29, 2016 December 5, 2016 February 27, 2017 June §, 2017
$1- Backjack Bonus {0.9) $1 $1,000 Jackpot (1.2) $2 Joker's Wild (1.2) $2 Game (1.2)
282 MBh 57 By, Madness (0.9), [ 162 $20,000 Jackrot (D21 1|L_[55000m Ses ootrs (0] $5'Gold C3506 (015)
§2- Granite Getaway {1.2) $3 Twisted Bingo (1.0 $10 Monsy Madness (.72) $1050x the Cash (.72)
P27 W W7y ) | 1
$5- Ruby Red Riches {1.0) $10 5250,000 fackpot {.72)
Dehae (1L s T L) N | AR | | S

*Subject to change
**Denctes Interactive component for free and fun
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1.1 NHLC OBJECTIVES

The NHLC has the following objectives for issuing this RFP and enterlng into a contract for
the design and manufacturing of instant tickets:

a. Utllize a secure and efficient, cost-effective process to produce and manage instant
products as a means to maximize revenue. Growth of this product line Is essential to
the NHLC and the State of New Hampshire. Therefore, the NHLC is in search of a
vendor who can provide insight and strategies to increase sales and maximize
revenues of instant tickets in a responsible way, based on demonstrated results and
best practices in the industry;

b. Obtain instant tickets that will lead to high retailer satisfaction for quality and
performance including:

1. Colorful, attractive artwork;

2. Varied play style;

3. Use of quality materials; and

4. [nnovation and integration with technology;
c. Maintain public confidence in the integrity and security of the instant game;
d. Provide maximum marketability of the instant game tickets;

e. Ensure that all proposed services are In operation no later than July 1, 2017, with the
exception of Invited Options. Upon choosing a Vendor the NHLC and the successful
Vendor will agree to a rollout timeline of Invited Options;

f. Maximize instant tickets proceeds for the State of New Hampshire; and

8. Provide options for ease of use from a sales, inventory, and financial perspective
within the retail setting.

. 1.2 OVERVIEW OF RFP

This RFP endeavors to provide the information necessary for a prospective Vendor to
submit praposals, consistent with the objectives stated above. The NHLC s cognizant that it
may have omitted details or factors, which would be important to consider and would
enhance the instant ticket program for the State of New Hampshire. Given that, the NHLC
welcomes compliant submissions which are broader than the scope of this RFP,

1.3 CONTRACTING OFFICER

The Contracting Officer, acting on the'NHLC's behalf, Is the sole point of contact with regard
to all procurement and contractual matters relating to the goods and services described
herein. The NHLC is the only entity authorized, and hereby reserves the right to clarify,
change, modify, amend, alter, withdraw, etc., the specifications, terms, and conditions of
this RFP and any contract awarded as a result of the RFP.
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The written agreement resulting from this RFP will become binding and effective after
approval by the Governor and Executive Council. The apparent successful Bidder(s) is
expected to enter into a written agreement with the NHLC within sixty (60) days after
notification that it is the apparent successful Bidder(s).

All communications concerning this procurement must be addressed in writing only to the
Contracting Officer:

Ms. Candy Burke
New Hampshire Lottery Commission
14 Integra Drive
Concord, New Hampshire 03301
FAX: (603) 271-7116

- E-mail: Candy.Burke@lottery.nh.gov

1.4 RESTRICTIONS ON COMMUNICATIONS WITH NHLC STAFF

Other than the Contracting Officer, potential Bidders shall make no contact with any NHLC
personnel, or agency designee, regarding this RFP. Prior to the award of a contract, Vendors
shall not represent themselves to NHLC staff or retailers as having the endorsement of the
NHLC, nor as the NHLC's next supplier of gaming products and services. Vendors who are
currently doing business with the NHLC may continue to do so; however, any
communication regarding this RFP is prohibited. Extraordinary requests for exceptions to
this prohibition against contact with NHLC personnel may be directed to the Contracting
Officer identified in RFP Section 1.3. Any potential Bidder causing or attempting to cause a
violation of this ethical standard will, at the sole discretion of the NHLC, be disqualified from
further consideration.

1.5 TERM OF CONTRACT

The contract resulting from this RFP is expected to be in effect as of the contract effective
date, for a four (4} year term of operation. The contract may be extended at the discretion
of the NHLC for two additional one (1) year periods, which can be enacted separately.

1.6 SCOPE

The Scope of Work for this RFP is instant ticket printing, marketing support and related
services.

The successful instant ticket Vendor will be the supplier of Instant tickets, marketing
support and related services; however, the NHLC at its own discretion may also engage with
secondary instant ticket Vendor(s) to print instant tickets on an as-needed basis. If the NHLC
determines that multiple Vendors will be chosen, a primary Vendor will be awarded at least
eighty (80) percent of the contract. However, the NHLC reserves the right to choose one
Vendor exclusively. Note: the NHLC will not permit Bidders to propose separate price
matrices for primary and secondary contracts.
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An overview of required services is as follows:

The Vendor will provide the expertise, services, and supplies necessary to assist the
NHLC in the planning, design, implementation, and measurement of an Instant ticket
product line.

The Vendor will be responsible for the instant ticket production, security of the
process and tickets, and secure delivery to the NHLC warehouse in Concord, NH.

The Vendor will work collaboratively with the NHLC in the design of instant ticket
games, in accordance with a schedule set by the NHLC in conjunction with the
Vendor, to make possible the winning of an immediately payable prize and/or
provide for the possibility of winning future prizes or prize opportunities, such as
entries Into second chance prize drawings.

The Vendor will, upon request when the NHLC orders instant games, provide second
chance barcodes for second chance prizes, which can be validated by the NHLC to
draw against a game’s liability.

If requested, the Vendor will provide the NHLC with a second chance drawing
website where players can enter their non-winning tickets for games which provide
second chance prizes. The Vendor will provide this site, as well as drawing services,
tax services, and prize fulfiliment at no additional cost to the NHLC beyond the
licensed property fee.

The Vendor will print and supply tickets containing licensed praoducts fram third
party vendors, subject to contractual agreement between the NHLC and the third

party.

The Vendor will purchase non-cash prizes, either merchandise or annuities (either
fixed period or lifetime), from third parties, as needed to fulfill elements of game
prize structure, for the benefit of the NHLC. The Vendor will submit evidence of
either prior facilitation of such fulfillment on behalf of another Lottery, or the
capability of same.

The Vendor will coordinate with other NHLC vendors and the NHLC to ensure system
integration and compatibility with the NHLC online gaming system.

The Vendor will provide access to the same technology and product options the
Vendor may develop during the life of the Contract, and/or offer to its other instant
game customers.

The Vendor will present new technology-based product options to the NHLC on a
regular basis; emphasis should be on stable, proven services the Vendor can support
with at least the same level as similar products or services already described in the
RFP.

The Vendor is entouraged to submit options for a third party application as
designated by the NHLC to provide NHLC sales force automation.

The Vendor will procure instant ticket dispensers, menu boards, and accompanying
equipment on behalf of the NHLC for use by the retailer network.
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m. The Vendor will provide interactive and augmented reality games that are integrated
with the instant ticket games, or complementary. Games must be playable on all
web platforms. If the Vendor does not have the capability to provide such games
themselves, they will contract with mutually agreed upon third parties to do so.

n. The Vendor will assist with enhancing corporate account connections, and provide
sales force training and seminars for retailers based on best practices. If the Vendor
Is unable to provide these services, they will contract with mutually agreed upon
third parties to do so.

1.7 SCHEDULE

The following dates are for Informational and planning purposes; in particular the later
dates on this schedule are tentative. The NHLC reserves the right to change any of the
dates; if changes are made, those Bidders who submit Intent to Bid Letters in response to
this RFP will be contacted.

EVENT DATE
RFP Issued January 3, 2017
Intent to Bid Letter Due* January 10, 2017*
Vendors' Written Questions-Round 1* January 23, 2017*
NHLC Written Responses January 30, 2017
Vendors’ Written Questions-Round 2* February 13, 2017*
NHLC Written Responses February 21, 2017
Proposal Submission Deadline* March 6, 2017*
Vendor Presentations March 27-31, 2017
Evaluation Committee Recommendation April 7, 2017
Contract Signing by Lottery Commission April Commission Meeting
Governor and Executive Council Approval April or May
Contract Effective July 1, 2017

*Required documents must be submitted to the NHLC by 4:00 p.m. Eastern
Standard Time according to the clock on the NHLC security system.

1.8 INTENTTOBID

Bidders must submit a written Letter of Intent to bid on this RFP {via e-malil, in person or
USPS) to the NHLC Contracting Officer, identified in Section 1.3, by the date and time
specified in Section 1.7, in order to receive any further communications regarding this RFP,
If submitted by email the potential Bidder is respensible for successful e-mail transmission.
NHLC will provide confirmation of the Letter of Intent if the name and e-mail address of a
person to receive such confirmation is provided by the Bidder. Submitting Bidders should
provide contact information, and mailing addresses (email or USPS). If a written Letter of
Intent is not received by the NHLC by the date and time specified in Section 1.7, a bid may
still be submitted pursuant to the schedule in Section 1.7, however, any further notices and
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responses to questions issued by the NHLC will only be sent to potential Bidders who have
submitted a timely written Letter of Intent.

The NHLC reserves the right to amend this RFP, as it deems appropriate prior to the
Proposal Submission Deadline on its own initiative or In responses to issues raised through
Bidder questions. In the event of an amendment to the RFP, NHLC, at its sale discretion,
may extend the Proposal Submission Deadline. Bidders who submitted a Letter of Intent will
receive notification of the amendment, and the amended language will be posted on the
NHLC website,

1.9 RFP CLARIFICATION QUESTIONS AND ORAL PRESENTATION

This inquiry procedure provides the only means by which a Bidder may request additional
information on the business, contractual, procedural, and technical requirements of this
procurement.

1.9.1 Clarification Questions

Questions relevant to this RFP must be received by the NHLC before the deadline
specified in Section 1.7. Questions may be mailed or e-mailed to the Contracting Officer
at the addresses found in Section 1.3. When submitting by e-mail and an e-mail REPLY
from the Contracting Officer is not received within 24 hours, excluding weekends and
holidays, the Bidder should submit their clarification questions in an alternative form.

The NHLC will not respond to telephone inquiries or visitations by Bidders ar thelr
representatives relating to this RFP. All questions about this RFP, including but not
limited to request for clarification, additional information or any changes to the RFP
must be made in writing, citing the RFP page number and part of subpart, and
submitted to the Contracting Officer identified in Section 1.3.

Bidders are cautioned that an RFP inquiry shall be written in generic terms and MUST
NOT CONTAIN COST DATA. The inclusion of specific cost information in an inquiry may
result in the Bldder's disqualification.

Bidders must observe the time schedule for submitting questions. This schedule will
ensure that the NHLC has adequate time to respond to all questions and that the
responses will be provided to Bidders in time to be incorporated into their proposals.

A copy of all questions and the NHLC's responses will be provided to each Bidder who
received a copy of this RFP and has an Intent to Bid letter on file with the NHLC. The
specific Bidders making the inquiries shall not be identified in the NHLC's responses. As
noted in Section 1.7, two opportunities exist to submit questions. It is the NHLC's intent
to respond to questions by the dates noted in Section 1.7, but those dates are subject to
change depending on the complexity of the question(s).
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Any changes in the RFP resulting from such requests will be communicated via published
responses and/or RFP amendments.

1.9.2 Oral Presentation

The NHLC reserves the right to require some or all Bidders to make oral presentation of
their proposal. Any and all costs assoclated with an oral presentation shall be borne
entirely by the Bldder. Bidders may be requested to provide demonstrations of
proposed printing techniques, interactive and augmented reality games, data analytics,
automated sales force applications, and more. An oral presentation does not provide
Bidders an opportunity to change, extend, or otherwise amend its proposal in Intent or
substance. The oral presentation is permitted and requested to further elaborate on
certain aspects of the proposal and to answer questions that the NHLC may have.

1.10 MODIFICATION OR WITHDRAWAL OF RESPONSES

Any changes, amendments, or madifications to a proposal must be made in writing,
submitted in the same manner as the original response, and conspicuously labeled as a
change, amendment or modification to a previously submitted proposal. Changes,
amendments, or modifications to proposals will not be accepted or considered after the
hour and date specified as the Proposal Submission Deadline.

1.11 INFORMATION FROM OTHER SOURCES

The NHLC reserves the right to obtain, from sources other than the Bidder, information
concerning a Bidder, the Bidder's capabllities and the Bidder's performance, which the
NHLC considers relevant to this RFP and to consider such information in evaluating the
Bidder's proposal. -

1.12 PROPOSAL CLARIFICATION PROCESS

Clarifications from Bidders may be requested by the NHLC for the purpose of resolving
ambiguities or questioning information presented In the proposals. Clarifications may occur
throughout the proposal evaluation process. Clarification responses must be in writing and
will address only the information requested. Responses will be submitted to the Contracting
Officer of the NHLC within the time stipulated in Section 1.7.

Ciarifications are for the purpose of resalving ambiguities and improving the understanding
of the NHLC regarding a praposal. in no case does the clarification process permit a Bidder
with an opportunity to change, extend or otherwise amend its proposal in intent or
substance,
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1.13 LATE PROPOSALS

Proposals pursuant to this RFP must be submitted and recelved by the Contracting Officer
of the NHLC as of the date and time shown in the schedule Section 1.7. Failure of the Bidder
to submit the proposal in a timely manner will result in rejection.

Late proposals, which are rejected, will be returned unopened to the Bidder.
1.14 PROPOSAL FORM

The proposal must be submitted in two (2) volumes and mailed or hand delivered to the
Contracting Officer. All responses must be in a sealed packages and identified on the
outside by the Bidder's full name and address, and be specifically addressed to the
Contracting Officer. The Contracting Officer will confirm delivery of any proposal based on a
telephone and email address provided on the enclosure. Note the mandatory separation of
the Technical vs. Price proposals.

1.14.1 VOLUME | - Technical {Non-Price) Proposal

The Technical Proposal must include descriptive and technical matter to the exclusion of
price or cost detalls and be appropriately labeled on the exterior of the enclosure. The
Technical Proposat pages shall be numbered sequentlally, commencing at page 1 and
continuing with no breaks. Within clearly delineated sections, Bidders are encouraged to
number pages starting at page 1, continuing sequentially. Pre-printed marketing
materials and original signed documents with or without page numbers will be
permitted.

One (1) original plus four (4) copies of this part are to be delivered. The delivery must be
before 4:00pm. Eastern Time, March 6, 2017.

The Technical Proposal is also to be submitted on a CD ROM or flash drive using either a
recent version of MS Word or PDF format. Additionally, submission of the full redacted
proposal, protecting any trade secrets, on flash drive or CD ROM is encouraged to be
Included due to public disciosure laws; see Section 1.19 for further information.

The contents of the technical {non-price) volume must follow this outline:
a. Transmittal letter;
b. Disclosure of litigation (if any) and other information (See Section 1.15, below);

c. Agreement to comply with all Terms and Conditions (See Part 2, below);
exceptions must be noted;

d. Proposal requirements that the Bidder acknowledges it does not meet (See
Section 1.17, below);

e. Response to Specifications, in identical order as the subsections laid out in Part
3, below;
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f. Response to Invited Options, in identical order as the subsections latd out in Part
4, below. Note: pricing for Invited Options must be submitted in the Price
Praposal.

1.14.2 VOLUME Il - Price Proposal

One (1) original Volume Il Price Proposal plus one {1) copy to be delivered at the same
time as VOLUME | Technical {(Non-Price) Proposal.

The Volume Il is to include only the cost information and be so identified on a separate
enclosure. The Price Proposal must be signed in ink by an individual authorized to legally
bind the Bidder.

The Bidder must include all costs from initial game design to delivery of finished tickets.
Uniess otherwise specified, all products and services shall be Free on Board Destination
to the NHLC In Concord, New Hampshire. The NHLC will not assume any separate
freight, mileage, travel time or any other associated charges in addition to the bid price.
Any charges of this nature must be included in the bid price.

The contents of the pricing volume must follow this outline:
a. Transmittal letter
b. Base ticket price as set forth in Part 3 of this RFP
c. Pricing for Options
d. Pricing for Invited Options

The response for the base ticket price must be in the form designated in RFP Part 3 and
Appendix B. Pricing for Options and Invited Options must be in identical order as the
subsections laid out in Part 3 and Part 4, respectively.

1.15 LITIGATION AND INVESTIGATIONS

Since the NHLC has a strong interest in the successful Bidder's current and continuing abllity
to produce secure, high quality products and services, Bidders must list and summarize
pending or threatened litigation, administrative or regulatory proceedings or similar
matters that could affect the ability to produce and/or deliver the desired product or
services. Vendors must also state whether they or any owners of 5% or more shares in the
company, officers, or primary partners have ever been convicted of a felony.

Failure to disclose such matters may result in rejection of the response or in termination of
any subsequent contract. This is a continuing disclosure requirement; any such matter
commencing after submission of a proposal and, with respect to the successful Bidder(s)
after the execution of a contract, must be disclosed in a timely manner in a written
statement to the Executive Director of the NHLC.
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1.16 CHANGE OF FINANCIAL CONDITION

If a Bidder who has submitted a proposal in response to this RFP experiences a substantial
change in financial condition prior to the award of a contract pursuant to this RFP, or if the
successful Bidder experlences a substantial change in financial condition during the term of
a contract with the NHLC, the Executive Director of the NHLC must be notified in writing at
the time the change occurs or is identified. A “substantial change In financial condition is
defined as any event which, following generally accepted accounting principles, would
require a footnote disclosure in the annual report of a publicly traded United States
corporation. In the case the successful Bidder is a private Canadian Corporation a
“substantial change” would be defined as an occurrence that a Chartered Accountant would
disclose in a financial report. Failure to notify the NHLC of such a change may result in the
rejection of a Bidder's proposal or termination of the contract.

1.17 PROPOSAL CONTENTS

Each Bidder is expected to provide the NHLC with Information, evidence and
demonstrations which make possible the selection of the Bidder to be awarded the contract
in a manner that best serves the stated interests of the State of New Hampshire.

Bidders are given wide latitude in the degree of detail they offer or the extent to which they
reveal plans, designs, systems, processes, and procedures. At a minimum, proposals must
be fully responsive to the specific requirements stated in this RFP.

Each proposal must identify any requirement of this RFP the Bidder cannot satisfy.
1.18 PROPOSAL DISCLOSURE PROHIBITION

Disclosure by a Bidder or agent of the Bidder of proposal contents prior to the award of a
contract under this RFP may result in rejection of the proposal. A proposal must remain
confidential until the Governor and Executive Counctl have approved a contract as result of
this RFP. A Bidder's disclosure or distribution of proposals other than to the NHLC will be
grounds for disqualification. The content of each Bidder's proposal and addenda will
become public Informatlon once the Governor and Executive Council approve a contract.

1.19 PUBUIC DISCLOSURE AND NOTICE OF AWARD

1.19.1. Public Disclasure

Bids and proposals (including all materials submitted In connection with them, such as
attachments, exhibits and addenda) become public information upon the effective date
of a resulting contract or purchase order. However, to the extent consistent with
applicable state and federal laws and regulations, as determined by the State, including,
but not limited to, RSA Chapter 91-A {the “Right-to-Know" Law), the State shall attempt
to maintain the confidentiality of portions of a bid that are clearly and properly marked
by a Bidder as confidential. Any and all information contained In or connected to a bid
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or proposal that a Bidder considers confidential must be clearly designated in a manner
that draws attention to the designation. The State shall have no obligation to maintain
the confidentiality of any portlon of a bid, propasal or related material, which is not so
marked. Marking an entire bid, proposal, attachment or sections thereof confidential
without taking into consideration the public’s right to know shall neither be accepted
nor honored by the State. Notwithstanding any provision of this RFP to the contrary,
pricing shall be subject to public disclosure upon the effective date of all resulting
contracts or purchase orders, regardless of whether or not marked as confidential.
When submitting the proposal, the NHLC requests a redacted version of the RFP to
protect each Bidder’s confidential information. This should be submitted on a flash drive
or CD ROM.

If a bid or proposal results in a purchase order or contract, whether or not subject to
approval by the Governor and Executive Council, all material contained, in, made part
of, or submitted with the contract or purchase order, including the proposal, shall be
subject to public disclosure. As provided by RSA 21-1:13-a, any contract resulting from
this RFP shall become a public document, in its entirety, upon submission to the New
Hampshire Governor and Executive Council for approval. Subsequently, upon receipt of
any Right—to-Know request, (RSA 91-A), the State shall release the contract in its
entirety.

If a Right-to-Know request is made to the State by any person or entity to view or
recelve copies of any portion of a bid or proposal, the State may, upon submitting a
contract to Governor and Executive Council for approval, as provided by RSA 21-1:13-a,
disclose any and all portions of the bid, proposal or related materials not marked as
confidential. In the case of bids, proposals or related materials that contain portions
marked confidential, the State shall assess whether it believes any of the information is
subject to release pursuant to RSA 91-A. The State shall notify the Vendor that the
request has been made; indicate what, if any, portions of the bid, proposal or related
material shall not be released; and notify the Vendor of the date it plans to release the
materials.

By submitting a bid or proposal, the Vendor agrees that unless it obtains and provides to
the State, prior to the date specified In the notice described in the paragraph above, a
court order valid and enforceable in the State of New Hampshire, at its sole expense,
enjoining the release of the requested information, the State may release the
information on the date specified in the notice without any liability to the Vendor. The
State is not obligated to comply with a Vendor’s designation regarding confidentiality.

1.19.2. Noti lon and Award of Contr

The NHLC shall provide written notification to a Bidder who Is selected for contract
award relative to this RFP. If a Bidder(s) is selected, the NHLC will notify the successful
Bidder(s) in writing of their selection and the NHLC's desire to enter into contract
negotlations with the selected Bidder(s). Until the NHLC successfully completes
negotiations with the selected Bidders(s), all submitted proposals remain eligible for
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selection by the State for 90 days \after July 1, 2017. In the event contract negotiations
are unsuccessful with the selected Bidder(s), the Evaluation Team may recommend
another Bidder(s).

Upon award, public announcements or news releases pertaining to any contract(s)
awarded shall not be made without the written permission of the NHLC.

1.20 MULTIPLE PROPOSALS FROM ONE VENDOR NOT ALLOWED

A Bidder may submit a single proposal only. Within the single proposal the Bidder may
identify Invited Options, including unsolicited products, services, features, or substitutions,
which the Vendor believes may be appealing and useful to the NHLC. The NHLC strongly
encourages potential Bidders to provide new ideas to stimulate sales and revenue through
existing and new avenues, as permitted by the State of New Hampshire. The NHLC
acknowledges that the Invited Options is not an exhaustive list of all industry options, given
the changing climate. Therefore, submitting additional relevant Invited Options not listed is
requested.

1.21 COSTS ASSOCIATED WITH PROPOSAL

By submitting a Letter of intent to submit a proposal In response to this RFP, the Bidder
agrees that in no event shall the NHLC or the State of New Hampshire be either responsible
for or held liable for any of the costs incurred by a Bidder in preparing or submitting a
proposal, including expenses associated with any demonstrations or presentations, or for
work performed prior to the effective date of a resulting contract.

The NHLC may, at Its sole discretion, at any time prior to contract award, conduct a site visit
at the Bidder’s location or at any other location deemed appropriate by the NHLC, in order
to determine the Bidders’ capacity to satisfy the terms of the RFP. ’

1.22 REJECTION OR SELECTION OF PROPOSALS

Notwithstanding any other provision of this RFP, this RFP does not commit NHLC to award a
contract. The NHLC reserves the right to reject any or all proposals or any portion thereof,
to cancel this RFP and solicit new proposals under a new bid process, to arrange to receive
or itself perform and obtain the services and goods to be obtained hereunder, or to
otherwise abandon the need for such goods and services. Bidders will be held to the terms
submitted in their proposals but may be required to reduce costs depending upon aspects
of the proposed program which may be determined by the NHLC to be unnecessary. Fallure
to meet obligations may result in cancellation of any award.

Bidders who submit a proposal in response to this RFP but who are not awarded the
Contract will be notified in writing.

The acceptance of a proposal shali not diminish the NHLC's right to negotiate. specific
contract terms, including price, with the apparent successful Bidder(s).
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1.23 NONMATERIAL AND MATERIAL DEVIATIONS

The right is reserved to waive or permit cure of non-material deviations, both in the
proposal form and in the proposal's contents, if in the judgment of the NHLC the best
interests of the State will be served and such waiver or cure will not be prejudicial to
competition. The NHLC's waiver or permitting cure of a non-material deviation shall in no
way excuse the proposing Bidder from full compliance with the contract requirements if the
proposing Bidder is awarded the contract. The materiality of a deviation is the sole
discretion of the NHLC. A proposal may be rejected for a material deviation.

1.24 BACKGROUND INVESTIGATIONS DURING PROPOSAL EVALUATION

Subsequent to proposal submission, the NHLC or its designee may initiate Investigations
into the backgrounds of the potential Bidders and individuals or entities related to any
officers, directors, members, principals, Investors, owners, subcontractors, employees, or
any other individuals or entities related to the Bidders as the NHLC deems appropriate. Such
background Investigations may include fingerprint identification by the New Hampshire
Attorney General, the Federal Bureau of Investigation, or the appropriate non-U.S.
equivalent.

The cost of conducting background Investigations will be borne by the NHLC.

The NHLC may reject a proposal based upon the results of these background checks. The
Bidder is advised that any person who knowingly provides false or intentionally misleading
information In connection with any investigation by the NHLC or its designee may cause the
proposal to be rejected, or a subsequent Contract to be terminated.

1.25 INDEPENDENT PRICE DETERMINATION

By submission of a proposal, the Vendor certifies that, in connection with this proposal:

a. The prices in the proposal have been arrived at independently, without consultation,
communication, or agreement, for the purpose of restricting competition as to any
matter relating to such prices with any other vendor or with any competitor;

b. Unless otherwise reguired by law, the prices which have been quoted in the
proposal have not been knowingly disclosed by the Vendor and will not knowingly
be disclosed by the Vendor prior to award directly or indirectly to any other Vendor
or to any competitor; and

¢. No attempt has been made or will be made by the Vendor to induce any other
person or entity to submit or not submit a proposal for the purpose of restricting
competition.
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PART 2 - TERMS AND CONDITIONS

2.0 INTRODUCTION

|
This section describes the terms and conditions that apply to the procurement process and
which will become part of the contract executed pursuant to this RFP. Additional terms and
conditions and qualifications are shown in Appendix A: New Hampshire Form Number P-37.

2.1 GOVERNING LAW

With respect to any and all legal actions or proceedings arising under this RFP or any
Contract resulting hereunder, a Bidder, by submission of a proposal, consents to the venue
and jurisdiction of the courts of the State of New Hampshlre.

2.2 CONTRACT ELEMENTS

The contract negotiated between the NHLC and the successful Bidder will also include:
a. This RFP;
b. Amendments to this RFP; and
¢. The successful Bidder’s proposal.

In the event of a conflict in language between any of the above-mentioned documents, the
provisions and requirements set forth or referenced in the RFP and its amendments will
govern. In the event that an issue Is addressed in the proposal that is not addressed in the
RFP, no conflict in language will be deemed to occur.

In the event of a conflict in language between any of the above mentioned documents and
the Contract, the provisions and requirements of or referenced in the Contract will govern.
In the event that an issue is not addressed in the Contract, no conflict in language will be
deemed to occur.

The failure of a party to Insist upon strict adherence to any term of a Contract resulting
from this RFP will not be considered a waiver or deprive the party of the right thereafter to
insist upon strict adherence to that term, or any other term, of the Contract.

Any Contract term resulting from this RFP may not be modified or augmented, except in
writing executed by the parties hereto, and any breach or default by a party shall not be
waived or released other than in writing and signed by the other party and approved by the
Governor and Executive Council as required.

Each provision of the Contract is considered severable from all other provisions of the

Contract and, if one or more of the provisions of the contract is declared invalid, the
remaining provisions of the contract will remain in full force and effect.
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2.3 TERM OF CONTRACT

With Governor and Executive Council approval the contract resulting from this RFP will be in
effect from the contract effective date for a period of four (4) years, or such shorter period
as the NHLC may determine due to causes such as contract termination or loss of statutory
authority by the NHLC.

The NHLC reserves the right to extend the contract, in consultation-with the successful
Bidder, henceforth to be referred to as the Vendor, up to a maximum of two (2) years,
elther separately or combined, provided that any such option to extend is exercised by the
NHLC at feast ninety (90) days prior to the end of the Initial contract period, or any
extension thereof, or at a time mutually agreed upon by both parties.

2.3.1 Emergency Extension

The NHLC reserves the right to reactivate or further extend the initial contract, or any
extension thereof, at the rates and upon the terms and conditions then in effect on
thirty (30) days’ notice for one (1) or more ninety (90} day periods.

Exercising these rights will not be construed as obligating the NHLC to repeat the
procurement process for any subsequent contract or conferring any right or expectation
for the Vendor to continue operations after the expiration of any such ninety (90) day
period.

2.4 PRIME CONTRACTOR RESPONSIBILITIES

The Vendor may have subcontractors; however, the Vendor must accept full responsibility
for and will be liable to the NHLC for subcontractor's performance. The NHLC will consider
the Vendor to be the sole point of contact with regard to all contractual matters, including
payment of any and all charges resulting from the contract.

25 ASSIGNMENT

The contract may not be assigned, transferred, conveyed, sublet, or otherwise disposed of
without previous written approval of the NHLC, and the Governor and Executive Councll as
required. Any purported assignment in violation of this Section shall be null and void.
Further, the Vendor may not assign the right to receive moneys due under the contract
without the prior written consent of the NHLC.

NHLC INSTANT TICKET RFP AMENDED Page 20 of 61



2.6 TERMINATION OTHER THAN DEFAULT

Immedi ination (witho otice

The NHLC may immediately terminate, without notice, any contract issued as a result of
this RFP for any of the following reasons by providing written notice to the Vendor:

If the Vendor furnished any statement, representation, warranty, or certification
in connection with this RFP or the resuitant contract which is materially false,
incorrect, or incomplete;

If the Vendor becomes financially unstable or Is otherwise not able to perform
the contract; :

If the Vendor or subcontractor, or an officer or owner of a 5% or greater share of
either, is convicted of a criminal offense incident to the application for or
performance of any contract or subcontract whether in this jurisdiction or in
another jurisdiction, or is convicted of a criminal offense which at the sole
discretion of the NHLC reflects on the Vendor's integrity;

I any officer or employee of the Vendor or agents engaged by the Vendor in
connection with the contract issued as a result of the RFP, purchases a ticket or
attempts to claim a prize in any New Hampshire Lottery game.

If the Vendor commits an ethics or integrity violation as defined in the Contract
and Section 2.25 of this RFP.

I

The NHLC and the State of New Hampshire shall not be liable for any costs incurred if
termination is for any of the causes stated above.

2.6.2 Termination with Notice

The NHLC may terminate any contract issued as a result of this RFP upon giving the
Vendor thirty (30) days prior written notice for any of the following reasons:

In the event the NHLC or the State can no longer use the services or products
specified in the contract because of change in law or regulation;

If funds for the purposes specified under the contract are not appropriated by the
State. The Vendor acknowledges that continuation of this contract is subject to
appropriation of funds for the purposes specified in the contract. If funds to
enable the NHLC to effect continued payment under this contract are not
appropriated or otherwise made available, the NHLC shall have the right to
terminate the contract without penalty at the end of the last perlod for which
funds have been made available. Written notice of termination under this section
shall be given within thirty {(30) days after it is determined that there is
non-appropriation.

In the event that prices proposed for contract modification or for additional
services requested by the NHLC cannot be mutually agreed upon by the Vendor
and the NHLC.
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If the contract is terminated for one of the reasons stated in this section and it is
determined that the Vendor is due compensation for costs incurred prior to
termination, prior outstanding compensation will be limited to reasonable expenses for -
products, materials, supplies, and services rendered, for which the Vendor has not been
compensated. The NHLC will make no payments for unfurnished work, work in progress,
or raw materials acquired unnecessarily In advance, in excess of the NHLC's delivery
reguirements, or initiated after receipt by the Vendor of notice of termination.

2.7 TERMINATION FOR DEFAULT

The NHLC reserves the right to terminate the contract and to pursue any and all legal
remedies provided at law, in equity, in this RFP or in the contract for breach or
nonperformance of a contract or other infractions, whether or not such defauit results in
the termination of a contract executed pursuant to this RFP. Default is defined as the failure
of the Vendor to fulfill the obligations of the quotation or Contract. In the event of default,
the NHLC shall notify the Vendor of its nonperformance and the Vendor will have a cure
period of up to 30 days to remedy the default. If the Vendor s still in default after the cure
period of 30 days, the NHLC and the State may immediately and/or upon 30 days prior
written notice to the Vendor, terminate the Contract without further liability to the State,
its departments, divisions, agencies, sections, commissions, officers, agents and employees,
and procure the services from other sources, and hold the Vendor responsible for any
excess costs incurred due to the Vendor’s default.

In addition to the remedy of contract termination and all other remedies available to the
NHLC hereunder, in the contract, at law or in equity, the NHLC may at its sole discretion
accept partial, incomplete or otherwise non-complying performance, and may deduct from
the price to be paid under the contract a sum which in the NHLC's determination reasonably
reflects the difference in value between the contract as it was to have been performed and
as it was actually performed.

2.8 COVENANT AGAINST CONTINGENT FEES

The Vendor warrants that no person or selling agency has been employed or retained to
solicit or secure an agreement pursuant to this RFP upon an agreement or understanding
for a commission, percentage, brokerage or contingent fee, excepting bona fide employees
or bona fide established commercial or selling agencies retalned by the Vendor for the
purpose of securing business. For breach or violation of this warranty, the NHLC shall have
the right to terminate any contract or agreement In accordance with the termination clause,
and at its sole discretion, to deduct from any contract or agreement any price or
consideration or otherwise recover the full amount of any such commission, percentage,
brokerage or contingent fee.
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29 ACCOUNTING RECORDS

The Vendor is required to maintain its books, records and all other evidence pertaining to
the contract in accordance with generally accepted accounting principles and other
procedures specified by the NHLC. These records will be available to the NHLC, its internal
auditors or external auditors (and other designees} and the New Hampshire Office of
Legislative Budget Assistant at all times during the contract period and any extension
thereof, and for three (3) full years from the expiration date and/or final payment on the
contract or extension thereof, whichever is fater.,

Bidders must include in their proposal an audited financial statement concerning their
operations for the previous two (2) complete fiscal years and an un-audited financial
statement covering the interim period since the close of the most recent fiscal year. Audited
financial statements may be submitted in PDF format and can be provided on a CD or flash

drive. These statements shall include, but not necessarily be limited to:
Statements of Net Assets;
b. Statements of Revenues, Expenses and Changes in Fund Net Assets; and

¢. Statement of Cash Flows prepared in accordance with generally accepted accounting
principles.

2.10 AUTHORITY OF THE NHLC

On all questions conceming the interpretation of specifications, the acceptability and
quality of material furnished and/or work performed, the classification of material, the
execution of the work, the assessment of liquidated damages, and the determination of
payment due or to become due, the decision of the NHLC shall be final and binding.

2.11 COOPERATION OF THE PARTIES

The Vendor and the NHLC agree to cooperate fully, to work in good faith and to mutually
assist each other in the performance of the Contract. In this connection, the parties will
meet to resolve problems associated with the Contract. Neither party will unreasonably
withhold its approval of any act or request of the other to which its approval Is necessary or
destrable.

2.12 INDEMNIFICATION

2.12.1 General Indemnification

The Vendor shall indemnify, defend and hold harmless the NHLC, State of New
Hampshire, its officers and employees from and against all losses, liabilities, penalties,
fines, damages and claims (including taxes), and all related costs and expenses
(including reasonable attorneys' fees and disbursements and costs of investigation,
litigation, settlement, judgments, interest and penalties), arising from or in connection
with any of the following:
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a. Any claim, demand, action, citation or legal proceeding against the State, its
officers and employees arising out of or resulting from (i) the product provided
or (i) performance of the work, duties, responsibilities, actions or omissions of
the Vendor or any of its subcontractors under this contract;

b. Any daim, demand, action, citation or legal proceeding against the State, its
officers, and employees arising out of or resulting from a breach by the Vendor
of any representation or warranty made by the Vendor in the contract;

¢. Any daim, demand, action, citation or legal proceeding against the State, its
officers, and employees arising out of or related to occurrences that the Vendor
is required to insure against as provided for in this contract;

d. Any claim, demand, action, citation or legal proceeding against the State, its
officers, and employees arising out of or resulting from the death or bodily injury
of any person, or the damage, loss or destruction of any real or tangible personal
property, in connection with the performance of services by the Vendor, by any
of its subcontractors, by anyone directly or indirectly employed by any of them,
or by anyone for whose acts any of them may be liable; provided, however, that
this indemnification obligation shall not apply to the extent, if any, that such
death, bodily injury or property damage is caused solely by the negligence or
reckless or intentional wrongful conduct of the State;

e. Any claim, demand, action, citation or legal proceeding against the State, its
officers, and employees which results from an act or omission of the Vendor or
any of its subcontractors in its or their capacity as an employer of a person.

2.12.2 Patent/Copyright/ Trademark Infringement Indemnification

The Vendor shall indemnify, defend and hold harmless the NHLC, State of New
Hampshire, its officers and employees from and against all losses, Habilities, damages
(Including taxes), and all related costs and expenses (including attorneys' fees and
disbursements and costs of investigation, litigation, settlement, judgments, interest and
penalties) incurred in connection with any action or proceeding threatened or brought
against the State to the extent that such action or proceeding is based on a claim that
any piece of equipment, software, commodity or service supplied by the Vendor or its
subcontractors, or the operation of such equipment, software, commodity or service, or
the use or reproduction of any documentation provided with such equipment, software,
commodity or service infringes any United States or foreign patent, copyright, trade
secret or other proprietary right of any person or entity, which right is enforceable
under the laws of the United States. '

The NHLC shall observe all existing federal and state copyrights and trademarks;
however, the NHLC reserves the right to select game designs that have been, in whole
or in part, originated by the NHLC, originated by another lottery, originated by the
vendor, or originated by another vendor.
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The Vendor shall indemnify all tickets it prints, regardless of which party designed the
ticket. For all tickets printed by the Vendor, a thoraugh search of potential trademark
and related infringements, as detailed above, is necessary.

2.13 INSURANCES/BUSINESS CONTINUITY PLAN

2.13.1 Insurance

The Vendor shall purchase and maintain insurance for claims set forth betow which may
arise out of or result from the Vendor's operations under the contract, whether such
operations be by the Vendor or by any subcontractor or by anyone directly or indirectly
employed by any of them, or by anyone for whose acts any of them may be liable:

a. Claims under workers' disability compensation, disability benefit and other
similar employee benefit acts.

b. Claims for damages because of bodily injury, occupational sickness or disease, or
death of the Vendor's employees.

c. Claims for damages because of bodily Injury, sickness or disease, or death of any
person other than the Vendor employees.

d. Claims for damages because of injury to or destruction of tangible property,
including loss of use resulting there from.

e. Errars and Omissions Insurance with limits of not less than $1,000,000 per claim,
to be in force and effect at all times, which will indemnify the Vendor and the
NHLC for direct loss which may be incurred due to any error caused by the
Vendor, its officers, employees, agents, subcontractors or assigns regardless of
negligence.

Statement of self-insurance to cover the above requirements shall be considered non-
responsive,

Errors and Omissions Insurance must continue until one year past the term of the
Contract. All other Insurance covered by this section must be effective when
performance commences under the Contract and continue through the life of the
Contract and any authorized extensions.

Certificates of insurance must be furnished to the Contract Administrator on date of
contract execution.

The required Insurance coverage shall be written for not less than any limits of liability
specified herein, or as specified in New Hampshire Form Number P-37, Paragraph 14
(attached as Appendix A), or as required by law, whichever is greater, and shall include
contractual liability as applicable to the Vendor's obligations under the Indemnification
clause of the contract.
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2.13.2 Fidelity Bond

Prior to contract execution, the Vendor will be required to obtain a Fidelity Bond in the
amount of one million doliars {$1,000,000) covering any loss to the State due to any
fraudulent or dishonest act on the part of the Vendor's officers, employees, agents or
subcontractors.

If the Vendor utilizes agents and subcontractors who are not covered by the Fidelity
Bond, it is the responsibility of the Vendor to ensure those agents and subcontractors
maintain coverage of the same. If the agents or subcontractors are found guilty of
fraudulent or dishonest acts regarding the terms of this contract and they do not have
Fidelity Bond coverage, the Vendor will be held liable to cover any loss associated with
incident to the State of New Hampshire. '

2.13.3 Business Continuity Plan

Prior to the contract execution, the successful Bidder must provide the NHLC with their
proposed Business Continuity Plan to be used in the event that the successful Bidder's
primary place of business is rendered inoperable due to acts of terrorism, forces of
nature or other unforeseen events.

This backup plan may consist of an alternate printing site owned by the successful
Bidder, or a written agreement with another party stating that they agree to perform
the functions of this contract on behalf of the successful Bidder until such time as
deemed necessary by the NHLC.

2.14 LIQUIDATED DAMAGES PROVISIONS

In all the below liquidated damages sections, the NHLC and the Vendor agree that it will be
extremely impractical and difficult to determine actual damages which the NHLC will
sustain. If the goods and services to be provided under the contract are not readily available
on the open market, any breach by the Vendor will delay and disrupt the NHLC's operations
and will lead to damages. Therefore, the parties agree that the liquidated damages as
specified in all the sections below are reasonable.

In no case shall liquidated damages be measured in terms of potential lost revenue or
potential lost net profit to the NHLC, unless and to the extent that the NHLC determines, or
alternatively, that a court of competent jurisdiction determines that actual loss can be
measured precisely and that the written liquidated damages provision Is unreasonable
and/or unenforceable as a matter of law.

It is not the NHLC's intent to assess liquidated damages. Rather the NHLC wants to create a
business partnership with the Vendor(s) and work through challenges to find reasonable
business solutions. Liquidated damages will be used as a last resort when other remedial
actions fail, or when the Vendor is non-responsive. '
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Assessment of liquidated damages shall be in addition to, and not in lieu of, such other
remedies as may be available to the NHLC. Except and to the extent expressly provided
herein, the NHLC shall be entitied to recover liquidated damages under each section
applicable to any given incident.

In all the following liquidated damages sections, there shall be no pro-ration of damages for
partial periods (e.g., partial days); for example, if penalties are five hundred dollars ($500)
per calendar day and the penalty period Is one (1) hour, the penalty shall be five hundred
dollars ($500). For purposes of this Section, “day” or “calendar day” shall be defined as a
twenty-four (24)-hour period, commencing at 12:00 a.m. and ending at 11:59 p.m.

2.14.1 Notification of Liquidated D

aAll assessments of liquidated damages shall be made by the Executive Director of the
NHLC. Upon determination that liquidated damages are to, or may, be assessed, the
NHLC shall notify the Vendor of the potential assessment in writing.

2.14 2 Conditions for Termination of Liquidated Damages

As determined appropriate by the Executive Director of the NHLC, the following are the
conditions under which the Vendor may obtain relief from the continued assessment of
liquidated damages which have been imposed.

a. Except as waived in writing by the Executive Director of the NHLC, no liquidated
damages imposed shall be terminated or suspended until the Vendor issues a
written notice verifying the correction of the condition(s) for which liquidated
damages were imposed, and all the vendor corrections have been subjected to
verification at the discretion of the Executive Director.

b. The Vendor shall conduct testing of any correction as the Executive Director of
the NHLC deems necessary. Such testing shall be developed jointly by the NHLC
and the Vendor, and approved by the NHLC, including the test script, test
environment, and test result.

c. The documentation required for verification and approval shall be determined
by the Executive Director of the NHLC. The Executive Director shall be the sole
judge of the accuracy of any documentation provided.

d. A Vendor notice of correction will not be accepted until the carrection is verified
by the NHLC.

2.14.3 Severability of individual Liquidated Damages

iIf any portion of the liquidated damages provisions is determined to be unenforceable
In one or more applications, that portion remains in effect in all applications not
determined to be invalid and is severable from the invalid applications. If any portion of
the liquidated damages provisions is determined to be unenforceable, the other
provision or provisions shall remain in full force and effect.
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2.14 .4 Walvers of Liguidated Damages

It is expressly agreed that the walver of any liquidated damages due the NHLC shall
constitute a waiver only as to such liquidated damages and not a waiver of any future
liquidated damages. Failure to demand payment of liquidated damages within any
period of time shall not constitute a waiver of such clalm by the NHLC.

2.14.5 Payment of Liquidated Damages

All assessed liquidated damages will be deducted from any moneys owed the Vendor by
the NHLC and in the event the amount due the Vendor is not sufficient to satisfy the
amount of the liquidated damages, the Vendor shall pay the balance to the NHLC within
thirty (30) calendar days of written notification. If the amount due is not pald in full the
balance will be deducted from subsequent payments to the Vendor.

2.14.6 Applicability of Liquidated Damages

The Vendor shall not be required to pay liguidated damages for delays solely due to
matters as enumerated in the section entitled "Force Majeure” or for time delays
specifically approved by the NHLC. Additionally, the Vendor Is not required to pay
liquidated damages for delays caused by the acts or omissions of the NHLC or other
vendors.

2.14.7 Timely an curate Reports and Files

a. Conditions

The Vendor fails to provide timely, sufficient and accurate computer files within
the specified time frames and descriptions in the contract.

b. Damages

For each late, insufficient or inaccurate computer file required by this contract,
the Executive Director of the NHLC may impose liquidated damages in the

amount of $5,000 per day per file, until the required accurate file is provided to
the NHLC.

2.14.8B Tickets

a. Condition

Tickets issued by the Vendor and presented for redemption are not identifled as
valid, winning saleable tickets on the validation files furnished to the NHLC and
its online vendor by the Vendor, for which the NHLC becomes liable for payment
under the laws of the State of New Hampshire.

b. Damages

For each ticket presented as such, the Vendor will be liable for the prize amount
awarded.
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2.14.9 Delivery of Tickets
a. Condition

Instant tickets are not delivered to the NHLC warehouse on a timely basis that is
consistent with the delivery date set in the Executed Working Papers.

b. Damages

If the Vendor does not deliver the tickets to the NHLC warehouse by the date
specified in the Executed Working Papers, and a delay to the scheduled start of
game sales results, the Executive Director of the NHLC may impose liquidated
damages of fifteen thousand dollars {$15,000) per calendar day for each day that
delivery is delayed beyond the time specified.

2.14.10 Misprinted Tickets that Reguire Removal from the Market

a. Condition

Printing errors or omissions on the ticket that requires the sale of the game be
suspended and the game removed from the market. Note: Removal of a game
from the market for printing errors will be at the sole discretion of the Executive
Director of the NHLC.

b. Damages

Damages equal to 1/120 of the overall game’s expected maximum revenue will
be assessed for each day, starting from the day the game is announced to be
removed from sale up to and including the day prior to the date of first sales for
another replacement game of the same price point.

2.14.11 Poor Quality Tickets that Require Removal from the Market

a. Conditi

The quatity and scratchability of an Instant ticket is compromised and adversely
impacts the sale of the ticket and forces the premature removal of the game
from the market. Note: Removal of o game from the market for
quality/scratchabllity issues will be at the sole discretion of the Executive Director
of the NHLC.

b. Damages

Damages equal to 1/120 of the overall game's expected maximum revenue will
be assessed for each day, starting from the day the game is announced to be
removed from sale up to and Including the day prior to the date of first sales for
another replacement game of the same price point.
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.14.12 Missing/incomplete Trademark Search

a. Condition

The Trademark search or certification specified in Section 3.4.6 is Inadequate,
incomplete or Incorrect, resulting in trademark violations for a game currently
on sale. Note: Removal of @ game from the market for trademark violations will
be at the sole discretion of the Executive Director of the NHLC,

b. Da €5

The Vendor will pay the NHLC fifteen thousand dollars {$15,000) per day from
the date of cancellation of the game until a replacement game is received by the
NHLC. Vendor must provide and deliver a replacement game specified by the
NHLC within fourteen (14) calendar days at no charge to the NHLC. If a game is
not on sale but has been delivered to the NHLC, any charges paid by the NHLC to
the Vendor shall be credited to the NHLC account.

2.14.13 Warranty on High Ter Prizes
a. Condition

The exact number of high tier prizes ($1,000 or more} in a game approved by the
NHLC is exceeded.

b. Damages

Damages equal to the value of claimed additional high tier prize tickets not
approved by the NHLC per occurrence in the game will be assessed.

2.14.14 Warranty on Unigue Validation Numbers
a. Condition

Erroneous validation numbers are within a game, which may result in incorrect
prizes being paid.

b. Damages

Damages in the amount of $1,000 per game plus actual losses for any prizes paid
will be assessed.

2.15 FORCE MAJEURE

A Force Majeure occurrence is an event or effect that cannot be reasonably anticipated or
controlled and without the fault or negligence of the non-performing party. As herein used,
Force Majeure means acts of war; terrorism; action of the elements; governmental
interference; rationing; or any other cause which is beyond the cantro! of the party affected
and which, by the exercise of reasonable diligence, said party is unable to prevent delays
arising as a result thereof or to predict and through advance planning avoid such delays.

Neither the Vendor nor the NHLC shall be liable to the other for any delay in or failure of
performance under the contract resulting from this RFP due to a Force Majeure occurrence.
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Any such delay in or failure of performance shall not In and of itself give rise to any liability
for damages; however, the NHLC may elect to terminate the contract for cause should its
operations, in its sole judgment, be materiaily threatened by reason of extended delay or
failure of performance.

Force Majeure shali extend the period for the Vendor’'s performance to such extent as
determined by the Executive Director of the NHLC to be necessary to enable complete
performance by the Vendor if reasonable diligence is exercised after the cause of delay or
fatlure has been removed.

2.16 DISASTER RECOVERY PLAN

The successful vendor shall provide the NHLC with an adequate Disaster Recovery Plan no
later than two months after commencement of the contract. This is in addition to the
Business Continuity Plan described in section 2.13.3 of this RFP, which Business Continuity
Plan may be incorporated in the Disaster Recovery Plan.

2.17 SECURITY REPORTING

The Vendor agrees to immediately report any security procedural violation, violation of law
{e.g. theft), or disappearance of any instant tickets, validation files or other eguipment,
software or material used or to be used in the performance of this contract. The report will
be delivered personally or by telephone, followed by a letter addressed to the Executive
Director of the NHLC.

The Vendor agrees to report any change in, addition to, or deletion from, the information
disclosed to the NHLC. The report will be in the form of a letter addressed to the Executive
Director of the NHLC and will be delivered within thirty (30) days of the effective date of the
change, addition, or deletion.

In particular the Vendor must report the involvement of any of the Vendor's employees,
owners, or agents in any known criminal arrest (exclusive of minor traffic violations) or
investigation, or any such action or event, should it be reasonably able to construe that
event as having some relationship to the security, integrity, and image of the NHLC.

2.17.1 Additional Security Measures

In an effort to ensure security and integrity of the games, the NHLC, the State of New
Hampshire, the retailer network, and the players, the Vendor will maintain a Security
Plan, which it uses to produce Instant tickets, including game ticket construction
security, anti-counterfelting and validation security, redemption security, game design
security and anything that may compromise security. Validation security shall include a
description of the Vendor’'s method for creating files of unique random numbers; the
NHLC reserves the right to review a sample file.
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The Vendor must fully describe protective measures against unauthorized manipulation
of a ticket’s integrity by any means. The Vendor must disclose to the NHLC Director of
Security any documented or known security breaches that have occurred with the
Vendor.

The NHLC reserves the right to require at any time further and additional security
measures as it may, in its sole discretion, deem necessary or appropriate to ensure the
integrity of the System or of the games.

2.18 TAXES, FEES AND ASSESSMENTS

The Vendor shall pay all taxes, fees and assessments, however designated, levied or based.
The State of New Hampshire is exempt from State and local sales and use taxes on the
services provided pursuant to this contract.

2.19 NEWS RELEASES

News releases pertaining to this RFP or the services, study, data, or project to which it
relates cannot not be made public without prior written NHLC approval, and then only in
accordance with the explicit written instructions from the NHLC. No results of the program
are to be released without prior approval of the NHLC and then only to persons designated.

2.20 ADVERTISING

Each Bidder agrees not to use the NHLC name, logos, images, nor any data or results arising
from this procurement without prior written approval by the NHLC,

2.21 NHLC APPROVAL OF STAFFING

The NHLC reserves the right to disapprove of any employee of the Vendor who is assigned
to the NHLC contract, either at contract inception or during the term.

2.22 COMPENSATION DURING CONTRACT

The submitted invoices will be confirmed by the NHLC based on management and
accounting reports. Confirmed invoices wili be paid within thirty (30) days of receipt. All
invoices for a fiscal year must be provided to the NHLC before the end of that fiscal year so
year-end inventory and reconciling can be accurate.

The State fiscal year is July 1st through June 30th. Payments to the Vendor from the NHLC in
any given fiscal year are contingent upon enactment of legislation.
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2.23 TICKET PURCHASE AND PRIZE PAYMENT RESTRICTIONS

No Vendor, subcontractor or related entity, or officer, director, partner, employee, or
owner of the Vendor or of any current subcontractor or related entity, and no spouse, child,
brother, sister, or parent residing in the household in the principal place of abode of any
such individual shall purchase a New Hampshire Lottery ticket or be paid a prize in any New
Hampshire Lottery game. The Vendor shall ensure that this requirement is made known to
each affected individual. -

2.24 VENDOR ETHICS AND INTEGRITY

The Vendor is obligated to meet high standards for ethics and integriiy under this Contract:

a. The Vendor and employees shall not offer or give any gift, gratuity, favor,
entertainment, loan, or any other thing of material monetary value to any NHLC
employee.

b. The Vendor and employees of the Vendor shall not disclose any business sensitive or
confidential information gained by virtue of this Contract to any party without the
consent of the Executive Director of the NHLC.

¢. The Vendor and employees shall take no action in the performance of this Contract
to create an unfair, unethical, or illegal competitive advantage for itself or others.

For violation of the above provisions, the NHLC may terminate the contract, receive
restitution from the Vendor, debar the Vendor, or take any other appropriate actions
against the Vendor.

2.25 CONFIDENTIALITY

The Vendor, its officers, employees, agents, representatives, and subcontractors, will not
disclose to any other person or entity any information pertaining to the NHLC's methods,
systems, programs, procedures, or operations at any time without prior written approval of
the NHLC, except as may be necessary in its performance of this Contract.

2.26 NOTICE

All notices and communications will be in writing and will be effective when received by the
addressee. Until notified otherwise, notices and communications concerning an awarded
Contract must be addressed as follows:

Charles Mcintyre

Executive Director

New Hampshire Lottery Commission
14 Integra Drive

Concord, New Hampshire 03301
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2.27 DISPUTES UNDER THE CONTRACT

In the event that any dispute arises between the parties with respect to the performance
required of the Vendor under the Contract, the Executive Director of the NHLC will make a
determination in writing and send same to the Vendor. That interpretation shall be final and
conclusive in all respects, unless the Vendor within thirty (30) days of receipt of said
writings delivers to the Executive Director or duly authorized designee, a written appeal.
The decision of the Executive Director on any such appeal shall be made within thirty (30)
days and shall be final and conclusive and the Vendor shall thereafter with good faith and
due diligence render such performance as the Executive Director has determined is
required of it. The Vendor's options with respect to any such decision on appeal shall be
whether 1) to accept the determination of the Executive Director as a correct and binding
interpretation of the Contract, or 2) to make such claims as it may desire before the
appropriate court of competent jurisdiction.

Pending 2 final judicial resclution of any such claim, the Vendor shall proceed diligently and

in good faith with the performance of the Contract as interpreted by the Executive Director
and the NHLC shall compensate the Vendor pursuant to the terms of the Contract.
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PART 3 — SPECIFICATIONS

3.0 INTRODUCTION

'

This section describes the service specifications for the Lottery Instant Scratch Games
(instant tickets). '

3.1 MANDATORY AND DESIRABLE

Specifications in the RFP shall be regarded by the Vendor as mandatory-—-as denoted by
terms such as “must,” “will,” and “shall.”

3.2 DESCRIPTION OF GAME DESIGNS

The NHLC uses the guaranteed low-end prize structure (GLEPS). Each pack of tickets in the
lottery game shall be programmed to contain a pre-specified dollar, constant total value of
low-end prizes. There shall be different combinations of numbers or occurrences of such
low-end winners in aorder to provide a variety of mixes in the game.

The NHLC may elect to use the GLEPS or not in future game designs.

3.3 TICKET SPECIFICATIONS AND PRODUCTION REQUIREMENTS

In order to maintain public confidence in the integrity and security of the instant _gar'nes,
and to provide maximum marketability of the instant game tickets, the NHLC requires that
the tickets be printed to the highest quality standards.

3.3.1 Unacceptable Characteristics

A pack of tickets with any of the following characteristics would not be considered
acceptable to the NHLC,

a. Scratches across the latex covering on a ticket expase portions of hidden play
symbols or may tend te make the consumer believe the ticket was tampered
with, even if no portion of the play symbols are exposed.

b. Rough, uneven latex coverings do not readily reveal attempts to compromise the
ticket by “pin-pricking or "microsurgery” techniques.

¢. lLatex coverings have holes that expose portions of hidden play symbols or may
tend to make the consumer believe the ticket was tampered with, even if no
portion of the play symbol is exposed.

d. Latex coverings "drip” into the display printing.
e. Latex coverings smear or fail to come off when scratched.

f. Overprint designs are not clear and crisply printed.
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g. Perforations between tickets cause tickets to unintentionally separate with
regular handling or in Instant Ticket Vending Machines {ITVM). Or in contrast,
perforations between tickets prevent tickets from separating with or without
damage to the ticket or consistently jamming the ITVM.

h. Tickets out of order within a pack or tickets from more than one book In one
pack.

i.. Packs are wider or longer than specified in the Working Papers for each game.

Lottery play symbols are “clipped” or "incomplete.”

e

Offsetting of inks on latex coverings from one ticket to another.

H

Latex coveh‘ngs are off-register.

m. Play symbols “peek-out” from under the latex covering.

n. Play symbols smear with slight moisture or normal handling.
Play symbols fail to smear with solvents.

Play symbols are obliterated during normal removal of the latex.
Tickets are not trimmed straight.

2 v 9

o

Ticket packs contaln large amounts of paper shavings (i.e., “snow”) that fall out
when the pack is opened.

s. Tickets are printed with unapproved art on either the front or the back of the
ticket. '

t. Display print designs are not clearly and crisgly printed.
u. Captions are not clear or do not correctly describe the lottery play symbol.

v. The ability to differentiate a non-winning ticket or a winning ticket prior to the
latex being removed from ticket.

w. Latex coverings require excessive pressure and scratching to remove.

3.3.2. Minimum Ticket Specification
a. ALGORITHM h

The Vendor shall develop and test an instant ticket algorithm far the use of the
NHLC, under license agreement for as long as the Vendor’'s instant tickets are
available for sale and validation in the state of New Hampshire.
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b. TICKET SIZE

ALL TICKETS - The following are approximate sizes. Alternate sizes may be bid,
however, the sizes listed below or the approximate equivalents are required
sizes:

e 225"x4.0"

e 4.0"x4.0"

' 4.0" x6.0"
4.0"x 8.0"
4,0" x 10.0".

¢. FOLD

All Games - Continuously fan-folded. The pre-cut and stacked tickets shall be
delivered in books/packs of 30, 50, 100, 150 or 300.

d. PERFORATION

All Games — deep perforation between tickets. The perforations shall be 10 teeth
per inch or perforations that perform best in dispensers and ITVM's.

e. TICKET ARTWORK

To be designed by vendor, with direction provided by NHLC. Final approved
artwork shall be provided to the NHLC via email or via a password protected file
sharing site, in a format agreed upon by the NHLC and the Vendor. Artwork also
may be provided by NHLC contractors, such as the NHLC marketing company,
local artists, or other vendors with licensed properties. The Vendor will work
with the NHLC and other contractors to ensure the ticket artwork and assoclated
graphics, such as the creation of QR Codes, is successful.

f. TICKET COLOR AND STOCK

Five {5) color faces or four (4) color process, play area security tint, overprint
three (3) colors over two (2) layers of white, solid and screened. One (1) of the
five (5) colors must have the abllity to be a full bleed.at no additional cost.

Ticket stock: Standard ten {10} points, coated one side, foil free, recyclable card
stock. The NHLC also requests pricing on cost per 1,000 tickets for the Vendor to
utilize recycled card stock.

If Bidders suggest other printing techniques and combinations that are of equal
or better quality than indicated above, please suggest and detail those options in
the proposal.

The back of the ticket, unless it is a double sided ticket, is printed in only black
and white with gray scale. Bidders are invited to also provide pricing on four
color process printing for the back of the ticket.
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B. TICKET NUMBERING

On the reverse of each ticket within a pack there will be displayed a unique 13
plus 3 digit sequential number. The numbers will represent a 4-digit game
number, a 6-digit pack or book number, a 3-digit ticket number, pius a 3 digit
number representing the number of tickets remaining in the pack. The NHLC
uses a reverse-numbered ticket accounting system that enables some lottery
retailers to conduct ticket inventories who commence selling from the end of a
pack.

The first ticket in a pack will be numbered “000” and ticket numbers will be
consecutive and no omissions will be permitted within any pack.

h. BOOK/PACK SIZE

Subject to the ticket size and price point, book size will be 30, 50, 100, 150, 250,
or 300 tickets, with optional pricing for aiternate sizes.

i. BAR CODING

The NHLC uses bar code validation of all prize levels. The bar code shall be
printed on the back of tickets and will include human readable numbers below
the bar code. Game, book number, and ticket number shall be printed on the
back of ticket. The ticket number shall be printed on front of ticket. The bar
code Is interleaved two-of-five symbology. it contains 24 digits, starting with
the game number, and includes the three boxed digits on the ticket front
within the validation number under the over-print.

The Vendor shall provide unique secure PDF-417 compressed barcodes under
the latex on the fronts of tickets.

The NHLC currently uses the Scientific Games International, Inc., security
process/feature of FailSafe™ in its processing and verification of instant tickets.
Bidders’ proposals must describe the processes and features to secure instant
tickets and must provide the cost to the NHLC per 1,000 printed tickets of such
processes and features, if applicable.

Bidders must be able to produce bar codes of commercial quality that meet
American National Standards Institute/international Organization for
Standardization (ANSI/ISO) standards. The quality of all barcodes shall enable
readers to achieve a first pass read rate of 99% or higher.

Bidders shall provide bar code encoding solutions established as Narth American
Assaclation of State and Provincial Lotteries (NASPL) best practices or standards.

Note: all Bidders must supply sample tickets from at least three games they
have printed for NASPL member lotteries, from each printing press used during
the past year. Fallure to do so shall render the Bidder non-responsive.

j. UPC

A unique UPC bar code will be supplied by the Vendor at the vendor’s expense
for each game, and printed on the back of all instant tickets. The current NHLC
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code information is 7 66099 0GGGG C, where GGGG Is the 4-digit game number
and Cis the check code digit.

k. AGENT VALIDATION CODES -

The NHLC does not currently use agent sight-validation codes; the NHLC may or
may not choose to continue with this practice In the future.

I.  VALIDATION NUMBER

Each ticket must contain a unique keyless 12-digit validation number printed on
the front of the ticket, covered by a latex coating. There will be a 4-digit game
number, an 8-digit validation number and a 1-digit check code. Three digits will
be boxed, signifying the security digits, and the box will float among the 8-digit
validation number, varying from ticket to ticket.

The validation number will be covered by scratchable latex covering, imprinted
with the words “SCRATCH TQ CASH.”

m. AGENT SAMPLES

Ten thousand {10,000) actual non-winning sample tickets in actual pack size shal!
be delivered with each game. Validation number and security code will be all
zeroes (0). Tickets submitted shall be machine-made and not handmade or
contrived samples. Ali sample tickets will have the word “void” or “sample”
printed on the back.

As an option, Bidders are invited to provide the cost for ten thousand {10,000)
actual non-winning sample tickets separated, rather than in actual packs.

n. |ITVM CARDS

The Vendor shall supply 4”x 4” cards for use in ticket displays and ITVM's for
each game printed. These cards display modified artwork to highlight the main
features of the ticket and its cost. ’

» Quantity: 6,000 cards delivered with Agent Samples.
s Stock: 10 pts stock coated on one side.
s Color: 4/C Process one side.

e Attributes: When the NHLC orders games with non-standard printing

" techniques, such as metallic or fluorescent inks or on non-standard
paper, such as foil or holographic, the Vendor will provide ITVM cards
utitizing the same non-standard inks or papers at no additional cost to the
NHLC.

In addition, the Vendor will email the artwork for the ITVM cards to the NHLC in
Adobe lllustrator 10 format, or such other format acceptable to the NHLC.

0. WORKING PAPERS

Working Papers will be generated by the Vendor in conjunction with the NHLC
for each instant game and will include the specific information for that game.
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One set of bound Working Papers will be delivered to the NHLC no less than
three (3) weeks prior to start of production.

p. ONLINE VENDOR

For each game produced, the Vendor will be responsible for coordinating with
the NHLC's full-service online lottery system vendor (currently Intralot USA) in a
timely manner to ensure that tickets will dispense easily from the ITVM's
(Intralot Winstations). The NHLC will pravide sample tickets to the oniine vendor
for testing purposes at each size to ensure that bursting occurs in a proper
manner.

The online vendor or the NHLC will provide the Vendor with ITVM
specifications as well as system requirements for instant tickets.

Additionally, the Vendor will provide a Secure File Transfer Protocol (SFTP) server
with game files, game images containing, but not limited to the following
information, per the final EOPPS of each individual instant game at least two
business days before instant game delivery:

Pack inventory including each book, pack, and ticket number;
b. Low-tier, mid-tier and high—tier prize validation information;

c. Any other essenttal information necessary in order to successfully validate
instant tickets; and

d. Any other essential information necessary for the NHLC to find detailed game,
pack and ticket information in the current and future on-line vendor’s back office
system.

3.4 VENDOR SERVICES

The Vendor shall provide the below services at no additional cost to the NHLC.

3.4.1 Non-Winning Ticket Information

The Vendor will provide individua! secure internet files for non-winning tickets
containing non-winning ticket valldation information in accordance with the final prize
structure after printing. Following the printing of a game, non-winning valldation files
will be sent to the NHLC's designated vendor(s) for its rewards program or second
chance Internet drawings, per the technical requirements of the NHKLC and its
designated vendor(s).
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3.4.2 End of Production Prize Structure

An “End of Production Prize Structure” (EOPPS) will be provided which accurately states
the total number of tickets, total number of winning tickets, by prize type, for all prizes
contained in the tickets delivered to the NHLC, as well as the revised payout and odds at
each prize level. The EOPPS will be provided, as specified in 3.3.2 p), to the NHLC's
online vendor, as well as the NHLC designated persons at least two business days before
instant game delivery.

3.4.3 Shipping Requirements ' ;
a) WRAP

All books or packs of tickets shall be Individually shrink-wrapped using a clear
plastic film which must not obscure the barcode.

b) PALLEY

All games - Shrink wrapped 40 x 48. Cases will be on a pallet, which allows for
four way (front, back & sides) fork-lift entry.

Each pallet will have labels that list the customer name {New Hampshire
Lottery), game name, game number, carton number range from and to, pallet
number (numbered 1 of total number, 2 of totat number, and so on}.

c) LOTPER CARTON

All games - 15 to 100 packs (depending on book size) in numeric sequence,
labeled to show omissions, if any, and a bar code for use in shipping of full
cartons. €ach full carton shall weigh less than 40 Ibs. and shall be 275-Ib. test
quality.

Each carton must have the following statement printed or stamped on it: “This
box contains materials that are registered by number which will become void if
stolen.” Each carton must have a label affixed to the short end indicating the
game number, carton number, the game name, the range of pack numbers, the
number of packs in the box, and the number, of omitted packs, if any. In between
each layer of cartons must be a chipboard divider to prevent slipping.

Upon Contract award, the Vendor(s) will be advised of preferred pallet stacking
for ease of use in the NHLC Shipping Department.

d) GAME DELIVERY

The Vendor will be responsible for delivering tickets to the NHLC Warehouse and
will be respaonsible for freight and insurance charges. Tickets will be shipped by
exclusive-use trucks contracted to the Vendor and the cargo area shall be locked
and sealed; the seal will be broken at the NHLC Warehouse in the presence of a
Lottery representative,

Pallets will be arranged in the cargo area with the highest numbered located at
the front and the lowest number towards the exit door.
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e) IPP ANIFES
The Vendor will provide a Shipping Manifest detatling:
1. Which cartons are included in the shipment;
2. Which packs are In which carton;
3. Which packs were omitted from which carton; and
4. Which cartons are on each pallet. '

A summary report listing:
1. The gross number of tickets;
2. Number of omitted tickets;
3. Net number of tickets;
4, The range of pack numbers and the range of carton numbers; and
5

. The seal number of the shipment shall appear on the report In addition to
appearing on the Bill of Lading.

3.4.4 Reconstruction Services

The Vendor will provide full reconstruction services of damaged tickets, as requested by
the NHLC. T

Upon termination of the Contract, the Vendor shall provide reconstruction services for a
period of not less than one year after the announced end of the game by the NHLC, for
all games produced and supplied by the Vendor during the term of the Contract.

3.4.5 NHLC Site Inspections

The Vendor will be required to pay for all expenses (including airfare, hotel
accommaodation and meals) for up to two (2) representatives of the NHLC to conduct a
site inspection' of the Vendor’s printing facility annually or cumulatively the NHLC can
accrue unused trips over the term of the Contract.

As determined by the NHLC's Executive Director and the Director of Security, the
Vendor will fully comply with and be subject to annual unannounced security
inspections to determine the effectiveness of the Vendor's Security Plan. The cost of
travel, lodging and expenses will be borne by the Vendor.

3.4.6 Patent and Trademark Search

The Vendor will conduct a search regarding the right of the NHLC to use proposed marks
for instant tickets and services. The search shall include, but not be limited to, the latest
available information from the records of the United States Patent and Trademark
Office and trademark registers of the states.
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3.4.7 Prize Merchandise Purchase and Fulfillment

The Vendor will contract with a company to purchase prize merchandise and fulfiliment
of prize merchandise. Price is to be negotiated between the Vendor and NHLC.

3.4.8 Warehousing of Printed Tickets

The Vendor will supply secured warehousing at the Vendor’s site of printed tickets, at
no additional charge, for up to four months from finished production date.

3.4.9 Dispensers, Menu Boards, and Play Stations

The Vendor, at the requést of the NHLC, will purchase instant ticket dlspenserg and
accompanying equipment such as bases, as well as menu boards and play stations for
use by NHLC retailers. The type and quantity is to be determined on a biannual basis by
the NHLC. -

3.4.10 Validation Files

The Vendor will provide second chance drawing barcodes as requested for games with
second chance drawings. These second chance barcodes will be the validation codes for
the second chance prizes included in the prize structure. All files will be sent via a
secured site or password protected PDF with limited time for download to designated
NHLC staff.

3.4.11 Professional Development

The Vendor will annually or cumulatively be required to pay for all expenses (including
airfare, hotel accommodation and meals) for up to two (2) representatives of the NHLC
to participate in professional development conferences and/or classes to assist in
continued education within the lottery industry.

3.4.12 Ticket Proof

The Vendor must provide to the NHLC a color proof that matches the ticket that will
be printed, front and back images. The Vendor must provide a “drawdown” of the exact
ink colors that will be used in the actual production of the ticket.

3.4.13 Game Library
The Vendor will supply internet access to an online library of Instant games with game

images and index, which the Vendor has printed for other lotteries or has created as a
concept. The library will enable the NHLC to save games to a favorites list.
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3.4.14 Interactive Games

The Vendor will provide interactive online games, which may include augmented
reality games and other options as the technology develops. Currently the NHLC is
only permitted to offer games for free and for fun. These games may be integrated
with the instant ticket games, or complementary. Games must be playable on all web
platforms. If the Vendor does not have the capabllity to provide such games
themselves, they will contract with mutually agreed upon third parties to do so. The

cost for these services is to be negotlated, in addition to the base price.

3.5 INSURANCE

Due to the high liability nature of the lottery business, the Vendor shall detall all insurance
coverage included in the standard price per thousand for lottery tickets. This shall include,
but not be limited to, Fidelity Bonds, over redemption, game insurance and any other area
which the Vendor shall indemnify the NHLC. For all insurance requirements see Section
2.13.

3.6 STATE SERVICEIAGREEMENT p-37

Any contract awarded shall contain the provisions of the standard State Service Agreement
(Appendix A: New Hampshire Form Number P-37). '

3.7 MARKETING SERVICES

The Vendor shall develop a marketing plan and shall implement initial market research that
will address game development and player attitudes, with regular updates. The research
shall include, but is not limited to, player surveys and segmentation studies for the purpose
of seeking information about player satisfaction, attitudes about the NHLC and its products
and awareness and recall of advertising and the games offered by the NHLC.

Bidders should indicate any other research services that may be provided to the NHLC,

At least once every six (6} months, the Vendor shall provide the NHLC with an instant
ticket/game analysis, which shall include variables including game design, price points, prize
structures, play styles, themes, and recommendations.

On at least an annual basis, the Vendor shall make a presentation to NHLC staff and
present:

a. A “State of the Industry” analysis of trends, game designs, production, distribution,
new technologies and products, marketing strategies, and comparative sales
information.

b. An analysis of past year performance of the NHLC instant games, focusing on lessons
learned and needed improvements.

NHLC INSTANT TICKET RFP AMENDED Page 44 of 61



c. Recommendations for new or modified strategies that can be used by the NHLC to
increase sales and net revenues.

d. Any security or other issues that threaten the integrity of the NHLC and the products
it offers.

3.8 SECURITY PRESENTATION

Within three (3) months of the commencement of the Contract, and as needed during the
term of the contract, the Vendor shall make a presentation to NHLC personnel describing
the security issues and methods to overcome same as they relate to the Instant ticket
product, its design, production and distribution, with particular emphasis on any factors
which may threaten the integrity of the NHLC and the products it offers. The NHLC may
request that this presentation be expanded to include personnel from other lotteries in the
Tri-State Lottery Commission.

3.9 ADDITIONAL REQUIREMENTS

The following are also required:

a. Vendors shall describe their relationship with cross-promotion companies in the
following areas:

* Beverage;

¢ 5Snack Food;

e Alriines;

¢ Sports and Entertainment {TV, internet, subscriber based video, movies); and

* Any other national or international brand and how-the NHLC might take
advantage of this relationship or learn from thelr experiences in marketing,
sales, planning, product development, merchandising, and branding.

b. Llist and describe capabilities, qualifications, and experience with research and
development of the instant product, and how this will help the NHLC in the future.

¢. Provide disclosure on all persons or companies that hold 5% or more interest in your
company.
d. Provide brief (no more than one page) resumes of key personnel.

e. Provide the names and functions of the specific ihdividuals who will be assigned to
the NHLC.

f. As noted in Section 1.6, the Vendor will purchase non-cash prizes, either
merchandise or annuitles (either fixed period or lifetime), from third parties, as
needed to fulfill elements of game prize structure, for the benefit of the NHLC. The
Vendor will submit evidence of either prior facilitation of such fulfillment on behalf
of another lottery, or the capability of same.
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The account team proposed to be assigned to this contract must be described including
resume, and the percent of time dedicated to the account. Also indicate the proposed
number of meetings per year with NHLC staff at NHLC Headquarters.
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PART 4 - PRICING

4.0 PRICING SPECIFICATIONS -

One original plus one copy of pricing shall be presented in the format attached as Appendix
B. All costs from initial game design to delivery of finished tickets to the NHLC should be
reflected in one all-inclusive price as its “Basic Ticket Price”. The “Basic Ticket Price”
includes all ticket specifications in the proposal as production requirements.

Price quoted should be in a matrix for the following ticket sizes: 2.25” x 4.0”; 4.0" x
4.0"; 4.0" x 6.0"; 4.0" x 8.0"; and 4.0" x 10.0”, showing cost per thousand tickets
ordered. Each size should be in a matrix showing prices for 0.72, 0.90, 1.0, 1.20,
1.44,1.75, 2.0, 2.50, 3.0, 4.0, and 5.0 million ticket orders. For other quantities detail
what formula will be used. Matrix should also show cost savings for running 2, 3, or
4 games simultaneously, delivered Free on Board to the New Hampshire Lottery
Commission, 14 Integra Drive, Cong:ord, New Hampshire 03301.

The NHLC reserves the right to select quantlties,. ticket sizes and options that are in
the best interest of the NHLC.

Please include costs of printing on recyclable paper with a secondary cost option for
recycled paper. Costs should be per 1,000 tickets ordered.

important Note: The pricing portion only of the response must be sealed in an
envelope and further sealed in a manila envelope, but not sealed with the technical
proposal. Price proposals Includ the technical proposal will be rejected.

A minimum of four (4) coples of vendor’s proposal specifying conditions other than
: pricing, shall be sent, but not sealed with the bid.

4.1 PRICING OPTIONS

Vendors are required to provide the following ticket enhancement options -

T o

L

S ® m e a0

Additional Scene

Pulsed Tickets

Additional Colors

High Gloss Coating

Fluorescent Colors -—(as replacement color
Fluorescent Colors - as additional color
Dual Imaging

Metallic Inks

Simulated Foll

Holographic Paper

Matte Finish
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I. Scented Inks
. Velvet Touch
Back Scratch Tickets

3

2

Integrated Printing
Marking System
Die-Cut Tickets

S

Alternate Pack Sizes

o

5. Unusual or Additional Programming
t. Pack Inserts — within packs
u. Licensed Products

v. Protective Coatings, as may be used for extended play games

The NHLC acknowledges that the above list is not a full list of all possible ticket

. enhancements or game options. The NHLC encourages Bidders to provide a full list of all
ticket enhancements and game options with pricing for each. As new enhancements and
options are developed the NHLC expects the selected Vendor(s) to demonstrate new
features.

Licensed Products — Describe the range of licensed properties offered and their relevance to
the NHLC. Please include the cost of just the licensed property as well as costs inclusive of a
second chance entry site, draw management, prize fulfillment and tax processing.

Where Options are included in the Technical Proposal, then the Vendor must also submit
prices as separate line items. Any item for which there Is no additional price {i.e., it is
included in the base price) must be shown as No Charge (N/C).

4.1.1. Options

Vendors are encouraged to propose options regarding innovative functions, features,
services, and solutions. Optional items must be presented as separate line items In the
Technical Proposal and pricing in the Price Proposal. Unless clearly identified as priced at
an additional cost, all options will be considered to be included as part of the base price.

Invited Options are required to be deliverable products and/or services during the term
of the Contract upon determination of the NHLC to exercise the invited Options. Pricing
Options, from Section 4.1 are expected to be ready upon commencement of the
Contract.
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4.1.2. Invited Options

a. Preparation and layout design in conjunction with NHLC staff and its advertising
agency, and printing of a 6-page quarterly newsletter for distribution to
approximately 1,250 NHLC retailers. Bidders submitting a price for this Option
are encouraged to supply examples of sample newsletters.

b. Bidders are invited to submit proposals to securely transport and destroy
returned instant tickets of closed games at a secure facility approved by the
NHLC. During fiscal 2016, the NHLC destroyed approximately 31,000 pounds of
unused tickets. The Vendor will provide proof of successful certification in a
format to be approved by the NHLC Security Director.

¢. For each game produced, Bidders are Invited to supply 1,500 Promotional (POS)
8.5 x 11 inch sheets, printed both sides with 4-color process on 10 point, CIS.
Artwork may be prepared by the NHLC advertising agency and finished pieces to
be delivered at time of game delivery.

d. Bidders are Invited to offer support for the launch and/or promotion of up to 4
“special” games per year (licensed properties, extended play games, etc.) in the
form of promotional items or financial credit applied to the cost of the game. For
instance, $3,000 credit has been applied in the past to the NHLC toward the cost
of a licensed property for promational items identified with the game.

e. NHLC strives to achieve a high level of retailer rapport in order to maximize
lottery sates and also revenues to its network of retailers. The Bidders will be
expected to support this endeavor by submitting proposals to enhance retailer
relations by means of promotions, innovative programs and other means.

Bidders are invited to submit proposals for an annual presentation to NHLC
Management and Sales Staff, and select retailers to demonstrate different
methods of positioning Lottery within Retailer establishments of different types
with a view to improving Lottery presence and sales. This Option will include
suggestions for Point of Sale items, advertising, signage, etc. and also include
case studies for specific sites.

f. The Bidders are invited to submit proposals for a series of annual training
courses for the NHLC sales force of approximately 15 personnel. It is envisioned
that these courses would be held on a regular basis {(e.g., 4 times over the course
of 12 months) and will demonstrate to Sales Representatives ways to improve
Lottery presence in retail establishments, promote lottery, introduce lottery to
new outlets, increase sales, etc. This will also include an option for NHLC
branded retailer makeovers, based on merchandising best practices.

8. Bidders are invited to submit system details and pricing on a Retailer Inventory
Management System to electronically and automatically track inventory within
the retail setting. The system will have the ability to connect and upload quantity
sold vs. on hand for all instant ticket products so the retaller does not have to
manually track sales to balance their books.

h. Bidders are invited to submit program details and costs for a Lottery Rewards
program. Bidders shall detail the rewards program, entry requirements, points
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system, communication optlons, program management, prize acquisition and
fulfillment, data/player analytics and reporting, and promotional programs. The
price for this option shall be clearly delineated. Bidders shall list other lotteries
or companies for whom the vendor is managing a rewards program.

i. Bidders are invited to provide an automation application for iPads and a PC
dashboard for use by the sales team to streamline and track workflow at
retailers, pull reports remotely on a moblile device from the central system,
organize field routes, track retailer inventory, retailer history, lottery equipment
and assets, retaller sales, among other capabilities.

j. Bidders are invited to submit program details and costs for Cooperative Services
Program for management of the instant ticket game category (analysis, planning,
and development), warehouse and distribution, retailer ticket ordering services,
and Lottery Sales Representative services and management, among other
services and options each Bidder possesses.

k. Bidders are invited to submit technical details and costs for a software program
which, at a minimum, can: !

a. Track weekly instant ticket sales for each game and provide a weekly -
index against the same fiscal year tickets at the same price point, as
well as other fiscal years as the user selects. Tracking each game’s ten
{10) week index is also desired.

b. Track weekly sales of the NHLC and select key accounts by game
{online) and each Instant price point, as well as select individual game
categories, such as Money Puzzle and Bingo. It is desired that the
software have the ability to track week over week comparisons as
well as fiscal year over year comparisons with total sales and
percentage increase and decrease for the whole as well as each
individual game and price point.

c. Track cases of instant tickets sold by week, per each game, to project
seli-out rates by date to assist with game planning. This should be an
automatic update of existing games in the market pulled from the
real-time data of the warehouse inventory, as well as manual entry
based on games planned for future launches.

All software files must be Excel exportable as well as formatted for printable
PDFs.

4.1.3 Additional Extension Option Package:

All bids shall reflect the following option:

The NHLC shall have the option to exercise two (2) one (1) year extensions, at the bid
price, at any time during the contract for the benefit of the NHLC. Bidders are

encouraged to provide pricing for the contract extensions if individually exerclsed or if
combined. '
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PART 5 — PROPOSAL EVALUATION AND AWARD NOTIFICATION

' 5,0 PROPOSAL EVALUATION AND AWARD NOTIFICATION

This section describes the evaluation pr_ocess'that will be used to determine which proposal
provides the greatest benefits to the NHLC.

An evaluation committee will be appointed by the Executive Director of the NHLC prior to
the receipt of proposals. The Evaluation Committee will be comprised of NHLC officials and
may include employees of other lotteries or entities.

5.1 EVALUATION

The evaluation and award process will comprise all of the following:

a.

Review of proposals to assess compliance with proposal submission requirements,
terms and conditions, and mandatory requirements.

Proposals are required to meet all submission requirements as stated in Part 1; to
signify compliance with (applicable) terms and conditions noted. in Part 2 and
Appendix A; to meet all technical mandatory requirements identified in Part 3; and
to provide costs in the format specified in Part 4 and Appendix B. Proposals which
fail to do so may be rejected. '

The NHLC reserves the right to waive or permit cure of nonmaterial deviations when
the NHLC determines, in its sole discretion, such action to be in its best interests and
when such waiver or cure is not prejudicial to competition.,

Proposals will be evaluated based on price, graphics, print quality, capability,
delivery time, security, past history of the Bidder, its financial resources, and
experience in providing a guaranteed and secure ticket.

The NHLC reserves the right to obtain from any and all sources information
concerning a Bidder, which it deems pertinent to this RFP, and to consider such
information In evaluating the Bidder’s proposal.

. The award will be made to the most responsive and responsible Bidder who, in the

opinion of the NHLC, best meets the specifications, terms and conditions of the RFP,
and whose proposal is the most advantageous to the NHLC per the RFP
requirements and evaluation criteria.
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5.2 EVALUATION OF TECHNICAL AND PRICE PROPOSALS

Proposals which are not rejected will be evaluated and weighted as follows:

Table 4
Evaluation of Technical and Price Proposals

EVALUATION CRITERIA POINTS %

Vendor experience and qualifications, expertise, S0 10

references, and financial condition

Technical capabllities 75 15

Marketing and retailer support ' 50 10

Product quality 125 25

Game design and creativity 50 10

Options 50 10
TOTAL TECHNICAL EVALUATION 400 80

Price 100 20
TOTAL POINTS ' . 500 100

5.2.1 Minimum Scores for Evaluation

A total technical evaluation of less than 70% (i.e. less than 280 of the available 400
points) will render the proposal ineligible for further consideration and the Vendor’s
Pricing Proposal will be returned unopened.

5.2.2 Price Evaluation

Evaluation of the Price Proposals will take place only after the Technical Proposal
evaluation is finalized and only proposals considered acceptable based on the
requirements of Section 5.1 will be evaluated for price. The NHLC reserves the right to
request Best & Final Offers from the Bidders.

The Evaluation Committee will then award up to 100 points for price based on a ratio of
the proposal being evaluated versus the lowest-cost acceptable proposal. The formula
for any proposal being evaluated is:

Price Points = 100 x {Lowest Cost/Proposal Cost}

Under the above formula, the lowest cost acceptable proposal receives all 100 available

price points and a proposal twice as expensive as the lowest cost proposal earns half as
many, or 50 points.
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5.3 EVALUATION OF OPTIONS

Options will be evaluated according to the Evaluation Committee’s opinion of each
option, which Options provide the best value to the NHLC and are the most relevant to
the NHLC and its needs in growing sales and net revenue. Evaluation of Options will not
obligate the NHLC to exercise the Options.

5.4 EVALUATION COMMITTEE RECOMMENDATION

Upon proposal review completion, the Evaluation Committee will recommend to the
Commissioners of the NHLC that the NHLC should begin negotiations for a contract for
providing Instant Scratch Tickets and related services with the Bidder who submitted a
qualifying proposal that best meets the requirements of the RFP.

The Commissioners, if in concurrence with the evaluation process and its results, will
provide approval of the NHLC to Issue a Notice of Contract Award and begin Contract
negotiations with the Vendor(s). Contract negotiations will not address material changes
to terms and conditions, services, products, or pricing for the performance of the
Contract, but may address options and variations for the benefit of the NHLC.

If the NHLC is unable to reach agreement with the apparent Vendor, the NHLC shall
undertake negotiations with the second most preferred Vendor, and so on. This process
shall continue until the NHLC has a satisfactory Contract to submit for the consideration
of the Governor and Executive Council or all proposals are rejected.

As noted in Section 1.6, if the NHLC determines that multiple Vendors will be chosen, a
primary Vendor will be awarded eighty (80) percent of the contract. However, the NHLC
reserves the right to choose one Vendor exclusively.

Approval of the submitted Contract by the Governor and Executive Council permits the
Contract to be signed and the implementation to begin.

NHLC INSTANT TICKET RFP AMENDED Page 53 of 61



APPENDIX A
NEW HAMPSHIRE FORM NUMBER P-37

GENERAL PROVISIONS

The State of New Hampshire and the Coniractor hereby mutually agree as follows:

1. IDENTIFICATION,

1.1 State Agency Name

1.2 Stote Agency Address

1.3 Contractor Name

1.4 Controctor Address

1.5 Contractor Phone | 1.6 Account Number

Number

7.7 Completion Dale | 1.8 _Price Limitafion

1.9 Contracting Officer for State Agency.
Purchasing Ageni

1.10 State Agency Telephone Number

1.11 Contractor Signature

1.12 Name ond Title of Contractor Signatory

1.13 Acknowledgement: Siale of

. County of

Oon

, before the undersigned officer, persondlly appeared the person identified

In block 1.12, or solisfactorily proven to be the person whose name s signed in block 1.11, and
acknowledged that s/he execuled this document in the capacily indicoted in block 1.12.

1.13.1

[Seql]

Signature of Notary Public or Justice of the Peace

1.13.2 Name gnd Title of Notary or Justice of the Peace

1.14 Stale Agency Signature

1.15 Name and Title of State Agency Signatory

1.16 Approval by the N.H, Department of Administration, Division of Personne! (if opplicabie)

By:

.Director, On:

1.17 Approval by the Attorney General (Form, Substance and Execuiion)

By: On:
1.18 Approval by the Governor and Executive Council
By: On;
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2. EMPLOYMENT OF CONTRACTOR/SERVICES TO BE PERFORMED. The State of New Hampshire,
acfing through the agency identified in block 1.1 ("State”). engages contractor identified in
block 1.3 (“Contractor”) to perform, and the Contractor shall perform, the work or sale of goods,
or both, identified and more particularly described in the attached EXHIBIT A which is
incorporated herein by reference {"Services").

3. EFFECTIVE DATE/COMPLETION OF SERVICES.

3.1 Notwithstanding any provision of this Agreement to the contrary, and subject to the approval
of the Govemor and Executive Council of the Stote of New Hampshire, this Agreement, and all
obligations of the parties hereunder, shall not become effective until the date the Governor and
Executive Council approve this Agreement {"Effective Dale").

3.2 If the Contractor commences the Services prior to the Effective Date, all Services performed
by the Contractor prior to the Effective Date shall be perormed af the sole risk of the
Contractor, and in the event that this Agreement does nol become effective, the State shall
have no liability to the Contractor, including without limitation, any obligation to pay the
Contractor for any costs Incurred or Services performed. Contractor must complete all Services
by the Completion Date specified in block 1.7.

4. CONDITIONAL NATURE OF AGREEMENT. Notwithstanding any provision of this Agreement to
the contrary, all obligations of the Siate hereunder, including. without limitation, the
continuance of payments hereunder, are confingent upon the availabllily and continued
appropriation of funds, and in no event shall the State be liable for any payments hereunder in
excess of such availobte appropriated funds. In the event of a reduction or iemination of
appropriaied funds, the State shall have the right 1o withhold payment until such funds become
available, if ever, and shall have the right to terminate this Agreement immediately upon giving
the Contractor notice of such termination. The State shall not be required to transfer funds from
ony other account to the Account identified in block 1.4 in the event funds in that Account are
reduced or unavailable.

5. CONTRACT PRICE/PRICE LIMITATION/ PAYMENT,

3.1 The contract price, method of payment, and terms of payment are idenfified and more
paricularly described In EXHIBIT B which Is incorporated herein by reference.

3.2 The payment by the State of the controct price shall be the only and the complete
reimbursement to the Contractor for all expenses, of whatever nature incured by the
Contractor in the performance hereof, and shall be the only and the complete compensation
to the Contractor for the Services. The State shall have no liability to the Contractor other than
the contract price.

3.3 The State reserves the right to offset from any amounts otherwise payable to the Contractor
under this Agreement those liquidated amounts required or permitted by N.H. RSA 80:7 through
RSA 80:7-c or any other provision of law,

5.4 Notwithstanding any provision in this Agreement to the confrary, and notwithstanding
unexpected circumsiances, in no event shall the folal of all payments authorized, or actually
made hereunder, exceed the Price Limitation set forth in block 1.8.

é. COMPLIANCE BY CONTRACTOR WITH LAWS AND REGULATIONS/ EQUAL EMPLOYMENT
OPPORTUNITY. '

6.1 In connection with the performance of the Services, the Contractor shall comply with all
statutes, laws, regulations, and orders of federal, state, county or municipal authorities which
impose any obligation or duly upon the Contractor, including, but not limited 1o, civil rights and
equal opportunity laws. In addition, the Contractor shall comply with all applicable copyright
laws.

6.2 During the term of this Agreement, the Conlractor shall not discriminate against employees
or applicants for employment because of roce, color, religion, creed. age, sex, handicap,
sexval orientation, or national origin and will take affimative action to prevent such
discrimination,
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6.3 If this Agreement is funded in any part by monies of the United Stales, the Coniractor shall
comply with all the provisions of Executive Order No. 11246 ["Equal Employment Opportunity”),
as supplemented by the regulations of the United States Department of Labor (41 C.F.R. Part 60),
and with any rules, regulotlions and guidelines os the State of New Hampshire or the United
States issue to implement these regulations. The Contractor further agrees 1o permit the State or
United States access to any of the Contractor's books, records and accounts for the purpose of
ascertaining comgliance with all ules, regulations and orders, and the covenants. terms and
conditions of this Agreement.

7. PERSONNEL

7.1 The Contractor shall at ils own expense provide all personnel necessary to perform the
Services. The Confractor waranis that all personnel engaged in the Services shall be qualified to
pertorm the Services, and shall be properly licensed and otherwise authorized to do so under all
Qpplicable lows.

7.2 Unless otherwise authorized in writing, during the term of this Agreement, and for a period of
six (6) months afier the Completion Date in block 1.7, the Contractor shall not hire, and shall not
permit any subcontractor or other person, firm or corporation with whom it is engaged In a
combined effort to perform the Services to hire, any person who is a State employee or official,
who Is materially involved in the procurement, administration or pedormance of this Agreement.
This provision shall survive termination of this Agreement.

7.3 The Contracling Officer specified In block 1.9, or his or her successor, shall be the State's
representative. In the event of any dispute concerning the interpretation of this Agreement, the
Contracting Officer's decision shall be final for the State.

8. EVENT OF DEFAULT/REMEDIES.

8.1 Any one or more of the following acis or.omissions of the Contfractor shall constitute an event
of default hereunder ["Event of Defaull"}:

8.1.1 failure 1o perform the Services satisfactorily or on schedule;

8.1.2 failure 1o submit any report required hereunder: and/or

8.1.3 tallure 1o perform any other covenont, term or condition of this Agreement.

8.2 Upon the occumence of any Event of Default, the Siate may take any one, or more, or all, of
the following actions:

8.2.1 give the Contractor a wiitten nolice specifying the Event of Default and requiring it 1o be
remedied within, in the absence of a greater or lesser specification of time, thirty {30) days from
the date of the notice: and if the Event of Default s not limely remedied, terminate this
Agreement, effective two [2) days ofter giving the Contractor nofice of termination:

8.2.2 give the Contractor o written notice specifying the Event of Default and suspending all
payments fo be made under this Agreement and ordering that the portion of the contract price
which would otherwise accrue to the Controctor during the period from the date of such notice
until such time as the Siate determines that the Contractor has cured the Event of Detault sholt
never be pald to the Contractor;

8.2.3 set off against any other obligations the State may owe to the Contractor any damages
the State sutters by reason of any Event of Defoult; and/or

8.2.4 freat the Agreement as breached and pursue any of its remedies ot law or in equity, or
both.

9. DATA/ACCESS/CONFIDENTIALITY/ PRESERVATION.

9.1 As used in this Agreement, the word "data" shall mean all information and things developed
or obtained during the performance of, or acquired or developed by reason of. this Agreement,
including, but not limited to, all studies. reports, files, formulae, surveys. maps. charts, sound
recordings, video recordings, pictorial reproductions, drawings, analyses. graphic
representations, computer programs, computer printouts, notes, tetiers, memoranda. papers,
ond documents. all whether finished or unfinished.
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9.2 All data and any property which hos been received from the Stole or purchased with funds
. provided for that purpose under this Agreement, shall be the property of the State. and shall be

retumed {0 the Stale upon demand or upon temination of this Agreement for any reason.

9.3 Confidentiality of data shall be govemned by N.H. RSA chapter 91-A or other existing law.,

Disclosure of dato requires prior wrilten approval of the State.

10. TERMINATION. In the event of an early termination of this Agreement for any reason other
than the completion of the Services, the Contractor shall deliver to the Coniracting Officer, not
later than fifteen (13) days afler the date of termination, a report {"Termination Report")
describing in detail cll Services performed, and the contract price earned, to and including the
datle of tesmination. The form, subject matier, content, and number of copies of the Termination
Report shall be identical 1o those of any Final Report described in the attached EXHIBIT A.

11. CONTRACTOR'S RELATION TO THE STATE. In the performance of this Agreementi the
Coniractor is in all respects an independent contractor, ond is neither an agent nor an
employee of the State. Neither the Contractor nor any of its officers. employees. agenis or
members shall have authorily to bind the State or receive any benefits, workaers' compensation
or other emoluments provided by the State to its employees.

12, ASSIGNMENT/DELEGATION/SUBCONTRACTS. The Contractor shall not assign, or otherwise
transter any interest in this Agreement without the prior wiitten consent of the N.H. Department
of Administrative Services. None of the Services shall be subcontracted by the Contractor
without the prior written consent of the State.

13. INDEMNIFICATION. The Contractor shall defend, indemnify and hold hammiess the State, its
officers and employees, from and against any and all losses suffered by ihe Stote, ils officers and
employees. and any and all claims, liabilifies or penalties asserted ogainst the State, its officers
and employees, by or on behalf of any person, on account of, based or resulting from, arising
out of {or which may be claimed to arise out of) the acis or omissions of the Contractor.
Notwithstanding the foregoing, nothing herein contained shall be deemed to conslitule o
waiver of the sovereign iImmunity of the Stale, which immunity is hereby reserved to the State.
This covenant in paragraph 13 shall survive the termination of this Agreement.

14. INSURANCE.

14,1 The Confractor shall, at its sole expense, obtain and maintain in force, and shall require any
subcontractor or assignee 1o obtain and maintain in force, the following insurance:

14.1.1 comprehensive general liabllity insurance against all claims of bodily injury, death or
property domage, in amounis of not less than $250,000 per claim and $2,000,000 per
occurence; and

14.1.2 fire and extended coverage insurance covering ofl property subject to subparagroph 9.2
herein, in an amount not less than 80% of the whole replacement value of the property.

14.2 The policies described in subparagraph 14.1 herein shall be on policy forms and
endorsements approved for use in the Siate of New Hampshire by the N.H. Depariment of
Insurance, and issued by insurers licensed in the State of New Hompshire.

14.3 The Contractor shall furnish to the Contracting Officer identified in block 1.9, or his or her
successor, a cerlificate(s) of insurance for ol insuronce required under this Agreement,
Contracior shall also fumnish to the Coniracting Officer identified in block 1.9, or his or her
successor, cerlificale(s) of insurance for all renewal{s) of insurance required under this
Agreemeni no loter than fifteen (15) days prior to the expirofion date of each of the insurance
policies. The certificate(s} of insurance and any renewals thereof shall be attached and are
incorporated herein by reference. Each cerlificale(s) of insurance shall contain a clause
requiring the insurer to endeavor 1o provide the Contracting Officer identified in block 1.9, or his
or her successor, no less than ten {10) days prior written notice of cancellation or medification of
the policy.
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15. WORKERS' COMPENSATION.

15.1 By signing this agreement, the Contractor agrees, cerlifies and wamants that the Contractor
is in compliance with or exempt from, the requirements of N.H. RSA chapter 281-A {"Workers'
Compensation”}.

15.2 To the exient the Contractor s subject 10 the requitements of N.H. RSA chapter 281-A,
Contractor shall maintain, and require any subconiractor or assignee to secure and maintain,
payment of Workers' Compensation in connection with acfivities which the person proposes 10
undertake pursuant to this Agreement. Coniractor shall fumish the Contracting Officer identified
in block 1.9, or his or her successor, proof of Workers' Compensation in the manner described in
N.H. RSA chapter 281-A and any opplicable renewdal(s) thereof, which shall be attached aond
are incorporated herein by reference, The State shall not be responsible for payment of any
Workers' Compensation premiums or for any other claim or benefit for Contractor, or ony
subcontractor or employee of Contractor, which might arise under applicable Stale of New
Hampshire Workers' Compensation lows in connection with the performance of the Services
under fhis Agreement.

16. WAIVER OF BREACH. No failure by the Stale to enforce any provisions hereof after any Event
of Default shall be deemed a waiver of is righls with regard to thot Event of Default, or any
subsequeni Event of Detfault. No express faflure to enforce any Event of Default shall be deemed
o waiver of the right ot the State to enforce each and all of the provisions hereof upon any
further or other Event of Detault on the part of the Contractor,

17. NOTICE, Any nofice by a parly hereto to the other parly shall be deemed 1o have been duly
dellvered or given at the time of mailing by certified mail, postage prepaid, in a United Stales
Post Office addressed to the parties at the addresses given in blocks 1.2 and 1.4, herein.

18. AMENDMENT. This Agreement may be amended, waived or discharged only by an.
instrument in writing signed by the parlies hereto and only ofter approval of such amendment,
walver or discharge by the Govemor and Executive Council of the State of New Hampshire.

19. CONSTRUCTION OF AGREEMENT AND TERMS. This Agreementi shall be construed in
accordance with the laws of the State of New Hampshire, and is binding upon ond inures to the
benefit of the parties and their respective successors and assigns. The wording used in this
Agreement is the wording chosen by the parfies to express their mutual intent, and no rule of
construction shall be applied against or in favor of any party.

20. THIRD PARTIES. The parties herelo do not intend to bénefit any third parties and this
Agreement shall not be construed to confer any such benefit.

2). HEADINGS. The headings throughout the Agreemeni ore for reference purposes only, and
{he words contained therein shall in no way be held to explain, modify, amplify or aid in the
interpretation, construction or meaning of the provisions of this Agreement.

22, SPECIAL PROVISIONS. None to note.

23. SEVERABILITY. In the event any of the provisions of this Agreement are held by a court of
competent jurisdiction 1o be contrary to any state or federal law, the remaining provisions of this
Agreement will remain in full force and effect.

24, ENTIRE AGREEMENT. This Agreement, which may be execuled in a number of counterparts,
each of which shall be deemed an onginal, constitules the entire Agreement and
understanding betwesn the parties, and supersedes all prior Agreements and understandings
reloting hereto.
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APPENDIX B

PRICE PER 1,000 TICKETS
Ticket Siza Fan Pack ‘Number 0.72 0.90 1.00 1.20 1.4 1.75 2.0 .50 3.00 4.00 5.00
Height X Width | FoldedIn | Size GamesRun | million | million | miltion | million | million | milllon | million | miilion | million | million | miition
I - . - - 3
2.25"x40* | 5s ] 150 1. _
= = ———— >
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: i R N— 1
225" %4.0° | S's. | 300 1
: ——— 2
: 3
{ 4
: . ) I -t e — _}
407 X4.07 | 2's | 150 1
—
2
3
4 L
.- T e — A e - 7
(60"x40" | s | w0 1
— o 1 2
' ! 3
' i 4 E—
M 3
8.0" X 4.0 | 1's | 30 1
- 2
‘_ 3
f 4
L = - — S—
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APPENDIX B - Continued

PRICE PER 1000 TICKETS
Ticket Size Fan Pack Number 0.72 0.90 1.00 1.20 1.44 1.75 2.00 2.50 3.00 4.00 5.00
Height X Width Folded In Size Games Run | milllon | million | million | million | millien | million | milion | milllon | milllon | million | million |
| S . e |
8.0° X 4.0" “1's | 50 1 ; '
i ' 2
' 3
| 4
i [ —— — = — -1
B.0" X 4.07 1's 100 1 [
| 2
: 3
! 4
T — —_— - ___:| -..;J.
1
) 2
3
4
| Y S = —— _y
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Attachment 2

NHLC INSTANT TICKET AND RELATED SERVICES RFP — ROUND 1 ANSWERS

Question

Answer

| I

ol

e

= isectionill;

_— —_—-

|

1.1.e and 4.1.1: Paragraph 1.1.e under “NHLC
Objectives” states that all proposed services must be
in operation no later than July 1, 2017. The second
paragraph under Section 4.1.1, “Options,” states that
options are required to be deliverable products and/or
services during the term of the contract.

Will the NHLC please clarify whether Invited Options
that are proposed must be in operation by July 1,
2017, or if they are to be in operation at a time during
the term of the contract?

Instant ticket printing per the NHLC requirements outlined in
the RFP must be in‘operation no later than July 1, 2017. The
Invited Options, if exercised, will have a timeline negotiated
between the Vendor and the NHLC. The NHLC reserves the
right to exercise these options any time during the contract
period.

1.6 Scope: Would the NHLC please provide
expectations for sales force training for retailers on
best practices. What has been done historically and
please provide examples?

Most recently a select group of retailers were invited to learn
best practices from Jeff Sinacori of Sci Games. Based on Jeff's
experience as a high volume and successful lottery retailer in
New York, he communicated best practices he learned along
the way, with insfght from working in the Lottery industry, and

*was able to convey the message appropriately as a third party,

to retailers. Mr. Sinacori also met with a varlety of retailers at
their locations so he could provide feedback on opportunities
he saw within their locations to build lottery sales. Additional
LSR trainings have occurred over the past 1-5 years by Jan
Kessinger and Skill Path. '

1.6 Scope: Given that the potential exists for a
secondary vendor to be engaged by the NHLC, with
less than 20% of the contract, will the NHLC permit
vendors to propose separate pricing matrices for
Primary and Secondary contracts?

No.

1.7 Schedule: The schedule provided for informational
and planning purposes, denotes that Vender
Presentations are scheduled for March 27-31, 2017.
Due to scheduling conflicts, some members of our
senior management team that we feel strongly it
would be important and worthwhile for you to meet
are not avaitable on the days currently scheduled for
Vendor Presentations. Would the NHLC consider
allowing Vendors to propose alternative dates, within
reason, to conduct the presentation?

The NHLC is willing to extend the Vendor Presentations to
Include March 23, 24, the original time period of March 27-31,
as welt as April 3-7.
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1.14.1 Volume | - Technical (Non-Price) Proposal: Can The NHLC can confirm this.

the NHLC please confirm that the presence of trade
secrets contained in Bidder’'s proposal is not the sole
basis for affording confidential treatment to selected
portions of a Bidder’s proposal?

1.14.1 Volume I - Technical (Non-Price) Proposal: This | This has been amended in the RFP.
section specifies the outline of the contents of the
technical (non-price) volume. However, there does not
appear to be a place within the technlical response to
provide explanations in response to 4.1.2. Invited
Options.

1.14.1 Volume | - Technical {Non-Price} Proposal: This has been amended in the RFP.
Given that Options are an evaluated criteria (per 5.2
Evaluation of Technical and Price Proposals) and to
give the NHLC a clear and thorough understanding of
our optional offerings, are Bidders permitted to add an
addition section to thelr Technical Proposal that would '
be would allow for responses to 4.1.2 Invited Options?
{Note the no pricing information would be included in
the Technical Proposal in response to these questions,
as required, but rather a detalled response outlining
our approach to satisfy each requirement).

1.14.1 Volume | - Technical (Non-Price) Proposal: The | Yes, this is acceptable.
NHLC asks that the Proposal be submitted using “a
recent release of MS Ward.” Is MS Word 2013 that Is
part of Microsoft Office Standard 2013 acceptable?

NHLC INSTANT TICKET AND RELATED SERVICES RFP | || ROUND 1 RESPONSES




NHLC INSTANT TICKET AND RELATED SERVICES RFP — ROUND 1 ANSWERS

1.14.1 Volume | - Technical {Non-Price) Proposal: The
RFP section states: “In addition, the technical Proposal
is to be submitted on a CD ROM or flash drive using a
recent release of MS Word format.”

The final RFP response is typically a large file due to
the large quantity of written material required to fully
respond to the NHLC's requirements. The generated
Word filles may become unstable and can tend to crash
the program or cannot be opened. Would the NHLC
consider allowing vendors to respond in a POF format?

Yes, a PDF is acceptable. This has been amended In the RFP.

1.14.1 Volume | — Technical {(Non-Price) Proposal: The
RFP states that “the technical Proposal pages shall be
numbered sequentially, commencing at page 1 and
continuing with no breaks or new pages numbered “1”
for subsequent sections.”

If a Vendor is to Include pre-printed marketing
collateral and original/signed documents with its
proposal, will it be ‘acceptable for these items to be
exempt from the sequential numbering requirement?

In addition, would the Lottery consider allowing
respondents to number pages sequentially within
sectlons {i.e., 1. Transmittal letter, 2. Disclosure of
litigation, etc,) and have each new section start with

page "1?*

This has been amended in the RFP.

1.14.2 Volume |I-Price Proposal and Section 4.0
Pricing Specifications: Section 4.0 says that one copy
of pricing shall be presented in the form of Appendix
B. However, on Page 12, Section 1.14.2 says one
origina! volume Il Price Proposal, plus one copy to be
delivered. Will the Lottery kindly clarify its preference
regarding submission of the Price Proposal?

This has been amended in the RFP. -

1.19.2 Notification and Award of Contracts: Will the
NHLC please clarify if the bidder should indicate the
length of time the proposal will remain valid after the
due date, i.e,, 180 calendar days?

This has been amended in the RFP.

1.24 Background Investigations During Proposal
Evatuation: Will the NHLC please identify the party
that wiil be responsible for expenses related to
background Investigations?

The NHLC will be responsible for this cost.
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I e e — Jsectlonal_ . =

2.6.2 Termination with Notice: Will the NHL.C consider |-No-
the following revisions to Section 2.6.2 (c}:

*The NHLC may terminate any contract issued as a
result of this RFP upon giving the Vendor thirty (30)
days prior written notice for any of the following
reasons:

and-the-NHLG—"

2.9 Accounting Records: If the Vendor does not Yes.
prepare its own audited financial statements, would
the NHLC accept the audited financial statements of Its
parent company?

2.9 Accounting Records: Would the NHLC consider Yes. This is acceptable.
allowing vendors to submit financial information
electronically only?

2.12.1 General Indemnification: RFP Requirement: "a. | Yes.
Any claim, demand, action, citation or legal proceeding
against the State, its officers and employees orising out
of or resuiting from (i) the product provided or (i)
performance of the work, duties, responsibilities,
actions or omissions of the Vendor or any of its
subcontractors under this controct;”

with the exception of any claim for damages alleged
by a third party to have been proximately caused by
the negligence or willful misconduct of the Vendor or
any of its subcontractors, can the NHLC confirm that
the Indemnification of the NHLC by the Vendor against
third party claims shall not be required when the
product provided or the performance of the work,
dutles or responsibilities of the Vendor or any of its
subcontractors under the contract are provided or
rendered In full and complete compliance with the
terms, canditions, specifications and requirements of
the contract?
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2.12.1 Genera! Indemnification: RFP Requirement: "d.
Any claim, demand, action, citation or legal proceeding
agoinst the State, its officers, and employees arising
out of or resulting from the death or bodily injury of
any person, or the damage, loss or destruction of any
real or tangible personal property, in connection with
the performance of services by the Vendor, by any of
its subcontractors, by anyone directly or indirectly
employed by any of them, or by onyone for whose acts
any of them may be licble; provided, however, that this
indemnification obligation sholl not apply to the
extent, if any, that such deoth, bodily infury or property
damage is caused solely by the negligence or reckless
or intentional wrongful conduct of the State.”

Will the Lottery please confirm that the Vendor will
not be obligated under Section 2.12.1(d) of the RFP to
indemnify the State, its officers, or employees against
any harm or damage to the extent to which such harm
or damage results from the State's, its officers’, or
employees’ own negligence, willful misconduct or
breach of the contract?

"The NHLC will confirm that is the understanding.

2.12.1 General Indemnification and Appendix A,
Section 13: Wil the NHLC please confirm that the
Vendor's indemnification obligations set forth in
Section 2.12 and Appendix A, Section 13, apply to third
party claims only?

Correct.

2.12.1 General Indemnification: Please confirm that
the NHLC will agree to mutual indemnification
rovisions.

No, the NHLC will not agree to mutual indemnification.
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2.12.1 General Indemnification: With the exception of
any claim for damages alleged by a third party to have
been proximately caused by the negligence or willful
misconduct of the Vendor or any of its subcontractors,
can the NHLC confirm that the indemnification of the
NHCL [sic) by the Vendor against third party claims
shall not be required when the product provided or
the performance of the work, duties or responsibilities
of the Vendor or any of its subcontractors under the
contract are provided or rendered in full and complete
compliance with the terms, conditions, specifications
and requirements of the contract?

Yes.

2.12.1.d General Indemnification: Will the Lottery
please confirm that the Vendor will not be obligated
under Sectlon 2.12.1(d) of the RFP to indemnify the
State, its officers, or employees against any harm or
damage to the extent to which such harm or damage
results from the State’s, its officers’, ar employees’
own negligence, willful misconduct or breach of the
contract?

The NHLC can confirm this.

2.12.2 and 2.13: WIll the NHLC please confirm that it
will agree to exclude game designs originated by the
NHLC, another lottery or another vendor, from a
Vendor's Indemnification obligations set forth in
Sectlon 2.1.27

No, the NHLC will not confirm this. Please see the amended
RFP for details. '

2.13.2 Fidelity Bond: The Fidelity Requiremént states -

that we are to cover "agents and subcontractors.”
Because a crime policy or fidelity bond is designed to
protect the insured from losses from their employees,
it is therefore not designed to cover the employees of
other entities, i.e., subcontractors or assignees. Will
the Lottery please consider deleting the words “agent
or subcontractor of the contractor?” In the alternative,
we would respectfully suggest that the NHLC require
subcontractors and assignees to provide evidence of
their own coverage.

Please see ameanded RFP for furgher detail.
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2.14.6 Will the NHLC please confirm that it wifl modify
Section 2.14.6 to clarify that Vendors are not required
to pay liquidated damages far delays caused by the
acts or.omissions of the NHLC or its vendors?

The NHLC can confirm this. Please see amended RFP for more
information.

2.14.8.a Will the NHLC consider the following revisions
to Section 2.14.8 (a):

“Tickets Issued by the Vendor and presented for
redemption are not identifled as valid, winning
saleable tickets on the validation files furnished to the
NHLC and its online vendor by the Vendor, for which
the NHLC becomes liable for payment under the Jaws

L LIQINIMITE .
o i |

P ——

This been amended in the RFP.

[ . ISection'3}

—— —-—.,-—_..:.‘....r__""""'

3.3.1.0 Unacceptable Characterlstics: Play symbols foil
to smear with solvents

Question: Variably imaged play symbols are usually
protected in a manner to prevent alteration via any
chemical attack, whether water or solvent. Does the
NHLC intend that the play spots on the overprint (the
scratch-off surface) shoutd smear with salvents to
indicate tamper evidence?

The NHLC intends for this to be interpreted as the NHLC
needing to be able to detect malfeasance, whether this be the
overprint, the symbols under, or the paper.

3.3.1.v Unacceptable Characteristics: There appears
to be two Item v.’s: v. The ability to differentiate a
non-winning ticket or a winning ticket prior to the

latex being removed from ticket and v. Latex coverings

require excessive pressure ond scratching to remove.
For convenience, may we refer to these as v, The
obility to differentiote a non-winning ticket or a
winning ticket prior to the latex being removed from
ticket and w. Latex coverings require excessive pressure
ond scratching to remove?

This has been corrected as requested.

3.3.2.b Ticket Size: If a Vendor would like to propose
an aiternate ticket size, would It be acceptaﬁle to
simply substitute the proposed ticket size with the
required ticket size from Appendix B?

No, a Bidder may not substitute a ticket size. However, if a
Bidder would like to provide pricing on other ticket sizes, those
¢an be provided in addition to the list required and must be in
the same format,
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3.3.2.c Fold: All Games - Continuously fon-folded. The
pre-cut and stacked tickets shall be delivered in
books/packs of 30, 50, 100, 150, 250, or 300.

The 250 pack size is not included in the pricing matrix
(amendment B). Which i correct?

The pack size of 250 has been removed from the RFP Section
3.3.2.¢c.

3.3.2.c Fold: Ali Games - Continuously fan'-fo!ded. The
pre-cut and stacked tickets shall be delivered in
books/packs of 30, 50, 100, 150, 250, or 300.

Amendment B includes a pack size of 25 that is not
Indicated in 3.3.2.c. Which Is correct?

The pack size of 25 is changed to 30.

3.3.2.f Ticket Color and Stock: The required number of
colors on the ticket back is not specified; will the NHLC
please confirm that only one color is required on the
ticket back?

Unless the game Is a double sided game, the back of the ticket
is black and white with gray scale. However, Bidders may
provide pricing for four color process printing on the back of
tickets.

3.3.2.f Ticket Color and Stock: Will the Lottery please
confirm the 10pt.C-2-S specification? This would be a
change from the 10pt.C-1-S stock currently used.

This has been amended in the RFP.

3.3.2.i Bar Coding: This section requires Bidders to
supply sample tickets from at least three games they
have printed for NASPL member lotteries, from each
printing press used during the past year. Can the NHLC
please specify the number of tickets required for each
| game?

Please pravide one book of each game.

3.3.2.n ITVM Cards: Will the Lottery please specify
how many non-standard games that would require
special inks on ITVM cards it expects to print in a year?

Approximately 20%.

3.3.2.0 Working Papers: Will the NHLC please provide
a sample Working Paper production schedule,

including timelines from game initlalization to
delivery?

The NHLC will provide each Bidder who submitted a Letter of
Intent an electronic version of the current Warking Papers.

3.3,2.p Online Vendor: This sectlon requires the
Vendor to supply sample tickets for testing purposes
to the NHLC's online system Vendor. How many
tickets are required of each size?

This has been changed in the RFP. The NHLC will provide
sample tickets to the online vendor.
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3.3.2p Online Vendor: Will the NHLC please specify
whether Vendors would be llable for tickets that are
unable to be dispensed due to performance issues
with its online lottery system vendor's ITVMs?

The Vendor will not be liable for tickets that are unable to be
dispensed due to performance Issues with its online lottery
systems vendor’s ITVMs. However, when issues with tickets
dispensing correctly from [TVMs are brought to the Vendor's
attentlon, It is expected that the Vendor will be responsive in
assisting with a viable solution.

3.3.2p Online Vendor: Will the NHLC be willing to
consider modifying Section 3.3.2 to require its online

lottery system vendor to provide the Vendor with the. -

applicable ITVM specifications?

No change to existing language will be made. However, the
requested information has been added to the applicable
section within the RFP. In order for the NHLC to be successful,
it is imperative that the online vendor and the Vendor(s) work
collaboratively with each other and with the NHLC to provide
Information needed in a timely manner and to work
collaboratively to provide solutions to business challenges.

3.4.5 NHLC Site Inspections: Would the NHLC please
convey whether a secondary instant ticket Vendor
would be required to pay for trips or accrued unused
trips, as described In this section, over the term of the
contract?

The secondary Vendor(s) would only be required to pay for site
Inspection trips; which, at most, would be two trips per year to
the printing facility.

3.4.9 Dispensers, Menu Boards, and Play Stations:
Will the Lottery please specify the current number of
retallers?

Approximately 1,250 including 17 seasonal retailers.

3.4.9 Dispensers, Menu Boards, and Play Stations:
Will the Lottery please specify the kind of ticket
dispensers currently used?

The majority of the instant ticket dispensers used, and the last
purchase was for the Schafer Systems Inc. Dual 5" Adjustable
Snap-together Modular Mini. There are some In counter and
some back counter displays, but the Lottery encourages all
retailers to use our standard dispenser.

3.4.9 Dispensers, Menu Boards, and Play Stations:
Will the Lottery please confirm that menu boards,
dispensers and play stations purchased by the Vendor
will be reimbursed by the NHLC?

Yes. The NHLC will reimburse through the contract the cost of
dispensers and accompanying equipment, menu boards and
play statlons, at cost.

3.4.9 Dispensers, Menu Boards, and Play Stations:
Wiil the NHLC provide information of the percentage
of an-counter vs. in-counter dispensers?

Approxtmately 10 % of our retailers have in counter displays. It
shoutd be noted that many of the stores with in counter
displays alse supplement with on counter displays.
Approximately 85 % have on counter displays. 5% utilize both
an-counter and in-counter displays.

3.4.9 Dispensers, Menu Boards, and Piay Stations:
Does the NHLC currently use four bin modular
dispensers? If so, many retallers feature a four bin
modular dispenser separate from their main
dispenser?

No.

3.4.9 Dispensers, Menu Boards, and Play Stations:
Will the NHLC please provide its annual budget for
dispensers over the last three {3) fiscal years?

The average is between $15,000-$25,000 depending on need
and availability of funds.
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3.4.9 Dispensers, Menu Boards, and Play Stations: Is
the NHLC iooking to transition to new dispensers over
the course of the upcoming contract? If so, can the
NHLC provide any detail on what type of dispensers
will be used?

No, the NHLC likes the dispensers in place and has invested
significant funds into outfitting the majority of stores to be
standard. However, based on best practices the NHLC is open
to suggestions for small point of sale dispensers or dispensers
compatible with the Dual 5" Modular Mini.

3.4.9 Dispensers, Menu Boards, and Play Statlons:
Will the NHLC provide Infermation on the percentage
of retaiters currently using menu boards? As well, what
type of menu boards are currently in use?

Approximately 10-15% of our retailers across the State utilize
menu boards in their locations. A majority of these are our
State Liquor stores. The majority of menu boards are from
Shafer and LD Plastics that sit on counter (mostly 12 and 16
game menu boards).

3.4.9 Dispensers, Menu Boards, and Play Stations:
Will the NHLC please provide its annual budget for
menu boards over the last three (3) fiscal years?

The average budget over the last three fiscal years was
$20,000.

3.4.9 Dispensers, Menu Boards, and Play Stations: Is
the NHLC looking to transition to new menu boards
over the course of the upcoming contract? If so, can
the NHLC provide any detal! on what type of menu
boards will be used?

No, the NHLC is content with the current menu boards.

3.4.9 Dispensers, Menu Boards, and Play Statlons:
Will the NHLC please provide its annual budget for
play stations over the last three (3) fiscal years?

The average budget aver the last three fiscal years was
$20,000 but no play stations were purchased during that time.

3.4.9 Dispensers, Menu Boards, and Play Stations: Is
the NHLC looking to transition to new play stations
over the course of the upcoming contract? If so, can
the NHLC provide any detail on what type of play
stations will be used?

Yes, the NHLC is [oaking to transition to new play stations but
does not yet know which ones. It will be based on quality of
durable materials, abllity to change marketing posters with
ease, ability to clean it easily, and cost.

3.4.12 Ticket Proof: This section requires Vendors to
provide a color proof that matches the ticket to be
printed, front and back images. Will the NHLC please
canfirm that if the ticket back is printed using only
black ink, a POF proof will suffice?

All ticket proofs must be physical proofs, mailed to the NHLC
for approval. The proof must have the front and back of the
ticket included. PDF proofs will not suffice.

3.5 Insurance: Will the NHLC please confirm that the
Insurance coverage set forth in Section 2.13 meet the
requirements set forth in Section 3,57

The Insurance levels set forth in 2.13 and 3.5 are the minimum
level of insurance required. The NHLC invites Bidders to secure
additional insurance as they see fit, which may Include Cyber
Liability and surety.

3.7 Marketing Services: Can the NHLC please clarify
whether the primary Vendor is required to pay the
cost of outsourcing player surveys and segmentatlon
studies to primary research supptiers?

The Vendor is required to pay the cost of such studies with
reimbursement through the contract, at cost.

3.7 Marketing Services: Can the NHLC please provide
primary research studies conducted over the past
three (3) years, including any recent player surveys
and segmentation studies, as well as the name of the
research company that conducted the studies?

On occasion and as needed the NHLC conducts surveys
through Social Sphere of Cambridge, MA. Attached are the two
most recent reports. The NHLC is open to other avenues of
acquiring data and insights.

10
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3.7 Marketing Services: Can the NHLC please provide
samples of current prize structures for each price
point?

Yes, see attached.

3.7 Marketing Services: Does the NHLC currently
utllize any special strategtes for promoting families of
games, such as special dispensers, displays, etc.?

The NHLC encourages retailers to merchandise families of
games vertically but no special dispensers or displays exist or
are used at standard business practices.

3.7 Marketing Services: Wil the NHLC please describe
its annual planning process as well as the process for
sign-off on marketing support initiatives?

The planning process for marketing services stems from the
development schedule for Instant tickets. As tickets are
identified to need extra support, it is requested to the Vendor.
The NHLC is open to a more collaborative approach,

As for signing off on marketing support initiatives, the Vendor
and the NHLC meet to review the findings and determine what
opportunities exist for growth and pasitive change.

3.9 Additlonal Requirements: Can the NHLC please
describe your expectation with cross-promotional
companies?

Yes. The NHLC acknowledges that there are opportunities to
learn best practices In sales, marketing, branding, distribution,
planning, retail relations and more from other industries.
Though there may be opportunities for cross promotions,
there is opportunity as well for learning. Gaining access to
experts in other fields will help the NHLC fine tune its business

A aEEaman

3

-

Section 4] "

|

4.0 Will the NHLC please describe the requirements
associated with prize balancing?

Prize balancing is ensuring that the prizes within the printed
game match the prizes in the prize structure and are within the
allowed tolerances for tickets printed, payout, and odds as
approved in the working papers.

4.1 Pricing Optlons: Certain options may be
considered proprietary and, as such, owned by a
Vendor. In such cases, will the Lottery permit a “No
Bid" response to Section 4.1, Pricing Options?

Yes, if the Bidder does not have an option similar to what Is
listed, a “No Bid" response is acceptable. Note that the options
listed are what the NHLC is familiar with, If Bidders have other
options that are not listed they are encouraged to include
them.

4.1.m Velvet Touch: Would the NHLC please provide
samples and detailed description of Velvet Touch?

The NHLC will mail each Bidder who submitted a Letter of
Intent one sample of a game printed with velvet touch. Velvet
touch, which may not be an industry term, Is a printing
technique that gives a soft-to-the-touch feel to the ticket. It
also enriches the color to provide more depth.

4.1 Pricing Options, n. Back Scratch Tickets {pa5):
Would the NHLC please confirm Back Scratch are
instant tickets that have overprint on bother sides of
ticket? If this is not the case, can the NHLC please
provide samples and a detai! description of Back
Scratch Tickets?

Yes, Back Scratch tickets have overprint an both sides of the
ticket.

4.1.v Protective Coating, as may be used for extended
play games: Would the NHLC please provide samples
and a detail description of Protective Coating, as may
be used for extended play games?

Yes, the NHLC will provide samples of extended play games.

n
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4.1.v Protectlve Coating Would the NHLC please
elaborate on the option “Protective Coatings” as they
| relate to extended play games and how it differs from
requirement “p* Marking Systems?

This could be an additional overprint of color for the extended
play area and/or could be additional primer under the scratch
off material for added security. Bidders are invited to submit
options that offer added security.

4.1.t Pack Inserts-within packs: Would the Lottery be
willing to provide the specifications for pack inserts
within packs (stock, size, number of colors front and
back, perforations, and if the pack inserts have
numbers that have to match the pack numbers in
which they are inserted in)?

The NHLC does not currently utilize pack inserts and requests
that Bidders recommend, based on best practices and knowing
that the NHLC must be responsible stewards of funds, the
specifications of the pack insert. However, the base standard Is
that the pack insert should have the game number and pack
number on it. The price for this can be listed as negotiable.

4.1.1 Optlons: The NHLC encourages Vendors to
propose options regarding Innovative functions,
features, services, and solutions. Prices for certain
options proposed by the Vendor can vary quite
significantly based on the scope and specifications
required by the NHLC. As such, will the NHLC accept
prices stated as 'to be negotiated’ for certain options?

Yes.

4.1.2 Invited Options: WIll the Lottery please confirm
that a bidder can include In its Proposal its technical
capabilities with respect to the Invited Options set
forth in Section 4.1.2 without a firm price? For certain
Invited Options, Bidders are unable to calculate
accurate pricing without more detailed information
from the NHLC concerning the final requirements for
such options. If required to price such Invited Options,
given the lack of detailed information, such pricing
would not yleld meaningful comparisons between
Bidders on which a proper evaluation can be made.

Yes.

4.1.2 Invited Options: Since all vendors will not be
able to supply al) Invited Options, how will this section
be scored as part of the 50 points allocated to
Options?

Please refer to Section 5.3 for more detail.

4.1.2 Invited Options: Given that the printing
contract(s) will be awarded to a primary and possibly
one or more secondary printers, could the NHLC
please describe the methodology that it would use to
award the invited options g, h, i, j, and k in a situation
in which multiple printing contracts are awarded?

There is the possibility that some of the Invited Options in
Section 4.1.2 could be awarded to the primary or secondary
Vendor(s). Each Invited Option will be evaluated against each
of the same for each Bidder who submits a proposal for It. For
example, if each Bidder submits a proposal for a Retailer
Inventory Management System, each proposal would be
evaluated and scored against the other for that specific
function.

4.1.2 Invited Options: Could the NHLC kindly provide a
good-faith estimate as to when it would plan to have
operational the invited options requested in 4.1.2.g, h,
i, jand k?

The NHLC estimates that any Invited Option will be operational
within 180 days from the commencement of the contract.
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4.1.2.a Invited Options: Will the NHLC please provide
samples of its current quarterly newsletter for
reference?

Yes, each Bidder will recelve 4 samples of the NHLC retailer
newsletter,

4.1.2.a Invited Options: Will the NHLC please provide
further detall on the role and responsibilities of the
Vendor for completing the newsletter? For example,
will the Vendor be responsible for sourcing and writing
content, final design and layout, etc.?

The Vendor would only be responsible for printing the
newsletter and delivering it to the NHLC, shrink wrapped in
stacks of 100. OR if the Vendor outsources it, the company
they outsource to would be responsible for the same.

4.1.2.b Invited Options: Can the NHLC please provide
samples of its 8.5 x 11 POS sheets for reference?

Yes.

4.1.2.b Invited Optlons: The same requirement in
2012 stated that only 3,000 pounds of unused tickets
needed to be destroyed. Will the Lottery please
confirm the amount is now 31,000 pounds?

Yes, the amount of 31,000 pounds is accurate,

4.1.2.c Invited Options: Can the NHLC please provide
samples of its 8.5 x 11 POS sheets for reference?

Yes, all Bidders who submitted a Letter of Intent will receive
samples. '

4.1.2.c Invited Options: Will these be shipped directly
to the NHLC or placed on pallet from vendor’s
warehouse?

These will be shipped directly to the NHLC as indicated above.

4.1.2.c Invited Options: Does the NHLC require POS to
be shrink wrapped or packed loose? If shrink wrapped,
how many?

Shrink wrapped In stacks of 100.

4.1.2.d Invited Options: Would the NHLC please
describe past promotional support received under this
requirement in the last 2 fiscal years?

The NHLC received gift cards in denominations of $10 or $25
to award retallers who demonstrated a significant increase in
sales over a measurable period of time for a specific licensed
property. Opportunities existed for incentives for having the
supported game full and with a face card upon inspection from
the LSR,

4.1.2.e Invited Options: Will the NHLC please provide
information on the retaller promotions utilized in the
last two years?

LSRs conduct retaller promotions, mostly from April threugh
October. Attached is the retailer promotion sheet for FY16-17,
Similar promotions were held during FY15-16.

4.1.2.¢ Invited Options: Does the NHLC have a
separate retailer incentive budget for retailer
pramotions, and if so, what is the budget?

No, this is a moving target based on budgetary availabllity.

4.1.2.e Invited Options: How often are retaiters visited
by NHLC field representatives? Does the NHLC used 2
tiered lottery field rep call schedule, That is, visiting
high volume retaiters more frequently than lower
volume retailers? If so, what is the format for this
tiered call schedule?

The NHLC field representatives are tasked with visiting each
retailer within their territory on a three to four week
rotation. They independently determine their routes and
schedules based on the unique needs of their retallers. Some
of the high volume retailers may require more frequent visits
on a weekly or bi-weekly basls.

13

NHLC INSTANT TICKET AND RELATED SERVICES RFP | || ROUND 1 RESPONSES




- NHLC INSTANT TICKET AND RELATED SERVICES RFP - ROUND 1 ANSWERS

4.1.2.e Invited Options: Does the NHLC track retailer
activation percentages of new games after launch? If
so, what percentage of retailers are activating new
games within 3 days of launch or within the timeframe
that the NHLC tracks?

No, the NHLC does not regulariy track this.

4.1.2.e Invited Options: Will the NHLC please provide
information on book settlement parameters,
percentage of validations and/or days from activation?

Our book settlement parameters are auto settle at 180 days or
70% sold.

4.1.2.e Invited Options: Will the NHLC please provide
information on the average number of dispenser
facings for all instant selling NHLC retailers?

25 is the average number of facings across the state.

4.1.2.e Invited Options: Will the NHLC please provide
information of the percentage of corporate vs.
independent retallers?

61% Independent retailers and 39% Corporate retailers.

4.1.2.e invited Optlons: Has the NHLC ever run a co-
promotion with a New Hampshire corporate chain? If
50, will the NHLC please provide the details of the co-
promation?

Yes, the NHLC ran a joint promotion with 21 select New
Hampshire Liquor Stores two years ago for the Escape to
Margaritaville ticket. Deal: purchase (1) 1.75L Margaritaville
gold tequila and (2) Escape to Margaritaville instant tickets;
receive third Escape to Margaritaville ticket for free. Timeline:
March 1-31. Supported by liquor distributor with shelf talkers,
point of sale signage, bottleneck coupons. 6 events at select
NH Liquor Stores were held as well.

4.1.2.f Invited Options: Will the NHLC please convey
how often its Lottery Sales Representatives visit thelr
retailers? Also, how many retailers, on average, is each
LSR assigned?

The NHLC field representatives are tasked with visiting each
retaller within their territory on a three to four week
rotation. They independently determine their routes and
schedules based on the unique needs of their retallers. Some
of the high volume retallers may require more frequent visits

.on a weekly or bi-weekly basls. The LSRs have approximately

100 retailers each.

4.1.2.f Invited Options: Will the NHLC kindly convey
how retailer training is currently being handled?

Upon ADA verification, retailers must attend a 3 hour retailer
training course to learn how to operate the terminal, sell
lottery, balance daily, and more. 10 days after opening, the
LSR is to verify retailer ability to sell and understand lottery.
Addition training done on site if retailer has ITVM machine.

4.1.2.f Invited Options: Does the NHLC and its retailers
currently rely on POGs? if so, could the NHLC please
provide us with a description of the bin
configuration(s) it currently utilizes for instant ticket
game facings by price point and plans for various sizes
of bin facings? For instance, please provide us with the
average number of facings each retailer dedicates to
instant products, and the sizes of those facings. Also, if
applicable, please describe any notable bin
configurations that deviate from this average bin
configuration but are still important to the NHLC.

All NH Liquor Stores rely on planograms. They vary between 8
and 12 facings. Attached is a sample planogram. A couple of
other corporate accounts are leaning towards planograms.
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4.1.2.g Invited Options: Does the Lottery currently
have a Retailer Inventory Management System or is
this a new requirement?

Currently retailers balance by hand. See attached daily
balancing sheet for details.

4.1.2.g Invited Options: Is the NHLC looking for the
system to record sales on a ticket by ticket basis in
real-time {i.e. ticket activation) or for retailers to
manually upload sales to the system to track how
much inventory is sold vs. how much is on hand?

Yes, the Lottery is interested in a system that can record sales
on a ticket by ticket basis in real-time. However, not knowing
what is available for inventory management systems within
the lottery industry, the NHLC is open to all aptions besides
the current manual process.

4.1.2.h Invited Options: Can the Lottery please clarify
what is meant by the "rewards system“? Is this
intended to mean the platform on which the Lottery
Rewards program is supported?

The rewards “system” should read rewards *program.” The
change is made in the RFP.

4.1.2,h Invited Optlons:is the rewards program meant
to replace the http://www.nhlotteryreplay.com/ site?
If s0, does the program need to also provide the email
and alert communications components or does the
NHLC have a separate vendor for that? Also, how
many registered and active players does the lottery
currently have on its program?

Yes, the rewards program s meant to replace nhlotteryreplay.
The NHLC does not have email and alert communications
components. Some details on current membership:

+ 306,452 all-time registrants

+ 36,606 users replayed a ticket in the last 1 year

* 51,592 users replayed a ticket in the last 2 years

* 63,519 users replayed a ticket in the last 3 years

4.1.2.h Invited Options:For the NHLC's current lottery
rewards program, is the player database managed by
the NHLC or a third party?

It Is mostly managed by the NH Lottery marketing agency of
record. However, two NHLC staff answer member questions,
reset passwords, manage many mailings, etc,

4.1.2.h Invited Options: For the lottery rewards
.| website, would the NHLC require single sign-on?

The NHLC is open to single sign on.

4.1.2.h Invited Options: Can the Lottery please clarify
what Is meant by “entry requirements”? Is this
intended to mean program registration requirements
for players and/or ticket entry requirements?

Yes, currently the ticket entry requirement is manual. The
NHLC is open to non-manual options in the rewards program.

4.1.2.h Invited Options: Can the Lottery please clarify
what is meant by “communication options”? Is this
intended to mean options for communicating with
players (i.e. email, SMS, push notifications etc.)? Oris
this intended to mean customer service
communications? Or something else?

Yes, communications options are Intended to mean options for
communicating with players.

4.1.2.i Invited Options: Could the NHLC please specify
If, for this option, a vendor is required to supply the
devices (iPads, PCs) and data plans?

Currently the LSRs have iPads and data plans.

4.1.2,] Invited Options: Will the NHLC kindly provide
us with information on the warehousing, distribution,
and retailer ticket ordering systems currently being
utllized so that we can build an accurate
understanding of needs and appropriate costs?

The current system being used is Intralot’s back office system.
The NHLC runs the warehouse and shipping but relies on
Intralots system to push ordering information. Orders are
entered by Intralots three Tel Sell representatives. Each

retailer receives a call every one to two weeks.
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4.1.2.k Invited Options: Could the NHLC kindly provide
us with sample reporting for tracking of weekly instant
ticket sales and cases of instant tickets sold by week
and by game, and projected sell-out rates?

Attached is a sample of tracking ticket sales per week with
index. The Instant Game Sales Breakdown PDF {attached) is
used to calculate sales.

Also attached is a sample Instant Game Schedule from 2014.
The Warehouse Dashboard Monitor is used to calculate
number of cases sold per week.

4.1.2.k Invited Options: Will the Lottery please
provide Instant sales by game by week as well as sales
by retailer code?

For Instant sales by game by week, please see attached Instant
Games Sales Brezkdown for reference. For Sales by Retailer
Code, currently the Liquor Sales are calculated based on the
weekly sales report (attached).

5.2 Evaluation of Technical and Price Proposals: Will
the NHLC please clarify whether the 50 points
allocated to "options” references apply to only the
options required under section 4.1.a-v, or are the
optlons described in 4.1.2 also being considered?

Both sections will be reviewed and scored.

5.2 Evaluation of Technical and Price Proposals: Will
the NHLC please confirm where the technical
submissions to 4.1.2 should be included in the
proposal? Should they be described in the technical
proposal or included in the pricing envelope, as they
are part of Section 47

Answers and supporting documentation for 4.1.2 shou'd be
included in the technical proposal. Pricing for 4.1.2 should be
In the price proposal. '

Appendix A 9.1: Would the NHLC please consider
making the following revision to the definition of
“data” set forth in Section 9.1 of Appendix A:

“As used in this Agreement, the word “data” shall
mean all information and things developed or
obtalned during the performance of, or acquired or
developed by reason of, this Agreement, gxclusively
for the benefit of the NHLC, including, but not limited
to, all studies, reports, files, formulae, surveys, maps,
charts, sound recordings, video recordings, pictorial
reproductions, drawings, analyses, graphic
representations, computer programs, computer
printouts, notes, letters, memoranda, papers, and
documents, all whether finished or unfinished.”

To the extent possible the NHLC will change this.

Appendix A 13: Will the NHLC please confirm that the
indemnification chligations are limited to third-party
claims?

Yes.

Appendix A-22 Special Provisions: states that that
additional provisions set forth in the attached EXHIBIT
C are incorporated herein by reference, Will the NHLC
be providing Exhibit C?

Bidders can ignore the reference to Exhibit C. That has been
removed from the RFP,
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Appendix B: Does the NHLC currently purchase games
produced across the web? If so, please provide details
of number across the web and number of games
ordered historically In the last 2 years?

No, the NHLC dees not purchase games across the web.
However, the NHLC does provide an opportunity with certain
games, generally our third $3 game, to play an interactive
portion for free and for fun, as was the case with Frogger last
year and currently with Super 7's Slingo Treasure Hunt
Challenge currently.

General Question: Will the NHLC please provide a
book of sample tickets from two games at each of its
price points?

The NHLC will provide each Bidder who submitted a Letter of
Intent with one sample book of two games at each of its price
points.

General Question: Who currently provides the NHLC
with warehousing and distribution services?

The NHLC provides and manages these services.

General Question: Would the NHLC please provide us
with their game launch schedules (including, game
name, game theme, price point, pack size, game
quantity, and weeks on the market) for the previous 3-
5 years? A

Attached are the FY16 and FY17 game Jaunch schedules.

General Question: Could the NHLC please provide the
marketing support calendar for spacific games and/or
promotions during the last two fiscal years, as well as
what is planned for the current fiscal year?

Attached is information for the marketing support calendar.

General Question: Would the NHLC please supply
ticket print quantities and prize structures/payout by
price point?

Price Point

Normal Print Run Payout

81 900,000-1.2 million 62%

S2 1.2 -1.44 million 65.5%
s3 1 million for bingo, 2 million for | 63%

Money Puzzle

$5 1 million 68%
$10 720,000 72.5%
$20 1.44 million 74%
$25 1.44 million 80-82%

General Question: Would the NHLC please supply the
total activations and returns per game for fiscal years
2013, 2014, 2015 and 2016?

Attached are the activations and returns.

General Question: Would the NHLC please advise the
size of the current warehousa?

6,250 square feet on the secure side of the warehouse where
instant tickets are held and shipped.

General Question: Can the NHLC please provide
warehouse and distribution staff levels, and detalils
with respect to the employee’s duties and
responsibilities?

The NH Lottery warehouse staff packs the orders. The NH
Lottery has a warehouse manager, one full time shipper, one
part-time shipper, and one part-time initials shipper. The
warehouse has the capacity for four shipping stations but
currently only two are used for daily order fulfillment and one
is used for initials. The warehouse/shipping manager receives
all instant ticket shipments, sets up initials, processes returns,
processes the destruction papers, organizes the warehouse,
and manages communication with other departments.
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General Question: If the NHLC performs the Tel-Sel)
function, can the NHLC please provide the average
number of Instant ticket distributlon Tel-Sell telephone
contacts made to retailers per week?

The NHLC does not manage the Tel Sell function. Intralot
manages the Tel Sell function. Three Tel Sell representatives
call al! 1,250 retailers on an every week or every other week
rotation.

General Question: Can the NHLC provide a list of retail
locations, including addresses and zip codes?

That list is attached.

General Question: Would the NHLC please supply a
breakdown of sales per channel per retailer per year?

Attached is a breakdown of sales per retail channel for FY15
and FY16.

General Question: Could the NHLC please provide the
percentage or value of annual instant sales that come
from ITVM's?

ITVM Instant Total Instant % Sales
FY Sales Sales ITVM
FY15 540,416,483.00 | $280,698,430.00 14.40%
FY16 $42,947,461.00 | $307,323,165.00 13.97%

General Question: Can the NHLC please provide total
number of Instant ticket shipments from the
warehouse to retailers in the last three fiscal years?
Could the NHLC also provide the total number of
return shipments from retailers to the warehouse for
the last three fiscal years?

From July 2013 to June of 2016 we shipped approximately
153,000 packages containing 1.68 million books of tickets.
During that same period we had around 350 packages
returned to us because of damage, refusals, close outs, etc.

General Question: Would the NHLC please provide
current contractual vendor pricing including all
amendments, far instants and instant ticket related
services?

The pricing for the current contract wili be sent to all Bidders
who submitted a Letter of Intent.

General Question: Would the NHLC please provide the
number of games purchased from secondary suppliers
In the last 2 years?

No games were printed by any ather printer than Sclentific
Games. However, four licensed properties have been
purchased from other vendors.

General Question: Would the NHLC please detail the
allowable deliver tolerance per game as it relates to
the order quantity?

5% variation in number of tickets ordered.

.General Question: Would the NHLC please describe
the +/- quantity and prize balancing tolerances and
requirements?

5% variation in number of tickets ordered. All high tier prizes
must be provided as described in prize structure. GLEPs must
be guaranteed.

General Question: Would the NHLC please confirm +/-
tolerance with respect to end of game prize structure?

0.5% difference in overall prize payout allowed.
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General Question: Could the NHLC please outline its
current planning process and calendar for instant
tickets, showing key internal meetings and milestones?
For example, could the NHLC show when and how the
game plan and promotional plan for subsequent fiscal
years are established?

This is a very fluid process and the NHLC is open to ideas from
Vendors based on best practices from other lotteries of similar
size and resources. Currently, the game schedule is based on
when existing and planned games are projected to run out of
the warehouse. The Director of Sales and Product
Development reviews game needs, determines either games
that are likely to resonate with NH players or finds game that
have indexed well in other states. Seasonzlity as well as
ensuring a mix of game themes is taken into consideration, as
well as current product mix. Once to twice a year an internal
team of stakeholders meets as well as external ones
{representative from marketing company and instant printing
company) to review possible games for the year. Following
this, the Director of Sales and Product Development works
with the liaison at Scl Games and develops games.

General Question: Please provide the list of countries
that are eligible to participate In this tender.

All countries will be considered.

General Question: Could the NHLC kindly provide the
number of retailers by trade style?

Retallers by Business Type # of Retallers
C-Store 303
Dog Track/Race Track 1
Drug/Conv Store 69
Gas C-Store 534
Kiosk 2
Liquor Store 79
Merchandise Store 7
Miscellaneous 29
Newsstand/Smoke 22
Restaurant /8ar 19
Supermarket 141
Total # of Retailers 1206

Note: the number of retallers does not show the seasonal
retailers or temporarily closed retailers.
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Genera! Question: Could the NHLC please provide a

listing of the ITVMs that are currently in place by WinStations by Business Type 4

location type and/or trade style, and what other C-Store — 35

lottery products are sold at these same locations? Dog Track/Race Track 3

| Drug/Conv Store 65

Gas C-Store 65
Liquor Store 44
Merchandise Store 6
Miscellanegus 22
Newsstand/Smoke 2
Restaurant /Bar 13
Supermarket 125
Tota! # of Retallers with WS 379
97.1% of retailers with ITVMs
sell instant and online tickets
on-counter as well.
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Question

Answer

ey 1. St
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1.6.e Scope: If requested, the Vendor will provide the NHLC with
a second chance drawing website where players can enter their
non-winning tickets for games which provide second chonce
prizes. The Vendor will provide this site, as well as drawing
services, tax services, and prize fulfiliment at no additiona! cost
to the NHLC beyond the licensed property fee. '

Please confirm that the requested second chance drawing
website only applies to license property games.

Conf‘rmed The second chance drawing website is
only for licensed properties.

1.6.m Scope: The Vendor will provide interactive and ougmented
reality games that are integrated with the instant ticket games,
or complementary. Games must be playable on all weh
platforms. If the Vendor does not have the capability to provide
such games themselves, they will contract with mutually agreed
upon third parties to do so.

This requirement is not detailed anywhere else in the RFP.
Where should bidders respond to 1.6.m in Section 3 of their
response?

This has been added to the RFP. See 3.4.14
Interactive Games.

The Vendor will provide interactive online games,
which may include augmented reality games and
other options as the technology develops. Currently
the NHLC is only permitted to offer games for free
and for fun. These games may be integrated with the
instant ticket games, or complementary, Games
must be playable on all web platforms. if the Vendor
does not have the capability to provide such games
themselves, they will contract with mutually agreed
upon third parties to do so.
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2.12.2 Patent/Copyright/Trademark Infringement
Indemnification: Will the Lottery please confirm that that [sic)
the indemnification obligations set forth in Section 2.12.2 shall
not apply when the Vendor has a reasonable basis for believing
that the trademarks or copyrights included in any ticket it prints
may Infringe upon an enforceable third- -party intellectual
property right and the Vendor notifles the Lottery accordingly?

——

The Lottery can confirm this.

—_JSectioni3Y.
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3.3.2.18ar Codlng The NHLC uses bar code validation of ail prize
levels. The bar code shall be printed on the back of tickets and
will include human readable numbers below the bar code. Game,
book number, and ticket number shali be printed on the back of
ticket. The ticket number shall be printed on front of ticket. The
bar code is interleaved two-of-five symbology, ond contains 20
digits plus a four-digit control number printed under the latex.

We belleve that the specifications of the interleaved two-of-five
barcode described in this requirement does not align with the
current barcode format. Would the NHLC please change this
requirement to state, “The bar code is interleaved two-of-five
symbology, and contains 24 digits plus three boxed digits on
ticket front within the validation number”?

The NHLC will update this section to read as follows:
The bar code is interleaved two-of-five symbology. It
contains 24 digits, starting with the game number,
and includes the three boxed digits on the ticket
front within the validation number under the over-
print,
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3.4.12 Ticket Proof: This section requires Vendors to provide a color proof
that matches the ticket to be printed, front and back images. Will a paper
print of a ticket back printing a single color (black) suffice? Or must it be

| the same proof' ing system used for the ticket front?

The ticket back should be the same
proofing system used for the ticket front.

N = - iSection &Y
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4.0.e Pricing Spedﬂcatlon RFP Requirement: e. A minimum of four (4}
copies of vendor’s proposal speclfying conditions other thon pricing, shall
be sent, but not sealed with the bid

Is this requirement referring to the 4 required technical copies of Volume
i? If not, can the Lottery please clarify what types of materials are being
referred to in this requirement?

Yes, this is for the four technlcal copies,
also termed Volume 1.

4.1.v Pricing Optlons: Would the NHLC please provide samples, as well as a
detailed description of Protective Coatings, as may be used for extended
play games?

The NHLC provided samples of extended
play games in response to the Round 1
questions. Protective coatings are an extra
layer of color to protect the integrlty of
the game,

4.1.2.b Invited Options: The NHLC states thatin 2016 it destroyed
approximately 31,000 pound of unused tickets. Can the Lottery please
confirm the number of pick-ups in 20167

There were 5 pick-ups by the destruction
service in FY2016.

4.1.2.d Invited Options: AFP Requirement: d. Bidders are invited to offer
support for the launch and/or promotion of up to 4 “special” games per
year (licensed properties, extended play gomes, etc.) in the form of
promotional items or finoncial credit applied to the cost of the game. For
instance, $3,000 credit has been applied in the past to the NHLC toward the
cost of a licensed property for promational items identified with the gome.,

The example In this requirement provides a monetary value, Are bidders
sliowed to say a price/credit in response to this requirement in the
Technical Proposal?

The NHLC suggests not providing pricing
information in the Technical proposal.

4.1.2 Invited Options: In response to the question “Could the NHLC kindly
provide a good-faith estimate as to when it would plan to have operationa!
the invited optlons requested in 4.1.2.g,h,1,j, and k?” The NHLC responded
that “...any Invited Option will be operational within 180 days from the
commencement of the contract”.

Could the Lottery please clarify If “commencement of the contract” is the
commencement date of the primary printing contract (July 1, 2017) or the
commencement of any separate contract or amendment for the specific
option?

If itis the latter, when would the NHLC expect to begin discussions for the
Invited Options?

The tnvited Options, if exercised, will have
a timeline negotiated between the Vendor
and the NHLC. The NHLC reserves the right
to exercise these options any time during
the contract period.

4.1.2 f Invited Options: With respect to the series of annual training
courses for the NHLC sales force of approximately 15 personnel, does the
NHLC have the space available to hold these training sessions?

The NHLC has a conference room that can
be used for sales team training sessions.
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SAppendix]__ T -

Appendix.B: Does the NHLC currently
purchase number of games that are printed
across the web? If so, please provide details
of number across the web and number of
games ordered historically in the last 2 years.

The numbers listed in Appendix B are listed for Bidders to provide
potential price reductions for ordering more than one game at a time.
For example, if the NHLC orders 3 games that are 2.25" X 4.0” with a
million print run for each, what would the cost per 1,000 tickets be as
opposed to the NHLC ordering one game of the same dimensions and
the same print run? Is there a cost savings to the NHLC to plan ahead
and order more games at once? As for details on how many times the
NHLC ordered one game at a time versus 2, 3 or 4 games at a time, the
NHLC does not have that information. However, for the last 2.5 years,
the NHLC has strived to order more than one game at a time for each
price point. Far total games printed each year, the NHLC launches on
average 50 games a fiscal year.
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